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Mister  Roberts 

Hollywood’s  Mister  Roberts  was  a  man  of  action,  never  satisfied  with  mediocrity  aboard  his 
ship.  Our  Mister  Roberts  is  the  same  in  that  respect.  He’s  Nelson  Roberts,  Jr.,  manager  of 
general  advertising  for  The  Register,  flagship  newspaper  of  Freedom  Newspapers,  Inc. 

He  heads  a  dedicated,  professional  sales  team  for  the  leading  paper  in  one  of  the  prime 
growth  markets  in  the  country.  -Dave  Threshie  Jr.,  publisher  ' 


‘‘Last  year,  The  Register  jumped  from  39th  to  14th  place  in  the  nation  in  full 
run  general  ad  linage.  We  were  already  second  in  classified,  fifth  in  retail  and 
fifth  in  total  linage. 

“  Today  there  is  a  new  awareness  by  national  advertisers  of  Orange 
County  and  The  Register.  But  creating  this  awareness  hasn’t  always 
been  easy.  On  the  map,  we’re  between  Los  Angeles  and  San  Diego 
Counties.  Media  buyers  used  to  see  us  as  part  of  one  or  the  other. 

“Our  general  advertising  team  has  established  the  importance  * 

of  this  market— which  we  dominate^ on  a  national  scale. 

“From  39th  to  14th  is  quite  a  jump.  But  we’ll  move  closer  to 
the  top  this  year. 

“Like  our  market  and  our  circulation,  we’re  on  our  way  up. 


A  Division  of  Freedom  Newspapers,  Inc. 

625  North  Grand  Avenue,  Santa  Ana,  CA 
Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 


Circulation:  238,757  Daily; 
272,369  Sunday. 

Source:  ABC  Polisher’s 
Statement,  3/31/81 
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Put  San  Diego  to  the  test. 


If  you  want  to  take  a 
good  close  look  at  Southern 
California,  the  number  one 
market  in  the  country,  focus  on 
San  Diego.  You’ll  come  away 
with  a  reliable  forecast  of  your 
product’s  performance  potential 
in  the  Southern  California 
colossus  and  throughout  the 
sunbelt.  While  avoiding  the 
colossal  costs. 

With  the  least  comparative 
major  media  spill  anywhere  in 
Southern  California,  The  San 
Diego  Union  and  The  Evening 
Tribune  will  reach  78%  of 


The  San  Diego  Union 
The  Evening  Tribune 

Member  of  Newsplan 


$20,000+  households  in  the 
county  with  a  five  issue 
campaign.  Just  one  Sunday  or 
two  daily  issues  will  be  read  by 
nearly  two-thirds  of  all  San 
Diego  adults  —  a  revealing 
cross-section  of  income,  ethnic 
and  racial  groups. 

If  you’d  like  to  test  the  waters 
in  Southern  California  without 
sinking  your  budget,  write  or 
call  Dick  Applegate,  National 
Advertising  Manager, 
Union-Tribune  Publishing  Co., 
P.O.  Box  191,  San  Diego,  CA 
92112.  (714)  299-3131. 


Four  million  reprints  from  us  can  mean 
a  new  generation  of  readers  for  you. 


At  International  Paper  Company,  we  recognize  that  the  more  readers  you  have  in  the 
future,  the  more  paper  we’ll  be  selling  you. 

So  to  help  you,  our  partners  in  publishing,  and  ourselves,  we’re  trying  to  build 
more  readers  of  books,  magazines  and  newspapers  for  us  both. 

A  year  and  a  half  ago,  we  began  sponsoring  a  series  of  advertisements  to  help 
young  people  read  better,  write  better  and  communicate  better.  So  far,  we’ve  been 
getting  up  to  1,000  letters  a  day  requesting  reprints,  and  have  sent  out  over  four  million. 

We  think  this  is  good  news,  for  you  and  for  us.  We  hope  it  presages  a  healthy 
new  generation  of  readers.  And  we  hope  you  agree  that  the  effort  is  worthwhile. 

For  your  reprints  of  the  series,  write:  “Power  of  the  Printed  Word”  International 
Paper  Company,  Dept.  PI,  P.O.  Box  900,  Elmsford,  New  York  10523  •  C 1981  International  ftper  Qimpany 

INTERNATIONAL  PAPER  COMPANY 

Vjj'  We  believe  in  the  power  of  the  printed  word. 


from  15  to  30  with  articles  like  this  in  leading 
magazines  and  newspapers. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 
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For  two  yeors  now  we’ve  invited  awfully  nice 
peopie  to  soy  nicely  awful  things  about  some  of  us. 


Isaacs 


We  call  it  Journalism  Week.  It  features  well- 
deserved  plaudits  —  and  $500  to  $1000  checks  —  for 
journalistic  excellence.  But  it  welcomes  blisters 
and  barbs  from  some  of  the  nation’s  top  iournalists. 


Journolism  is  an  on-the-iob  school  of  hard 
knocks.  That’s  what  we  look  for  in  this  three  days 
of  lectures/  seminars  and  workshops  —  hard 
knocks.  That’s  why  we’ve  invited/  both  years/ 
crusty  curmudgeons  like  Norman  E.  Isaacs/ 
chairman  of  the  National  News  Council. 

Isoacs  sailed  into  the  ethics  of  community 
involvement/  lambasting  both  those  who  would 
influence  coverage  of  events  in  which  they  are 
involved  and  those  who  would  insist  on  pious 
isolation.  Other  schoolmasters  have  included  such 
downright-forthrighters  as  James  J.  Kilpatrick/ 
Boston’s  Thomas  WinshiP/  Detroit’s  David 
Lawrence  Jr.,  Columbia  Journalism  Review 
publisher  Edward  W.  Barrett  and  Modern  Media 
Institute’s  Roy  Peter  Clark. 

Becky  Smith/  feature  editor  of  The  Greensboro 
Daily  NewS/  had  some  advice  on  how  to  keep  good 
writers:  “Talk  to  them.  Reward  them.  Then/  when 
you  have  to  sav/  ‘You  blew  it;  it’s  easier.”  We  hope 
the  hard  knocks  of  J-Week  will  pave  the  way  to  our 
being  able  to  say  more  often/  “Well  done.” 
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MAY 

29-31— National  Cable  Television  Convention,  Los  Angeles  Con¬ 
vention  Center. 


JUNE 

3- 7 — International  Society  of  Weekly  Newspaper  Editors  annual  con¬ 

ference,  Lorado  Taft  Field  Campus,  Northern  Illinois  Univer¬ 
sity,  Oregon,  III. 

4- 6 — N.Y.  State  Dailies  Advertising  Managers  Bureau,  Pine  Tree 

Point  Club,  Alexandria  Bay,  N.Y. 

5- 7 — Central  Missouri  Press,  Kirkwood  Lodge,  Osage  Beach,  Fla. 

6- 7 — UPl  of  Louisiana,  annual  convention.  Royal  Sonesta  Hotel, 

New  Orleans. 

6-8 — UPl  Newspapers  of  Louisiana,  Royal  Sonesta  Hotel,  New 
Orleans. 

6-10— ANPA/RI  production  management  conference.  Con¬ 

vention  Center,  Atlantic  City,  N.J. 

6-10 — American  Advertising  Federation,  Washington,  D.C. 

9— N.  J.  Circulation  Managers  Association,  Squires  Pub,  Long  Branch. 
14-17— Newspaper  Personnel  Relations  Association,  Royal  York 
Hotel,  Toronto. 

14-18 — Association  of  Newspaper  Classified  Advertising  Managers 
Hyatt  Regency,  Atlanta,  Ga. 

21-23 — New  England  Newspaper  Advertising  Executives  Asso¬ 
ciation  summer  meeting,  Ramada  Inn,  Mystic,  Conn. 

21-23 — Public  Relations  Society  of  America,  Washington  National 
Conference,  Hyatt  Regency  Hotel,  Washington,  D.C. 

25- 27 — Texas  Press  Association,  Hyatt  Regency,  Fort  Worth,  Tex. 

26- 27 — Investigative  Reporters  &  Editors  national  conference. 

Holiday  Inn-Embarcadero,  San  Diego,  Calif. 

28-July  1 — Calif.  Newspaper  Advertising  Executives  Association,  56th 
annual  sales  conference,  Rancho  Bernardo  Inn,  San  Diego. 
30-July  5— National  Press  Photographers  Association,  Marriott  Pavillion 
Hotel,  St.  Louis,  Mo. 


JULY 

9- 11— Tenn.  Press  Association,  Memphis,  Tenn. 

12-16— International  Circulation  Managers  Association  sales  con¬ 
ference,  Diplomat  Hotel,  Hollywood,  Fla. 

16-18 — Arkansas  Press  Association  summer  convention.  Hot 
Springs,  Ark. 

16-18 — Ohio  League  of  Home  Dailies,  King's  Island,  Cincinnati. 

23- 26 — North  Carolina  Press  Association  annual  convention, 

Pinehurst,  N.C. 

24- 26 — Alabama  Press  Association  summer  convention.  Gulf 

Shores,  Ala. 

AUGUST 

10- 13 — Newspaper  Advertising  Co-Op  Network,  Inn  on  the  Park 

Toronto,  Can. 

16-18— Texas  Daily  Newspaper  Assn,  summer  meeting.  Emerald 
Beach  Holiday  Inn,  Corpus  Christi,  Texas. 

20-23 — National  Association  of  Black  Journalists,  Galt  House 
Hotel,  Louisville,  Ky. 

23-25 — N.  Y.  State  Publishers  Assn.,  Gideon  Putnam,  Saratoga 
Springs,  N.Y. 

24-28-1 23rd  International  Typographical  Union  convention,  Shera¬ 
ton  Montreal  Hotel,  Montreal 

SEPTEMBER 

11- 12 — New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn,  Canadaigua,  N.Y. 

15-16 — New  York  State  Circulation  Managers  Association,  Hyatt 
Regency,  Dearborn,  Mich. 

20-22 — Central  States  Circulation  Managers  Association,  Hyatt 
Regency,  Dearborn,  Mich. 

20-23 — WCAA-Western  Classified  Advertising  Association,  Red 

Lion  Motor  Inn,  Sacramento,  Calif. 
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The  biggest  sports  story  of  the  year. 


In  any  one  of  our  hometowns,  the  biggest  sports  story  is  likely  to  be  about  the  local  high  school  champion¬ 
ship.  And  people  turn  to  a  trusted  source  for  all  the  facts  —  their  Harte-Hanks  newspaper.  We  intend 
to  build  upon  that  trust  by  providing  new  products  to  meet  our  readers’  changing  needs. 

In  this  way  each  of  our  newspapers  can  become  the  primary  information  provider  in  the  community  it  serves. 
That’s  what  it  means  to  be  a  Community  Information  Center.  And  that’s  the  name  of  the  game. 

Becoming  Community  Information  Centers 

HARTE-HANks 

Communications,  Inc. 

P.O.  Box  269,  San  Antonio,  Texas  78291 
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Editorial  workshop  By  Roy  H.  Copperud 
Hooligans  and  such — No.565 

My  comments  expressing  wonderment  at  the  terms  used 
repeatedly  by  the  Russians  to  denounce  the  United  States, 
capitalism,  imperialism,  etc. ,  on  the  grounds  that  the  express¬ 
ions  seemed  quaint  and  ill-chosen,  have  prompted  an  interest¬ 
ing  response.  It  seemed  to  me  that  whoever  was  translating 
the  Russian  denunciations  into  English  was  not  quite  up  with 
the  times,  or  at  any  rate  did  not  have  a  sensitive  command  of 
English  idiom. 

But  my  old  friend,  Theodore  E.  Kruglak,  former  director  of 
the  School  of  Journalism  at  the  University  of  Southern  Cali¬ 
fornia  and  the  author  of  The  Two  Faces  ofTass,  has  written  to 
set  me  straight.  To  begin  with,  I  questioned  the  use  of  the 
word  hooligan  by  the  Russians  to  describe  what  we  would 
ordinarily  call  roughnecks,  toughs,  or  ruffians.  Hooligan,  it 
seemed  to  me,  was  likely  to  call  to  an  American’s  mind  the  old 
comic  strip,  “Happy  Hooligan,”  whose  central  character  was 
an  amiable,  harmless  fellow  who  wore  a  tin  can  as  a  hat.  True, 
dictionaries  give  “ruffian”  in  the  definition  of  “hooligan,” 
but  the  word  is  now  quaint. 

COPPERUD  BOOK  WINS  HUMANITIES  AWARD 
Roy  H.  Copperud,  emeritus  professor  of  journalism  at  the 
University  of  Southern  California,  won  the  Humanities 
Award  for  1980  from  the  Association  of  American  Publishers 
for  his  book  “American  Usage  and  Style:  The  Consensus” 
(Van  Nostrand  Reinhold,  New  York). 

“Your  hooligan  and  the  Russian  hooligan  are  different 
people,”  Kruglak  wrote.  “The  Happy  Hooligan  you  loved  in 
your  youth  is  not  the  hooligan  of  rowdyism.  That  Hooligan 
was  an  Irishman  who  was  really  nasty  in  rampages  in  Eng¬ 
land,  and  preyed  upon  workers.  I  came  across  the  word  in 
looking  up  19th  century  correspondence  from  England  to  the 
Russian  press.  I  suppose  it  worked  its  way  into  the  vocabul¬ 
ary  in  the  same  manner  as  raglan,  sandwich,  etc.,  named  for 
Englishmen  and  used  in  Russian  as  well  as  English. 

“The  ‘running  dog’  is  also  easily  explained.  Dogs  in  Russia 
(and  China  for  that  matter)  are  not  considered  man’s  best 
friend,  but  are  used  for  hunting,  like  British  foxhounds.  They 
do  all  the  dirty  work  for  their  masters.  Hence  the  term, 
running  dogs  of  imperialism,  equated  with  reactionaries,  etc. 

“Lackey  may  sound  anachronistic  but  it  is  a  perfectly  good 
word  abroad — not  quite  in  the  Russian  sense  of  a  toady  but  as 
a  uniformed  footman  or  attendant.  Having  myself  had  the 
dubious  honor  of  being  described  as  ‘a  lackey  of  Wall  Street’ 
by  Alexei  Adzhubei,  Khrushchev’s  son-in-law,  in  a  review  of 
my  book,  I  am  an  authority  on  it.” 

Wayword  Words 

A  commercial  for  a  car  tells  us  ad  nauseam  that  it  is  “Easy 
on  the  rump,  stingy  at  the  pump.”  This  is  a  misuse  of  stingy, 
which  means  tight-fisted,  parsimonious.  Thus  a  person  might 
be  described  as  stingy,  and  indeed  the  term  is  usually  applied 
to  people,  though  one  dictionary  cites  as  an  example  “a  stingy 
rainfall.”  An  automobile  could  not  be  stingy  at  the  pump 
unless  it  reversed  the  usual  order  of  things  and  grudgingly 
gave  out  gasoline  instead  of  receiving  it.  Advertising  copy, 
however,  is  seldom  looked  to  as  a  model,  and  there  is  reason 
to  suspect  that  misuses  are  sometimes  deliberately  incorpo¬ 
rated  in  it  to  attract  attention.  Newsweek  magazine,  in  report¬ 
ing  on  General  Motors’  new  line  of  cars  intended  as  a  chal¬ 
lenge  to  Japan,  spoke  of  “the  market  for  fuel-stingy  front- 
wheel-drive  cars,”  and  said  “The  J  is  also  fuel-stingy.”  These 
examples  are  not  quite  so  glaring  as  the  ad,  but  obviously  they 
were  composed  by  someone  who  had  been  influenced  by  it. 
What  about  thrifty,  sparing,  frugal?  Thus  are  misuses 
spawned  and,  worse,  given  the  appearance  of  sanction  when 
picked  up  by  the  mass  media. 
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“Color  inks  for  over 
a  million  copies  a  day 
without  handling  a  drop” 

—  Don  Garyintes,  Vice  President,  Production 
Army  Times  Publishing  Company 


When  you  average  a  million  copies  a  day,  virtually  carry  eight  400-gallon  ICM's  delivering  up  to  3200 

all  with  process  color,  it  doesn't  make  sense  to  have  gallons  of  web  offset  color  ink  at  a  time.  Any  combina- 

your  crew  messing  around  with  canisters.  That's  why  tion  of  up  to  8  colors  can  be  delivered  at  a  time, 
our  closed  system  with  ink  being  pumped  directly  from  There's  no  contamination  so  colors  stay  true  from  one 

the  ink  room  to  the  injectors  on  the  press  makes  such  delivery  to  the  next.  Combined  with  our  tank  trailer 
a  big  difference.  It  was  engineered  by  U.S.  Printing  fleet  for  delivery  of  web  offset  black  and  letterpress 
Ink  and  is  supported  by  their  Interchangeable  Color  inks,  we  offer  the  most  complete  bulk  delivery  system 
Module  (ICM)  bulk  delivery  system  which  is  the  only  in  the  world, 

svstem  of  its  kind.  " 

US. 

Printing 

M  East  Rutherford,  NJ; 

Washington,  DC;  Cincinnati,  OH; 
San  Francisco,  CA;  Los  Angeles,  CA. 
Jacksonville,  FL;  Dallas,  TX 


Good  news 
travels  fast. 

In  1980, 41  Far  East  customers 
bought  Soss  presses. 

In  the  past  two  years,  some  73  newspapers  in  the  Far  East  — 
from  Japan  to  New  Zealand  —  have  selected  Goss  presses.  In 
1980  alone  —  with  presses  from  all  over  the  world  to  choose 
from  —  the  41  newspapers  represented  here  have  ordered  149 
units,  14  halfdecks  and  42  folders  from  Goss  Products.  The 
following  is  a  brief  rundown  on  the  presses  they  bought; 

The  75,000  pph  Goss  Metroliner,  available  in  a  variety  of 
cutoffs  and  options,  provides  production  capacity  for  larger 
circulation  newspapers.  To  date,  over  2,000  units  are  in 
operation  worldwide. 

The  25,000  pph  Goss  Community  SSC  is  the  world’s  most 
popular,  versatile  single-width  web  offset  press,  with  more  than 
11,000  Community  units  in  use  around  the  world. 

The  50,000  pph  Goss  Urbanite  is  another  favorite  of  printers 
and  publishers.  It  is  noted  for  its  reliability,  ease  of  operation 
and  print  quality.  Some  4,500  units  are  installed  worldwide. 

Now  that  the  Far  East  has  discovered  the  newest  member  of 
our  Goss  press  family,  the  40,000  iph  Goss  HV press,  we 
expect  the  list  will  grow  even  longer.  The  Goss  HV  is  already 
receiving  wide  acceptance  in  the  Americas  and  Europe. 
Designed  specifically  for  commercial-type  work,  this  versatile, 
one-plate-around,  single-width,  web  offset  press  is  uniquely 
suited  for  color  printing  at  high  speeds,  either  heatset  or 
non-heatset. 

Goss  Products,  Graphic  Systems  Division, 

Rockwell  International,  3100  S.  Central  Avenue. 

Chicago,  IL  60650. 

The  Goss  systems  solution  to  printing  production. 


Rockwell  International 


...where  science  gets  down  to  business 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  end  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Pride  of  country 

“The  extensive  coverage  of  the  hostages  by  all  media  from 
the  international  cliff-hanger  negotiations,  to  their  arrival 
and  reception  in  Algiers,  West  Germany,  West  Point  and 
Washington,  was  magnificent  and,  in  our  opinion,  was  re¬ 
sponsible  for  the  greatest  surge  of  patriotism  and  national 
pride  this  country  has  witnessed  in  35  years.” — E&P  Jan.  31. 

We  could  have,  and  probably  should  have,  said  the  same 
thing  when  Astronauts  Young  and  Crippen  brought  the 
space  shuttle  “Columbia”  back  from  its  maiden  voyage 
almost  three  months  later.  The  rosy  glow  of  pride  in  being  an 
American  was  evident  everywhere. 

The  “glow,”  however,  is  fleeting.  According  to  news  re¬ 
ports,  it  was  not  apparent  on  Memorial  Day,  once  widely  and 
proudly  observed.  New  York  City  abandoned  its  traditional 
parade  on  that  day. 

The  late  Bob  Considine  wrote  in  a  now-famous  Fourth  of 
July  column  eight  years  ago:  “We’ve  got  the  best  country  in 
the  world,  by  God.  It’s  just  that  every  now  and  then  we  have 
to  be  reminded  of  that.” 

The  editors  of  this  country  can  do  that  by  reminding  their 
readers  of  the  21-Day  Salute  to  America  starting  on  Flag  Day 
(June  14)  and  concluding  on  the  Fourth  of  July.  Congress  has 
declared  “the  twenty-one  days  from  Flag  Day  through  Inde¬ 
pendence  Day  as  a  period  to  honor  America,  that  there  be 
public  gatherings  and  activities  at  which  the  people  can  cele¬ 
brate  and  honor  their  country  in  an  appropriate  manner.” 

The  American  Historic  and  Cultural  Society  in  the  Nation¬ 
al  Press  Bldg.,  Washington,  D.C.,  through  its  “Honor  Amer¬ 
ica”  program,  has  sent  material  to  all  editors  with  sugges¬ 
tions  for  participating  in  this  observance.  Copies  can  be 
obtained  upon  request. 

Bob  Considine  started  his  column  with  the  question:  “What 
ever  became  of  patriotism?”  We  have  had  two  recent  experi¬ 
ences  of  its  vital  presence.  We  all  had  a  great  patriotic  experi¬ 
ence  five  years  ago  during  the  Bicentennial.  How  about 
another  one  on  the  205th  birthday? 

Standard  Ad  Units 

One  of  the  obstacles  to  wider  use  of  newspaper  advertising 
by  national  advertisers — the  complicated  procedure  and  the 
expense  of  preparing  and  scheduling  ads  for  a  wide  variety  of 
newspapers  with  different  formats — has  now  been  elimin¬ 
ated.  In  what  seems  to  be  a  miracle  of  speed  in  preparation, 
presentation  and  acceptance  by  newspapers.  Standard  Ad 
Units  will  become  available  this  fall. 

In  this  issue,  E&P  presents  the  list  of  962  daily  newspapers 
which  have  agreed  to  adopt  the  program.  They  represent 
over  80%  of  total  daily  newspaper  circulation. 

It  shouldn’t  take  the  publishers  of  those  non-participating 
newspapers  long  to  realize  that  this  “is  an  idea  whose  time 
has  come.” 


Charter  Member 
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of  Circulations 
Member  American 
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Letters 


EXPLANATION 

I  am  delighted  that  readers  are  examin¬ 
ing  the  content  of  the  work  "Libel:  An 
APB  Practical  Guide"  as  minutely  as 
your  correspondent  Steve  Evans. 

The  use  of  the  word  "infer"  appears  in 
the  first  of  four  quotations  from  cases  on 
Libel  (i.e.)  that: 

"No  person  may  charge  or 
infer  that  any  other  person  is 
guilty  of  degrading,  infamous 
or  criminal  action." 

Steve  Evans  feels  that  the 
Court  should  have  used  the  word  "imp¬ 
ly"  rather  that  "infer". 

"To  charge  is  to  state  direct¬ 
ly"  that  a  person  is  guilty  of  a 
criminal  act." 

"To  imply  is  to  state  in¬ 
directly.  hint  or  intimate." 

(American  Heritage). 

"To  infer  is  to  draw  a  con¬ 
clusion  or  make  a  deduction 
based  on  facts  or  indications" 

(American  Heritage). 

The  Court  seems  to  be  condemming  a 
direct  "charge"  of  a  criminal  act  and  a 
wrongful  written  "conclusion"  by  the 
writer  based  on  available  facts  and  indica¬ 
tions.  Writers  are  not  allowed  to  reach 
conclusions  of  guilt.  In  clause  XII  (8)  of 
the  Guide  the  writer  is  cautioned  against 
reaching  conclusions  of  guilt  and  advised 
to  just  state  the  facts. 

1  appreciate  Mr.  Evans  comment. 
American  Heritage  Dictionary  of  the  En¬ 
glish  language  recognized  the  same  prob¬ 
lem  (by  inserting  a  specal  note  under  the 
word  "infer")  between  the  words  "in¬ 
fer"  and  "imply". 

Faustin  F.  Jehle 

(Jehle  authored  the  libel  guide  that  was 
published  by  American  Business  Press.) 


DATA  NEEDED 

NEWSPAPER  NORMS  2.  a  coopera¬ 
tive  academic/professional  data- 
gathering  project,  is  now  on  the  launching 
pad  and  ready  for  the  countdown. 

There  are  approximately  70  papers 
now  participating,  and.  frankly,  we'd  like 
to  have  more.  We  are  in  a  position  to 
accept  additional  participants  so  long  as 
they  do  not  delay  the  publication  deadline 
schedule. 

Simply  stated.  NORMs  is  a  data- 
gathering  project  to  which  participating 
papers  send  information;  researchers  add 
additional  data;  the  computer  produces  a 
third  set  of  data.  When  completed  each 
participating  paper  receives  a  detailed 
(5.M)-point)  profile  of  itself;  plus  circula¬ 
tion  group  comparatives  and  rank  order 
percentiles  for  each  of  the  550  tables. 
EDITOR  &  PUBLISHER  for  May  30,  1981 


The  data  covers;  market  and  circula¬ 
tion  facts,  numbers  and  composition  of 
personnel,  operating  data,  revenue 
potential,  departmental  and  personnel 
efficiency  indicators  for  the  advertising 
circulation,  editorial,  production  and 
other  departments. 

The  cost  of  participation  is  nominal  (li¬ 
mited  to  out  of  pocket  production  and 
distribution  costs). 

If  you  would  like  to  become  a  NORMS 
participant — or  learn  more  about  it — 
please  call  (414)  424-1105  or  write;  do 
Journalism  Department  University  of 
Wisconsin — Oshkosh.  Oshkosh.  WI. 
.M901. 

William  H.  Scrivner 

(Scrivner  is  a  member  of  the  journalism 
faculty.  University  of  Wisconsin — 
Oshkosh;  formerly  advertising  director, 
Madison  (Wise.)  Newspapers,  Inc.;  past 
president,  INAME.) 


SPORTSWRITING 

The  managing  editor  of  the  Kansas  City 
Starwdis  appalled  to  see  100  sports  writers 
writing  their  national  horse  race  stories 
from  the  press  box,  using  a  track- 
provided  handout  and  not  seeking  their 
own  interviews,  according  to  E&P  of 
May  2. 

Perhaps  that  kind  of  work  was  “very 
unprofessional,"  as  Mike  Waller  is 
quoted.  Then  again — perhaps  it’s  the 
kind  of  sportswriting  that  is  nearly  ex¬ 
tinct  in  the  United  States  today;  perhaps 
the  sportswriters  were  writing  about  the 
race  itself. 

There’s  far  too  much  “sportswriting” 
done  because  too  many  sportswriters 
don’t  know  how  to  describe  a  double  play 
in  their  own  words,  or  couldn’t  tell 
whether  the  home-run  pitch  was  a  break¬ 
ing  ball  without  asking  the  pitcher,  catch¬ 
er  or  batter.  Sure,  television  has  already 
told  most  readers  the  score — but  it  has 
told  them  little  else. 

Yet  instead  of  capturing  the  drama  of 
the  contest  (an  arduous  task  that  involves 


actually  watching  the  event,  sober,  and 
taking  copious  notes),  many  “sportswri¬ 
ters’’  fill  most  of  their  stories  with  quotes 
gleaned  after  the  game,  about  contracts 
or  personality  clashes  or  injuries. 

I  still  prefer  sports  stories  that  tell  me 
what  happened  on  the  track,  or  on  the 
field,  or  in  the  ring — and  then  afterward, 
perhaps  enrich  the  factual  account  with 
some  insight  from  the  participants. 

Denny  Bonavita 
(Bonavita  is  city  editor  of  Warren  (Pa,) 
Times  Observer.) 


DONATE 

The  simplest  way  to  handle  free  review 
copies  of  books  (E&P,  March  7)  is  to 
donate  all  of  them  to  the  nearest  public 
library. 

Craig  Wilson 
(Wilson  handles  Action  Line  for  Akron 
Beacon  Journal.) 


Short  takes 


Mrs.  Moseley,  the  60-year-old  grand¬ 
mother  who  made  Butte  County  history 
in  1976  by  being  the  first  woman  elected 
to  he  board,  added  to  it  by  becoming  the 
first  female  to  hold  the  position  of  chair¬ 
woman. — Chico  (Calif.)  Enterpise- 
Record. 

*  ik  * 

Members  of  her  group  have  received 
complaints  that  people  bringing  kittens 
and  stray  animals  would  be  killed. — 
Mesa  (Ariz.)  Tribune. 

*  «  * 

Kelly  failed  to  return  repeated  phone 
calls  and  could  not  be  reached  for  com¬ 
ment. — Mesa  (Ariz.)  Tribune. 

♦  *  * 

Headline;  Daniel  trial  judge  orders  new 
disposition  from  children. — Houston 
Chronicle. 


MEHREN 


California  is  noted  (and  sometimes  notori¬ 
ous)  as  a  source  of  new  folkways  that  sweep 
America,  and  the  writing  of  Elizabeth 
Mehren  exemplifies  the  Los  Angeles  Times’ 
alertness  to  approaching  changes  in  our 
lifestyles. 


Los  Angeles  tmes-Washinglxsn  Post 
Newsservice  •  202/334-6173 
nSO  ISth  Streep  NJMrWashington,  DJC. 
20071 
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While  scores  of  wells 
continue  to  pump  oil 
from  the  ground  just 
north  of  Mobile,  this 
drilling  rig  is  ready 
to  tap  a  huge  natural 
gas  deposit  located 
beneaft  Mobile  Bay. 
Another  plus  for 
Mobileh  rapidly- 
expanding  economy.  , 


Mobil  Oilh  Penrod  65 
will  drill  to  21,500  feet 
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Shoppers  set  sights 
on  national  ads 


By  Jerry  Walker 

Shopper  publishers  who  have  enjoyed 
huge  success  as  a  medium  for  Main  St. 
merchants  are  taking  steps  to  gain  greater 
recognition  and  acceptability  at  the 
national  advertising  level  as  free  circula¬ 
tion  newspapers. 

“We  are  no  longer  the  throwaway,” 
declared  Shirley  Colgrove,  publisher, 
Alief  (Tex.)  Advertiser  Advocate  near 
Houston  in  a  report  last  week  to  the 
National  Association  of  Advertising  Pub¬ 
lishers  annual  Convention  &  Exposition 
in  New  Orleans.  She  is  outgoing  presi¬ 
dent  of  the  association. 

Mrs.  Colgrove  said  free  circulation 
papers  are  showing  15 — 20%  ad  revenue 
gains  because  they  have  an  edge  over 
paid  newspapers.  “The  audience  of  to¬ 
day — especially  younger  adults — is  not 
reading  the  newspaper  for  news,”  she 
claimed. 

To  make  her  point,  Colgrove  quoted  a 
remark  that  Katharine  Graham,  head  of 
the  American  Newspaper  Publishers 
Association  and  chairman  of  the 
Washington  Post  Co.,  made  to  her  in  a 
meeting  last  year.  According  to  Col¬ 
grove,  Mrs.  Graham  said:  “Some  people 
(readers)  have  an  amazing  loyalty  to 
these  free  papers,  even  when  they  have 
no  news.  We  work  so  hard  to  give  them  a 
good  news  product,  and  all  they  really 
want  is  the  advertising.” 

Colgrove  said  it  was  important  for 
shoppers  to  respond  to  the  changing 
needs  of  the  market.  “In  upgrading  our 
image,”  she  said,  “we  should  think  of 
ourselves  as  the  total  community  paper, 
and  then  continue  to  effectively  fulfill  that 
need  in  our  individual  areas.  If  that  means 
carrying  local  news,  then  let’s  do  it  well.  I 
can  assure  you,  in  a  market  that  is  hun- 
gary  for  local  coverage,  giving  this  to 
your  readers  could  easily  be  a  relatively 
inexpensive  competitive  edge.” 

James  L.  Crosby,  president  of  the  Val¬ 
ley  Publishing  Co.,  a  chain  of  shopping 
guides,  which  he  founded  in  1967  with  his 
wife  Catherine,  in  the  city  of  Des  Moines 
and  surrounding  suburbs,  was  elected 
president  of  NAAP  for  1981-1982. 

In  his  address,  Crosby  said  the  “80’s 
are  going  to  be  good  years  for  the  free 
papers.” 

“We  of  your  board  of  directors,  and 
your  executive  committee,  will  spend 
countless  hours  and  thousands  of  our 
own  dollars  in  the  next  12  months  work¬ 


ing  for  you  to  increase  awareness  of  our 
papers  to  the  advertising  world,”  Crosby 
said  in  urging  NAAP  members  to  recruit 
more  publishers  to  join  the  association. 
He  noted  that  there  are  about  2,500  eligi¬ 
ble  publishers.  NAAP  has  489  publishers, 
representing  about  700  free  papers.  In¬ 
terestingly,  the  Tribune  Co.,  Chicago, 
which  publishes  paid  dailies  in  Chicago, 
New  York,  Orlando,  Fort  Lauderdale, 
and  Los  Angeles,  is  NAAP’s  largest 
member  with  7  shoppers  on  the  mem¬ 
bership  roll. 

To  help  encourage  new  members, 
NAAP  is  offering  a  plan  in  which  a 
prospective  publisher  pays  $50  for  a  1- 
year  membership.  Crosby  said  he 
noticed  a  trend  to  “more  and  more  news” 
in  free  circulation  papers.  He  said  nation¬ 
al  advertisers  “like  it.”  At  a  sales  meeting 
with  Montgomery  Ward,  he  said  ad  ex¬ 
ecutives  told  him  that  the  addition  of 
news  in  the  formerly  all  advertising  pub¬ 
lications  made  a  buying  recommendation 
“easier  if  they  ran  news  in  paper.” 

To  create  more  recognition  and  accept¬ 
ance  at  the  national/regional  level,  a 
separately  funded  organization  was 
established,  called  the  Free  Circulation 
Advertising  Bureau. 

Beryl  Wolk,  Goodway  Marketing,  Phi¬ 


Every  Saturday  since  1884 


ladelphia.  Pa.,  who  helped  form  the  new 
ad  bureau,  said  temporary  offices  were 
opened  this  week  in  New  York  at  1995 
Broadway,  Suite  1101,  (800)  638-6747. 

The  officers  of  the  bureau  are,  as  fol¬ 
lows:  President,  Ed  Trent,  publisher,  San 
Marcos  (Calif.)  Pennysaver;  president¬ 
elect,  Patrick  J.  Smith,  publisher,  Hous¬ 
ton  Community  Newspapers;  vicepresi¬ 
dent,  Victor  G.  lanno,  Syracuse  (N.Y.) 
Pennysaver;  vicepresident,  Edward  B. 
Marks,  Central  Nassau  Publications, 
N.Y.;  treasurer,  Martin  Bellefond,  Lake 
Park  (Fla.)  Golden  Palm  Shoppers 
Guide. 

Wolk  told  NAAP  that  Marks  is  heading 
a  search  committee  that  will  hire  a  full¬ 
time  executive  secreatry  to  run  the 
bureau.  A  $50,000  budget  was  approved 
to  get  the  bureau  started.  Wolk  said  plans 
are  to  open  offices  in  other  major  adver¬ 
tising  cities  in  the  near  future. 

Annual  dues  to  belong  to  the  bureau 
range  from  $300  to  $5,500  a  year.  The 
dues  are  based  on  the  circulation  size  of 
the  paper. 

Recruitment  of  bureau  members  was 
conducted  during  the  course  of  the  4-day 
meeting.  Wolk  chaired  a  panel  of  national 
advertisers,  all  of  whom  expressed  posi¬ 
tive  interest  in  the  bureau. 

On  the  panel  were  Bob  Wilcox,  direc¬ 
tor  of  ad  services,  Armstrong  World  In¬ 
dustries,  Lancaster,  Pa.;  Tom  Heather- 
man,  media  manager.  Young  &  Rubicam, 
New  York;  Jim  Boynton,  ad  manager, 
J.C.  Penney  Co.,  New  York;  and  John 
(Continued  on  page  12) 


NEWLY  ELECTED  officers  of  Notional  Association  of  Advertising  Pub¬ 
lishers,  left  to  right:  James  Pearson,  executive  vicepresident;  Gerald  Ten¬ 
nyson,  vicepresident,  Jefferson,  Wise.;  Nick  Chandler,  vicepresident, 
Levittown,  N.Y.;  Gladys  Van  Drie,  president-elect,  Ames,  la.;  Shirley 
Colgrove,  immediate  past  president,  Alief,  Tex.;  James  Crosby,  presi¬ 
dent,  West  Des  Moines,  la.;  Edward  Travis,  secretary-treasurer.  Pal¬ 
myra,  N.Y. 
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HONORED — Robert  Wilcox,  mana¬ 
ger  of  retail  advertising  services,  was 
honored  with  a  special  award  for  his 
recognition  of  free  circulation  papers 
as  a  viable  advertising  medium.  Wilcox 
has  contributed  to  NAAP  by  serving  on 
a  co-op  advisory  panel. 


Shoppers 

(Continued  from  page  II) 


Haines,  Shell  Oil  Co.,  Houston. 

Wilcox  said  there  are  several  reasons 
why  shoppers  don’t  get  more  national 
advertising.  He  cited  the  reasons  as  fol¬ 
lows:  1.  Difficult  to  buy;  2.  No  1-order/ 

1 — bill  to  alleviate  billing  problems;  and 
3.  Unaudited  readership  data. 

Wilcox  said  national  advertisers  are 
used  to  buying  only  paid  books.  He  said 
his  media  manager,  Mitch  Scott,  “never 
even  thought  of  them  (shoppers)”  be¬ 
cause  he  had  doubts  about  readership. 
Scott  told  him  that  he  gets  a  shopper  at 
home  every  Tuesday  and  tosses  it  in  the 
trash  on  Wednesday  without  ever  bother¬ 
ing  to  read  it.  Wilcox  said  he  has  never 
had  a  presentation  given  to  him  on  free 
circulation  papers. 

He  said  shoppers  must  have  some 
value  because  dailies  are  acquiring  them 
to  fill  out  distribution  gaps. 

Another  barrier  shoppers  must  over¬ 
come,  according  to  Wilcox,  is  that  nation¬ 
al  advertisers  see  them  as  a  local  medium 
and  not  an  appropriate  place  for  ads  de¬ 
signed  to  impart  an  upscale  image. 

Wilcox  said  the  best  opportunity  for 
shoppers  is  to  make  a  better  effort  at  get¬ 
ting  local  merchants  to  invest  co-op  ad 
monies.  “I  see  co-op  much  more  in  your 
ballpark,”  Wilcox  said. 

Tom  Heatherman,  Y&R’s  media  direc¬ 
tor,  special  market  division,  said  agencies 
are  relying  on  computers  nowadays  to 
pinpoint  media  for  tailored  advertising 
messages.  He  said  local  shoppers  stand  a 
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NAMED  "Publisher  of  the  Year,"  at 
the  National  Association  of  Advertising 
Publishers,  are  Gerald  and  Betty  Ten¬ 
nyson,  publishers  of  Jefferson  County 
(Wise.)  Reporter-Advertiser.  "The  Ten- 
nysons  are  examples  of  a  typical,  but 
vanishing  breed  in  our  industry,"  said 
NAAP  executive  vicepresident,  James 
Pearson.  The  Reporter-Advertiser, 
started  in  1 969,  has  gone  from  an  ini¬ 
tial  12  pages  to  a  54-page  average; 
from  18,000  to  40,000-plus  circula¬ 
tion;  from  2  to  1 2  employees,  and 
from  mail  distribution  to  a  private  dis¬ 
tribution  system.  The  papers  now  has 
more  than  25%  editorial  content  and 
is  audited. 

good  chance  to  get  more  national  ads  be¬ 
cause  in  order  to  target  ad  messages, 
agencies  are  going  local  more  than  ever. 

The  bad  news  for  shoppers,  he  said,  is 
that  Y&R  has  two  clients  who  prohibit 
use  of  free  papers.  Heatherman  said  he 
suspects  other  clients  have  the  same 
policy. 

He  said  the  policy  is  based  on  fact  and 
fiction.  Without  naming  the  clients,  he 
said  one  prohibits  free  papers  because  it 
“feels  that  they  are  poor  quality  and  not 
an  attractive  showcase  for  his  ad.”  He 
said  he  believes  this  to  be  “partly  true  but 
mostly  false.”  The  other  client  is  a 
heavy  coupon  user  and  believes  that  the 
risk  of  misredemption  is  too  high  in  free 
papers  since  the  company  or  agency  has 
no  control  over  distribution.  “Again  true, 
but  mostly  false,”  Heatherman  said. 

Heatherman  said  he  has  never  been 
approached  by  shoppers  to  place  ads,  but 
he  feels  that  there  may  be  a  place  for  them 
on  schedules  requiring  60%  coverage  of  a 
market.  As  an  example,  he  said  an  ad  in 
the  Los  Angeles  Times  and  Los  Angeles 
Herald-Examiner  reaches  less  than  30% 
of  household  coverage.  “You  could  be 
filling  in  the  gap,”  he  said.  He  warned  the 
publishers  that  the  average  media  planner 
tends  to  take  the  easy  way  out  and  sche¬ 


FOREFRONT— Editor  &  Publisher 
was  presented  a  special  award  at  the 
National  Association  of  Advertising 
Publishers  annual  convention.  The 
award  was  for  the  publication's  cover¬ 
age  and  recognition  of  free  circulation 
papers.  Accepting  the  award  was  Fer¬ 
dinand  C.  Teubner,  publisher,  E&P, 
from  Shirley  Colgrove,  outgoing  presi¬ 
dent  of  NAAP  and  James  Crosby,  in¬ 
coming  president. 

dule  ads  in  daily  papers.  Heatherman 
disclosed  that  Y&R’s  New  York  office 
will  eventually  place  all  newspaper  ads 
for  all  of  its  affiliated  agencies. 

Jim  Boynton  urged  the  NAAP  pub¬ 
lishers  to  “spruce  up  now”  their  image. 
He  noted  that  free  papers  “don’t  have  a 
perception”  as  a  national  medium. 

He  said  the  bureau  idea  was  a  good  one 
because  “you  need  a  central  source  to 
strenghen  the  believability  effort  and 
have  common  direction.”  He  said  the 
bureau  will  make  shoppers  more  visible 
on  national  scene.  “You  have  to  knock 
on  the  door  of  agencies  and  national 
chains.  The  time  when  local  buying  was 
the  case  is  fast  coming  to  an  end.  There  is 
more  centrally  controlled  ad  buying  and  a 
need  for  shoppers  to  speak  with  a  united 
voice,”  Boynton  said. 

He  said  another  thing  shopper  pub¬ 
lishers  should  be  watching  are  the  tech¬ 
nological  changes  in  media  and  market¬ 
ing.  He  said  the  daily  papers  will  soon 
start  to  transmit  national  ads  by  satellite, 
noting  that  Penney  ships  about  5,000  ads 
a  year.  He  also  said  Penney  is  currently 
testing  two-way  tv  in  San  Diego  and  Coral 
Cables,  Fla.  to  promote  a  variety  of  mer¬ 
chandise.  “Just  as  you  caught  the  com¬ 
placency  of  daily  competition,  don’t  let 
the  new  technology  catch  you,”  he 
warned.  Boynton  closed  his  talk  by 
saying  he  thought  the  new  bureau  was 
right  on  target  and  he  looked  forward  to 
working  with  the  bureau  because  he 
found  the  other  bureaus  very  beneficial. 

John  H.  Haines  began  his  talk  by 
saying  he  has  been  ad  manager  for  Shell 
Oil  for  11  years  and  “up  until  hour  ago. 
I’ve  never  met  a  person  who  worked  for  a 
free  circulation  newspaper.”  Haines 
(Continued  on  next  page) 
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(Continued  from  page  12) 
suggested  that  shoppers  make  ad  agen¬ 
cies  aware  of  their  coverage  and  establish 
a  central  source,  such  as  a  toll  free  tele¬ 
phone  number,  where  this  information 
may  be  obtained.  He  advised  the  pub¬ 
lishers  to  adopt  an  auditing  report  format 
similar  to  daily  papers;  agree  on  standar¬ 
dized  mechanical  requirements;  offer 
group  discounts  structures;  and  provide 
national  representation  service  similar  to 
college  newspapers. 

Haines  disclosed  that  Shell  passed  a 
milestone  in  its  Shell  answer  book  ads 
that  were  inserted  in  four  national  maga¬ 
zines.  Distribution  has  reached  1  billion, 
he  said.  He  asked  his  audience:  “Could 
we  do  business  with  you?”  He  said  Shell 
has  a  really  good  co-op  program  with  its 
16,000  (  'ers  but  he  didn’t  see  any  Shell 
ads  in  t  papers  that  were  exhibited  at 
the  cor.  ution. 

Gar.  Mlau,  president.  Marketing 
Showcv'  »  Inc.,  New  York,  told  the  shop¬ 
pers  at  mother  session  that  starting  in 
July  frej  standing  Product  Movers’  in¬ 
serts  w  tuld  be  placed  in  155  Sunday 
newspar  rs  in  1 10  markets. 

Blau  said  the  annual  media  bill  will  be 
from  $12  to  $15  million  in  paid  newspap¬ 
ers.  “We  pay  them  for  the  right  to  ride 
along  with  them,”  he  said. 

For  the  present,  BL  ’  said  the  policy  is 
to  use  only  ABC-audited  newspapers.  He 
also  pointed  out  that  most  of  the  papers 
were  members  of  the  ABC  coupon  verti- 
fication  unit.  He  observed  a  gradual 
shift  to  more  non-coupon  type  ads.  He 
said  he  would  be  receptive  to  talking  to 
free  circulation  papers  about  using  them 
to  distribute  inserts,  possibly  on  a  mid¬ 
week  basis.  “We  can  be  the  middleman, 
we  have  the  ear  of  the  national  advertis¬ 
er,”  said  Blau  who  gave  the  publishers 
his  N.  Y.  address  and  phone  number  (212- 
255-3800).  “I’ll  be  glad  to  talk  to  anyone 
who  care  to  call  me,”  he  said. 

At  the  business  session,  James  W. 
Pearson,  executive  vicepresident, 
NAAP,  which  is  headquared  in  Madison, 
Wise. ,  reported  that  as  of  April  30, 69%  of 
NAAP’s  489  members’  700  papers  were 
now  audited.  Two  years  ago,  he  said,  the 
figure  was  20  to  30%.  The  700  papers  are 
distributed,  he  said,  to  16,900,()00  homes. 

Ed  Travis,  publisher.  Palmyra  (N.Y.) 
Timesaver,  gave  the  treasurer’s  report. 
He  said  NAAP  finished  the  fiscal  year 
showing  a  deficit  of  about  $2,724  on  gross 
income  of  $555,108. 

To  ease  the  deficit,  the  members 
approved  a  dues  increase  of  10%. 

A  change  in  the  by-laws  as  they  pertain 
to  membership  was  passed  by  members. 
Last  year  in  Nashville,  Tenn.,  the  mem¬ 
bers  after  stormy  debate  adopted  an  open 
membership  provision,  which  allowed 
paid  daily  newspaper  companies  to  enroll 
their  papers  in  NAAP.  At  this  meeting, 
the  members  passed  without  discussion 
and  dissent  a  rule  that  bars  membership 
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to  shoppers  that  are  published  as  a  sup¬ 
plement  to  or  distributed  in  combination 
with  a  paid  circulation  paper.  It  was 
reccomended  and  accepted  by  the  board 
to  investigate  the  feasibility  of  making  ad 
sizes  available  for  free  circulation  papers 
in  Standard  Advertising  Units  as  now 
adopted  by  paid  papers. 

It  was  also  agreed  to  investigate  the 
feasibility  of  providing  an  Advertising 
Planbook  similar  to  the  Newspaper 
Advertising  Bureau  for  use  as  a  retail 
sales  tool. 

Direct  mail  printer 
to  start  nat’l  shopper 

ADVO  Systems,  Inc.,  which  claims  to 
be  the  largest  direct  mail  printer  in  the 
United  States,  is  making  plans  to  start 
publishing  “a  string  of  shoppers,”  Editor 
&  Publisher  was  informed  by  Terry  E. 
Brennen  last  week  at  the  National  Asso¬ 
ciation  of  Advertising  Publishers  annual 
meeting  in  New  Orleans,  La. 

Brennen,  who  left  the  Tribune  Co., 
Chicago,  Ill.  last  month,  was  appointed 
president  of  ADVO  Publications,  Inc.,  a 
new  subsidiary  that  was  formed  when 
ADVO  acquired  Williamsport  (Pa.)  Grit 
in  April.  Brennen,  whose  company  is 
based  in  Glendale,  Calif.,  is  being 
assisted  in  the  shopping  and  publishing 
venture  by  Pat  Clark,  who  also  worked 
for  the  Tribune  Co.  Both  Brennen  and 
Clark  helped  to  re-start  the  Green  Sheet 
shopper  for  the  Los  Angeles  Daily  News. 

Brennen  said  full  details  on  the  new 
“national  shopper”  were  not  firm  at  the 
present.  He  said  plans  are  to  publish 
shoppers  under  the  same  name  in  as  many 
as  20  to  30  cities  around  the  U.S.  with  a 
total  distribution  of  20  million  copies.  The 
name,  which  has  not  been  selected  at  this 
time,  will  most  likely  incorporate  in  some 
way  the  name  of  Grit,  he  indicated. 

He  said  a  Grit-shopper,  distributed  in  a 
50  mile  radius  of  Williamsport,  Pa.,  the 
home  of  the  local  and  national  weekly, 
will  be  started  next  month.  The  shopper 
will  have  a  distribution  of  about  100,000 
copies,  he  said. 

He  said  the  national  Grit  and  local 
weekly  newspaper  will  continue  to  pub¬ 
lish  on  the  same  basis. 

Brennen,  who  worked  for  the  Tribune 
Co.’s  Escondido  (Calif.)  Times-Advocate 
prior  to  joining  the  Los  Angeles  Daily 
News  (formerly  the  Van  Nuys  Valley 
News  &  Green  Sheet),  has  considerable 
know-how  in  running  free  circulation 
papers. 

He  told  E&P  that  the  new  Green  Sheet 
returned  a  profit  of  $40,000  in  the  first 
year.  The  5()0,000  circulation  shopper,  he 
said,  started  last  April  with  ad  revenues 
of  $9,900  in  the  first  issue.  When  he  left  in 
mid-April,  he  said  the  gross  ad  receipts 
totalled  $130,000  for  the  53rd  week  of 
publication. 


New  association 
formed  among 
N.E.  pubiishers 

Members  of  the  New  England  Daily 
Newspaper  Association  and  the  New  En¬ 
gland  Newspapers  Advertising  Bureau 
last  week  voted  overwhelmingly  to  merge 
the  two  organizations  into  a  single  unit  to 
be  called  the  New  England  Newspaper 
Association  (NENA). 

Of  the  81  members  of  NEDNA,  68 
voted  for  the  merger  during  a  special 
meeting  of  the  organization  in  Cam¬ 
bridge,  Mass,  last  Friday.  Only  one  news¬ 
paper  member  voted  against  the  move. 
Similarly,  76  members  of  the  NENAB 
voted  in  favor  of  the  merger;  there  was 
only  one  negative  vote. 

NENA  will  begin  operations  July  1 
with  headquarters  in  the  former  offices  of 
the  NENAB  in  Salem,  Mass.  A  “very 
preliminary”  annual  budget  of  $250,000 
has  been  projected  for  the  first  year  of 
NENA’s  operations. 

George  W.  Wilson,  president  and  pub¬ 
lisher  of  the  Concord (N.H.)  Monitor  will 
serve  as  the  first  president  of  NENA. 
William  F.  Lucey,  Jr.,  general  manager 
for  the  Lawrence  (Mass.)  Eagle-Tribune, 
will  be  NENA  first  vicepresident; 
Charles  P.  O’Donnell,  senior  vicepresi¬ 
dent/operations  and  administration  for 
the  Providence  (R.I.)  Journal  and  Bulle¬ 
tin,  will  be  second  vicepresident;  and 
Campbell  P.  Niven,  president  and  pub¬ 
lisher  of  the  Brunswick  (Me.)  Times- 
Record  will  serve  as  secretary/treasurer. 
Morley  Piper,  who  has  been  running  the 
NENAB,  will  become  NENA  general 
manager. 

The  NEDNA  was  founded  in  June  of 
1921  mainly  to  handle  direct  labor  nego¬ 
tiations  for  its  member  newspapers.  The 
NENAB  was  formed  a  decade  later  for 
the  primary  purpose  of  promoting  adver¬ 
tising  in  New  England  newspapers. 

“The  labor  climate  has  changed,”  re¬ 
ported  William  F.  Lucey,  Jr.  to  the  pub¬ 
iishers,  “automation  has  weakened  the 
craft  unions.”  Consequently,  he  said,  the 
need  for  NEDNA’s  labor  negotiating 
skills  is  no  longer  as  strong  as  it  has  been. 

The  structure  of  NENA  is  patterned 
after  that  of  the  Southern  Newspaper 
Publishers  Association,  though  the  latter 
has  nearly  five  times  the  membership. 
Roland  Weeks,  Jr.,  president  of  Gulf  Pub¬ 
lishing  Company  of  Biloxi,  Miss,  and 
president  of  SNPA,  told  the  New  Eng¬ 
land  publishers  that  SNPA  “has  only  re¬ 
cently  become  a  really  good  organiza¬ 
tion.”  SNPA,  he  said,  “improved  its  im¬ 
portance  greatly  and  came  a  long  way” 
when  it  moved  its  offices  to  Atlanta  in 
1970  and  began  to  concern  itself  less  with 
labor  negotiations  and  more  with  human 
resources. 
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Anti-N.Y.  Times  group 
seeks  alternative  voice 

By  John  Consoli  Reagan  so  well  because  there  is  no  news- 


A  group  calling  itself  “Alternative  to 
the  New  York  Times”  Committee  feels 
the  New  York  Times  has  created  a 
monopoly  in  the  coverage  of  international 
news  and  would  like  to  see  a  daily  news¬ 
paper  created  that  can  present  an  equally 
prominent,  but  opposing  viewpoint. 

The  group  feels  the  other  New  York 
dailies,  as  well  as  dailies  in  other  metro 
markets,  do  not  currently  have  the  inter¬ 
national  staffs  “able  to  compete  with  the 
Times  on  equal  footing.”  It  feels  this  is 
bad  for  the  concept  of  a  free  press  in  a 
Democratic  society. 

Seymour  Topping,  managing  editor  of 
the  Times,  feels  it  may  be  no  more  than  an 
effort  by  Soviet  author  Lev  Navrozov  to 
promote  his  new  book  called  “What  the 
New  York  Times  Knows  About  the 
World.”  It  is  a  book-length  critique  of  the 
Times. 

In  a  “Statement  of  Purpose”,  the  anti- 
Times  group  states,  “Since  the  decision 
makers  of  the  United  States  draw  their 
daily  knowledge  of  the  outside  world 
heavily  from  the  New  York  Times,  its 
monopoly  influence  in  the  sphere  of 
Western  foreign  policy,  defense  and 
strategy  far  exceeds  it  circulation;  in¬ 
deed,  the  New  York  Times  has  become  a 
quasi-official  newspaper,  without  any 
official  responsibility  or  accountability.” 

A  press  conference  by  the  anti-Times 
group  has  been  scheduled  for  June  3  at 
New  York’s  Waldorf  Astoria  Hotel.  The 
“Committee”  is  running  ads  promoting 
its  cause  in  the  Washington  Star,  New 
York  Post,  News  World,  National  Review 
and  in  the  New  York  Times  itself,  among 
others. 

Navrozov,  who  emigrated  to  the  Un¬ 
ited  States  from  the  Soviet  Union  in  1972, 
was  recently  critical  of  former  Times 
news  executive  Harrison  Salisbury.  Nav¬ 
rozov,  in  a  series  of  interviews  carried 
across  the  front  page  of  Sun  Myung 
Moon’s  News  World  last  March,  dis¬ 
agreed  with  some  of  the  conclusions 
Salisbury  made  in  one  of  his  books. 

Topping  points  out  that  in  1975,  Salis¬ 
bury  gave  a  critical  review  of  a  book  by 
Navrozov  entitled,  “The  Education  of 
Lev  Navrozov.” 

Statements  made  by  Navrozov  and  an 
examination  of  those  sponsoring  the  anti- 
Times  group  indicate  that  the  movement 
is,  for  the  most  part,  political. 

In  one  of  his  articles  in  the  News 
World,  Navrozov  said,  “The  absence  of  a 
newspaper  adversarial  to  the  New  York 
Times  is  very  convenient  because  we 
know  the  views  of  the  Times  very  well 
and  hence  the  views  of  president  Carter. 
But  we  don’t  know  the  views  of  Ronald 
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paper  which  would  elaborate  those  views 
in  sufficient  detail.” 

Literature  put  out  by  the  anti-Times 
group  states  that  it  is  being  sponsored  by 
the  “Center  for  the  Survival  of  Western 
Democracies.”  Listed  as  members  of  the 
Center’s  “advisory  board”,  among 
others,  are  Richard  Allen,  national  secur¬ 
ity  advisor  to  President  Reagan,  and  U.S. 
Senator  Jesse  Helms,  a  strong  Reagan 
supporter. 

William  Rusher,  publisher  of  the  con¬ 
servative  National  Review,  is  one  of 
those  listed  as  being  a  member  of  the 
“Alternative  to  the  New  York  Times 
Committee.” 

Also,  a  letter  seeking  financial  support 
for  the  start  of  a  newspaper  with  a  con¬ 
servative  viewpoint  to  counter  the  Times, 
has  been  sent  to  persons  who  attended 
President  Reagan’s  Inaugural  Balls. 

The  letter,  from  the  anti-Times  com¬ 
mittee,  supports  Reagan’s  increased  de¬ 
fense  spending  and  states;  “The  New 
York  Times,  and  all  other  big  dailies  of 
major  political  influence,  belong  to  one 
political  persuasion  known  as  ‘liberal.’” 

The  letter  adds,  “No  election  of  the 
‘right  president’  or  the  ‘right  Congress’ 
will  help  under  such  circumstances,  for 
the  ‘liberal  media’  will  finally  have  it  their 
way.” 

Finally,  the  letter  states,  “Hence,  our 
goal  is  to  develop  a  daily  newspaper 
which  would  be  adversarial  to,  and  com¬ 
petitive  with,  the  New  York  Times  et  al.” 

Navrozov  has  called  the  Times  “prop¬ 
aganda  of  a  certain  private  group”  and 
said  the  Times  ‘  ‘falsifies  reality  day  in  and 
day  out.”  He  has  charged  that  conserva¬ 
tive  columnist  William  Safire  is  outnum¬ 
bered  by  liberal  columnists  on  the  Times. 

Navrozov’s  writing  has  generated  con¬ 
troversy  in  the  past.  In  1974,  Navrozov, 
in  an  article  in  Commentary  magazine, 
charged  that  Golda  Meir,  while  Ambassa¬ 
dor  to  the  United  Nations  for  Israel,  gave 
Soviet  leader  Stalin  a  list  of  Soviet  Jews 
who  wanted  to  fight  Israel’s  “war  of  inde¬ 
pendence.”  He  alleged  that  the  list  was 
later  used  to  persecute  those  on  it. 

The  article  resulted  in  a  $3  million  law¬ 
suit  by  Meir  against  Navrozov  and  Com¬ 
mentary  that  was  settled  out  of  court. 

Topping  said  it  is  not  unusual  for  spe¬ 
cial  interest  groups  to  raise  public  com¬ 
plaints  about  the  Times. 

“Usually  when  the  movement  doesn’t 
get  public  support  or  the  claims  cannot  be 
substantiated,  it  evaporates,”  he  said. 

Topping  does  not  know  if  the  Times 
will  cover  the  press  conference. 

“We  will  treat  it  like  any  other  news 
story,”  he  said.  “If  it  is  worthy  of  cover¬ 


age,  we’ll  print  a  story.  If  it’s  a  flack  job  to 
publicize  his  book,  we  will  not.” 

E&P  contacted  Peter  Worthington, 
editor  of  the  Toronto  Sun,  who  is  listed  as 
a  member  of  the  advisory  board  of  the 
Centerfor  the  Survival  of  Western  Demo¬ 
cracies,  which  is  sponsoring  the  Alterna¬ 
tive  to  the  New  York  Times  Committee. 

Worthington  said  he  does  belong  to  the 
“Center,”  but  he  has  never  advised  any¬ 
body  on  anything. 

Worthington  said  the  “driving  force” 
behind  the  Center  is  Navrozov,  who  is 
also  behind  the  “Alternative”  com¬ 
mittee. 

Worthington  said  he  joined  the  “Cen¬ 
ter”  because  he  believed  in  its  statement 
of  principles  and  because  there  are  cer¬ 
tain  people  involved  such  as  Nobel  Prize 
winner  Saul  Bellow  and  philosopher  Dr. 
Sidney  Hook,  whom  he  admires. 

He  said  although  his  name  appears  on 
literature  as  a  member  of  the  “Center” 
which  supports  the  anti-Times  commit¬ 
tee,  he  does  not  endorse  what  the  group  is 
attempting  to  do. 

“I  don’t  know  what  they  are  trying  to 
do,”  he  said.  “lam  not  a  great  admirer  of 
the  Times.  I  subscribe  to  the  Accuracy  in 
the  Media  view  that  the  Times  wields  an 
inordinate  amount  of  power.  But  if  they 
are  trying  to  form  a  boycott  or  attempt  to 
drive  the  Times  out  of  business,  that 
doesn’t  make  sense.  It  seems  like  such  a 
nebulous,  pointless  thing.  Maybe  he 
(Navrozov)  is  doing  this  because  he  can’t 
get  his  viewpoint  in  the  Times.” 

Worthington  called  Navrozov  an  “ex¬ 
traordinary  type  of  defector”  and  praised 
his  1978  article  entitled  “What  the  CIA 
Knows  About  Russia.” 

After  Moon’s  News  World  carried  the 
two-part  Navrozov  article  last  March,  the 
newspaper  claimed  record  sales  for  those 
two  days  and  charged  the  Times  with 
“pressuring  newsstand  dealers  to  bury 
the  News  World.”  The  News  World  also 
printed  that  the  Times  was  considering 
legal  action  against  the  paper  for  printing 
some  of  Navrozov’s  statements. 

This  brought  a  response  from  Times 
attorney  Katharine  Darrow,  who  said, 
“The  Times  has  not  considered  taking 
legal  action  against  the  News  World  for 
any  criticism  it  may  have  made  or  may 
make  of  this  paper.  The  fact  is  that  we 
would,  if  necessary,  defend  their  right  to 
attack  us  in  print.” 

N.Y.  unions  settle 

Local  unions  of  mailers,  paper  hand¬ 
lers  and  machinists  have  reached  agree¬ 
ment  with  the  New  York  Post  on  econo¬ 
mic  package  similar  to  one  negotiated 
earlier  with  New  York  Daily  News,  and 
New  York  Times,  George  E.  McDonald, 
president  of  the  mailers  local,  disclosed. 
The  settlement  provides  for  a  wage  in¬ 
crease  of  $5 1  a  week  the  first  year,  $36  the 
second  and  $37  the  third,  plus  $6  a  week 
for  fringe  benefits  in  the  second  year,  he 
said. 
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Court  voids  charge 
for  Red  Tag  mail 


By  George  Brandon 

U.  S.  Court  of  Appeals  for  the  District 
of  Columbia  has  voided  a  decision  by  the 
Postal  Service  Board  of  Governors  im¬ 
plementing  a  surcharge  for  “Red  Tag”, 
or  “Newspaper  Treatment,”  delivery 
services  currently  provided  timely  pub¬ 
lications  for  free. 

The  Postal  Service  was  challenged  in 
the  Federal  Appeals  Court  in  Phi¬ 
ladelphia  by  Dow  Jones  &  Co.,  Inc. 
which  publishes  the  Wall  Street  Journal 
and  Newsweek  magazine.  Subsequently, 
the  case  was  moved  to  the  appeals  court 
in  Washington. 

The  appeals  court’s  decision  May  22 
voids  the  prior  history  of  postal  rate¬ 
making  leading  to  a  separate  charge  for 
newspaper  treatment  and  means  the  Post¬ 
al  Service  now  will  have  to  begin  again — 
convene  new  rate  proceedings,  with  hear¬ 
ings  and  the  opportunity  for  further  court 
challenges  on  different  grounds — if  it 
wishes  to  revive  the  charge. 

Had  the  Red  Tag  charge  been  allowed 
to  go  into  effect,  it  would  have  created  a 
2.3  cent  per  copy  surcharge  for  Second 
Class. 

Newspapers  opting  for  the  expedited 
delivery  services  such  as  the  Wall  Street 
Journal,  which  mails  about  1.2  million 
copies  of  its  daily  circulation  of  1 .9  mil¬ 
lion,  estimated  the  annual  cost  of  the  new 
fee  at  $3.6  million. 

Currently,  publishers  of  timely  pub¬ 
lications  mailed  Second  Class  may  re¬ 
quest  the  expedited  delivery  service  and 
get  it  for  the  same  rates  as  publishers  of 
non-timely  publications  who  are  not 
eligible. 

Though  the  Court  of  Appeals  decision 
will  result  in  at  least  a  one-year  breather 
for  the  publishers  who  get  Red  Tag,  it  was 
not  a  definitive  victory  for  foes  of  a  sepa¬ 
rate  charge. 

In  throwing  out  the  decision  im- 
pelementing  the  charge,  the  bureaucratic 
procedures  spelled  out  by  Congress  in  the 
1970  Postal  Reoganizaton  Act  for  setting 
new  rates  were  not  followed  properly. 
The  court  did  not  address  the  question  of 
whether  a  separate  charge  for  Red  Tag 
treatment  is  merited  by  its  costs. 

The  1970  Postal  Reorganization  gave 
the  authority  to  propose  a  new  mail  clas¬ 
sification  to  a  new  addition  of  the  old  Post 
Office,  the  independent  Postal  Rate  Com¬ 
mission.  The  commission  also  was 
charged  with  reviewing  rate  requests  filed 
by  the  new  quasi-public  Postal  Service. 
But  the  statutory  authority  to  initiate 
rate-making  proceedings  was  reserved  to 
the  Postal  Service. 

The  current  case  was  initiated  by  the 
Rate  Commission  as  part  of  the  classifica¬ 


tion  proceedings  for  a  separate  Red  Tag 
service. 

Dow  Jones  and  the  two  major  national 
trade  associations  for  newspapers,  the 
American  Newspaper  Publishers  Asso¬ 
ciation  and  the  National  Newspaper 
Association,  tried  unsuccessfully  to  get  a 
Federal  District  court  to  block  the  Rate 
Commission’s  Red  Tag  proceedings. 

The  district  court  in  Washington  noted 
at  the  time  that  an  appeal  might  be  justi¬ 
fied  if  the  PRC  proceedings  eventually 
resulted  in  a  rate-setting. 

The  rate  commission  issued  its  recom¬ 
mendation  to  the  Postal  Board  of  Gov¬ 
ernors  last  May  to  establish  a  separate 
Red  Tag  classfication  and  impose  a  2.3 
cent  surcharge  above  regular  Second 
Class  rates.  The  surcharge  incorporated  a 
1 . 1  cent  per  copy  charge  for  Red  Tag  and 
a  1.2  cent  per  copy  decrease  for  Second 
Class  publications  that  do  not  opt  for  Red 

Decision  on 
joint  operation 
pact  deiayed 

The  Justice  Department’s  Antitrust  Di¬ 
vision  has  been  given  an  extra  week  to 
prepare  its  recommendation  to  Attorney 
General  William  French  Smith  on  a  re¬ 
quest  by  Seattle’s  competing  dailies  to 
implement  a  cost-cutting  joint  operating 
agreement. 

Smith  approved  a  seven-day  extension 
of  the  30-day  period  set  aside  for  Anti¬ 
trust  Division  review  of  the  application 
and  public  comment  on  the  application 
since  it  was  published  in  the  Federal  Reg¬ 
ister  in  April.  The  division’s  recom¬ 
mendation  was  due  May  22,  but  the  same 
day  Assistant  Attorney  General  William 
Baxter,  Antitrust  Chief,  requested  and 
got  the  extra  week. 

The  Seattle  Times  Co.  and  the  Hearst 
Corp.,  which  owns  the  Seattle  Post  Intel¬ 
ligencer,  are  seeking  exemption  from  the 
antitrust  laws  under  the  provisions  of  the 
1970  Newspaper  Presentation  Act.  That 
Law  provides  for  such  exemptions  when 
one  of  two  competing  newspapers  is 
found  to  be  in  danger  of  failing. 

In  papers  filed  with  the  Justice  Depart¬ 
ment,  the  Hearst  Corp.  claims  it  has  lost 
more  than  $14  million  in  publishing  the 
Post-Intelligencer  during  the  last  1 3  years 
and  probably  will  fail  financially  unless  it 
is  allowed  to  enter  into  a  joint  operating 
agreement  with  the  stronger  afternoon 
Seattle  Times. 

In  requesting  the  delay  in  submitting 
his  recommendation  to  the  Attorney 


Tag  service.  Two  of  the  five  commission¬ 
ers  dissented. 

The  governors  approved  the  new  clas¬ 
sification  and  surcharge  last  August,  set¬ 
ting  it  to  take  effect  this  June  1 .  On  May  4, 
the  governors  rescinded  their  decision  to 
implement  the  Red  Tag  charge.  The 
board  was  scheduled  to  meet  in  Chicago 
June  2  in  a  closed  session,  at  which  the 
fate  of  Red  Tag  may  be  considered. 

The  proposed  charge  for  Red  Tag  ser¬ 
vice  would  not  have  applied  to  mailings  at 
special  within-county  rates,  nor  to  mail¬ 
ings  of  less  than  5,000  copies  outside  the 
county  of  publication.  Those  two  cheaper 
rates  account  for  a  large  chunk  of  the 
iwstal  bills  of  many  of  the  nation’s  week¬ 
lies  and  small  dailies. 

ANPA  and  NNA  have  questioned  the 
rationale  of  imposing  a  separate  charge 
for  the  “expedited”  delivery,  saying 
there  is  no  good  evidence  to  support  it. 
The  appeals  court  noted  in  its  opinion 
May  22  that  under  current  postal  regula¬ 
tions,  “expedited  treatment  of  Red  Tag 
mail  is  an  aspiration,  rather  than  a 
guarantee;  the  service  is  provided  only 
‘insofar  as  is  practicable’  .  .  .” 

General,  Baxter  said  the  added  time  was 
needed  “so  that  the  final  report  to  the 
Attorney  General  can  be  properly  consi¬ 
dered  and  drafted.” 

Baxter  said  in  excess  of 20,000  pages  of 
documents”  had  been  filed  sine  the  Anti¬ 
trust  Division  served  “extensive  requests 
for  documents  and  interrogatories  on  the 
applicants.”  Division  Attorneys  have  in¬ 
terviewed  “present  and  former  times  and 
Post-Intelligencer  employees,  commer¬ 
cial  bank  officers,  advertisers,  competi¬ 
tors,  potential  purchasers  and  others,” 
he  said. 

The  new  deadline  for  the  Antitrust  Di¬ 
vision’s  recommendation  to  Smith  was 
set  for  May  29.  Baxter  can  recommend 
that  the  Attorney  General  approve  or  dis¬ 
approve  the  application  for  a  joint  operat¬ 
ing  pact  on  the  basis  of  the  record  so  far, 
or  he  could  recommend  that  public  hear¬ 
ing  be  held  under  an  Administrative  Law 
Judge,  an  option  supported  by  most  of 
those  who  have  filed  comments  regarding 
the  application. 

Lawrence  Aldrich,  a  trial  attorney  in 
antitrust  who  is  handling  the  Seattle  re¬ 
quest,  said  almost  200  separate  com¬ 
ments  have  been  filed  by  the  public,  with 
all  except  one  supporting  either  public 
hearings  or  outright  rejection  of  the  ap¬ 
plication  for  a  joint  pact  in  Seattle. 

More  than  30,000  signatures  were  filed 
on  a  form  for  petition,  circulated  by  a 
Seattle  group  seeking  public  hearings, 
according  to  Aldrich. 

Under  the  term  of  the  proposed  agree¬ 
ment,  the  Times  would  continue  to  pub¬ 
lish  weekday  afternoons,  but  drop  a 
morning  editon.  Post-Intelligencer  pub¬ 
lish  weekday  mornings  and  both  papers 

(Continued  on  page  20) 
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Public  employee  unions 
called  threat  to  press 


A  newspaper  labor  relations  lawyer 
wishes  that  editors  would  stop  encourag¬ 
ing  public  employees  to  join  unions. 

“Every  newspaper  has  a  public  and 
personal  interest  in  keeping  public  sector 
unions  out,”  declared  attorney  L. 
Michael  Zinser  in  a  report  to  the  Institute 
of  Newspaper  Controllers  and  Finance 
Officers  on  the  Wilkes-Barre  strike. 

The  unionized  police  and  other  public 
employees  made  it  easy  for  the  newspap¬ 
er  unions  to  harass  the  management  of  the 
Wilkes-Barre,  (Pa.)  Times-Leader,  Zin¬ 
ser  told  the  controllers  in  Incline  Village, 
Nevada.  As  a  member  of  the  law  firm  of 
King,  Ballow  &  Little  of  Nashville,  he 
represented  Capital  Cities  Communica¬ 
tions  Inc.  in  the  negotiations  with  the 
Guild. 

According  to  Zinser’s  version  of  the 
strike  that  began  in  October  1978,  there 
was  considerable  violence  and  the  police 
“abdicated  law  enforcement.”  He 
showed  a  movie  film  which  depicted  van¬ 
dalism,  personal  injury  and  the  holding  of 
management  hostages,  although  the 
police  department  was  within  100  yards 
of  the  newspaper  building. 

“This  was  a  different  kind  of  threat  to 
the  press,”  in  Zinser’s  view.  “This  was 
not  a  case  of  government  trying  to  tell  us 
what  to  print  or  not  to  print.  This  was  an 
attempt  under  the  guise  of  unionism  to 
physically  obliterate  our  ability  to  print 
anything.  And  there  was  a  money  motive. 
These  same  unions  started  their  own 
competing  daily  newspaper.  They 
wanted  not  only  to  shut  us  down,  they 
also  intended  to  drive  us  out  of  the  mar¬ 
ketplace. 

“Simple  law  enforcement — something 
most  of  us  take  for  granted — was  ab¬ 
sent,”  Zinser  said.  The  unions  had  the 
run  of  the  streets. 

“This  may  be  the  greatest  danger  of  all. 
Consider  this  plausible  union  strategy: 
organize  the  public  sector  first.  Get  them 
firmly  entrenched.  Then,  when  the  news¬ 
paper  unions  strike,  their  job  is  easier. 

“Violence,  intimidation  and  destruc¬ 
tion  of  property  are  powerful  forces  if  the 
police  are  unionized  and  turn  their  backs 
on  law  enforcement. 

“Too  often  I  read  newspaper  editorials 
urging  the  passage  of  laws  granting  public 
employees  the  right  to  organize  and  the 
right  to  strike.  The  rationale  is  always 
that  such  laws  will  bring  peace  to  the 
community.  Statistics  do  not  support  that 
rationale.  Strike  activity  is  greatest  in 
those  states  recognizing  public  employee 
unions. 

“Remember  the  Wilkes-Barre  story.  Do 
not  let  it  happen  to  your  community.” 
16 


Zinser  said  the  ‘‘most  anti¬ 
management”  contract  with  the  Guild 
made  it  imperative  for  CapCities  to  obtain 
changes  in  the  restrictive  practices  “if  the 
Times-Leader  was  ever  to  achieve 
reasonable  profitability.”  The  paper,  he 
said,  was  barely  breaking  even  under  the 
ownership  of  the  Smith  and  Hourigan 
families.  It  was  “crawling  with  unions 
and  the  earnings  of  most  employees 
approached  $20,000  a  year,  and  that  was 
October  1978.” 

Some  of  the  highlights  of  the  Guild  con¬ 
tract,  “considered  their  showpiece,” 
Zinser  said  were:  double  time  for  over¬ 
time,  company  financing  of  employee 
automobiles  at  6%  interest,  auto  insur¬ 
ance  for  some  employees,  veto  power 
over  job  transfers,  unlimited  sick  leave 
with  pay,  and  no  change  in  the  number  of 
editions. 

The  contract  also  permitted  one  repor¬ 
ter  to  moonlight  as  a  press  secretary  for  a 
state  legislator,  Zinser  said.  The  strike 
leader,  he  added,  was  the  courthouse  re¬ 
porter  and  many  public  officers  feared  his 
power. 

Since  the  strike  began  the  Times- 
Leader  has  reduced  the  number  of  full¬ 
time  printers  from  97  to  12.  Zinser  said  he 
believes  the  strike  has  strengthened  Cap- 
Cities’  position  with  unions. 

Charles  D.  Cole,  labor/personnel  rela¬ 
tions  manager  of  the  American  Newspap¬ 
er  Publishers  Association,  told  the  con¬ 
trollers  that  publishers  face  the  toughest 
threat  from  the  aggressive  organization, 
effort  of  the  pressmen’s  union.  Many  loc¬ 
al  union  officers,  he  said,  will  be  attend¬ 
ing  seminars  and  “they  are  ambitious”  to 
climb  up  in  the  union  ranks. 

The  International  Typographical  Un¬ 
ion’s  slogan,  “Here  we  come”  is  already 
resulting  in  the  organization  of  newspap¬ 
er  employees.  Cole  said.  But,  in  many 
instances,  publishers  will  find  they  have 
to  deal  with  new  unions.  With  develop¬ 
ment  and  ownership  of  cable  systems  the 
bargaining  rights  will  be  sought  by  a  vari¬ 
ety  of  unions  not  now  identified  with  the 
newspaper  industry. 

Cole  attributed  the  short-lived  strike 
against  the  New  York  Times  recently  to 
the  ultimatum  from  the  Deliverers’  Union 
that  gave  the  Guild  three  hours  to  get 
back  to  work. 

Under  the  new  Guild  contract,  retroac¬ 
tive  to  April  1 ,  the  top  minimum  scales  go 
up  $5 1  the  first  year,  $36  the  second  year 
and  $37  the  third  year.  With  cost  of  living 
increases.  Cole  said,  a  reporter’s  salary 
will  raise  to  more  than  $800  a  week. 

(Continued  on  page  17) 


Donald  S.  Maxwell 


Budget  begins 
at  home  for 
INCFO  chief 

One  newspaper  executive  who  has  un¬ 
usual  credentials  for  the  job  of  holding  the 
reins  on  inflationary  costs  is  Donald  S. 
Maxwell,  president  of  the  Institute  of 
Newspaper  Controllers  and  Finance 
Officers.  He  raises  Arabian  horses. 

A  turning-gray  50-year-old,  Maxwell 
has  dual  responsibilities  in  the  Times- 
Mirror  organization.  First  he  is  vice  presi¬ 
dent/finance  for  the  Chandler  family’s 
flagship  newspaper,  the  Los  Angeles 
Times,  and  then  he  participates  in  the 
affairs  of  the  vast  Times-Mirror  con¬ 
glomerate  with  the  title  of  assistant 
treasurer.  For  him  it’s  an  everyday  ac¬ 
quaintance  with  billions  of  dollars. 

Like  so  many  of  his  colleagues  in  IN¬ 
CFO,  Maxwell  entered  the  newspaper  in¬ 
dustry  by  way  of  a  certified  accounting 
partnership.  But  while  the  INCFO  roster 
shows  a  large  number  of  newspaper  fi¬ 
nance  officers  who  came  from  other  in¬ 
dustries,  the  current  president  was  ex¬ 
perienced  in  the  publishing  business.  Not 
newspapers,  however.  He  was  controller 
and  finance  vicepresident  for  Petersen 
Publishing  Co.,  one  of  the  largest  produc¬ 
ers  of  special  interest  magazines  in  Cali¬ 
fornia.  Among  its  titles  on  Maxwell’s  led¬ 
ger  were  Hot  Rod  and  Skin  Diver. 

Maxwell  owns  up  to  being  a  pretty 
good  fisherman.  It’s  his  favorite  pasttime 
after  working  with  his  wife,  Martha,  on 
the  Arabian  horse  and  pygmy  pig  hobbies 
at  their  three-acre  “ranch”  in  the  La 
Habre  country  outside  Los  Angeles. 

Budgeting  comes  naturally  to  the  con¬ 
trollers’  leader.  The  Maxwells  have  eight 
children,  ranging  from  12  to  32  in  age. 

(Continued  on  page  19) 
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(Continued  from  page  16) 

If  this  same  increase  is  applied  to  the 
New  York  Post,  Cole  remarked,  it  will  be 
“peanuts”  for  Rupert  Murdoch  after  the 
settlement  he  made  with  the  London 
Times  unions.  The  average  hot  metal 
printer  there  will  be  making  $1 ,000  (U.S.) 
a  week. 

John  Heidenreich,  vicepresident/ 
marketing  of  the  Publishers  Equipment 
Corporation,  reported  there  is  a  trend  to¬ 
ward  reduction  in  press  cutoffs  to  56 
centimeters.  This  represents  a  6  Vi  reduc¬ 
tion  and  over  a  seven  year  period,  with 
newsprint  at  $500  a  ton,  a  saving  of  $3.2 
million  could  be  realized  by  the  user  of 
10,000  tons  annually.  Extended  to  the 
100,000  ton  user,  Heidenreich’s  chart 
showed  a  saving  of  $32.7  million. 

The  56-centimeter  cutoff,  he  said,  fits 
well  with  the  Standard  Advertising  Unit 
which  has  a  full  page  length  of  21  inches. 
Newspapers  using  longer  cutoffs  (23  9/ 
16”  and  22  %”)  will  suffer  significant 
newsprint  waste  because  of  the  unused 
white  space  at  the  top  and  foot  of  the 
page. 

ITU  starts  strike 
paper  in  Virginia 

Roanoke  Typographical  Union  No.  60, 
which  struck  the  Covington  (Va.)  Virgi¬ 
nian  on  April  16,  is  considering  making  its 
biweekly  strike  newspaper  a  daily  if  the 
strike  continues. 

The  strike  newspaper,  the  Covington 
Pioneer,  was  originally  started  as  a  week¬ 
ly  and  has  since  become  a  biweekly. 

The  ITU  unit  at  the  Covington  news¬ 
paper  was  organized  in  1974  and  from 
1975-1977,  there  were  three  one-year 
contracts.  In  March,  management  put 
into  effect  a  wage  increase  of  $26  per 
week,  which  the  union  said  was  the  first 
pay  hike  in  3 'A  years.  The  union  charged 
management  with  failing  to  bargain  on  a 
new  contract  in  good  faith  and  manage¬ 
ment  announced  that  negotiations  had 
reached  an  impasse.  That  led  to  the 
strike. 

The  ITU  represents  15  fulltime  em¬ 
ployees  at  the  Virginian,  including  mem¬ 
bers  of  the  advertising,  editorial,  circula¬ 
tion,  composing  and  photography  depart¬ 
ments. 

The  Virginian  has  continued  to  publish 
during  the  strike. 

Powers  reelected 

Bertram  Powers  was  reelected  to  a 
three-year  term  as  president  of  the  New 
York  Typographical  Union  No.  6,  by  a 
vote  of  5,046  to  517. 

Powers,  who  has  headed  the  New  York 
newspaper  printers’  union  since  1%1 ,  de¬ 
feated  David  Poleshuck. 

Also  reelected  as  part  of  Powers’  slate 
were  vicepresident  David  Crockett  and 
secretary-treasurer  Mac  Engler. 
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GIRL  OF  THE  GOLDEN  WEST — Patricia  A.  Volk,  controller  for  Golden  West 
Publishing  Co.,  Mission  Viejo,  is  greeted  by  William  J.  Seif,  New  York  CPA,  and 
Steve  Vance,  Hacienda  Heights  (Calif.)  Highlander,  at  INCFO  conference. 


NEWSPAPER  FINANCE  is  discussed  by  three  members  of  the  Institute  of  News¬ 
paper  Controllers  and  Finance  Officers  at  Lake  Tahoe,  Nevada.  Left  to  right: 
William  T.  Blanchar,  Gore  Newspapers,  Fort  Lauderdale,  Fla.;  C.  Ray  Fox  Jr., 
York  (Pa.)  Dispatch,  and  Robert  Weber,  of  Cresmer,  Woodward  O'AAara  and 
Ormsbee,  New  York. 


EASTERN  GROUP  at  INCFO  conference  in  the  Sierra  Mountains,  Nevada.  Left 
to  right:  Jeffrey  Leist,  News  America  (Rupert  Murdoch  organization);  Gregory  A. 
Wolff,  Norristown  (Pa.)  Times  Herald;  and  H.  Graham  Woodlief,  Richmond 
Newspapers. 
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Publishing  profit  data 
in  respectable  company 


range  of  1 1  to  27%. 

Sharp  variations  in  the  ratio  of  adver¬ 
tising  to  circulation  income  appears  in  an 
examination  of  the  back-of-the-book 
breakdown  of  income  for  newspaper  pub¬ 
lishers.  This  undoubtedly  is  partly  due  to 
the  increase  in  free  circulation  which  re¬ 


in  earnings  ratios  the  public  companies 
that  publish  newspapers  stand  alongside 
some  of  the  best  industries  on  the  Fortune 
500  list. 

For  many  corporations  1980,  with  a 
sluggish  economy  and  high  interest  rates, 
was  a  flat  year  for  profitability,  but  most 
of  the  publishing  entities  performed  bet¬ 
ter  or  almost  even  with  the  previous 
year’s  rates  of  return  on  sales,  with  a 
range  from  5  to  15%. 

A  major  yardstick  is  net  income  as  a 
percentage  of  shareholders’  equity,  and, 
in  this  department,  Katharine  Graham 
happily  reported  to  Washington  Post 
Company  stockholders  that  the  year’s 
obstacles  and  setbacks  didn’t  prevent  her 
company  from  maintaining  a  20%  rate. 
The  same  could  be  said  for  other  com¬ 
panies,  those  with  broadcasting  and  a 
wide  variety  of  lines  of  business,  as  well 
as  Thomson  Newspapers  Ltd,  99%  of 
whose  income  is  derived  from  newspap¬ 
ers  in  the  U.S.  and  Canada. 

Dow  Jones  &  Co.  with  net  equal  to  26% 
of  shareholders’  equity  rated  ahead  of 
such  industrial  giants  as  Exxon  (22%), 
Texaco  (21%),  U.S.  Steel  (9.5%),  Procter 
&  Gamble  (18%)  and  Eastman  Kodak 
(19%).  Also  among  the  top  performers 
were  Gannett  Company  (21%),  up  from 
14%  10  years  ago,  and  Capital  Cities 
Communications  Corp.  (21%). 

Calculations  made  on  the  basis  of  fi¬ 
gures  given  in  the  companies’  annual  re¬ 
port  result  in  the  following  standings  as  to 
the  percentage  of  net  income  to  sharehol- 
ers’  equity: 


Capital  Cities . 21 

Dow  Jones . 26 

Gannett . 21 

Harte-Hanks . 16 

Knight-Ridder . 15 

Lee  Enterprises . 17 

Media  Generai . 16 


major  retailers  .  .  .Sears  with  2%,  J.C.  suits  from  acquisition  and  start-up  of 
Penney  about  the  same,  and  Federated  shoppers.  For  example.  Capital  Cities 
Stores  around  4%.  The  Borden  con-  Communications  Inc.  reports  $5,887,000 
glomerate  does  about  3%.  The  record  for  advertising  revenue  from  shopping 
newspaper  companies  in  1980,  as  against  guides  but  no  circulation  income  in  that 
1976,  is  shown  in  the  accompanying  sector.  Overall  CapCities’  9  dailies,  15 
chart.  weeklies  and  5  shoppers  account  for 

A  majority  of  the  companies  is  in  the  advertising  revenue  that  is  five  times 
respectable  brackets  above  5%  and  greater  than  circulation  revenue, 
several  top  the  10%  return  on  revenues.  A  fhe  Harte-Hanks  newspaper  group 

few  fell  below  the  1976  ratios  despite  with  29  dailies,  33  weeklies  an  several 
growth  and  higher  prices.  non-paid  consumer  publications  derives 

Segmented  information  and  statistics  times  as  much  revenue  from  advertis- 
in  the  annual  reports  provide  evidence  ing  as  it  does  from  circulation.  Knight- 
that  the  relatively  high  ratios  from  broad-  Rjdder  and  Times  Mirror  maintain  a  four- 
cast  interests  help  the  parent  companies  to-one  ratio  while  the  Gannett  group 
to  maintain  their  good  profit  ratings.  In  holds  to  a  ratio  of  three  and  one-half  to 
most  cases  the  ratio  of  operating  profit  to  one. 
operating  revenues  for  radio  and  tv  soar 

above  20%  (as  high  as  52%)  while  the  Income  breakdown  (in  millions)  for 
newspaper  business  stays  in  the  median  newspaper  publishing  in  1980  follows: 


Company 

Advertising 

Circulation 

Capital  Cities 

$168.6 

$  30.1 

(9  dailies,  16  weeklies,  5  shoppers,  business  papers) 

Dow  Jones 

310.8 

144.1 

(21  dailies,  1  weekly) 

Gannett 

711.5 

227.2 

(81  dailies,  20  non-dailies) 
Harte-Hanks 

161.0 

27.6 

(29  dailies,  44  non-dailies  and  shoppers) 

Knight-Ridder 

809.1 

209.9 

(33  dailies,  12  non-dailies) 

Lee 

67.8 

21.8 

(18  dailies) 

Media  General 

116.1 

24.0 

(6  dailies,  26  non-dailies) 

New  York  Times 

No  breakout  reported 

(19  dailies  and  weeklies) 

Stauffer 

31.9 

10.5 

(19  dailies) 

Times  Mirror 

691.4 

182.9 

(8  dailies) 

Washington  Post* 

216.3 

60.5 

(*3  other  dailies  not  included) 


Multimedia . 18 

New  York  Times . 17 

P08t(Wi8.) . 10 

Southam . 17 

Stauffer . 15 

Thomson . 19 

Time,  Inc . 15 

Times  Mirror . 17 

Washington  Post . 20 


In  a  new  accounting  section  Southam 
Inc.  of  Canada  notes  that  an  adjustment 
for  inflation  would  cut  the  percentage  ab¬ 
out  in  half. 

Another  favorable  comparison  for 
newspaper  companies  may  be  drawn 
from  the  Fortune  500  list  when  it  comes  to 
the  margin  of  profit  on  revenues.  None  of 
the  newspaper  group  fall  as  low  as  the 
18 
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Newspaper  and  radio-tv  income  (Before  Taxes) 

(000s  omitted) 

1980 

1978 

Operating 

Operating  %  of 

Operating 

Operating 

%of 

revenue 

profit  rev 

revenue 

profit 

rev 

CAPiTAL  CiTiES 

Newspapers 

$  305,898 

$  58,185  19 

$234,116 

$ 

48,781 

21 

Broadcast 

166,980 

87,925  52 

133,360 

70,080 

52 

DOW  JONES  (Ottaway  Division) 

Newspapaers 

103,548 

8,659  8 

GANNETT 

Newspapers 

957,958 

257,388  27 

779,473 

202,819 

26 

Broadcast 

122,079 

41,493  34 

HARTE-HANKS 

95,420 

40,403 

42 

Newspapers 

238,877 

46,821  19.5 

152,325 

31,776 

21 

Broadcast 

62,185 

16,410  26 

KNiGHT-RiDDER 

32,556 

10,311 

36 

Newspapers 

1,019,068 

829,401 

Broadcast 

25,478 

LEE 

19,615 

Newspapers 

99,591 

26,496  26.5 

69,909 

19,278 

27.5 

Broadcast 

35,512 

9,570  27 

MEDiA  GENERAL 

28,574 

6,479 

22.5 

Newspapers 

145,181 

22,907  15.5 

115,389 

20,672 

18 

Broadcast 

22,225 

8,509  38 

MULTiMEDiA 

17,028 

6,634 

39 

Newspapers 

71,332 

15,600  27 

52,470 

14,000 

27 

Broadcast 

83,281 

29,300  35 

NEW  YORK  TiMES 

58,160 

18,500 

32 

Newspapers* 

513,501 

42,878  8 

302,735 

(2,718) 

Broadcast 

17,252 

3,842  24 

10,982 

3,614 

30 

1  *18  regional  newspapers  earned  22%  on  revenue;  New  York  Times  earned  7% 

POST  CORP. 

Newspapers 

54,515 

2,530  4.5 

SOUTHAM 

Newspapers 

360,784 

49,821  13.5 

STAUFFER 

Newspapers 

41,016 

4,687  11.5 

Broadcast 

13,262 

730  5.5 

THOMSON 

Newspapers 

522,159 

75,464  14.5 

TIMES  MIRROR 

Newspapers 

874,343 

155,326  17.5 

622,304 

115,647 

18.5 

Broadcast 

139,935 

47,223  33.5 

36,537 

16,029 

43.5 

WASHINGTON  POST 

Newspapers 

311,260 

31,936  10 

242,070 

37,767 

15.5 

Broadcast 

80,466 

22,091  27 

63,499 

20,668 

32.5 

(Continued  from  page  18) 

In  another  year  the  results  from  cable 
systems  owned  or  managed  by  newspap¬ 
er  companies  will  be  more  significant  and 
deserve  more  than  skimpy  attention  in 
the  reports  to  shareholders.  A  few  dol- 
lars-and-cents  indicators  appear  in  the 
1980  reports. 

While  remarking  that  cable  tv  has  been 
around  for  about  30  years,  Multimedia 
said  its  involvement  last  year  consisted  of 
66,000  subscribers  in  29  franchises  in 
Kansas  and  Oklahoma.  Approximately 
$8  million  was  spent  on  building  the  sys¬ 
tems  and  they  brought  in  almost  $9  mil¬ 
lion  in  revenues.  The  operating  profit  was 


million  in  1979  and  $77.6  million  in  1980. 
Operating  profits  were  up  77%  over  1978 
results.  At  year  end  the  TM  cable  systems 
served  571,000  subscribers. 

Legislator  seeks 
story  bylines 

Massachusetts  legislature’s  Judiciary 
Committee  is  supporting  a  bill  that  would 
require  bylines  for  all  stories  and  edito¬ 
rials  appearing  in  the  state’s  newspapers. 

The  bill  was  introduced  by  Representa¬ 
tive  Michael  F.  Flaherty  (D.-Boston), 
who  is  House  chairman  of  the  committee. 

As  drafted,  a  name  would  have  to  be 


Maxwell 

(Continued  from  page  16) 


Three  of  the  girls  are  married.  The  15- 
year-old  male  twins  accompanied  Mr. 
and  Mrs.  Maxwell  to  the  spring  confer¬ 
ence  of  INCFO  which  brought  650  mem¬ 
bers,  spouses  and  guests  to  the  Hyatt  Inn 
on  Lake  Tahoe  in  Nevada. 

Being  finance  watchdog  for  a  newspap¬ 
er  is  a  multi-faceted  occupation  and  IN¬ 
CFO’ s  agenda  always  reflects  that  char¬ 
acteristic.  In  Maxwell’s  administration 
his  program  committees  have  provided  a 
wide  range  of  topics  for  discussion,  parti¬ 
cularly  at  very  popular  breakfast  “buzz” 
sessions,  and  seminar-type  papers  by 
specialists  in  all  phases  of  the  industry. 

The  Spring  conference,  for  example, 
had  speakers  on  labor  contracts,  plant 
construction,  accounting  procedures, 
employee  benefit  systems,  newsprint 
conservation,  computers  in  production  as 
well  as  in  business  office  procedures, 
automation,  and  last  but  not  least,  the 
SAU  (standard  advertising  unit)  which  is 
the  publishers'  new  hope  for  regaining 
linage  in  all  categories. 

Maxwell  announced  that  INCFO  had 
already  booked  two  top  headliners  for  the 
October  meeting  in  Philadelphia.  They 
are  Katharine  Graham,  chairman  of  the 
Washington  Post  Company,  who  is  also 
chairman  of  the  American  Newspaper 
Publishers  Association;  and  syndicated 
humor  columnist  Art  Buchwald. 

Maxwell  said  he  expects  to  see  INCFO 
continue  its  close  relationship  with 
AN PA  to  deal  with  matters  in  which  its 
members  have  special  expertise.  He 
takes  some  personal  pride  in  having  been 
given  a  tough  assignment  to  help  guide 
the  L.A.  Times  through  conversion  of  its 
circulation  delivey  system  from  carriers 
and  “Little  Merchants”  to  independent 
contractors  who  distribute  copies  at 
prices  set  by  the  publisher. 

“One  of  the  benefits  of  this  system,” 
Maxwell  explained,  “is  that  the  distribu¬ 
tors  must  demonstrate  their  business  en¬ 
terprise.  The  sharp  gains  in  the  Times’ 
circulation  revenue  (retail  rather  than 
wholesale  figures)  show  that  this  works  in 
our  favor.  There  are  several  other  large 
papers  that  are  copying  the  principal  fea- 


10%  of  revenue.  The  company  planned  an 
additional  investment  of  $8  million  this 
year  to  expand  the  existing  systems  and 
construct  new  ones  for  which  it  has  won 
franchises  in  Illinois. 

In  its  discussion  of  the  acquisition  of 
Cablecom-General  Inc.  for  $139  million 
CapCities  noted  that  the  cable  firm’s  be- 
fore-tax  income  for  1980  was  33%  of  its 
$30  million  revenues.  The  same  rate  was 
earned  in  1979  with  $22  million  revenues. 

Times  Mirror  Cable  television  built 
more  than  1 ,350  miles  of  new  cable  plant 
during  the  year.  From  $11.8  million  in 
1978  the  TM  cable  income  rose  to  the  $59 
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attached  to  every  item  in  a  newspaper, 
even  one-paragraph  articles. 

The  bill  states: 

“Whoever,  being  the  owner  or  oper¬ 
ator  of  a  newspaper,  publishes  any  edito¬ 
rial  or  news  report  without  printing  the 
full  name  of  the  person  writing  such  edito¬ 
rial  or  report  at  the  end  of  such  material, 
shall  be  punished  by  a  fine  of  not  more 
than  $1,000.” 

Joseph  Doherty,  executive  director  of 
the  Massachusetts  Newspaper  Pub¬ 
lishers  Association,  said  his  group  is  “not 
taking  the  bill  too  seriously  because  it  is 
obviously  unconstitutional.” 


tures  of  the  plan.” 

During  his  career  in  the  magazine  busi¬ 
ness,  Maxwell  came  to  realize  he  had  a 
famous  namesake  in  the  newspaper  busi¬ 
ness — Don  Maxwell,  who  was  president/ 
editor  of  the  Chicago  Tribune.  “I  would 
have  liked  to  have  met  him,”  he  re¬ 
marked. 

Controller  Maxwell  never  entertained 
the  idea  of  a  career  on  the  editorial  side. 
He  graduated  from  Woodbury  Universi¬ 
ty,  Los  Angeles,  with  a  bachelor’s  degree 
in  accounting.  Recently  his  Alma  Mater 
conferred  a  high  honor  on  him — mem¬ 
bership  on  the  Board  of  Trustees. 
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Ombudsman  defends  his  role 
in  Janet  Cooke  affair 


By  MX.  Stein 

Washington  Post’s  handling  of  the 
Janet  Cooke  incident  was  “inexcuse- 
able,”  but  it’s  decision  to  allow  its 
ombudsman  to  report  the  inside  story  in 
the  newspaper  with  “absolute  liberty” 
was  unparalleled  in  American  journalism, 
Bill  Green  said  May  19. 

Green,  the  Post  ombudsman  whose 
April  19,  15,000-word  anatomy  of 
Cooke’s  “Jimmy’s  World”  hoax  put 
much  of  the  blame  for  it  on  sloppy  editing, 
asserted  that  it  was  printed  “without 
change,  despite  the  pain  and  humiliation 
felt  by  the  staff.” 

“It’s  impossible  to  exaggerate  the 
pain,”  Green  went  on.  “This  is  a  news¬ 
room  of  achievement.  Nineteen  Pulitzer 
winners.  Yet,  every  staff  member  who 
read  the  copy  told  me  it  was  well  done.  At 
one  point,  I  decided  if  there  were  any 
more  compliments  I  would  rewrite  it.” 

Green  spoke  in  San  Diego  at  the  first 
meeting  of  the  organization  of  Newspap¬ 
er  Ombudsmen,  much  of  whose  discus¬ 
sion  centered  around  the  Cooke  affair. 
Green  revealed  that  before  his  assign¬ 
ment,  there  was  a  movement  by  twenty 
editorial  people,  lead  by  Pulitzer-winner 
Jonathan  Neumann,  to  have  the  Cooke 
critique  written  by  a  staff  member. 

“They  went  to  (editor)  Ben  Bradlee, 
who  had  asked  me  to  write  it.  He  told 
them  the  decision  was  up  to  me,  and  I  told 
them  that  it  was  the  ombudsman’s  job.  If 
the  report  had  been  assigned  to  someone 
else,  I  would  have  resisted.” 

Green  interviewed  for  the  piece  in 
three  days  and  wrote  it  in  24  hours  with 
the  help  of  one  research  assistant. 

“1  knew  I  had  to  accomplish  three 
things,”  Green  declared.  “Make  the  re¬ 
port  as  comprehensible  as  possible,  be 
feir  and  get  it  to  hell  published.” 

He  said  that  Cooke  declined  to  be  inter¬ 
viewed  for  the  article. 

In  an  apparent  reference  to  criticism  of 
in-house  ombudsmen  by  Bob  Haiman,  of 
the  St.  Petersburg  (Fla.)  Times,  at  a  re¬ 
cent  ASNE  meeting.  Green  plugged  the 
job.  He  claimed  there  is  a  lowered  public 
confidence  of  newspapers  which  cannot 
be  ignored. 

“When  newspapers  are  criticized  there 
is  a  knee-jerk  reaction  that  the  messenger 
is  being  blamed  for  the  message,”  Green 
continued.  “But  we  are  putting  a  distance 
between  the  reader’s  experience  in  what 
he  is  hearing.” 

Green  contended  that  the  world  is  mea¬ 
sured  in  terms  of  achievement  and  failure 
and  that  newspapers  do  not  report 
enough  about  achievement. 

“I  don’t  mean  the  kind  of  tv  happy 
news  or  goodie-goodie  stuff  but  stories  of 
real  human  achievement,”  Green  ex- 
20 


plained.  Life  for  many  reasons  is  pretty 
good  and  they  need  some  sense  of  reas¬ 
surance  of  their  own  experiences.” 

According  to  Green,  lifestyle,  travel 
and  food  sections  are  not  meeting  this 
need.  The  achievement  stories,  he  said, 
should  be  in  the  newshole. 

“There  is  an  enormous  appetite  of 
readers  to  see  someone  win  one,”  Green 
observed.  “They  don’t  want  only  nega¬ 
tive  news.” 

Another  speaker,  Richard  P.  Cunning¬ 
ham,  associate  director  of  the  National 
News  Council  and  a  former  Minneapolis 
Tribune  ombudsman,  also  defended  the 
ombudsman’s  role. 

“It’s  not  just  the  Janet  Cooke  matter,” 
Cunningham  said.  “Ombudsmen  and 
news  councils  have  for  the  past  decade 
contributed  to  the  techniques  of  creating 
dialogue  between  newspapers  and  their 
readers  on  the  subject  of  press  accounta¬ 
bility.  This  facilitation  of  dialogue  is  ex¬ 
citing  at  a  time  when  there  are  threats 
everywhere  of  legal  limitations  on  the 
freedom  of  the  press.” 

Cunningham  implied  that  ombudsmen 
can  better  handle  reader  complaints  than 
editors. 

“You  and  I  know,”  Cunningham  said, 
“that  for  pure,  unadulterated,  disdainful, 
intemperate  arrogance,  there  is  nothing  in 
the  world  to  match  the  unexpurgated  text 


Joint  pact 

(Continued  from  page  15) 


would  continue  Saturday  morning  edi¬ 
tions.  The  existing  separate  Sunday  edi¬ 
tions  would  be  combined  under  a  dual 
masthead  but  with  separate  editorial  and 
comics  section. 

The  Times  would  handle  ad  sales,  cir¬ 
culation,  printing  and  most  other  busi¬ 
ness  functions  for  the  both  papers,  but 
each  would  continue  to  operate  separate 
and  independent  news  and  editorial  de¬ 
partments  in  keeping  with  the  1970  act’s 
aim  of  “independent  editorial  voices.” 

The  joint  operating  agreement  with  the 
San  Francisco  Chronicle  in  1965  restored 
the  San  Francisco  Examiner  to  profitabil¬ 
ity,  Randolph  A.  Hearst  testified  (May 
19)  in  the  trial  of  an  antitrust  suit  before 
Federal  Judge  Robert  A.  Aguilar  and  a 
jury. 

Owners  of  the  Pacific  Sun  and  the  Ber¬ 
keley  Barb  dispute  the  claim  that  the 
arrangement  was  necessary  to  preserve 
two  separate  editorial  voices  in  San  Fran¬ 
cisco.  The  two  papers  have  combined 
their  production,  business,  circulation 
and  advertising  operations  while  con- 


of  an  editor’s  response  to  a  suggestion 
that  he  may  not  be  running  his  newspaper 
in  the  most  enlightened,  courageous,  fair- 
minded  and  far-sighted  manner  imagin¬ 
able.  Particularly  if  that  suggestion  comes 
from  somebody  the  editor  doesn’t  like.” 

Cunningham,  whose  organization  is  re¬ 
viewing  the  Cooke  affair  at  the  request  of 
Howard  University  faculty  members, 
praised  Green’s  report  on  the  hoax  as 
“one  of  the  truly  remarkable  documents 
in  American  journalism”  and  a  remark¬ 
able  commitment  to  accountability  on  the 
part  of  the  Washington  Post.” 

The  news  council  representative  said 
its  staff  also  has  failed  in  efforts  to  inter¬ 
view  Cooke  as  part  of  its  review. 

Eleven  American  and  three  Canadian 
newspapers  had  representatives  at  the 
conference.  The  attendees  were  as  fol¬ 
lows: 

Russell  Austin,  Milwaukee  Journal; 

Claire  Balfour,  Montreal  Gazette; 

Wes  Bogle,  New  Brunswick  (N.J.) 
Home  News; 

Don  Brazier,  Seattle  Times; 

John  Brown,  Edmonton  Journal; 

Thorstoen  Cars,  Sweden; 

Leo  Della  Betta,  Arizona  Star; 

Jack  Gregg,  San  Diego  Tribune; 

Bill  Green,  Washington  Post; 

A1  JaCoby,  San  Diego  Union; 

Sal  Micchiche,  Boston  Globe; 

Art  Nauman,  Sacramento  Bee;- 

Pat  Reily,  Orange  County  Register; 

Ray  Timson,  Toronto  Star; 

Charles  Ware,  Honolulu  Advertiser; 


tinuing  independent  news  and  editorial 
operations. 

The  agreement  between  the  Hearst 
Corporation  and  the  Chronicle  became 
effective  six  years  before  the  Newspaper 
Preservation  Act*  was  enacted  by  Con¬ 
gress  to  provide  limited  exemption  for 
joint  newspaper  operations  under  the 
Anti-Trust  Laws. 

In  the  first  year  of  joint  operation, 
Hearst  testified,  the  Examiner,  which 
had  converted  from  morning  to  evening 
circulation,  “made  some  money,”  then 
had  a  profit  of  about  $3.5  million  the 
second  year  and  about  $4  million  the  third 
year.  When  the  Examiner  was  the  domi¬ 
nant  paper  in  San  Francisco  in  1955, 
Hearst  said,  it  earned  a  $2.4  million 
profit. 

Hearst  described  the  switch  to  p.m.  as 
“humiliating  and  embarrassing”  but  “the 
only  thing  we  thought  was  available  to  us 
to  keep  the  Examiner  a  viable  paper.” 

The  Chronicle  had  overtaken  the  Ex¬ 
aminer  in  daily  circulation  in  1%1 .  Phelps 
Dewey,  assistant  publisher  of  the  Chroni¬ 
cle  and  its  former  promotion  director, 
attributed  this  accomplishment  to  the 
genius  of  Scott  Newhall  who,  as  execu¬ 
tive  editor,  “understood  people’s 
motivations.” 
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Sony  announces  the 
typewritet^dictalorAranscribei; 
text  editoi;  oommunicator 
that  fits  in  a  briefcase. 

And  its  onfy^theb^innina 


Office  automation  will  never 
be  the  same.  Because  now  when 
you  want  to  automate  your 
office,  you  can  buy  a  Sony. 

The  same  innovative 
Sony  technology  that  revolu¬ 
tionized  home  entertainment  is 
now  coming  to  the  office. 

And  it’s  goi  ng  to  make  your  t 

work  easier,  better,  faster,  and  ' 
more  efficient. 

Sony  is  about  to  begin 
a  revolution  in  office  automa¬ 
tion,  called  Sony-mation'."lt’s 
going  to  make  some  of  your 
favorite  old  machines  obsolete. 

And  it’ll  introduce  you  to 
equipment  you  never  imagined 
was  possible. 

But  we’re  not  going  to 
promise  you  all  those  things  ten 
years  from  now,  or  even  two 
years  from  now.  That’s  because 
theSony-mation  revolution  in 
office  automation  starts  today. 

Sony  introduces  the 

three  pound  office. 

Uncalled  theTypecorder. 

A  name  you’ve  never  heard  before,  because 
until  now  there’s  never  been  anything  like  it. 

TheTypecorder  is  merely  S'/z'  x  ll"x  I'/z" 
weighs  about  3  pounds,  and  it  can  be  used  in 
your  office  to  replace  many  single  function 
machines,  or  as  a  veritable  portable  office  that 
also  lets  you  stay  in  touch  with  your  home  office. 
With  the  Sony  Typecorder  in  his  briefcase,  the 
travelii^  executive,  insurance  adjuster,  reporter, 
or  retail  buyer  can  take  an  office  with  him  while 
transmitting  information  to  his  home  office. 

The  Sony  Typecorder  takes  advantage 
of  Sony  advances  in  microcassette  technology. 
The  same  microcassette  can  store  both  dictation 
and  pages  of  text.  And  that  typed  information 
can  be  sent  from  your  Typecorder  anywhere  in 
the  world.  Coming  out  in  your  office  as  hard 
copy.  In  addition,  by  carrying  a  Sony  portable 
printer  in  that  same  briefcase,  you  can  have 
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hard  copy  wherever  you  travel.  Or  if  you  want 
finished  copy  in  your  office,  just  use  a  Sony 
full  sized  printer.  In  fact,  Sony  even  has  a  way  to 
turn  an  electric  typewriter  into  a  printer. 

But  no  matter  where  you  use  it,  in  your 
office  or  on  the  road,  the  Sony  Typecorder  is 
truly  unique.  What  other  machine  lets  you  talk 
to  it,  type  on  it,  edit  text  with  it,  transmit  infor¬ 
mation  through  it  and  weighs  about  3  pounds? 

Sony  reinvents  word  processing. 

With  Sony-mation  you’re  not  only  going 
to  get  an  office  that  you  can  take  with  you,  you 
are  also  going  to  get  a  better  office  with  our  new 
word  processor,  &ries  35.'“ 

Series  35  does  things  other  word  pro¬ 
cessors  never  dreamed  of  doing.  First  of  all,  it’s 
the  only  word  processor  that’s  also  a  transcriber. 
Second,  it’s  so  small  and  compact  that  it  fits 


comfortably  on  top  of  any  desk. 

Series  35  is  also  simple 
to  use.The  Conversational 
Keyboard  ”  usually  takes 
just  one  day  for  an  operator  to 
learn.  And  the  full  page  Sony 
screen  offers  clear,  sharp, easy- 
to-read  characters. 

But  we  not  only  give 
you  a  clear  picture;  we  give  you 
the  first  3"-type  diskette.  It 
accommodates  as  much  infor¬ 
mation  as  the  conventional 
sized  floppy  disk.  In  fact,  no 
other  removable  disk  lets  you 
put  so  much  information  in 
such  a  small  space.  And  because 
Series  35  is  compatible  with 
our  Typecorder,  you  can  trans¬ 
fer  information  from  microcas¬ 
sette  to  disk. 

There’s  more  to  come. 

You’re  going  to  be  hear¬ 
ing  about  other  Sony  innova¬ 
tions  in  office  technology.  So  if 
you’re  thinking  of  changing  or 
adding  equipment,  before  you 
do  anything  about  it,you  had 
better  talk  to  Sony  first,and  find  out  all  about 
Sony-mation.  But  remember  one  thing,  it^  only 
going  to  be  the  beginning.  SONY. 

more  information  on  the  new  Sony-mation  revoiution  call"^ 

I  1-800-821-7700  EjuTOTO?  or  send  this  coupon  to  Sony  Office  i 
Products,  RO.  Box  1624,Trcnton.  N.X  08650.  I 

^  □  Please  send  literature.  □  Please  have  representative  call.  I 
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Photographers’  film  seized 
by  police  at  crash  site 


Photographers  for  the  Hagerstown 
(Md.)  Herald  and  Daily  Mail  and  the 
Frederick  (Md.)  Post  and  News  had  their 
film  seized  by  state  police  officers  (May 
6)  who  ordered  them  to  leave  the  area 
where  an  Air  Force  tracking  plane  had 
crashed. 

Photographer  Bill  Green  of  the  Hager¬ 
stown  newspapers  turned  over  two  rolls 
of  film  and  Sam  Yu  of  the  Frederick 
newspapers  turned  over  three  rolls.  Yu, 
however,  kept  three  other  rolls  which 
police  didn’t  realize  he  had. 

The  film  was  later  returned  to  both 
photographers,  undeveloped. 

The  incident  has  drawn  sharp  protest 
from  media  organizations,  especially 
since  it  cannot  be  determined  who  issued 
the  order  to  seize  the  film.  There  was 
some  concern  by  Air  Force  personnel 
that  there  could  have  been  classified  in¬ 
formation  among  the  wreckage,  but  milit¬ 
ary  personnel  have  denied  issuing  any 
orders  to  confiscate  the  photographers’ 
film.  The  Air  Force  did,  however,  ask  a 
local  radio  station  to  tell  citizens  to  turn  in 
any  documents  they  found  and  not  to  dis¬ 
turb  debris  from  the  crash. 

The  state  troopers  involved  said  they 
were  acting  on  orders  issued  by  the  Air 
Force. 

Although  an  Air  Force  helicopter  did 
chase  off  a  plane  being  used  by  a  Balti¬ 
more  Sun  photographer  to  photograph 
the  crash  site,  the  military  organization 
denied  issuing  an  order  to  seized  any 
news  organization’s  film. 

The  news  organizations  involved  feel  it 
was  the  act  of  a  few  overzealous  police 
officers  who  had  overstepped  their  au¬ 
thority. 

The  incident  occurred  on  May  6  after 
an  Air  Force  jetliner,  packed  with  soph¬ 
isticated  missle-tracking  equipment,  ex¬ 
ploded  in  midair,  killing  all  21  crewmen 
aboard.  Bodies  and  debris  were  scattered 
over  a  wide  area  of  farmland  in  Walkers- 
ville,  Maryland. 

Yu  of  the  Frederick  newspapers  was  in 
the  photo  lab  when  he  heard  over  a  police 
frequency  that  emergency  equipment 
was  being  dispatched  to  the  farm.  He 
drove  to  the  location  (about  10  miles 
away),  parked  his  car  on  the  side  of  the 
road  and  walked  through  a  muddy  field  of 
crops  for  about  a  half  mile  to  where  a 
major  portion  of  the  debris  was. 
Emergency  vehicles  were  already  there, 
but  he  said  he  was  the  first  member  of  the 
media  at  the  location. 

Yu  immediately  started  taking  photos. 
At  one  point,  he  said,  he  had  a  conversa¬ 
tion  with  a  state  police  officer  and  offered 
to  go  up  in  a  state  police  helicopter  to  take 
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more  photos,  which  he  would  share  with 
police. 

“At  that  point,”  he  said,  “there  was  no 
effort  to  have  me  leave  the  scene.” 

Yu  said  he  was  not  aware  that  back  at 
the  roadside  bordering  the  farmland, 
police  had  set  up  barriers  and  were  refus¬ 
ing  to  allow  anyone,  including  reporters 
and  news  photographers  through. 

“It  was  a  fairly  large  crash  site  and  I 
had  free  rein  over  all  of  it,”  he  said. 

After  nearly  an  hour,  he  said,  state 
police,  using  loudspeakers,  made  an 
announcement  that  anyone  not  affiliated 
with  the  fire  department  or  ambulance 
corps  should  leave  the  area. 

Yu  stayed  a  little  longer  and  then,  feel¬ 
ing  he  had  everything  he  needed  in  the 
way  of  photos,  began  walking  back. 

Yu  ran  into  photographer  Green  of  the 
Hagerstown  newspapers,  who  told  him  of 
the  police  barriers  and  how  he  had  made 
his  way  around  them  in  an  effort  to  get 
some  photos. 

Green  had  apparently  just  arrived  was 
not  aware  of  the  police  announcement 
ordering  the  area  evacuated. 

When  two  state  police  officers 
approached  Green  and  issued  a  directive, 
he  kept  taking  photos.  Since  the  Hager¬ 
stown  and  Frederick  newspapers  are 
somewhat  competitive.  Green  was  wor¬ 
ried  about  being  scooped  by  Yu. 

At  that  point,  one  of  the  police  officers 
ordered  Green  to  turn  over  his  film  and 
the  officers  summoned  Yu,  who  had  con¬ 
tinued  walking. 

Yu  said  one  of  the  officers  was  leading 
Green  by  the  arm  when  they  approached 
and  asked  for  his  (Yu’s)  film.  Green  had 
given  the  officers  film  out  of  the  two 
cameras  he  was  carrying.  Y u  did  the  same 
and  also  gave  them  a  third  roll  from  his 
camera  bag.  He  still  had  three  rolls  in  the 
bag,  but  he  figured  if  he  voluntarily 
turned  over  a  roll  out  of  his  camera  bag, 
the  police  would  not  search  it.  He  was 
right. 

After  turning  over  the  film,  Yu  went 
back  to  the  newspaper  to  develop  the  re¬ 
maining  rolls  of  film. 

Green  stayed  at  the  location  and  de¬ 
manded  to  know  who  had  authorized  the 
confiscating  of  his  film.  A  few  hours  later, 
the  police  officers  returned  it  to  him. 

The  Frederick  newspapers  did  not  get 
the  confiscated  film  back  until  eight  hours 
later. 

The  afternoon  Frederick  News,  forced 
to  go  with  a  story  and  no  photo  in  the  first 
edition,  was  able  to  remake  the  front  page 
in  time  to  get  a  picture  out  to  some  of  its 
readers. 

Executive  editor  of  the  Frederick 


newspapers,  Tom  Mills,  said  in  an  edito¬ 
rial,  “The  confiscation  of  the  film — un¬ 
necessary  if  not  unconstitutional — 
caused  us  to  go  to  press  without  a  picture 
in  the  first  edition  of  the  News  the  day  of 
the  tragedy.  Thousands  of  our  readers 
were  deprived  of  this  visual  information. 

“In  addition,  until  one  of  our  photo¬ 
graphers  was  able  to  get  back  to  the  office 
with  his  film,  the  entire  nation — because 
the  Associated  Press  was  depending  on 
our  services  to  transmit  our  pictures  over 
its  network — was  denied  prompt  access 
to  this  important  part  of  the  top  news.” 

Mills  pointed  out  that  there  were 
“scores  of  people  taking  pictures,  yet 
only  the  press  had  its  film  confiscated.” 

“National  security,”  Mills  said,  “was 
not  at  stake;  authorities  had  already  said 
the  ill-fated  EC- 135  was  on  a  routine 
training  mission.” 

Mills  added,  “While  this  infringement 
on  freedom  of  the  press  may  seem  insigni¬ 
ficant  in  view  of  the  enormity  of  the 
tragedy  of  May  6,  it  cannot  be  ignored 
without  a  strong  protest  and  our  most 
sincere  admonition  that  it  should  not  be 
allowed  to  happen  again.” 

Mills  said  the  “indignation”  of  the  peo¬ 
ple  of  Frederick  County  over  “such  in¬ 
terference  with  the  people’s  right  to 
know”  was  demonstrated  by  a 
“courageous  housewife — Mrs.  Marilynn 
Miller. 

“Mrs.  Miller.  .  .  upon  hearing  (a 
radio  announcement)  that  our  film  had 
been  confiscated,  immediately  called  and 
offered  her  film  to  the  News-Post,”  he 
said.  “She  then  promptly  delivered  it  per¬ 
sonally  to  the  editors.  Her  excellent  pic¬ 
tures  gave  our  readers  a  panoramic  view 
of  all  the  action  at  the  scene.” 

Dave  Cottingham,  photo  department 
manager  for  the  Hagerstown  newspap¬ 
ers,  said  the  state  police  officers  over¬ 
reacted.  “I  hope  it  won’t  be  a  precedent 
for  other  state  troopers  seizing  film  on 
their  own,”  he  said. 

Reporter’s  bequest 
to  PLO  held  up 

A  $10,000  to  $25,000  bequest  by  Fred 
Sparks,  former  prize-winning  reporter  for 
the  Chicago  Daily  News,  who  died  at  the 
age  of  65,  to  the  Palestine  Liberation 
Organization  was  refused  (April  15)  by 
New  York  County  surrogate  Marie  M. 
Lambert. 

She  admitted  into  probate  the  Estate  of 
Fred  Sparks  but  with  the  stipulation  that 
the  bequest  to  the  PLO — estimated  at 
$10,000  to  $25,000 — not  be  made  until  the 
executor  can  establish  that  the  bequest  is 
proper. 

The  size  of  Sparks’  estate  was  put  at 
between  $100,0()0  and  $250,000,  with  the 
request  to  the  PLO  listed  at  10%  of  the 
residuary  estate.  Other  beneficiaries 
were  a  Catholic  religious  order,  two  pub¬ 
lic  libraries  and  various  individuals,  none 
of  them  relatives. 
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“Comment  is  free  but  facts  are  sacred.” 

-C.P.  Scott, 

Editor  (1872-1932)  Manchester  Guardian 


or  editorializing  or  latent  bias.  And 
facts  selected  for  the  press— brought 
out  of  obscurity  into  the  light— have 
to  be  strong  and  reliable  enough  to  bear 
that  exposure. 

As  an  energy  company,  we’ve  had  our 
quarrels  with  the  press,  at  times  about 
comment,  at  times  when  only  a  selected  or 
one-sided  few  of  the  facts  have  been 
reported.  But  those  occasions  pale  beside 
the  press’s  eternal  quarrel  with  itself: 
What’s  fact,  what’s  fair,  what’s  true,  what’s 
good  reporting?  The  best  guardian  of 
press  responsibility— and  sacred  facts— 
remains  the  eternal  vigilance  of  the  press 
itself. 


No  one  ever  said  as  much  in  seven 
words  about  the  responsibility  of  a  free 
press. 

People  look  for  comment  and  opinion 
from  the  press.  Many  take  it  as  their  own. 
For  others,  it’s  merely  the  spark  for  their 
own  ideas  and  opinions.  Often  it’s  the  seed 
of  public  action  and  political  change.  The 
press  must  be  free  to  comment,  but  com¬ 
ment  is  so  influential  it  deserves  to  be 
thorough,  well-founded,  and  carefully 
reasoned. 

Facts  are  different.  What  a  re¬ 
sponsible  press  affirms  as  fact  de¬ 
serves  to  be  that  and  nothing  else. 
There  isn’t  room  in  a  fact  for  comment 
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Promotion  managers  gird 
for  a  competitive  decade 


Members  of  the  International  News¬ 
paper  Promotion  Association  who 
attended  the  organization’s  annual  con¬ 
ference  last  week  in  Atlanta  seemed  con¬ 
vinced  that  the  successful  marketing  of 
newspapers  in  coming  years  will  demand 
increasingly  more  creative  strategies. 

The  conference  program  was  filled 
with  creative  give-and-take  sessions,  and 
many  of  the  newspaper  promotion  people 
at  the  meeting  spent  a  good  deal  of  time 
eyeing  their  colleagues’  work  and  filling 
their  notebooks  with  ideas. 

Thomas  H.  Wood,  president  of  the 
Atlanta  Journal  and  Constitution, 
opened  the  conference  with  a  speech  that 
stressed  the  need  for  creative  promotion¬ 
al  strategies  in  newspaper  marketing 
programs  in  the  1980s. 

Said  Wood,  “We  all  know,  deep  down, 
that  newspapers  are  vital.  But  in  these 
days  when  most  of  us  struggle  to  main¬ 
tain,  let  alone  increase,  our  market 
penetration  —  in  these  days  of  emerging 
new  and  competitive  forms  of  com¬ 
munication,  our  logical  reasons  for  read¬ 
ing  the  newspaper  are  not  enough.” 

“Good  promotion  must  involve  emo¬ 
tion,”  he  said,  “a  friend  in  the  fast  food 
business  describes  the  concept  this 
way  .  .  .  ‘there’s  a  big  difference  be¬ 
tween  dead  chicken  and  finger-lickin’ 
good.’” 

He  continued,  “If  there  is  one  place  in 
the  newspaper  where  the  gifts  of  fantasy 
and  imagination  ought  to  have  permanent 
residence,  it  is  in  promotion.  The  gift  of 
knowing  just  the  right  thing  to  say  is 
perhaps  the  most  valuable  contribution 
you  can  make  to  your  papers,”  he  said. 

Christopher  Burns,  who  left  the 
Washington  Post  Company  to  became 
associate  publisher  of  the  Minneapolis 
Star  and  Tribune,  told  the  INPA  mem¬ 
bers  that  the  emerging  forms  of  competi¬ 
tive  media  will  not,  by  themselves,  “kill” 
newspapers.  “Our  own  failure  to  heed 
the  warnings”  could  “kill  us,”  he  said. 

Referrring  to  Ted  Turner’s  speech  be¬ 
fore  the  American  Newspaper  ^blishers 
Association  convention  last  month. 
Burns  said,  “We  all  laughed  and  ap¬ 
plauded  his  ‘bad  boy’  manner.  He  was 
wrong  on  the  facts,  but  over  the  10-year 
term  —  20  years  perhaps  —  the  electronic 
revolution  could  do  us  in.” 

“We  are  beginning  a  third  revolution  in 
communications,”  said  Burns,  “and 


clearly  the  best  thing  we  can  say  about  it 
is  that  it  doesn’t  happen  too  often.”  He 
too  stressed  the  need  for  creative,  in¬ 
novative  promotion  in  the  uncertain 
media  environment  projected  for  this  de¬ 
cade. 

“The  challenge  for  newspapers  is  not 
only  to  tell  the  whole  story,  but  to  sell  the 
whole  story,”  he  said.  Promotion  depart¬ 
ments,  he  explained,  will  have  to  develop 
cost  effective  ways  to  sell  demographic 
segments  of  their  newspaper’s  read¬ 
ership.  They’ll  have  to  get  involved  in  the 
promotion  of  preprint  zoning  down  to  zip 
code  areas,  special  sections  and  applied 
research.  Burns  said. 

Newspapers  should  be  promoting 
themselves  as  inexpensive  and  entertain¬ 
ing  alternatives  to  television,  he  said. 
“The  enemy  is  not  the  jazzy  new  technol¬ 
ogy  of  tomorrow,”  said  Burns.  It  is  the 
television  of  today. 

John  Ginn,  president  and  publisher  of 
tht  Anderson  {S.C.)  Daily  Mail  and  presi¬ 
dent  of  the  Harte-Hanks  Century  Group, 
explained  the  Harte-Hanks  strategy  of 
positioning  its  newspapers  as  “commun¬ 
ity  information  centers”  in  the  face  of  the 
projected  media  upheaval  of  the  80s. 

Harte-Hanks  newspapers,  he  said,  are 
aiming  to  become  the  chief  suppliers  of 
news  and  advertising  information  in  their 
communities  —  regardless  of  the  media 
that  is  being  used  to  deliver  the  informa¬ 
tion  to  the  consumer.  This  strategy,  he 
explained,  will  involve  the  leasing  of  local 
cable  television  channels,  the  publication 
of  specialized  newsletters  serving  in¬ 
terest  groups  within  the  communities 
served  by  Harte-Hanks  newspapers,  the 
continued  publication  of  shoppers,  in¬ 
volvement  in  local  education  programs 
and  possibly  alternate  delivery  opera¬ 
tions.  He  said  he  believes  that  newspap¬ 
ers  “seem  likely”  to  appeal  to  a  smaller 
group  of  consumers  in  the  future  as  peo¬ 
ple  seek  more  and  more  variety  in  media. 

Ginn  said  he  believes  that  the  newspap¬ 
er  promotion  department  of  1991  will  be 
structured  much  like  an  advertising  agen¬ 
cy,  and  will  include  the  creation  and 
marketing  of  advertising  as  revenue¬ 
generating  functions. 

During  the  INPA  business  meetings, 
the  results  of  a  survey  of  publishers  con¬ 
cerning  the  awareness  and  perceived 
effectivness  of  the  organization  were  re¬ 
ported.  The  conclusion:  “INPA  has  a 
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selling  job  to  do  with  publishers.” 

A  mailing  to  1,400  newspaper  pub¬ 
lishers  yielded  a  response  of  308.  Only 
183  responses  were  from  publishers  and 
presidents.  The  findings  of  the  study  were 
drawn  only  from  the  responses  received 
from  top  management. 

The  survey  committee  reported,  “We 
feel  that  publishers  are  generally  aware  of 
INPA,  with  65%  of  those  who  had  an 
opinion  saying  they  felt  that  INPA  has 
become  more  effective  in  serving  the  in¬ 
dustry.  Among  those  who  have  discussed 
INPA,  54%  were  positive  —  23%  of  the 
respondents  thought  INPA  services  were 
better  than  those  provided  by  other  news¬ 
paper  groups.” 

The  problem  faced  by  INPA,  however, 
is  the  apparent  number  of  publishers  who 
aren’t  aware  of  INPA’s  activities.  In 
almost  all  the  responses,  the  percentage 
of  publishers  who  were  unfamiliar  with 
the  specific  area  dealt  with  by  the  ques¬ 
tion  was  significantly  high.  The  report 
concludes,  “A  lot  of  them  (publishers) 
don’t  know  much  about  what  INPA  does, 
but,  at  the  same  time,  they  would  like 
more  information  and,  specifically,  help 
in  the  fields  of  circulation  and 
marketing.” 

The  INPA  members  elected  Donald  B. 
Towles,  vicepresident  and  director  of 
public  affairs  for  the  Louisville  Courier 
Journal  and  Times,  to  a  second  term  as 
INPA  president.  His  re-election  was 
made  necessary  by  the  resignation  of  two 
officers  within  the  past  year  due  to  job 
changes. 

Edmund  A.  Sebestyen,  marketing 
manager  for  the  Saskatoon  (Sask.,  Cana¬ 
da)  Star-Phoenix,  was  elected  to  the  pres¬ 
ident-elect’s  post  and  Sanford  H.  Stiles, 
corporate  marketing  director  for  the 
Times  Publishing  Company  of  St.  Peters¬ 
burg,  Fla.  was  elected  vicepresident.  The 
INPA  members  voted  to  abolish  the 
second-vicepresident’s  post. 


Ex-BoA  director 
dies  in  Florida 

Harold  S.  “Rusty”  Barnes,  former 
director  of  the  American  Newspaper 
Publishers  Association  Bureau  of  Adver¬ 
tising,  died  last  week  at  his  home  in 
Bradentown,  Fla.  He  was  86. 

Barnes,  a  native  of  Medford,  Mass,  and 
a  1916  graduate  of  Harvard  University, 
joined  the  bureau  in  1946.  He  was 
appointed  its  director  in  1948  and  served 
in  the  post  for  nearly  a  decade  until  his 
retirement  in  1957. 

Before  joining  the  bureau,  he  had  been 
with  Young  &  Rubicam  and  with  Com¬ 
pton  Advertising,  Inc.,  where  he  was  a 
vicepresident  and  director. 
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Ifi  a  Miliole  new  ballgame 


The  70,000  pph,  double  width  press 
for  Metropolitan  dailies.  Great  color 
flexibility.  Ideal  replacement  if  you’re 
converting  from  letterpress, 
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The  ultimate  in  big  press  versatility. 
Combines  70,000  pph  speed  with 
high  quality  and  maximum  color 
capabilities. 
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around  unit  with  speeds  to  60,000  pph 
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NY  Times  marketing  unit 
cempietes  reerganizatien 


With  the  appointment  of  nine  new  spe¬ 
cialists,  five  of  whom  have  joined  The 
New  York  Times  from  other  companies, 
the  newspaper’s  marketing  department 
has  virtually  completed  organization  of 
the  unit  that  will  develop  long-term 
strategies  and  sales  support  for  the  adver¬ 
tising  department. 

The  reorganization  of  the  Times 
marketing  department  involved  the  crea¬ 
tion  of  four  units:  a  marketing  services 
department,  marketing  planning  depart¬ 
ment,  a  department  which  will  handle  the 
Times’  advertising  information  system 
and  a  market  research  group. 

Among  the  projects  the  marketing  de¬ 
partment  has  undertaken  are  a  thorough 
analysis  and  marketing  plan  for  the  re¬ 
cruitment  industry;  an  audio/visual  pre¬ 
sentation  for  The  New  York  Times  Maga¬ 
zine',  an  analysis  of  Times  target  consum¬ 
er  groups  relating  advertising  growth  to 
levels  of  penetration  in  various  Times 
markets;  and  the  development  of  a  data 
base  for  an  on-line  system  to  support  the 
information  needs  of  sales  and  marketing 
management. 

The  nine  new  appointments  include 


Paul  Perkins,  formerly  manager  in  the 
Times  classified  department,  to  group 
manager  for  marketing  services;  Walt 
Kuenstler,  formerly  sales  development 
manager  for  Gannett  Newspapers,  also  to 
group  manager  in  marketing  services; 
Elaine  Daly,  a  former  corporate  research 
manager  for  Times  Mirror  Magazines, 
Inc.,  also  to  group  manager  in  marketing 
services;  Mark  Alexander,  formerly 
advertising  sales  manager  for  Columbia 
Communications  and  assistant  advertis¬ 
ing  director  with  the  Washington  Busi¬ 
ness  Review,  to  marketing  services  sales 
planner;  Richard  Marks,  a  former  writer 
in  the  advertising  and  audio/visual  de¬ 
partments  at  Newsday,  to  marketing  ser¬ 
vices  sales  planner;  and  Lynne  Schuette- 
Buly,  formerly  with  the  Times  classified 
department,  to  marketing  services  sales 
planner. 

The  reorganization  was  the  latest  step 
in  an  overall  restructuring  of  the  advertis¬ 
ing  department  started  last  year  by  Lance 
Primis,  Times  vicepresident/advertising. 
The  larger  program  involved  about  50 
promotions  and  the  restructuring  of  the 
advertising  department  into  smaller, 
“market-centered”  groups. 


JWT  U.S.A.  to  test 
new  cable  concept 

J.  Walter  Thompson  U.S.A.,  Inc.  and 
Adams-Russell  Company,  Inc.,  have  en¬ 
tered  into  an  agreement  to  test  a  new 
interactive  advertising  and  information 
service  to  be  called  THE  CABLE  SHOP. 

The  experiment,  scheduled  for  launch 
in  October,  will  take  place  on  Adams- 
Russell’s  52  channel  cable  system  in  Pea¬ 
body,  Massachusetts.  This  system  is  one 
of  three  optional  systems  in  the  country 
with  52  channel  capacity  and  will  have 
8,000  subscribers  when  THE  CABLE 
SHOP  begins.  THE  CABLE  SHOP’S  un¬ 
ique  way  of  utilizing  a  cable  system  repre¬ 
sents  the  first  effort  by  an  advertising 
agency  to  fully  explore  the  advertising 
potential  of  cable  TV. 

Burt  Manning,  chairman  of  JWT 
U.S.A.,  explained  why  the  agency  be¬ 
came  involved.  “Everyone’s  talking  ab¬ 
out  targeting  advertising  to  specialized 
groups,”  he  said.  “And  about  reaching 
those  audiences  with  longer,  more  effec¬ 
tive  forms  of  advertising  that’s  more 
affordable  to  produce.  Instead  of  just 
talking  about  it  we’re  doing  something 
about  it,”  Manning  continued. 

THE  CABLE  SHOP  format  will  prog¬ 
ram  three  to  seven  minute  segments 
featuring  either  an  advertising  message  or 
community  information.  It  will  utilize  a 
combination  of  telephone,  computer  and 
video  technology.  Viewers  wishing  to 
participate  in  the  service  will  have  a 
choice  of  “menu”  items  listed  on  a  desig¬ 
nated  channel.  They  may  call-up  the  par¬ 
ticular  item  they  wish  to  see  by  dialing  a 
special  telephone  number  and  code  into  a 
computer.  That  item  will  then  be  listed  on 
the  “menu”  along  with  the  time  and 
channel  on  which  it  will  be  shown.  Any¬ 
one  watching  that  channel  at  the  specified 
time  (usually  within  minutes  of  the  cal¬ 
ler’s  request)  will  see  the  requested  in¬ 
formation.  The  segments  might  include 
information  on  what  to  look  for  in  pur¬ 
chasing  a  new  car,  sponsored  by  an  auto 
maker;  new  recipes  from  a  food  manufac¬ 
turer,  specials  at  the  local  supermarket, 
the  history  of  Peabody  or  selected  por¬ 
tions  of  Peabody’s  adult  education 
program. 

No  advertisers  have  been  signed  as  yet. 
However,  Thompson  will  solicit  its  own 
clients  and  Adams-Russell  will  sell  to 
other  local  and  national  advertisers. 

In  a  related  development,  Eastman 
Kodak  Co. ,  a  JWT  client,  said  it  has  sche¬ 
duled  commercials  for  35  mm  film  on  ma¬ 
jor  cable  networks  now  through  the  end 
of  summer. 

Among  the  networks  that  will  carry 
commercials  are  ESPN,  Cable  News 
Network,  USA  Network,  Black  Enter¬ 
tainment  Television  and  WTBS. 

It  is  Kodak’s  first  national  entry  into 
cable. 
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THE  CLEVELAND  PLAIN  DEALER  is  using  local  spot  television  to  promote 
its  classified  advertising.  In  this  od,  Joke  Rosenheim,  the  paper's  promotion 
director,  joins  a  group  of  nuns  in  o  demonstration  of  how  to  use  the  paper's 
classified  pages  to  find  a  good  used  cor. 
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Sure  a 
wveU-batanced 
diet  is  a  key 
to  sood 
heaithf  but... 


what  about 
the  miBions  of 
food~fad^sts, 
daiffy-dieterSf 
junk~food  lads 
and  gulp-&~ 
dash  execs? 


Gulp-&  -dash  exec.  Junk-food  kid 


Maybe  they  need  the  additional 
support  of  a  balanced 
nutritional  supplement. 


For  information  on  diet  quackery  vs.  nutritional  supplements,  czdl  or  write: 
Public  Affciirs  Department,  Lederle  Laboratories 
Wayne,  New  Jersey  07470,  201/831-4684 


Chemical  Industry  Backgrounder: 


V. 


Facts  on  what  the  chemical  industry 
is  doing  to  maximize  benefits, 
minimize  risks 


Maximizing  benefits 

The  chemical  industry  and  its 
products  play  a  beneficial  and 
increasingly  vital  role  in  every 
American’s  life.  More  than  40 
percent  of  all  goods  and  services 
used  today  rely  in  some  way  on 
chemicals. 

Chemical  industry  sales  to¬ 
taled  an  estimated  $161  billion  in 
1980,  making  it  the  country’s 
fourth  largest  industry.  This 
helps  the  industry  employ  more 
than  one  million  Americans.  Ad¬ 
ditional  millions  are  employed  in 
industries  dependent  on 
chemicals. 

During  1980,  U.S.  chemical 
exports  were  an  estimated  record 
$21  billion  and  imports  an  esti¬ 
mated  $9  billion,  giving  the 
United  States  a  trade  surplus  in 
this  one  field  of  nearly  $12  billion. 


This  makes  the  chemical  indus¬ 
try  the  second  largest  contributor 
—behind  agriculture— to  the 
plus  side  of  the  U.S.  balance  of 
foreign  trade. 

On  the  farm,  fertilizers  and  pesti¬ 
cides  made  with  chemicals  help 
growers  boost  U.S.  crop  yields  by 
43  percent. 

Across  the  country,  nearly  25  per¬ 
cent  of  the  United  States’  food 
supply  would  spoil  before  reach¬ 
ing  market  without  chemically 
based  packaging  materials  and 
preservatives. 

Around  the  table,  vitamin  and 
mineral  supplements  made  with 
chemicals  improve  the  nutri¬ 
tional  value  of  many  foods. 

In  the  medicine  chest,  most  of  our 


modern  medicines,  including 
sulfa,  antihistamine,  deconges¬ 
tants,  analgesics  and  antihyper¬ 
tensives,  are  formulated  from 
chemicals. 

Throughout  your  home,  nearly 
65  percent  of  the  fibers  used  to 
weave  towels,  draperies,  uphol¬ 
stery  fabrics,  sheets,  bedspreads, 
blankets  and  tablecloths  are 
made  from  chemicals. 

In  industry  and  homes,  approxi¬ 
mately  80  percent  of  American- 
made  rubber  products  come  from 
petrochemicals. 

In  communications,  chemicals 
help  make  the  resins  and  plastics 
used  in  radio  and  television  trans¬ 
mitters  and  receivers,  tele¬ 
phones,  computers  and  other 
electronic  equipment. 


Minimizing  risks 

But  along  with  benefits  come 
risks.  No  chemical— not  even 
common  table  salt— is  100  per¬ 
cent  safe.  Yet  America  must 
have  chemicals. 

So  while  we’re  maximizing 
the  benefits,  we’re  working  hard 
to  minimize  the  risks  to  protect 


people  and  the  environment. 
Here  are  some  of  the  things  our 
industry  is  doing; 

!•  The  chemical  industry  has 
already  spent  $7  billion  on  pollu¬ 
tion  control— more  than  any 
other  industry  in  the  U.S.  In  addi¬ 


tion,  we  estimate  we’ll  spend  $10 
billion  just  for  safer  waste  dis¬ 
posal  over  the  next  five  years. 

2*  We’ve  hired  more  than  10,000 
people  whose  sole  job  is  to  oper¬ 
ate  and  monitor  pollution  control 
equipment  that  helps  to  protect 


people  and  the  environment. 

3t  We’re  creating  useful  raw  ma¬ 
terials  from  some  potential  pollu¬ 
tants.  This  helps  to  improve 
efficiency  and  conserve  re¬ 
sources.  Example:  nitrogen 
wastes  from  one  plant  can  nour¬ 
ish  young  pine  trees  nearby. 

4*  We’re  recycling  many  emis¬ 
sions  and  wastes  back  into  the 
production  process  to  improve 
efficiency  and  help  conserve  our 
nation’s  raw  materials. 

5»  We’ve  developed  the  secure 
landfill  design— an  underground 
structure  with  thick,  compacted 
clay  top,  walls  and  bottom— to 
dispose  of  wastes  safely. 

New  plant  construction  in¬ 
cludes  the  most  efficient  equip¬ 
ment  and  processes.  Older  plants 
are  being  retrofitted  with  cleaner 
processes  and  technology. 

We’ve  voluntarily  created  a 
Hazardous  Waste  Response  Cen¬ 
ter  that  offers  teams  of  industry 
experts  to  Federal,  state  and  lo¬ 
cal  governments  whenever  ad¬ 
vice  or  help  is  needed  with 
waste-disposal  problems. 

S*  We’ve  developed  programs 
which  encourage  chemical  indus¬ 


try  employees  to  submit  cleanup 
ideas.  At  one  company,  this 
helped  eliminate  95,000  tons  of 
air  pollutants  each  year. 

We’ve  developed  pollution 
control  equipment  like  molecu¬ 
lar  sieves  to  trap  and  control 
gaseous  wastes  before  they  can 
escape  into  the  atmosphere. 

10.  We’re  using  aeration,  bio¬ 
logical  treatment,  flotation,  sepa¬ 
ration  and  other  methods  in 
various  combinations  to  create 
multi-function  total  systems  for 
cleaning  up  our  wastewater. 

11  •  We  have  mobile  environ¬ 
mental  laboratories  traveling  the 
countryside  to  sniff  out  emis¬ 
sions  and  pinpoint  their  source. 

12.  We’re  using  instruments 
like  the  gas  chromatograph-mass 
spectrometer  to  detect  materials 
at  levels  as  low  as  one  part  per 
trillion.  That  is  equal  to  one  grain 
in  an  18-foot  layer  of  sand  cover¬ 
ing  a  football  field. 

13.  We’ve  intensified  safety¬ 
training  programs  for  chemical 
workers.  Chemicals  now  rank  as 
the  second  safest  industry  in  the 
United  States. 


14.  We’ve  created  CHEM- 

TREX},  a  24-hour  emergency  na¬ 
tionwide  response  system  that 
provides  information  on  how  to 
handle  chemical  emergencies. 

15.  We’ve  extended  safety¬ 
training  programs  to  include  fire 
departments  in  plant  communi¬ 
ties  and  elsewhere.  To  date,  we 
have  helped  train  over  100,000 
firemen  throughout  the  nation  in 
identifying  chemicals  and  their 
possible  hazards. 

16.  We’ve  reinforced  railroad 
tank  cars  with  “head  shields”  and 
“shelf  couplers”  to  help  prevent 
mptures  and  ^ills  in  case  (rf  diem- 
ical  transportation  accidents. 

17.  We’ve  created  the  Chemi¬ 
cal  Industry  Institute  of  Toxicol¬ 
ogy  (CUT).  This  $14  million 
facility  will  spend  $27  million 
over  the  next  three  years  to  con¬ 
duct  more  testii^  and  research  to 
assure  greater  product  safety. 


For  a  set  of  four  special  reports  or 
other  information  on  these  sub¬ 
ject  areas,  contact  CMA  News 
Service,  Dept.  1004,  2501  M 
Street,  N.W,  Washington,  D.C. 
20037  or  phone  (202)  887-1222. 


America^  Chemical  Indusdy 

The  member  companies  of  the  Chemical  Manufacturers  Association 


Ad  sc6ne _  By  Dan  Lionel 

News  World  battles  for  ads 


It’s  generally  acknowledged  to  be  the 
most  attractively  printed  newspaper  in 
metro  New  York.  It’s  priced  at  20  cents 
daily  and  25  cents  Sunday  —  well  below 
the  competition.  It  subscribes  to  UPI  and 
Reuters  and  maintains  a  three  person 
Washington  Bureau. 

And  on  the  day  before  the  presidential 
election,  its  front  page  screamed  a 
Reagan  victory  prediction  with  a  350  elec¬ 
toral  vote  margin  —  the  only  newspaper 
in  the  country  to  come  that  close. 

The  next  day  the  president-elect  was 
shown  holding  up  the  paper  via  a  photo 
that  got  worldwide  distribution  via  UPI. 
It’s  the  News  World,  and  it’s  now 
approaching  its  fifth  birthday. 

Larry  Moffitt,  assistant  to  the  presi¬ 
dent,  told  E&P  the  paper  is  ‘approaching 
the  break-even  line’.  Though  it  was 
founded  by  members  of  Reverend  Sun 
Myung  Moon’s  Unification  Church,  Mof- 
fit  says  “it  is  an  independent  business 
entity.” 

The  paper,  which  claims  a  circulation 
of  72,000,  has  had  to  face  an  uphill  battle 
for  advertising  and  circulation.  Moffitt 
noted  that  many  key  news  stands  in  the 
metropolitan  area  refuse  to  carry  the  pap¬ 
er  and  major  advertisers  have  turned 
thumbs  down  on  it  because  of  its  U  nifica- 
tion  Church  connection. 

On  the  day  of  this  reporter’s  visit,  the 
paper  carried  a  total  of  one-half  page  of 
small  display  ads  and  two  pages  of  classi¬ 
fied  in  its  28  page  edition. 

To  spur  its  advertising,  the  paper  has 
developed  a  series  of  neighborhood  shop¬ 
pers  which  appear  weekly  and  provide 
news  and  features  of  specific  interest  to 
the  area.  One  such  paper,  the  News 
World  Harlem  Weekly,  is  billed  as  ‘Your 
Community’s  Voice’. 

Last  week  it  featured  black-related 
articles  on  the  Atlanta  murders,  local 
health  clinic  data,  job  opportunities  for 
the  disadvantaged,  as  well  as  cultural 
news  of  black  artists.  Its  12  pages  carried 
about  a  50%  ad  ratio  plus  three  pages  of 
classified,  mainly  a  pick-up  from  the  daily 
edition. 

Like  its  counterparts,  which  are  distri¬ 
buted  in  the  high  income  east  side  of  Man¬ 
hattan  and  in  Queens,  across  the  East 
River,  the  Harlem  Weekly  is  distributed 
door  to  door  in  tabloid  format.  All  ads  are 
sold  in  combo  with  the  main  edition. 

Ashley  Noble,  financial  director  of  the 
News  World  papers,  claims  the  paper’s 
most  successful  offshoot  is  the  Queens 
Weekly.  It  reports  an  audited  circulation 
(CAC)  of  65,000. 

“We’ve  achieved  a  breakthrough  with 
this  edition,”  said  Noble,  “particularly 
with  such  banks  as  Greenpoint,  Bowery, 
Chase  Manhattan  and  Chemical  and 


some  supermarkets.” 

Last  April,  News  World  Communica¬ 
tions  launched  a  Spanish  paper,  Noticias 
del  Mundo,  with  a  completely  indepen¬ 
dent  editorial  and  advertising  staff. 

“We  noted  that  the  New  York  metro 
area  has  almost  two  million  Spanish¬ 
speaking  people  who  are  served  by  but 
one  Spanish  language  paper,”  said  No¬ 
ble.  “Our  editorial  emphasis  is  on  news  of 
such  South  American  countries  as  Boli¬ 
via,  Colombia,  Peru  and  Argentina, 
which  are  given  little  attention  elsewhere. 
Our  circulation  has  grown  steadily  and 
now  stands  at  about  50,000.” 

Unlike  its  sister  publication,  Noticias 
del  Mundo  has  garnered  such  national 
advertisers  as  Smirnoff  Vodka,  Uncle 
Ben’s  Rice,  various  Spanish  oriented 
banks,  airlines  and  even  the  New  York 


When  Jos.  N.  Neel  Company  pub¬ 
lished  its  first  newspaper  advertisement 
at  the  top  of  page  two  in  The  Macon  (Ga.) 
Telegraph  in  1890,  neither  the  Telegraph 
nor  Mr.  Neel  planned  to  set  a  world  re¬ 
cord.  But  32,991  days  later,  the  con¬ 
tinuous  publication  of  Neel  ads  at  the  top 
of  page  two  every  weekday  and  Sunday 
(without  a  single  interruption)  has  done 
just  that. 

As  official  recognition  of  the  achieve¬ 
ment,  Guinness  Superlatives  Limited, 
which  publishes  the  Guinness  Book  of 
World  Records,  notified  Neel  Company 
and  the  Telegraph  on  May  8, 1981  that  the 
record  is  listed  in  the  latest  edition  of  the 
book. 

Originally  organized  as  Eads,  Neel  & 
Company  in  1886  in  Macon,  Ga.,  the 
store  in  its  early  advertisements  claimed 
the  distinction  of  being  “the  largest  clo¬ 
thing  salesroom  in  Georgia.” 

One  of  its  first  ads  read,  “Four  years 
ago,  in  looking  over  the  country  for  a 
location  for  a  clothing  business,  we  hap¬ 
pened  to  pass  through  Macon.  We  made 
up  our  minds  in  five  minutes  to  anchor 
here.  We  opened  our  doors  on  the  18th 
day  of  March,  1886,  and  there  will  be  a 
great  many  who  will  read  this  advertise¬ 
ment  that  predicted  ‘we  wouldn’t  last  six 
months’  but  we  do  not  think  we  are  boast¬ 
ing  when  we  say  that  we  occupy  a  place  in 
business  that  will  compare  favorably  with 
any  of  the  old  houses  in  the  city.” 

Neel  bought  out  Eads  shortly  thereaf¬ 
ter,  and  the  company  became  known  as 


State  lottery. 

The  paper  actively  supports  Hispanic 
affairs  and  serves  as  the  official  program 
for  many  events,  such  as  the  upcoming 
Hispanic  World’s  Fair  scheduled  for  the 
N.Y.  Coliseum  in  August.  A  2/3  page  ad 
sponsored  by  AT&T  sought  job  appli¬ 
cants  in  last  Thursday’s  issue,  inviting 
them  to  visit  their  booth  at  the  upcoming 
fair. 

The  paper  is  also  sponsoring  a  “Miss 
Hispano  America  ’81”  beauty  contest 
with  a  top  cash  prize  of  $2,000  plus 
$10,000  worth  of  scholarships.  The  Span¬ 
ish  language  TV  Station,  Channel  41,  is 
helping  promote  the  event. 

To  bolster  its  advertising  efforts,  the 
News  World  recently  appointed  Richard 
Milman,  former  classified  ad  manager  of 
the  New  York  Post  and  the  late  Long 
Island  (N.Y.)  Press,  to  head  its  advertis¬ 
ing  department. 

Faced  with  page  after  page  in  its  main 
edition  bare  of  advertising  Noble  remains 
optimistic. 

“We’re  here  to  stay,”  he  said. 


Jos.  N.  Neel  Co.  It  retains  that  name 
today,  is  a  widely  known  Georgia  clo¬ 
thing  store  and  is  currently  owned  by  a 
third  generation  member  of  the  family, 
Joseph  N.  Neel  III. 

“Family  legend  has  it  that  my  grand¬ 
father  didn’t  leave  the  store  for  three 
years,”  said  the  present  Mr.  Neel.  “He 
even  had  his  meals  sent  in  to  him.  The 
store  was  open  any  time  someone  knock¬ 
ed  on  the  door. 

By  1 890  the  new  business  had  become  a 
permanent  fixture  and  was  successful 
enough  to  maintain  a  consistent  advertis¬ 
ing  campaign.  Neel,  who  firmly  believed 
in  a  strong  advertising  plan,  began  run¬ 
ning  daily  ads  for  his  store  in  the  Macon 
Telegraph,  a  tradition  that  continues  to 
this  day. 

In  1968,  The  Macon  Telegraph  and  The 
Macon  News  honored  Neel’s  with  a  din¬ 
ner  for  their  longstanding  ad,  and  the 
American  Newspaper  Publishers  Asso¬ 
ciation  and  the  Bureau  of  Advertising 
presented  plaques  in  recognition  of  the 
achievement,  which  was  thought  to  be  a 
world  record  at  that  time. 

Bert  Struby,  publisher  of  The  Macon 
Telegraph  and  The  Macon  News,  which 
are  owned  by  Knight-Ridder  Newspap¬ 
ers,  has  calculated  the  exact  number  of 
times  the  Neel’s  ad  has  run  in  the  news¬ 
paper.  Figuring  from  1890  until  May  5, 
1981,  the  advertisement  has  appeared 
32,997  times.  The  ad  has  also  run  in  the 
afternoon  paper.  The  Macon  News,  a  tot- 
(Continued  on  page  32) 


Longest  running  ad  makes 
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Deadliner 


The  Proven  Electrostatic 
Newspaper  Platemaking  System 


|: 


□  You  get  tough 
plates . . .  fast . . . 
economically . . .  with 
no  silver. 

□  Plates  fit  all 
presses. 

□100-line 
halftones . . . 
double-trucks . . . 
process  color . . .  spot 
color. 


Contact  Les  Curtis,  Printing  Products 
Division/3M,  223-2N  3M  Center,  St. 
Paul,  MN  55144  (612)  733-4041 


Mount  paste-up  on  copyboard.  Out  come  Deadliner  plates. 


Join  the  growing  family  of 
Pyrofax  and  Deadliner  plate  Users. 


3M  Hears  You . . . 
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Hustel  appointed 
bureau  veep  in 
national  sales 


Kenneth  O.  Hustel,  an  account  execu¬ 
tive  in  the  national  sales  department  of 
the  Newspaper  Advertising  Bureau,  Inc., 
has  been  promoted  to  vice  president. 

Hustel  joined  the  national  sales  staff  of 
the  Bureau’s  Chicago  office  in  1978.  Prior 
to  that,  he  was  an  account  supervisor  at 
Leo  Burnett  U.S.A.  His  career  with  the 
Burnett  agency  covered  eighteen  years. 

Hustel  will  continue  to  work  out  of  the 
Bureau’s  Chicago  office,  with  advertiser 
and  agency  responsibilities  throughout 
the  Midwest. 

Burnett  scholars 


Twelve  University  of  Michigan  stu¬ 
dents  in  communication  and  business 
administration  were  named  Leo  Burnett 
Scholars  for  the  1981-82  academic  year. 
They  were  selected  on  the  basis  of 
academic  projects  they  submitted.  The 
program,  named  in  honor  of  Leo  Burnett, 
a  1914  U-M  graduate,  is  supported  by  the 
Leo  Burnett  Foundation. 


Guinness  record 

(Continued  from  page  30) 

al  of  15,414  times  since  1930,  when  the 
News  and  the  Telegraph  became  jointly 
owned. 

In  1979,  Neel  wrote  to  Guinness  Super¬ 
latives  Limited  to  propose  the  advertising 
record  for  inclusion  in  the  next  edition  of 
the  book.  His  efforts  were  supported  by 
the  Macon  Telegraph  Publishing  Co.,  the 
American  Newspaper  Publishers  Asso¬ 
ciation  and  the  Newspaper  Advertising 
Bureau,  Inc.,  all  of  which  acknowledged 
the  accuracy  of  Neel’s  claim  and  wrote  to 
Guinness  on  his  behalf. 

On  May  8,  1981,  Guinness  notified 
Neel  it  is  including  an  entry  in  its  next 
book  on  the  company’s  record  of  having 
run  the  most  durable  feature  in  newspap¬ 
er  advertising. 

Besides  having  advertised  on  the  same 
newspaper  for  more  than  90  years,  Neel’s 
has  also  been  anchored  in  one  particular 
spot  in  that  paper — the  upper  left-hand 
comer  of  the  second  page — for  most  of 
that  time. 

‘‘The  place  on  page  two  was  chosen 
long  ago  because  it  is  the  first  thing  you 
look  at  when  you  open  the  paper,”  Neel 
said.  ‘‘There  aren’t  any  ads  on  the  first 
page,  so  the  second  was  the  next  best 
thing.  And  there  we  are,  right  under  your 
thumb  when  you  turn  the  page  and  start 
reading.” 
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©The  Oakland  Press, 1981 


Iky  It.... 
Ybu’llllkeit. 

On  April  26,  1981,  The  Oakland  Press  announced  a  $100 
Rebate  for  home  delivery  subscribers  who  purchased  a  1981  car, 
truck,  or  van  from  a  participating  dealer  through  May  31,  1981. 
The  program  was  designed  to  generate  sales  traffic  in  local 
auto  dealer  showrooms. 

Because  of  the  success  of  the  program,  and  inquiries  from 
across  the  nation,  we  are  making  the  program  available  to  other 
newspapers  interested  in  initiating  a  similar  community  relations 
promotion. 

Promotion  kits  will  include  velox  reproductions  of  our  house 
ads,  license  plates,  in-paper  promotion  logos,  window  and  wall 
posters,  news  releases,  dealer  rules,  subscriber  rules,  sample 
ads,  rack  cards,  rebate  registration  form,  and  the  dealer  $100 
credit  memo. 

We  will  also  provide  a  written  summary  of  how  the  program 
was  planned,  scheduled,  promoted,  and  administered,  with 
recommendations  based  on  our  first-time  experience. 

Your  cost;  $100.00. 

Interested?  Give  us  a  call.  We  will  try  to  assist  you  in 
whatever  way  we  can.  Ask  for  Dave  Litzenburg,  Promotions 
Manager,  or  Gary  Shorts,  Marketing  Director. 


Oakland  Pveis 

P.  O.  Box  9  •  Pontiac,  Michigan  48056 

(313)  332  8181 

—a  Capital  Cities  Communications,  Inc.  newspaper— 
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Standard  ad  unit 
directory 


E&P’s  listing  of  newspapers  which  will  accept  advertising  E 
measured  in  standard  units  beginning  September  1,  1981. 

Lines  out,  and  SAUs  in 
at  962  daily  newspapers 

A  line  is  not  a  line,  at  least  not  in  the  newspaper  business.  There  are 
1,745  daily  newspapers  in  the  U.S.,  and  among  them,  there  are  nearly 
350  distinct  formats. 

Capping  decades  of  often  sharp  criticism  from  advertising  agency 
media  people,  the  newspaper  industry  is  on  the  brink  of  satisfying  one 
of  their  major  concerns  —  the  lack  of  standardization  in  advertising 
sizes.  The  Standard  Advertising  Unit  system,  consisting  of  25  sizes 
(and  five  alternates  for  six  column  newspapers)  measured  in  inches,  not 
lines,  is  scheduled  to  begin  operation  at  at  least  %2  daily  newspapers 
on  September  1 . 

At  those  newspapers,  the  line  as  a  unit  of  newspaper  space  measure¬ 
ment  is  obsolete  for  national  advertising.  So  is  the  anamorphic  lens, 
that  beguiling  instrument  of  reduction  which  causes  tires  in  advertise¬ 
ments  to  assume  the  shape  of  doughnuts,  toilet  tissue  to  look  more  like 
paper  towels  and  camera  lenses  to  appear  oblong. 

The  system,  which  was  developed  by  the  American  Newspaper  Pub¬ 
lishers  Association  in  cooperation  with  the  American  Association  of 
Advertising  Agencies  and  the  Association  of  National  Advertisers,  is 
the  newspaper  industry’s  answer  to  ad  agency  complaints  about  the  dif¬ 
ficulty  in  buying  large  schedules  of  newspapers  and  the  problem  of  ex¬ 
plaining  the  effects  re-proportioning  and  re-sizing  have  on  a  client’s  ads. 

The  962  newspapers  which  had  notified  the  Newspaper  Advertising 
Bureau  of  their  intention  to  adopt  the  SAU  system  by  May  18  (the 
bureau  expects  many  more  newspapers  to  adopt  the  SAU  system  but 
had  not  yet  received  official  notification)  represent  over  80%  of  total 
U.S.  daily  circulation. 

All  daily  newspapers  with  over  100,000  daily  circulation  have  adopted 
the  system  (excluding  the  Wall  Street  Journal,  which  uses  magazine- 
type  measurement).  They  represent  56%  of  total  daily  circulation. 

Among  newspapers  with  circulation  between  50,000  and  100,000, 

68%  have  adopted  the  system.  They  represent  about  8%  of  total  daily 
circulation.  Among  papers  with  circulation  between  50,000  and  25,000, 
67%  have  adopted  the  system  as  have  40%  of  newspapers  with  circula¬ 
tion  between  10,000  and  25,000. 

(Continued  on  page  1 6s) 


WE  ARE  PLEASED 
TO  ANNOUNCE 
THAT  ALL 
NEWHOUSE 
NEWSIAPERS 
WILLK 
CONVERTING 
TO 
SAU 

BIRMINGHAM  NEWS  PORTLAND  OREGONIAN/ JOURNAL 

CLEVELAND  PLAIN  DEALER  ST  LOUIS  GLOBE-DEMOCRAT 

HARRISBURG  PATRIOT-NEWS  SPRINGFIELD  UNION-NEWS/ 

HUNTSVILLE  TIMES  &  NEWS  REPUBLICAN 
MOBILE  PRESS-REGISTER  SYRACUSE  HERALD-JOURNAL/ 

NEW  ORLEANS  TIMES-PICAYUNE  POST-STANDARD 
/THE  STATES-ITEM  THE  STAR-LEDGER 

RftSCAGOULA  PRESS-REGISTER  JERSEY  JOURNAL 

STATEN  ISLAND  ADVANCE 

Represented  by 
Newhouse  Newspapers 

NEW  YORK 
ATLANTA 
CHICAGO 
DETROIT 
LOS  ANGELES 
SAN  FRANCISCO 


ANN  ARBOR  NEWS 
BAY  CITY  TIMES 
FLINT  JOURNAL 
GRAND  RAPIDS  PRESS 
JACKSON  CITIZEN  PATRIOT 
KALAMAZOO  GAZEHE 
MUSKEGON  CHRONICLE 
SAGINM  NEWS 


I 


SAU  Newspapers 

Listed  by  SMSA 

Source:  Newspaper  Advertising  Bureau 


1.  NEW  YORK 

3,581,400  hsids.  (4.7%  of  U.S.) 

New  York  Daily  News 
New  York  Post* 

New  York  Times 
Bergen  County  (NJ)  Record 
Staten  Island  Advance* 

Rockland  Journal  News 
White  Plains  Reporter  Dispatch 
Yonkers  Herald  Statesman 
Westchester  Today 
New  Rochelle  Standard  Star 
Mt.  Vernon  Argus 
Port  Chester  Daily  Item 
Mamaroneck  Daily  Times 
Ossining  Citizen  Register 
Tarrytown  Daily  News 

2.  LOS  ANGELES-LONG  BEACH 

2,709,500  hsids.  (3.6%  of  U.S.) 

Los  Angeles  Times 

Los  Angeles  Herald-Examiner 

Long  Beach  Independent, 

Press  Telegram 
Los  Angeles  Daily  Breeze 
West  Covina  San  Gabriel  Valley  Tribune' 
Pasadena  Star  News 
Whittier  News 
San  Pedro  News- Pi  lot 
Los  Angeles  Valley  News  (V) 

3.  CHICAGO 

2,431,700  hsids.  (3.2%  of  U.S.) 

Chicago  Tribune 


Chicago  Sun-Times 
Waukegan  News-Sun 
Elgin  Courier-News* 

Aurora  Beacon-News 

Arlington  Heights  Herald 

Chicago  Daily  Southtown  Economist  (V) 

4.  PHILADELPHIA 

1,626,400  hsids.  (2.2%  of  U.S.) 

Philadelphia  Inquirer, 

News 

Philadelphia  Bulletin 
Camden  Courier  Post 
Levittown  Bucks  County  Courier  Times 
West  Chester  Daily  Local  News 
Lansdale  Reporter 
Coatesville  Record 
Quakertown  Free  Press 
Phoenixville  Evening  Phoenix 

5.  DETROIT 

1.456.900  hsids.  (1.9%  of  U.S.) 

Detroit  News 

Detroit  Free  Press 
Pontiac  Oakland  Press 
Port  Huron  Times  Herald 

6.  BOSTON-LOWELL-BROCKTON- 
LAWRENCE-HAVERHILL 

1.330.900  hsids.  (1.8%  of  U.S.) 

Boston  Globe 

Boston  Herald  American 
Quincy  Patriot-Ledger 
Lowell  Sun 


Lawrence  Eagle-Tribune 
Salem  Evening  News 
Waltham  News-Tribune 
Dedham  Daily  Transcript 

7.  SAN  FRANCISCO-OAKLAND 

1,224,200  hsids.  (1.6%  of  U.S.) 

San  Francisco  Chronicle 
Examiner 
Oakland  Tribune 
San  Rafael  Independent  Journal 
San  Mateo  Times  &  News  Leader 
Hayward  Daily  Review 
Fremont-Newark  Argus 
Antioch  Ledger 

Walnut  Creek  Contra  Costa  Times  (V) 
Pittsburg  Post  Dispatch  (V) 

8.  WASHINGTON,  DC 

1,053,000  hsids.  (1.4%  of  U.S.) 

Washington  Post 
Washington  Star 
Manassas  Journal  Messenger  (S) 

9.  DALLAS-FORT  WORTH 

943.300  hsids.  (1.2%  of  U.S.) 

Dallas  Times  Herald 
Dallas  Morning  News 
Fort  Worth  Star-Telegram 

10.  HOUSTON 

881,200  hsids.  (1.2%  of  U.S.) 

Houston  Chronicle 
Houston  Post 
Pasadena  Citizen  (V) 

11.  NASSAU-SUFFOLK 

817.500  hsids.  (1.1%  of  U.S.) 

Long  Island  Newsday 

12.  ST.  LOUIS 

815.300  hsids.  (1.1%  of  U.S.) 

St.  Louis  Post-Dispatch 
St.  Louis  Globe-Democrat 

13.  PITTSBURGH 

792.600  hsids.  (1.0%  of  U.S.) 

Pittsburgh  Post-Gazette,  Press 
Beaver  County  Times 
McKeesport  Daily  News 
Washington  Observer-Reporter 

14.  BALTIMORE 

712,400  hsids.  (0.9%  of  U.S.) 

Baltimore  Sun,  Evening  Sun 
Baltimore  News  American 

15.  MINNEAPOLIS-ST.  PAUL 

684.500  hsids.  (0.9%  of  U.S.) 

Minneapolis  Star,  Tribune 

St.  Paul  Pioner  Press,  Dispatch 

16.  NEWARK,  NJ 

674.600  hsids.  (0.9%  of  U.S.) 

Newark  Star-Ledger 
Morristown  Daily  Record 
Bridgewater  Courier  News 
Dover  Advance 

17.  CLEVELAND 

670.500  hsids.  (0.9%  of  U.S.) 

Cleveland  Plain  Dealer 
Cleveland  Press 

Willoughby  Lake  County  News-Herald 
Medina  County  Gazette 

IS 


Standard  ad  unit  sizes 


Unit 

Fits  tab 

Width 

Depth 

Comments 

1 

13” 

21” 

full  page  broadsheet 

2 

13” 

18” 

3 

13” 

10  7/16” 

4 

10%” 

21” 

5 

10  %” 

18” 

6 

10  •%” 

15  '%” 

7 

* 

9  %” 

13  15/16” 

8 

* 

9  %” 

6  15/16” 

full  page,  normal  tab 

9 

8  1/16” 

21” 

10 

* 

8  1/16” 

10  7/16” 

11 

6  5/16” 

21” 

12 

* 

6  5/16” 

13  15/16” 

13 

* 

6  5/16” 

10  7/16” 

14 

* 

6  5/16” 

5  3/16” 

15 

4 

21” 

16 

* 

4  '4” 

13  15/16” 

17 

* 

4  'A" 

10  7/16” 

18 

* 

4  %” 

6  15/16” 

19 

* 

4  'A" 

5  3/16” 

20 

* 

4  %” 

3  7/16” 

21 

♦ 

1  %” 

6  15/16” 

1  col.  width,  broadsheet  &  tab 

22 

♦ 

1  %” 

5  3/16” 

23 

1  %” 

3  7/16” 

24 

¥ 

1  Yh” 

2” 

25 

* 

1  %” 

1” 

21a 

2  1/16” 

6  15/16” 

6  column  format  only 

22a 

2  1/16’ 

5  3/16” 

6  column  format  only 

23a 

2  1/16’ 

3  7/16” 

6  column  format  only 

24a 

2  1/16’ 

2” 

6  column  format  only 

25a 

2  1/16’ 

1” 

6  column  format  only 
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It  is  said  that  if  all  mankind  gathered  in  a  great  circle,  with  everyone’s  troubles  tossed  in  the 
center,  you’d  soon  realize  you’d  prefer  your  own.  A  newspaper  should  seize  the  opportunity 
to  share  -  besides  big  news  -  those  little  stories  that  make  people  laugh.  Think.  Or  just  feel  lucky. 


pinring 


Original. 


18.  ANAHEIM-SANTA 
ANA-GARDEN  GROVE 

649,800  hsids.  (0.9%  of  U.S.) 

Santa  Ana  Register 
Fullerton  Daily  News  Tribune 

19.  ATLANTA 

635.700  hsids.  (0.8%  of  U.S.) 

Atlanta  Constitution,  Journal 
Gwinnett  Daily  News 

20.  SAN  DIEGO 

598.400  hsids.  (0.8%  of  U.S.) 

San  Diego  Union,  Tribune 
Escondido  Times-Advocate 
El  Cajon  Daily  Californian 

21.  TAMPA-ST.  PETERSBURG 

583,000  hsids.  (0.8%  of  U.S.) 

St.  Petersburg  Times,  Independent 
Tampa  Tribune,  Times 

22.  MIAMI 

553,600  hsids.  (0.7%  of  U.S.) 

Miami  Herald,  News 

23.  SEATTLE-EVERETT 

527,900  hsids.  (0.7%  of  U.S.) 

Seattle  Times 

Seattle  Post-Intelligencer 

Bellevue  Daily  Journal  American  (V) 

24.  DENVER-BOULDER 

519.400  hsids.  (0.7%  of  U.S.) 

Denver  Post 

Denver  Rocky  Mountain  News 

25.  MILWAUKEE 

481,500  hsids.  (0.6%  of  U.S.) 
Milwaukee  Sentinel,  Journal 
Waukesha  Freeman 
West  Bend  News 

26.  CINCINNATI 

467,300  hsids.  (0.6%  of  U.S.) 

Cincinnati  Post 
Cincinnati  Enquirer 

27.  KANSAS  CITY 

462.400  hsids.  (0.6%  of  U.S.) 

Kansas  City  Times,  Star 

28.  RIVERSI  DE-SAN 
BERNARDINO-ONTARIO 

458.700  hsids.  (0.6%  of  U.S.) 
Riverside  Enterprise,  Press 
San  Bernardino  Sun 
Indio  News 


29.  PHOENIX 

452.600  hsids.  (0.6%  of  U.S.) 

Phoenix  Arizona  Republic,  Gazette 
Scottsdale  Daily  Progress 
Sun  City  News-Sun 

30.  BUFFALO 

446.900  hsids.  (0.6%  of  U.S.) 

Buffalo  News 
Buffalo  Courier-Express 
Niagara  Falls  Gazette 
Lockport  Union  Sun  &  Journal 

31.  PORTLAND,  OR 

427.600  hsids.  (0.6%  of  U.S.) 

Portland  Oregonian,  Journal 

32.  SAN  JOSE 

420.900  hsids.  (0.6%  of  U.S.) 

San  Jose  Mercury  News 

33.  INDIANAPOLIS 

398,700  hsids.  (0.5%  of  U.S.) 

Indianapolis  Star,  News 
Franklin  Daily  Journal 
Shelbyville  News 
Lebanon  Reporter  (V)* 

34.  NEW  ORLEANS 

384,400  hsids.  (0.5%  of  U.S.) 

New  Orleans  Times  Picayune,  States-ltem 
Slidell  Daily  Sentry  News* 

35.  COLUMBUS,  OH 

373,100  hsids.  (0.5%  of  U.S.) 

Citizen-Journal 

Dispatch 

Delaware  Gazette  (S)* 

36.  FORT  LAUDERDALE- 
HOLLYWOOD 

364,200  hsids.  (0.5%  of  U.S.) 

Ft.  Lauderdale  Sun-Sentinel,  News 
Hollywood  Sun  Tattler* 

37.  HARTFORD-NEW  BRITAIN- 
BRISTOL 

361.800  hsids.  (0.5%  of  U.S.) 

Hartford  Courant* 

New  Britain  Herald 
Bristol  Press 

Manchester  Journal  Inquirer* 

38.  SACRAMENTO 

334.800  hsids.  (0.4%  of  U.S.) 

Sacramento  Bee* 


Sacramento  Union 
Roseville  Press-Tribune* 

39.  ROCHESTER,  NY 

328,500  hsids.  (0.4%  of  U.S.) 

Rochester  Democrat  &  Chronicle, 
Times-Union 

Geneva  Finger  Lakes  Times* 

40.  SAN  ANTONIO 

325.400  hsids.  (0.4%  of  U.S.) 

San  Antonio  Express,  News 
San  Antonio  Light 

41.  LOUISVILLE 

304,100  hsids.  (0.4%  of  U.S.) 

Courier-Journal 

Times 

42.  PROVIDENCE-WARWICK- 
PAWTUCKET 

298.400  hsids.  (0.4%  of  U.S.) 

Journal 

Bulletin 

Pawtucket  Times* 

Woonsocket  Call* 

43.  MEMPHIS 

290.800  hsids.  (0.4%  of  U.S.) 
Commercial  Appeal 
Press-Scimitar 

44.  OKLAHOMA  CITY 

286,000  hsids.  (0.4%  of  U.S.) 

Oklahoman* 

Times* 

Norman  Transcript 

45.  DAYTON 

285,700  hsids.  (0.4%  of  U.S.) 

Journal  Herald 
News 

Troy  News* 

Fairborn  Daily  Herald 

46.  BIRMINGHAM 

282.800  hsids.  (0.4%  of  U.S.) 
Post-Herald 

News 

47.  ALBANY-SCHENECTADY- 
TROY 

281,000  hsids.  (0.4%  of  U.S.) 

Times-Union 
Knickerbocker  News 


‘We’re  excited  and  thrilled  by  the  acceptance 
of  the  Standard  Advertising  Unit  system” 


Percentage  of  newspapers 
ready  to  accept  SAU’s 


U.S.  DAILIES 


BRANHAM  DAILIES 


82% 


“Our  sales  people  have  made  nearly  700  sales  calls  tc  Agencies 
and  Advertisers  on  bohalf  of  fho  SAU  markoting  concepf! 

Wo  are  proud  to  reprosont  tho  most  forward  thinking  and ' 

/ 

cooporative  dailios  in  the  United  States”  'd. 


/ 
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Now  we’re  the  largest 
evening  newspaper 
in  America. 


The  Long  Island  Newspaper 
503,336  Daily...573,726  Sunday 


Source;  Audit  Bureau  of  Circulations  Fas-Fax  Average 
for  6  months  ending  March  31,  1981. 


Schenectady  Gazette* 

Troy  Times  Record 
Saratoga  Springs  Saratogian 

48.  BRIDGEPORT-STAMFORD- 
NORWALK-DANBURY 

272,200  hsids.  (0.4%  of  U.S.) 

Telegram 

Post 

Danbury  News-Times 
Norwalk  Hour* 

Stamford  Advocate 

49.  NASHVILLE-DAVIDSON 

271,700  hsids.  (0.4%  of  U.S.) 

Nashville  Banner 
Murfreesboro  Daily  News  Journal 
Nashville  Tennessean 
Lebanon  Democrat  & 

Wilson  County  News 

50.  GREENSBORO-WINSTON- 
SALEM-HIGH  POINT 

269.900  hsids.  (0.4%  of  U.S.) 

Journal 

Sentinel 

News 

Record 

High  Point  Enterprise 
Lexington  Dispatch* 

51.  TOLEDO 

268.900  hsids.  (0.4%  of  U.S.) 

Toledo  Blade 
Fremont-Port  Clinton* 

Port  Clinton  News  Herald* 

52.  SALT  LAKE  CITY-OGDEN 

266,400  hsids.  (0.4%  of  U.S.) 

Tribune 

Deseret  News 

Ogden  Standard  Examiner 

53.  NEW  HAVEN-WEST  HAVEN- 
WATERBURY-MERIDEN 

263,800  hsids.  (0.3%  of  U.S.) 
Journal-Courier* 

Register* 

Meriden  Morning  Record-Journal 
Milford  Citizen 

54.  NORFOLK-VIRGINIA  BEACH- 
PORTSMOUTH 

243.900  hsids.  (0.3%  of  U.S.) 
Virginian-Pilot 
Ledger-Star 


55.  JACKSONVILLE 

237,000  hsids.  (0.3%  of  U.S.) 

Jacksonville  Journal* 

Florida  Times-Union* 

St.  Augustine  Record 

56.  HONOLULU 

231.500  hsids.  (0.3%  of  U.S.) 

Advertiser 

Bulletin 

57.  NORTHEAST  PENNSYLVANIA 

229.200  hsids.  (0.3%  of  U.S.) 

Scranton  Times 
Scranton  Tribune* 

Stroudsburg  Pocono  Record 
Wilkes-Barre  Citizens’  Voice* 

58.  TULSA 

227.500  hsids.  (0.3%  of  U.S.) 

Tulsa  World,  Tribune 
Sapulpa  Daily  Herald 

59.  ALLENTOWN-BETHLEHEM- 
EASTON 

225.200  hsids.  (0.3%  of  U.S.) 

Allentown  Call,  Chronicle 
Easton  Wilson  Express 

60.  AKRON 

223,600  hsids.  (0.3%  of  U.S.) 

Akron  Beacon  Journal 
Kent-Ravenna  Record-Courier 

61.  SYRACUSE 

218,000  hsids.  (0.3%  of  U.S.) 

Syracuse  Post  Standard,  Herald-Journal 

62.  WORCESTER-FITCHBURG- 

LEOMINSTER 

217,800  hsids.  (0.3%  of  U.S.) 

Worcester  Telegram,  Gazette 
Milford  Daily  News 
Clinton  Daily  Item  (S) 

63.  ORLANDO 

216,000  hsids.  (0.3%  of  U.S.) 

Orlando  Sentinel  Star 

64.  GARY-HAMMOND- 
EAST  CHICAGO 

209,900  hsids.  (0.3%  of  U.S.) 

Hammond  Times 

Valparaiso  Vidette-Messenger  (S) 

65.  JERSEY  CITY 

209.200  hsids.  (0.3%  of  U.S.) 

Jersey  City  Journal 


66.  RICHMOND 

208.800  hsids.  (0.3%  of  U.S.) 

Richmond  Times-Dispatch, 

News-Leader 

67.  CHARLOTTE-GASTONIA 

205.600  hsids.  (0.3%  of  U.S.) 

Observer 

News 

Gastonia  Gazette 

68.  OMAHA 

202,400  hsids.  (0.3%  of  U.S.) 

Omaha  World-Herald 

69.  SPRINGFIELD-CHICOPEE- 
HOLYOKE 

201.600  hsids.  (0.3%  of  U.S.) 

Springfield  Union,  News 

70.  WEST  PALM  BEACH- 
BOCA  RATON 

194.800  hsids.  (0.3%  of  U.S.) 

West  Palm  Beach  Post,  Times 
Boca  Raton  News 

71.  NEW  BRUNSWICK-PERTH 
AMBOY-SAYREVILLE 

189,700  hsids.  (0.3%  of  U.S.) 

New  Brunswick  Home  News 
Perth  Amboy  Woodbridge  News-Tribune 
Newark  Star-Ledger 
Bridgewater  Courier  News 

72.  GRAND  RAPIDS 

189.500  hsids.  (0.3%  of  U.S.) 

Grand  Rapids  Press 
Holland  Sentinel 

73.  GREENVILLE-SPARTANBURG 

185.500  hsids.  (0.2%  of  U.S.) 

Greenville  News,  Piedmont 
Spartanburg  Herald,  Journal 

74.  YOUNGSTOWN-WARREN 

180,000  hsids.  (0.2%  of  U.S.) 

Youngstown  Vindicator 

75.  WILMINGTON,  DE 

172,000  hsids.  (0.2%  of  U.S.) 

Wilmington  News,  Journal 

76.  AUSTIN,  TX 

169,400  hsids.  (0.2%  of  U.S.) 

Austin  American  Statesman* 

Austin  Citizen  (S) 


The  Columbus  Dispatch  and  Columbus  Citizen-Journal  are 
proud  to  be  a  part  of  this  responsive  innovation  in  the 
newspaper  industry.  Standard  Advertising  Units  are  just 
the  beginning  of  a  national  newspaper  network. 


The 

The 


Advertising  Director 


Columbiis  Dispatch  /cdumbus  CKIzeii- Journal 

Columbus  Dispatch/ Columbus  Citizen*  Journal 


6S 


EDITOR  &  PUBLISHER  for  May  30,  1981 


77.  FLINT  I 

167.500  hsids.  (0.2%  of  U.S.) 

Flint  Journal 

Owosso  Argus-Press 

78.  TUCSON 

166,800  hsids.  (0.2%  of  U.S.) 

Tucson  Star,  Citizen 

79.  RALEIGH-DURHAM 

166.100  hsids.  (0.2%  of  U.S.) 

Raleigh  News  and  Observer,  Times 
Durham  Herald,  Sun 
Chapel  Hill  Newspaper  (S) 

80.  LONG  BRANCH- 
ASBURY  PARK 

165.500  hsids.  (0.2%  of  U.S.) 

Asbury  Park  Press 

81.  NEW  BEDFORD-FALL  RIVER 

165.100  hsids.  (0.2%  of  U.S.) 

New  Bedford  Standard  Times 
Fall  River  Herald  News 

82.  FRESNO 

164.400  hsids.  (0.2%  of  U.S.) 

Fresno  Bee 

83.  KNOXVILLE 

159.500  hsids.  (0.2%  of  U.S.) 

Knoxville  Journal,  News-Sentinel 
Maryville-Alcoa  Times 

Oak  Ridge  Oak  Ridger* 

84.  PATERSON-CLIFTON- 
PASSAIC 

157,000  hsids.  (0.2%  of  U.S.) 

Paterson  News 
Passaic-Clifton  Herald-News 

85.  HARRISBURG 

154.400  hsids.  (0.2%  of  U.S.) 

Harrisburg  Patriot,  News 
Carlisle  Evening  Sentinel 

86.  OXNARD-SIMI  VALLEY- 
VENTURA 

153.600  hsids.  (0.2%  of  U.S.) 

87.  LANSING-EAST  LANSING 

146.800  hsids.  (0.2%  of  U.S.) 

Lansing  State  Journal 

88.  JOHNSON  CITY-KINGSPORT- 
BRISTOL 

142.600  hsids.  (0.2%  of  U.S.) 

Kingsport  News,  Times 
Johnson  City  Press-Chronicle 
Elizabethton  Star  (S) 

89.  TACOMA 

142.200  hsids.  (0.2%  of  U.S.) 

Tacoma  News  Tribune 

90.  CHATTANOOGA 

140.800  hsids.  (0.2%  of  U.S.) 

91.  WICHITA 

140.500  hsids.  (0.2%  of  U.S.) 

Wichita  Eagle,  Beacon 

92.  BATON  ROUGE 

139.200  hsids.  (0.2%  of  U.S.) 

Baton  Rouge  Advocate,  State-Times 

93.  MOBILE 

138.600  hsids.  (0.2%  of  U.S.) 

Mobile  Register,  Press 
Mobile/Pascagoula  Press  Registerf 

94.  CANTON 

138.400  hsids.  (0.2%  of  U.S.) 

Canton  Repository 
Massillon  Independent 

95.  EL  PASO 

134.400  hsids.  (0.2%  of  U.S.) 

El  Paso  Times,  Herald-Post 


Will  Jarrett,  Managing  Editor,  Dallas  Times  Herald. 


lASTYEAR  HE  SENT 
SIX  INNOCENT  PEOPIE 

He  sent  a  crack  team  of  reporters  and  pho¬ 
tographers  into  one  of  the  worst  prison  riots 
of  the  century,  at  Santa  Fe,  New  Mexico. 
And  they  came  back  with  hundreds  of  pic¬ 
tures  and  thousands  of  words  depicting  the 
horrors  at  the  penitentiary. 

The  staff  of  the  Times  Herald  is  accus¬ 
tomed  to  Will’s  sending  them  to  places  like 
Santa  Fe,or  El  Salvador, where  we  provided 
first-hand  coverage  of  a  revolution.  They’re 
accustomed  to  doing  the  unexpected.  It’s  a 
way  of  life  around  the  Times  Herald. 

And  our  readers  have  come  to  expect 
the  unexpected.  At  the  same  time,  they’ve 
come  to  demand  the  best  journalism  that 
a  newspaper  can  deliver.  And  that’s  exactly 
what  we  strive  to  give  them. 

To  be  sure,  we  could  have  covered  a 
thousand  other  stories  by  merely  rewriting 
wire  copy.  But  not  Santa  Fe.  Not  El  Salva¬ 
dor.  For  it  was  our  stories  that  made  the 
wires.  It  was  our  words -our  pictures -that 
reached  out  and  touched  the  minds  and 
hearts  of  the  world. 

So  when  Will  Jarrett  and  the  other 
Times  Herald  editors  call  on  a  team  to  co¬ 
ver  a  story,  they  know  to  expect  one  thing. 
The  unexpected. 


Dallas  Times  Herald 

The  newspaper  Dallas  can  be  proud  of. 
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96.  LITTLE  ROCK- 
NORTH  LITTLE  ROCK 

133.200  hsids.  (0.2%  of  U.S.) 

Little  Rock  Arkansas  Gazette 
Benton  Courier  (S) 

97.  ALBUQUERQUE 

133,000  hsids.  (0.2%  of  U.S.) 

Albuquerque  Journal,  Tribune 

98.  DAVENPORT-ROCK  ISLAND- 
MOLINE 

132.900  hsids.  (0.2%  of  U.S.) 

Quad-City  Times 

99.  LAS  VEGAS 

132,000  hsids.  (0.2%  of  U.S.) 

100.  PEORIA 

127.900  hsids.  (0.2%  of  U.S.) 

Peoria  Journal  Star 
Pekin  Times 

101.  FORT  WAYNE 

127,000  hsids.  (0.2%  of  U.S.) 

Fort  Wayne  Journal -Gazette, 

News- Sen  tin  el 
Decatur  Daily  Democrat  (S) 

102.  YORK 

125.900  hsids.  (0.2%  of  U.S.) 

York  Daily  Record 

103.  SHREVEPORT 

125.200  hsids.  (0.2%  of  U.S.) 

Shreveport  Times,  Journal 
Minden  Press.-Herald  (S) 

104.  BAKERSFIELD 

125,000  hsids.  (0.2%  of  U.S.) 

105.  BEAUMONT-PORT 
ARTHUR-ORANGE 

123,800  hsids.  (0.2%  of  U.S.) 


106.  DES  MOINES 

121,500  hsids.  (0.2%  of  U.S.) 

Des  Moines  Register,  Tribune 

107.  LANCASTER 

119,000  hsids.  (0.2%  of  U.S.) 

Lancaster  Intelligencer-Journal, 

New-Era 

108.  CHARLESTON- 
NORTH  CHARLESTON,  SC 

117,700  hsids.  (0.2%  of  U.S.) 

Charleston  News  and  Courier,  Post 

109.  COLUMBIA,  SC 

116,300  hsids.  (0.2%  of  U.S.) 

Columbia  State,  Record 

110.  SPOKANE 

116.200  hsids.  (0.2%  of  U.S.) 

Spokane  Spokesman-Review,  Chronicle 

111.  NEWPORT  NEWS-HAMPTON 

115.100  hsids.  (0.2%  of  U.S.) 

Newport  News-Press,  Times-Herald 

112.  READING 

112,000  hsids.  (0.1%  of  U.S.) 

Reading  Times,  Eagle* 

113.  TRENTON 

110.200  hsids.  (0.1%  of  U.S.) 

Trenton  Times* 

Trenton  Trentonian 

114.  UTICA-ROME 

110.100  hsids.  (0.1%  of  U.S.) 

Utica  Press,  Observer-Dispatch 

115.  STOCKTON 

107,900  hsids.  (0.1%  of  U.S.) 

Stockton  Record 

116.  MADISON 

106,300  hsids.  (0.1%  of  U.S.) 


Wisconsin  State  Journal, 

Capital  Times 

117.  BINGHAMTON 

104,700  hsids.  (0.1%  of  U.S.) 

Binghamton  Sun-Bulletin  Press 

118.  SANTA  BARBARA-SANTA 
MARIA-LOMPOC 

103.900  hsids.  (0.1%  of  U.S.) 

Santa  Barbara  News-Press 

119.  HUNTINGTON-ASHLAND 

103,500  hsids.  (0.1%  of  U.S.) 

Herald  Dispatch 
Advertiser* 

120.  LEXINGTON-FAYETTE 

103,000  hsids.  (0.1%  of  U.S.) 

Lexington  Herald,  Leader 

121.  EVANSVILLE 

102.800  hsids.  (0.1%  of  U.S.) 

Evansville  Courier,  Press 
Princeton  Daily  Clarion 

122.  LAKELAND-WINTER  HAVEN 

101.900  hsids.  (0.1%  of  U.S.) 

Lakeland  Ledger 

123.  VALLEJO-FAIRFIELD-NAPA 

101.400  hsids.  (0.1%  of  U.S.) 

124.  SANTA  ROSA 

100,000  hsids.  (0.1%  of  U.S.) 

125.  JACKSON,  MS 

96.800  hsids.  (0.1%  of  U.S.) 

Jackson  Clarion-Ledger,  News* 

126.  COLORADO  SPRINGS 

95.400  hsids.  (0.1%  of  U.S.) 

Colorado  Springs  Sun* 

127.  CORPUS  CHRISTI 

95,100  hsids.  (0.1%  of  U.S.) 

Corpus  Christi  Caller,  Times 

128.  SOUTH  BEND 

94.800  hsids.  (0.1%  of  U.S.) 

South  Bend  Tribune 

129.  HUNTSVILLE 

93.800  hsids.  (0.1%  of  U.S.) 

Huntsville  News,  Times 

130.  ROCKFORD 

93,000  hsids.  (0.1%  of  U.S.) 

Rockford  Star,  Register-Republic* 
Belvidere  Daily  Republican  (S) 

131.  DULUTH-SUPERIOR 

92.900  hsids.  (0.1%  of  U.S.) 

132.  ERIE 

92,300  hsids.  (0.1%  of  U.S.) 

Erie  News,  Times* 

133.  CHARLESTON,  WV 

91.900  hsids.  (0.1%  of  U.S.) 

Charleston  Gazette,  Mail 

134.  EUGENE-SPRINGFIELD 

91,700  hsids.  (0.1%  of  U.S.) 

Eugene  Register-Guard* 

135.  JOHNSTOWN 

91,600  hsids.  (0.1%  of  U.S.) 

Johnstown  Tribune-Democrat 
Somerset  Daily  American 

136.  APPLETON-OSHKOSH 

91.200  hsids.  (0.1%  of  U.S.) 

Appleton  Post-Crescent* 

Oshkosh  Northwestern 

137.  PENSACOLA 

90,400  hsids.  (0.1%  of  U.S.) 

Pensacola  Journal,  News 

138.  AUGUSTA 

89.800  hsids.  (0.1%  of  U.S.) 

139.  DAYTONA  BEACH 

89.200  hsids.  (0.1%  of  U.S.) 

De  Land  Sun  News 
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In  Syracuse, 
Newspaper  Delivers 

68%  77% 


WEEKLY  SHARE 
ADULTS 


SUNDAY  SHARE 
ADULTS 


Of  458,000  adults  in  the  Metropolitan  Syracuse  demographic 
profile,  311,000  read  the  Syracuse  Newspapers  every  day.  And 
on  Sunday,  adult  readership  totals  353,000. 

If  you’re  interested  in  numbers  that  deliver,  phone  the  Syracuse 
Newspapers  at  315-470-2085  and  ask  for  our  Demographic  Pro¬ 
file.  In  Syracuse,  newspaper  delivers! 

Source:  Belden  CMS  1980 


^The 
/urcieu/e 
neiM/pciper/ 


HERALD-JOURNAL 
HERALD-AMERICAN 
THE  post-standard 
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140.  SALINAS-SEASI  DE- 
MONTEREY 

88,800  hsids.  (0.1%  of  U.S.) 

Monterey  Peninsula  Herald 
Salinas  Californian 

141.  KALAMAZOO-PORTAGE 

88,000  hsids.  (0.1%  of  U.S.) 

Kalamazoo  Gazette 

142.  MANCHESTER-NASHUA 

87,000  hsids.  (0.1%  of  U.S.) 

143.  MODESTO 

86,700  hsids.  (0.1%  of  U.S.) 

Modesto  Bee* 

144.  MONTGOMERY 

86,700  hsids.  (0.1%  of  U.S.) 

145.  LORAIN-ELYRIA 

85,400  hsids.  (0.1%  of  U.S.) 

Lorain  Journal* 

Elyria  Chronicle-Telegram 

146.  HAMILTON-MIDDLETOWN 

83,300  hsids.  (0.1%  of  U.S.) 

Hamilton  Journal-News 

147.  ANN  ARBOR 

82.200  hsids.  (0.1%  of  U.S.) 

Ann  Arbor  News 
Ypsilanti  Press 

148.  PORTLAND,  ME 

82,000  hsids.  (0.1%  of  U.S.) 

Brunswick  Times  Record 

149.  NEW  LONDON-NORWICH 

80.200  hsids.  (0.1%  of  U.S.) 

150.  MACON 

80,100  hsids.  (0.1%  of  U.S.) 

Macon  Telegraph  News 
Warner  Robins  Daily  Sun* 


151.  SALEM 

78,800  hsids.  (0.1%  of  U.S.) 

Salem  Oregon  Statesman 
Capital  Journal* 

152.  ROANOKE 

77.400  hsids.  (0.1%  of  U.S.) 

Roanoke  Times  &  World  News* 

153.  SARASOTA 

75,500  hsids.  (0.1%  of  U.S.) 

154.  ATLANTIC  CITY 

74.400  hsids.  (0.1%  of  U.S.) 

155.  POUGHKEEPSIE 

74.200  hsids.  (0.1%  of  U.S.) 
Poughkeepsie  Journal 

156.  SAGINAW 

72,600  hsids.  (0.1%  of  U.S.) 

Saginaw  News 

157.  COLUMBUS,  GA 

72,500  hsids.  (0.1%  of  U.S.) 

Columbus  Enquirer,  Ledger 

158.  SPRINGFIELD,  MO 

71,700  hsids.  (0.1%  of  U.S.) 

Springfield  News,  Leader  &  Press 

159.  SAVANNAH 

71.400  hsids.  (0.1%  of  U.S.) 

160.  MELBOURNE-TITUSVILLE- 
COCOA 

71,300  hsids.  (0.1%  of  U.S.) 

Cocoa  Today 

161.  LIMA 

71.200  hsids.  (0.1%  of  U.S.) 

Lima  News 

Delphos  Daily  Herald  (S) 

162.  SANTA  CRUZ 

70,900  hsids.  0.1%  of  U.S.) 


Santa  Cruz  Sentinel* 

Watsonville  Register-Pajaronian* 

163.  SPRINGFIELD 

70.700  hsids.  (0.1%  of  U.S.) 

164.  LUBBOCK 

68.900  hsids.  (0.1%  of  U.S.) 

Lubbock  Avalanche  Journal* 

165.  FORT  MYERS-CAPE  CORAL 

68,800  hsids.  (0.1%  of  U.S.) 

Fort  Myers  News-Press 

166.  FORT  SMITH 

68.700  hsids.  (0.1%  of  U.S.) 

167.  KILLEEN-TEMPLE 

67,600  hsids.  (0.1%  of  U.S.) 

168.  GALVESTON-TEXAS  CITY 

67.200  hsids.  (0.1%  of  U.S.) 

Galveston  Daily  News 

169.  LINCOLN 

67,100  hsids.  (0.1%  of  U.S.) 

Lincoln  Star,  Journal* 

170.  McALLEN-PHARR-EDINBURG 

67,100  hsids.  (0.1%  of  U.S.) 

171.  WHEELING 

65.900  hsids.  (0.1%  of  U.S.) 

Wheeling  Intelligencer,  News-Register 

172.  TOPEKA 

65,000  hsids.  (0.1%  of  U.S.) 

Topeka  Capital,  State  Journal 

173.  FAYETTEVILLE,  NC 

64.200  hsids.  (0.1%  of  U.S.) 

Fayetteville  Times,  Observer 

174.  TERRE  HAUTE 

62.700  hsids.  (0.1%  of  U.S.) 

Brazil  Times 


Get  involved  in  SAU. 


The  newspapers  we  represent 
are  committed  to  the  Standard  Advertising  Unit  System 
for  consistency  and  simplicity  in  Newspaper  Advertising. 


For  information,  please  contact  one  of  our  offices. 

SAWYER  FERGUSON  WALKER  CO,  INC. 


NEW  YORK  BOSTON  CHICAGO  DETROIT  MIAMI  PHILADELPHIA 

Daniel  S.  Tomlinson,  Jr.  Donald  A.  Sansotta  John  A.  Picano  Daniel  E.  Shehan  Doug  P.  Stephenson  G.  Robert  Ervin 

(212)  661-6262  (617)  237-5640  (312)  329-1780  (313)  352-9810  (305)  573-6768  (215)  687-6205 

ATLANTA  CHARLOTTE  DALLAS  LOS  ANGELES  MINNEAPOLIS  SAN  FRANCISCO 

Robert  G.  Huthwaite  Walter  W.  Saville  James  M.  Cooper  James  N.  Lamhofer  Bernard  Gingold  George  G.  Belton 

(404)261-1362  (704)364-5906  (214)  369-2357  (213)  553-9032  (612)339-1052  (415)421-5707 
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175.  BATTLE  CREEK 

62,600  hsids.  (0.1%  of  U.S.) 

Battle  Creek  Enquirer  &  News* 

Marshall  Evening  Chronicle  (S) 

176.  SPRINGFIELD,  OH 

62,400  hsids.  (0.1%  of  U.S.) 

Dayton  News 

177.  RENO 

61.300  hsids.  (0.1%  of  U.S.) 

Reno  Nevada  State  Journal,  Gazette 

178.  ASHEVILLE 

61,100  hsids.  (0.1%  of  U.S.) 

Asheville  Citizen,  Times 

179.  MUSKEGON-NORTON 
SHORES-MUSKEGON  HEIGHTS 

59.500  hsids.  (0.1%  of  U.S.) 

180.  ANCHORAGE 

59,000  hsids.  (0.1%  of  U.S.) 

Anchorage  Times 
Anchorage  News 

181.  CEDAR  RAPIDS 

58,200  hsids.  (0.1%  of  U.S.) 

Cedar  Rapids  Gazette* 

182.  YAKIMA 

57,700  hsids.  (0.1%  of  U.S.) 

Yakima  Herald-Republic 

183.  WACO 

57,700  hsids.  (0.1%  of  U.S.) 

Waco  Tribune-Herald* 

184.  RACINE 

57.500  hsids.  (0.1%  of  U.S.) 

Racine  Jounal  Times 

185.  AMARILLO 

57.300  hsids.  (0.1%  of  U.S.) 

186.  FAYETTEVILLE-SPRINGDALE 

57,300  hsids.  (0.1%  of  U.S.) 

Fayetteville  Northwest  Arkansas  Times* 

187.  BRADENTON 

57,000  hsids.  (0.1%  of  U.S.) 

Bradenton  Herald 

188.  STEUBENVILLE-WEIRTON 

56.500  hsids.  (0.1%  of  U.S.) 

189.  BILOXI-GULFPORT 

55.500  hsids.  (0.1%  of  U.S.) 

190.  BROWNSVILLE-HARLINGEN- 
SAN  BENITO 

55,000  hsids.  (0.1%  of  U.S.) 


191.  GREEN  BAY 

54.900  hsids.  (0.1%  of  U.S.) 

Green  Bay  Press-Gazette 

192.  PARKERSBURG-MARIETTA 

54,100  hsids.  (0.1%  of  U.S.) 

Parkersburg  News,  Sentinel 

193.  BOISE 

53,700  hsids.  (0.1%  of  U.S.) 

Boise  Idaho  Statesman 

194.  CHAMPAIGN-URBANA- 
RANTOUL 

53.600  hsids.  (0.1%  of  U.S.) 

Champaign-Urbana  News-Gazette 

195.  PITTSFIELD 

51,000  hsids.  (0.1%  of  U.S.) 

Pittsfield  Berkshire  Eagle 

196.  PROVO-OREM 

50.900  hsids.  (0.1%  of  U.S.) 

Provo  Daily  Herald* 

197.  LAKE  CHARLES 

50.600  hsids.  (0.1%  of  U.S.) 

198.  LYNCHBURG 

50,400  hsids.  (0.1%  of  U.S.) 

Lynchburg  News,  Advance 

199.  ANDERSON,  IN 

49,200  hsids.  (0.1%  of  U.S.) 

200.  JACKSON,  Ml 

48,500  hsids.  (0.1%  of  U.S.) 

201.  ABILENE 

48,000  hsids.  (0.1%  of  U.S.) 

Abilene  Reporter-News 

202.  WILMINGTON,  NC 

47.600  hsids.  (0.1%  of  U.S.) 

Wilmington  Morning  Star 

203.  TALLAHASSEE 

47.600  hsids.  (0.1%  of  U.S.) 

Tallahassee  Democrat 

204.  LONGVIEW-MARSHALL 

47,000  hsids.  (0.1%  of  U.S.) 

205.  ALTOONA 

46.900  hsids.  (0.1%  of  U.S.) 

206.  VINELAND-MILLVILLE- 
BRIDGETON 

46.600  hsids.  (0.1%  of  U.S.) 

Bridgeton  Evening  News 


207.  DECATUR 

46.100  hsids.  (0.1%  of  U.S.) 

Decatur  Herald,  Review* 

208.  ALEXANDRIA,  LA 

45,600  hsids.  (0.1%  of  U.S.) 

Alexandria  Daily  Town  Talk 

209.  WICHITA  FALLS 

45,600  hsids.  (0.1%  of  U.S.) 

Wichita  Falls  Record-News,  Times 

210.  FORT  COLLINS 

45.600  hsids.  (0.1%  of  U.S.) 

Fort  Collins  Coloradoan 

211.  ELKHART 

45,200  hsids.  (0.1%  of  U.S.) 

Goshen  News 

212.  JANESVILLE-BELOIT 

45,200  hsids.  (0.1%  of  U.S.) 

Janesville  Gazette 

213.  WATERLOO-CEDAR  FALLS 

45.100  hsids.  (0.1%  of  U.S.) 

Waterloo  Courier 

214.  ST.  CLOUD 

45,100  hsids.  (0.1%  of  U.S.) 

St.  Cloud  Daily  Times 

215.  MONROE 

44,800  hsids.  (0.1%  of  U.S.) 

Monroe  World,  News-Star 

216.  CLARKSVILLE- 
HOPKINSVILLE 

44.700  hsids.  (0.1%  of  U.S.) 

217.  MANSFIELD 

44.400  hsids.  (0.1%  of  U.S.) 

Mansfield  News  Journal 

218.  FARGO-MOORHEAD 

43.700  hsids.  (0.1%  of  U.S.) 
Fargo-Moorhead  Forum 

219.  MUNCIE 

43.600  hsids.  (0.1%  of  U.S.) 

220.  TEXARKANA 

43,500  hsids.  (0.1%  of  U.S.) 

221.  GAINESVILLE 

42,800  hsids.  (0.1%  of  U.S.) 

Gainesville  Sun 

222.  FLORENCE 

42.400  hsids.  (0.1%  of  U.S.) 

Florence  Times-Tri-Cities  Daily 


You  ive  got  a  big  hole  in  your  coverage 

I ' ' 

//l\  '  .  ..if  you’re  trying  to  reach  North  Jersey  with  N.Y.  papers 

In  Drukker  Newspapers’  "Quad  County"  market  -  Bergen,  Passaic,  Morris  and  Essex 
/ I -  daily  penetration  by  N.Y.  papers  is  only;  N.Y.  News  - 12%.  .  .N.Y.  Times  -  8%! 

^  Reach  North  Jersey  with  Drukker  Newspapers  -  The  Herald-News  and  The  Daily  Advance.  Our 

un-metro  market  ranks;  11th  as  an  effective  SMSA;  11th  in  E.B.I.  -  $23,627,997,000; 
“f  j  15th  or  better  in  5  major  sales  classifications. 

]  J  236,000  readers -and  63%  read  no  other  New  Jersey  daily 

^  y  Drukker  Newspapers,  Inc. 

/ 1  988  Main  Avenue,  Passaic,  N.J.  07055 

I  ^  ^  Call  Nat’l  Ad.  Mgr.  Larry  Goiczewski  for  more  info  in  our  unique,  free  "Quad  County  Coloring  Book”; 

/\  (201)365-3032  ortoll  free  from  N.Y.:  594-6310. 

■yjf Sources:  AflC,  1979;  S&MM  1980 
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223.  SIOUX  CITY 

42.400  hsids.  (0.1%  of  U.S.) 

Sioux  City  Journal* 

224.  KENOSHA 

42,300  hsids.  (0.1%  of  U.S.) 

Kenosha  News* 

225.  BLOOMINGTON-NORMAL 

41.900  hsids.  (0.1%  of  U.S.) 
Bloomington  Pantagraph 

226.  EAU  CLAIRE 

41.100  hsids.  (0.1%  of  U.S.) 

Eau  Claire  Leader-Telegram* 

227.  LAFAYETTE,  LA 

40.900  hsids.  (0.1%  of  U.S.) 

228.  PUEBLO 

40.800  hsids.  (0.1%  of  U.S.) 

Pueblo  Chieftain,  Star-Journal* 

229.  RICHLAND-KENNEWICK- 
PASCO 

40,600  hsids.  (0.1%  of  U.S.) 

Pasco  Tri-City  Herald* 

230.  TYLER 

40.500  hsids.  (0.1%  of  U.S.) 

231.  WILLIAMSPORT 

40.400  hsids.  (0.1%  of  U.S.) 

Williamsport  Sun-Gazette* 

232.  TUSCALOOSA 

39.900  hsids.  (0.1%  of  U.S.) 

233.  PETERSBURG-COLONIA 
HEIGHTS-HOPEWELL 

39.800  hsids.  (0.1%  of  U.S.) 

234.  BAY  CITY 

39.100  hsids.  (0.1%  of  U.S.) 

Bay  City  Times 

235.  ANNISTON 

38.500  hsids.  (0.1%  of  U.S.) 

Anniston  Star* 

236.  GREELEY 

38,000  hsids.  (0.1%  of  U.S.) 

237.  ST.  JOSEPH 

37.800  hsids.  (0.1%  of  U.S.) 

St.  Joseph  Gazette,  News-Press 

238.  LAFAYETTE- 
WEST  LAFAYETTE 

37.700  hsids.  (0.1%  of  U.S.) 

Lafayette  Journal  &  Courier 

239.  KOKOMO 

36.700  hsids.  (0.1%  of  U.S.) 


240.  PASCAGOULA-MOSS  POINT 

36,400  hsids.  (Less  than  0.1%  of  U.S.) 
Mobile/Pascagoula  Press  Register 

241.  BILLINGS 

36.300  hsids.  (Less  than  0.1%  of  U.S.) 

Billings  Gazette 

242.  ODESSA 

35.100  hsids.  (Less  than  0.1%  of  U.S.) 

243.  SIOUX  FALLS 

34,700  hsids.  (Less  than  0.1%  of  U.S.) 
Sioux  Falls  Argus  Leader 

244.  BURLINGTON,  N.C. 

34.300  hsids.  (Less  than  0.1%  of  U.S.) 

245.  GADSDEN 

34,300  hsids.  (Less  than  0.1%  of  U.S.) 

Gadsden  Times* 

246.  ELMIRA 

33.500  hsids.  (Less  than  0.1%  of  U.S.) 
Elmira  Star-Gazette 

247.  LEWISTON-AUBURN 

33.100  hsids.  (Less  than  0.1%  of  U.S.) 

Lewiston  Sun,  Journal 

248.  GRAND  FORKS 

32,600  hsids.  (Less  than  0.1%  of  U.S.) 
Grand  Forks  Herald 

249.  LAWTON 

32.600  hsids.  (Less  than  0.1%  of  U.S.) 

Lawton  Press,  Constitution 

250.  ALBANY,  GA 

32,200  hsids.  (Less  than  0.1%  of  U.S.t 
Albany  Herald* 

251.  PANAMA  CITY 

31.600  hsids.  (Less  than  0.1%  of  U.S.) 

252.  RAPID  CITY 

30.600  hsids.  (Less  than  0.1%  of  U.S.) 
Rapid  City  Journal* 

253.  KANKAKEE 

30.500  hsids.  (Less  than  0.1%  of  U.S.) 
Kankakee  Daily  Journal* 

254.  ROCHESTER,  MN 

30,400  hsids.  (Less  than  0.1%  of  U.S.) 

Rochester  Post-Bulletin* 

255.  BLOOMINGTON,  IN 

30,300  hsids.  (Less  than  0.1%  of  U.S.) 
Bloomington  Herald-Telephone 

256.  LACROSSE 

30,300  hsids.  (Less  than  0.1%  of  U.S.) 

La  Crosse  Tribune 


257.  SHERMAN-DENISON 

30.200  hsids.  (Less  than  0.1%  of  U.S.) 
Denison  Herald 

258.  COLUMBIA,  MO 

29,000  hsids.  (Less  than  0.1%  of  U.S.) 
Columbia  Daily  Tribune* 

259.  DUBUQUE 

29,000  hsids.  (Less  than  0.1%  of  U.S.) 

260.  GREAT  FALLS 

28.800  hsids.  (Less  than  0.1%  of  U.S.) 
Great  Falls  Tribune 

261.  SAN  ANGELO 

28.200  hsids.  (Less  than  0.1%  of  U.S.) 
San  Angelo  Standard-Times 

262.  PINE  BLUFF 

27.800  hsids.  (Less  than  0.1%  of  U.S.) 

263.  OWENSBORO 

27,300  hsids.  (Less  than  0.1%  of  U.S.) 
Owensboro  Messenger-Inquirer 

264.  BRYAN-COLLEGE  STATION 

25.600  hsids.  (Less  than  0.1%  of  U.S.) 
Bryan  Eagle  (S) 

265.  MIDLAND 

25,000  hsids.  (Less  than  0.1%  of  U.S.) 

266.  BISMARCK,  ND 

24,400  hsids.  (Less  than  0.1%  of  U.S.) 
Bismarck  Tribune 

267.  LAREDO 

23,700  hsids.  (Less  than  0.1%  of  U.S.) 

268.  LAWRENCE,  KS 

22.600  hsids.  (Less  than  0.1%  of  U.S.) 
Lawrence  Journal  World 

269.  VICTORIA 

20,000  hsids.  (Less  than  0.1%  of  U.S. 
Victoria  Advocate 


NOTES 

*  Newspapers  that  do  not  offer 
Newsplan  discounts 
t  SAL)  acceptance  not  confirmed 
with  the  N.A.B. 


Now  You  Can... 
...PUT  IT  ALL 
TOGETHER 

LORAIN-ELYRIA 

Journal  Chronicle-Telegram 

METRO  UNIT 
80%  PLUS  Coverage 

of 

Ohio's  9th  Largest  S.M.S.A 

Ask  BRANHAM  for  details 


SAU  Newspapers  not  in  SMSAs 


Listed  by  State 


ALABAMA 

Enterprise  Ledger 


ALASKA 

Fairbanks  News-Miner 
Juneau  Empire 
Sitka  Sentinel 


ARIZONA 

Kingman  Miner 
Prescott  Courier 
Yuma  Sun 

Bentonville  Democrat 
Blytheville  Courier-News 
De  Queen  Citizen 
Jonesboro  Sun 
Malvern  Record 
Russellville  Courier-Democrat 


CALIFORNIA 

Brawley  News 
Chico  Enterprise-Record 
Corona  Independent 
El  Centro  Imp  Valley  Press 
Marysville  Appeal-Democrat 
Merced  Sun-Star 
Redding  Record-Searchlight 
Ukiah  Journal 
Visalia  Times-Delta 


COLORADO 

Grand  Junction  Sentinel 
Salida  Mountain  Mail 


ILLINOIS 

Belleville  News-Democrat 
Canton  Ledger 
Danville  Commercial  News 
De  Kalb  Chronicle 
Effingham  News 
Freeport  Journal-Standard 
Harrisburg  Register 
Jacksonville  Journal-Courier 
La  Salle  News-Tribune 
Mt  Carmel  Republican  Register 
Ottawa  Times 
Robinson  News 
Taylorville  Breeze-Courier 


INDIANA 

Bicknell  Knox  County  News 
Columbus  Republic 
Crawfordsville  Journal  &  Review 
Frankfort  Times 
Greenfield  Reporter 
Huntington  Herald  Press 
La  Porte  Herald-Argus 
Linton  Citizen 
Logansport  Pharos-Tribune 
Madison  Courier 
Marion  Chronicle-Tribune 
New  Castle  Courier-Times 
Bedford  Times-Mail 
Peru  Tribune 

Portland  Commercial-Review 
Rensselaer  Republican 
Seymour  Tribune 
Vincennes  Sun-Commercial 
Wabash  Plain  Dealer 
Warsaw  Times-Union 


Hays  News 
Hutchinson  News 
lola  Register 
Junction  City  Union 
Kansas  City  Kansan 
Lamed  Tiller  &  Toiler 
Liberal  Southwest  Times 
Manhattan  Mercury 
Newton  Kansan 
Olathe  News 
Parsons  Sun 
Salina  Journal 
Winfield  Courier 


KENTUCKY 

Bowling  Green  News 
Danville  Advocate-Messenger 
Elizabethtown  News  Enterprise 
Frankfort  State  Journal 
Fulton  Leader 
Harlan  Enterprise 
Madisonville  Messenger 
Mayfield  Messenger 
Maysville  Ledger-Independent 
Middlesboro  Daily  News 
Murray  Ledger  &  Times 
Paducah  Sun 
Winchester  Sun 


LOUISIANA 

Bastrop  Enterprise 
Bogalusa  News 
Houma  Courier  &  Terrebonne 
Jennings  News 
Ruston  Leader 


MAINE 

Bangor  Daily  News 
Waterville  Central  Me  Sentinel 


CONNECTICUT 

Greenwich  Time 
New  London  Day 
Willimantic  Chronicle 
Winsted  Citizen 


DELAWARE 

Dover-Delaware  State  News 


FLORIDA 

Brooksville  Sun-Journal 
Ocala  Star-Banner 
Palatka  News 
Vero  Beach  Press- Journal 


GEORGIA 

Brunswick  News 
Cartersville  Tribune  News 
Conyers  Rockdale  Citizen 
Dublin  Courier-Herald 
Gainesville  Times 
Griffin  News 
La  Grange  News 
Moultrie  Observer 


IDAHO 

Burley  South  Idaho  Press 
Moscow  Idahonian 
Nampa  Idaho  Free  Press 
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IOWA 

Atlantic  News-Telegraph 
Boone  News-Republican 
Burlington  Hawkeye 
Cherokee  Times 
Council  Bluffs  Nonpareil 
Estherville  News 
Fort  Dodge  Messenger 
Iowa  City  Press-Citizen 
Marshalltown  Times-Republic 
Muscatine  Journal 
Nevada  Journal 
Ottumwa  Courier 
Washington  Journal 
Webster  City  Freeman-Journal 


KANSAS 

Abilene  Reflector-Chronicle 
Arkansas  City  Traveler 
Chanute  Tribune 
Coffeyville  Journal 
Colby  Free  Press-Pr.  Drumm. 
Columbus  Advocate 
Concordia  Blade-Empire 
Dodge  City  Globe 
Garden  City  Telegram 
Goodland  News 
Great  Bend  Tribune 


MARYLAND 

Frederick  News-Post 
Hagerstown  Herald-Mail 


MICHIGAN 

Albion  Recorder 

Benton  Harbor  Herald  Palladium 

Beverly  Times 

Cadillac  News 

Fall  River  Herald  News 

Greenfield  Recorder 

Greenville  News 

Houghton  Mining  Gazette 

Hudson  Sun 

Hyannis-Cape  Cod  Times 
Ionia  Sentinel  Standard 
Iron  Mountain/Kingsford  Daily  News 
Ironwood  Globe 
Marlboro  Enterprise 
Menominee  Herald-Leader 
Midland  News 
Monroe  News 

Mount  Clemens  Macomb  Daily 
Niles  Star 

South  Haven  Tribune 
Sturgis  Journal 
Traverse  City  Record-Eagle 


MINNESOTA 

Faribault  News 
Fairmont  Sentinel 
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International  Falls  Journal 
Mankato  Free  Press 
Marshall  Independent 
New  Ulm  Journal 
Owatonna  Peoples  Press 
Red  Wing  Republican-Eagle 
Willmar  West  Central  Tribune 
Winona  Daily  News 
Worthington  Globe 


MISSISSIPPI 

Brookhaven  Leader 
Columbus  Commercial  Dispatch 
Greenville  Delta  Democrat 
Meridian  Star 


MISSOURI 

Carrollton  Democrat 

Columbia  Missourian 

Jefferson  City  Cap  News-Post-Tribune 

Joplin  Globe 

Kennett  Dunklin  Democrat 
Lebanon  Record 
Nevada  Mail 

Poplar  Bluff  American  Republic 
Richmond  News 
Rolla  News 

Sedalia  Capital,  Democrat 
Sikeston  Standard 
Trenton  Republican-Times 
Warrensburg  Star-Journal 
Waynesville  Ft  Gateway  Guide 


MONTANA 

Bozeman  Chronicle 
Butte/Anaconda  Montana  Standard 
Helena  Independent-Record 
Livingston  Enterprise 
Missoula  Missoulian 


NEBRASKA 

Alliance  Times-Herald 
Beatrice  Sun 
Columbus  Telegram 
Fremont  Tribune 
Grand  Island  Independent 
Kearney  Hub 

Nebraska  City  News-Press 
Norfolk  News 
Scottsbiuff  Star-Herald 
York  News-Times 


NEW  HAMPSHIRE 

Concord  Monitor 
Laconia  Citizen 
Nashua  Telegraph 


NEW  JERSEY 

Elizabeth  Journal 
Newton  New  Jersey  Herald 
Red  Bank/Shrewsbury  Register 
Salem  Todays  Sunbeam 
Woodbury-Gloucester  Co  Time 


NEW  MEXICO 

Las  Cruces  Sun-News 
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NEW  YORK 

Auburn  Citizen 
Canandaigua  Messenger 
Corning  Leader 
Dunkirk/Fredonia  Observer 
Gloversville  Leader-Herald 
Hornell  Tribune 
Ithaca  Journal 
Jamestown  Post-Journal 
Kingston  Freeman 
Middletown  Times  Herald-Record 
North  Tonawanda  News 
Plattsburgh  Press-Republican 
Salamanca  Republican-Press 
Saranac  Lake  Adirondack  Enterprise 
Watertown  Times 


NORTH  CAROLINA 

Clinton  Sampson  Independent 

Concord  Tribune 

Dunn  Record 

Elizabeth  City  Advance 

Forest  City  Courier 

Greenville  Reflector 

Jacksonville  News 

Kannapolis  Independent 

Kingston  Free  Press 

New  Bern  Sun-Journal 

Newton  Observer-News  Enterprise 

Rockingham  Richmond  Cty  Journal 

Rocky  Mount  Telegram 

Statesville  Record  &  Landmark 

Wilson  Times 


NORTH  DAKOTA 

Devils  Lake  Journal 
Jamestown,  Sun 
Minot  Daily  News 
Valley  City  Times-Record 
Wahpeton/Breckenridge  News 


OHIO 

Ashland  Times-Gazette 
Ashtabula  Star-Beacon 
Bryan  Times 

Bucyrus  Telegraph-Forum 

Chillicothe  Gazette 

Defiance  Crescent-News 

Dover/New  Phila  Times-Reporter 

Findlay  Courier 

Gallipolis  Tribune 

Ironton  Tribune 

London  Madison  Press 

Marietta  Times 

Sandusky  Register 

Sidney  News 

St  Marys  Leader 

Tiffin  Advertiser-Tribune 

Urbana  Citizen 

Wapakoneta  News 

Warren  Tribune  Chronicle 

Washington  Court  House  Record 

Wilmington  News-Journal 


OKLAHOMA 

Broken  Arrow  Ledger 
Enid  Eagle,  News 

McAlester  News-Capital  &  Democrat 
Miami  News-Record 
Norman  Transcript 
Ponca  City  News 
Weatherford  News 


OREGON 

Albany  Democrat-Herald 
Ashland  Tidings 
Astoria  Astorian 
Bend  Bulletin 

Coos  Bay/North  Bend  World 
Corvallis  Gazette-Times 
Grants  Pass  Courier 
La  Grande  Observer 
Medford  Mail  Tribune 
Pendleton  East  Oregonian 
Roseburg  News-Review 


PENNSYLVANIA 

Bloomsburg  Press 
Bradford  Era 
Butler  Eagle 

Chambersburg  Public  Opinion 
Clearfield  Progress 
Danville  News 

Delaware  County  Daily  Times 
Dubois  Courier-Express 
Ellwood  City  Ledger 
Huntingdon  News 
Indiana  Gazette 
Lebanon  News 

Lehighton/Jim  Thorpe  Times-News 

Lewistown  Sentinel 

New  Kensington  Valley  News  Dispatch 

Pottsville  Republican 

Sharon  Herald 

Shenandoah  Herald 

State  College  Centre  Time 

St  Marys  Press 

Sunbury  Item 

Waynesburg  Democrat  Messenger 


SOUTH  CAROLINA 

Anderson  Independent  Mail 
Beaufort  Gazette 
Camden  Chronicle 
Sumter  Daily  Item 


SOUTH  DAKOTA 

Yankton  Press  &  Dakotan 


TENNESSEE 

Clarkesville  Leaf  Chronicle 
Cleveland  Banner 
Cookeville  Herald-Citizen 
Greeneville  Sun 
Jackson  Sun 

Morristown  Citizen  Tribune 
Oak  Ridge  Oak  Ridger 
Shelbyville  Times-Gazette 


TEXAS 

Athens  Review 
Big  Spring  Herald 
Cleburne  Times-Review 
Corsicana  Sun 
Greenville  Herald-Banner 
Lufkin  News 
Mount  Pleasant  Tribune 
Pampa  News 
Paris  News 

Sulphur  Springs  News-Telegram 
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SAUs 

(Continued  from  cover) 

The  SAU  system  was  designed  to 
“best  fit”  all  daily  newspapers  in  the 
U.S.  In  some  cases,  there  will  be  float 
around  the  ad,  but  that  float  is  expected  to 
be  kept  to  a  minimum  through  the  re¬ 
sizing  of  editorial  column  widths.  Several 
ad  agency  media  executives  and  repre¬ 
sentatives  of  national  advertisers  told  a 
session  of  newspaper  ad  executives  at 
this  year’s  International  Newspaper 
Advertising  and  Marketing  Executives 
meeting  that  advertisers  and  agencies  are 
willing  to  pay  for  float,  but  not  excessive 
float. 

SAU  rates  are  based  on  single  advertis¬ 
ing  units  —  one  unit,  one  price.  In  the 
case  of  contract  fulfillment,  SAU  news¬ 
papers  have  calculated  a  contract  linage 
equivalency  figure  which  will  appear  on 
their  rate  cards. 

Jack  Cohen,  vicepresident/director  of 
print  and  outdoor  media  buying  for  Doyle 
Dane  Bernbach  and  chairman  of  the 
American  Association  of  Advertising 
Agencies  Newspaper  Committee,  told 


E&P,  “I  certainly  would  encourage  all 
newspapers  to  adopt  and  support  the 
SAU  program.” 

Cohen,  and  many  of  his  collegues,  are 
anxious  to  see  total  newspaper  industry 
support  for  the  SAU  system  “because 
having  some  papers  without  SAUs  would 
create  major  confusion  in  buying  a  sche¬ 
dule.”  He  advises  newspapers  which 
have  not  yet  notified  the  NAB  of  their 
intention  to  adopt  the  system  September 
1  to  “move  quickly,”  because  ad  agen¬ 
cies  are  currently  planning  schedules 
which  will  run  in  the  third  quarter. 

Said  Cohen,  “We,  on  the  agency  side, 
are  supporting  and  promoting  the  SAU 
system  vigorously.  As  a  result  of  news¬ 
papers  being  easier  to  buy  and  of  the  de¬ 
mise  of  re-proportioning,  the  logical  con¬ 
clusion  is  that  newspapers  will  be  of  grea¬ 
ter  interest  to  national  advertisers  and 
their  agencies.” 

Jim  Boynton,  ad  manager  for  the  J.C. 
Penney  Co. ,  told  E&P  that  the  standard 
advertising  sizes  coupled  with  Newsplan 
discounts  make  daily  newspapers  “a  very 
viable  national  buy.” 

The  SAU  system  is  the  third  of  a  five 


stage  program  developed  by  the  news¬ 
paper  industry  and  the  NAB  to  capture  a 
greater  share  of  national  advertising  dol¬ 
lars.  The  first  stage  of  that  program, 
Newsplan  discounts  for  continuity,  has 
been  touted  by  the  NAB  as  a  resounding 
success.  National  advertising  invest¬ 
ments  in  daily  newspapers  have  climbed 
steadily  since  the  discount  program  was 
introduced. 

The  second  stage  of  the  program,  stan¬ 
dardized  newspaper  audience  research, 
has  been  created  in  the  form  of  the  NAB’s 
CAN  DO  (computerized  analysis  of 
newspaper  audience  on-line).  The  fourth 
and  fifth  stages  of  the  program  have  yet  to 
be  introduced.  Engineers  at  the  AN  PA 
have  been  working  with  a  system  called 
SATE  AX  which  will  allow  the  satellite 
transmission  of  advertising  mechanicals 
from  a  single  transmission  point  to  an 
unlimited  number  of  newspapers  equip¬ 
ped  with  satellite  signal  receiving  equip¬ 
ment.  The  final  stage  of  the  program  will 
involve  a  one-order/one-bill  service  for 
national  advertisers.  A  smaller-scale  one- 
order/one-bill  service  is  now  in  operation 
at  the  NAB. 


(Continued  from  page  15) 

UTAH 

Logan  Herald-Journal 

VERMONT 

Bennington  Banner 
Brattleboro  Reformer 
Burlington  Free  Press 

VIRGINIA 

Danville  Bee,  Register 
Harrisonburg  News-Record 
Winchester  Star 
Woodbridge  Potomac  News 

WASHINGTON 

Bellingham  Herald 
Bremerton  Sun 
Longview  News 

Mt  Vernon  Skagit  Valley  Herald 
Olympia  Daily  Olympian 
Vancouver  Columbian 
Wenatchee  World 
Yakima  Herald,  Republic 

WEST  VIRGINIA 

Beckley  Post-Herald,  Raleigh 
Bluefield  Telegraph 
Elkins  Inter-Mountain 
Martinsburg  Journal 
Morgantown  Dominion  Post 

WISCONSIN 

Ashland  Press 

Fort  Atkinson  Jefferson  Cty.  Union 
Marshfield  News-Herald 
Sheboygan  Press 
Stevens  Point  Journal 
Watertown  Times 
Wausau/Merrill  Herald 
Wisconsin  Rapids  Tribune 

WYOMING 

Cheyenne  Wyo.  Eagle-Tribune 
Riverton  Ranger 
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STANDARD  ADVERTISING  UNITS 

CONTRACT 

NYT  UNITSIZE  LINAGE  %OF  BROADSHEET 

UNIT  NO.  WIDTH  X  DEPTH  EQUIVALENTS  PAGE  (2700  LINES) 

13"x21'' 

2700(11 

100.0% 

2 

13"x  18" 

2340(21 

86.7 

3 

13"  X  lO'/ie" 

1350 

50.0 

STANDARD  COLUMN  WIDTHS 

4 

105/8"  X  21" 

2250  (2, 

83.3 

9  Columns  «  13" 

5 

10»/8"  X  18" 

1928 

71.4 

7  /j  Columns  «  10  V"" 

6 

lO^/s"  X  155/8" 

1673 

62.0 

7  Columns*  9V»" 

7 

95/8"  X  I3*5/i6" 

1400 

51.9 

6  Columns  =  8  /»*" 

8 

95/8"  x6*5/16" 

700 

25.9 

4'/i  Columns*  6*^*" 

9 

8Vi6"x21" 

1800 

66.7 

3  Columns  *  4  lA" 

26 

SVie"  X  I3>5/i6" 

1200 

44.5 

2  Columns  *  2  */•" 

lO* 

S'/ie"  X  lO^/ie" 

900 

33.3 

1 Columns  ■  2  ^6*" 

11 

65/16"  X  21" 

1350 

50.0 

1  Column  *  1  '/•" 

12 

65/i6"X  13*5/i6" 

900 

33.3 

13* 

65/i6"  X  lO’/ie" 

675 

25.0 

21* 

65/i6"  X  6*5/16" 

450 

16.7 

14* 

65/i6"  X  55/16" 

338 

12.5 

15 

4Vx"x21" 

900 

33.3 

16 

4'/4"X  13>5,1«" 

600 

22.2 

17* 

4>/4"  X  10'/16" 

450 

16.7 

18* 

41/4"  X  6*5/i6" 

300 

11. 1 

•These  sizes  fii  hath  ROP  and  Guide. 

19* 

4*/4"  X  55/16" 

225 

8.3 

•Center  spread  gutter  bleeds  available 

20* 

4*/4"  X  3^/16" 

144 

53 

upon  request  only:  one  vekn  in  the 

28* 

4V4"x2‘5/i«" 

123 

4.6 

measurements  shown  above  is  required. 

29 

25/4"  X  21" 

600 

22.2 

•This  size  is  for  Guide  only 

30 

23/4"  X  13‘3/i6" 

400 

14.8 

Note:  NYT  units  1  through  2S  (shiiwn  in  bold 

31* 

23/4"  X  lO’/ie" 

300 

11.1 

type)  are  compatible  with  the  standard 

32* 

25/4"  X  6*5/i6" 

200 

7.4 

advertising  uniisfSAU). 

33* 

25/4"  X  3*/16" 

% 

3.6 

34* 

23/4"  X  2" 

56 

2.1 

35 

2>/ia"x  18" 

386 

14.3 

36 

2*/|6"  X  155/8" 

335 

12.4 

37 

2*/i6"  X  8*5/i6" 

192 

7.1 

38 

2>/i6"  x6*5/i6" 

150 

5.6 

39 

2>/i6"  X  55/ie" 

113 

4.2 

21* 

15/8"  X  6’5/i6" 

100 

3.7 

22* 

15/8"  X  55/16" 

75 

2.8 

Notes: 

23* 

13/8"  X  3’/i6" 

48 

1.8 

<l)Chargedat2400  lines 

24* 

13/8"x2" 

28 

1.0 

(2)  Charged  at  2100  lines 

2S* 

13/8"x  1" 

14 

.5 

(3)  Charged  at  SlOO  lines 

40** 

27>/8"  X  21" 

5700(31 

- 

(4)  Charged  at  4460  lines 

41.. 

27‘/8"  X  18" 

4940  (<t 

- 

(S)  Charged  at  4500  lines 

42- 

271/8"  X  10'/18" 

2850 

- 

43- 

22"x21" 

4800(5) 

- 

44— 

95/8"  X  13'/a" 

1140 

- 

P - - 1 

The  SAU  system  developed  by  the  New  York  Times  which  contains  19  additional 
sizes  intended  for  use  by  all  Times  display  advertisers. 

EDITOR  &  PUBLISHER  for  May  30,  1981 


Tulsans  celebrate 
their  growth  in 
aviation  July  9 


Tulsa’s  airport,  from  its  humble  beginning 
in  1 928,  has  been  periodically  rruxternized 
and  expanded  to  keep  pace  with  its  fast 
growing  city.  Tulsa,  in  turn,  flourishes  today 
from  the  aviation  industry  because  of  the 
$750  million  annual  economic  impact  it  has 
on  the  community. 

In  celebration  of  the  completion  of  the 
recent  $28  million  expansion  and  improve¬ 
ment  project  of  the  present  multi-billion 
dollar  Tulsa  International  Airport,  a  special 
Progress  Edition  of  the  T ulsa  World  and 
The  Tulsa  Tribune  will  be  published. 

This  full-size  edition,  supported  by  Tul¬ 
sa’s  aviation  and  business  leaders,  will  be 
an  excellent  opportunity  to  tell  Tulsa  and  the 
international  community  about  the  progress 
of  your  company  as  well. 

For  details  about  the  Progress  Edition, 
contact  your  Branham  newspaper  repre¬ 
sentative  today.  Advertising  space 
deadline  is  Friday,  June  26. 


Newspaper  Printing  Corporation 

Agent  for 

TIMA  worn®  ★  ulcie  toljsa  ^vihnnc 

Two  independent  and  separately  owned  newspapers  represented  nationally  by  Branham. 

315  South  Boulder  (918)  583-2161  Tulsa,  Oklahoma  74102 


COVERS  LJi. 

SO  DOES  THE 
HERALD  EXAMINER 


With  Los  Angeles'  Herald  Examiner,  ^ 
you'll  reach  a  $3Q  billion-a-year  mar¬ 
ket  when  no  one  else  does.  Because' 
only  the  Herald  Examiner  covers 
metropolitan  Los  Angeles  in  the  eve¬ 
ning.  With  late-breaking  news  stories 
and  features  that  make  us  California's 
leading  evening  paper. 

So  with  the  Herald  Examiner,  you'll 
hit  700,000  readers  at 
home.  When  they're 


relaxed  and  have  time  to  consider 
their  purchases.  Readers  with  a  median 
income  of  nearly  $22,000  a  year.  And 
who  buy  enough  to  make  L.A.  the 
largest  retail  market  in  the  country. 

Whatever  coverage  you're  planning 
in  L.A.,  it  won't  be  complete  without 
the  Herald  Examiner's  evening  reach. 
The  Los  Angeles  Herald  Examiner.  The 
only  way  to  shine  when 
the  sun  goes  down. 


1  THELOSANGELCS 

HERALD  EXAMINER 

Represented  by  the  Hearst  Advertising  Service. 


Gem  Gross  wasn’t 
so  demandii^  I  wouldn’t  be 
selling  so  mudi  sour  creamr 


Agency  to  advertise 
its  track  record 

Geers  Gross  Advertising,  Inc.,  a  $135 
million  New  York  shop  with  an  impress¬ 
ive  client  roster,  broke  a  self-promoting 
ad  campaign  this  week — and  it  did  so  in  a 
newspaper. 

A  full-page  ad  ran  in  the  New  York 
Times  this  week  using  Sam  Breakstone,  a 
character  created  by  the  agency  for  its 
Breakstone  dairy  products  campaign,  as 
spokesman.  In  other  ads  in  the  series,  the 
agency  will  focus  on  similar  personalities 
used  in  ads  for  its  clients,  including  Aldo 
Celia  (Celia  Wines);  Sophia  Loren 
(Sophia  perfume);  and  Lauren  Bacall 
(Fortunoff). 

Why  is  the  agency  advertising  itself? 
“Trouble  is,”  the  agency  states,  “while 
the  campaigns,  spokespersons  and  the 
products  are  widely  recognized,  Geers 
Gross  isn’t.  But  it  is  out  to  change  that 
situation  —  through  advertising,  of 
course.” 

Dallas  News  names 
merchandising  chief 

A  new  general  advertising  merchandis¬ 
ing  manager  for  the  Dallas  Morning  News 
has  been  named  by  Harry  Stanley,  vice 
president — advertising. 

Martha  Lee  Mullen,  a  graduate  of  the 
Univesity  of  Texas  with  a  bachelor’s  de¬ 
gree  in  advertising,  will  be  primarily  re¬ 
sponsible  for  merchandising  national 
advertising  to  the  retail  trade  and  coordi¬ 
nating  sales  promotion  pieces  which  per¬ 
tain  to  general  advertising  department 
functions. 

Mullen  has  held  internships  with  the 
Austin  Citizen  in  Austin,  Texas,  and  Tra- 
cy-Locke  Advertising  and  Public  Rela¬ 
tions,  Inc.  in  Dallas. 
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New  retail  manager 
at  El  Paso  papers 

Bill  Berry  hill,  advertising  director  of 
Newspaper  Printing  Corporation,  has 
announced  that  Myron  (Mike)  Temkin 
has  been  named  retail  advertising  man¬ 
ager. 

Temkin  will  fill  the  vacancy  created 
when  Jim  Evans  resigned  the  post  recent¬ 
ly  to  go  into  business  in  Oklahoma. 
Newspaper  Printing  Corporation,  pub¬ 
lisher’s  agent  for  both  the  El  Paso  Times 
and  the  El  Paso  Herald-Post,  handles  all 


advertising  functions  for  both  newspap¬ 
ers.  Berryhill  also  announced  the 
appointment  of  two  full-time  retail  sales 
managers  within  the  department.  Effec¬ 
tive  May  1 ,  these  positions  will  be  filled 
by  Jay  Teitsch  and  Scott  Putnicki, 
assigned  the  duties  of  supervising,  train¬ 
ing  and  assisting  the  retail  staff  in  all  areas 
of  sales  development. 

Temkin  comes  to  the  El  Paso  newspap¬ 
ers  from  San  Antonio  Express-News, 
where  he  was  national  advertising  mana¬ 
ger  and  also  was  in  charge  of  their  market¬ 
ing  and  research  department. 


In  these  times  of  high  costs  it’s  good  to  know... 

ACB’s  Cheeking 
Proof  Service 
Stitt  costs  less— 

costs  less  than  doing  it  yourseift 


ACB's  Checking  Proof  Service  is 
still  a  SAVINGS  TO  PUBLISHERS- 
not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two 
to  four  times  as  much  to  do  it 
themselves!) 

The  reasons?  HIDDEN  COSTS- 
all  the  people  and  paperwork  com¬ 
plexities  that  add  up  to  a  lot  more 
than  just  tear  sheets’.'  No  wonder 
virtually  all  U  S.  dailies  prefer  the 
economy  of  ACB  Checking 
Service.  Consider. . . 

ACB  gives  you  not  only  lower 
cost,  but  a  more  complete  service 
than  any  paper  itself  can  provide. 
ACB  checks  and  forwards  every 
national  ad  in  your  paper,  automat¬ 
ically.  to  the  agency  or  advertiser 


(Certain  local  tearsheets  are  ser¬ 
viced,  too.) 

So  ACB  saves  you  overhead, 
time,  energy  and  money -in 
record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing, 
postage,  and  all  the  detail  of  it. 

ACB  IS  able  to  do  all  this  for  you 
at  lower  cost  because  of  our  related 
services  which  have  been  devel¬ 
oped  and  sold  to  manufacturers 
and  agencies.  Services  such  as 
Newspaper  Advertising  Research 
and  Cooperative  Advertising 
Audit  Service -all  of  tremendous 
value  to  the  newspaper  industry. 

It  s  good  to  remember  that  our 
old  news  is  still  the  best  news  about 
the  cost  of  checking  proof  service 


Y»u  can't  beat  experience. 

|i®THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office. 

NEW  YORK  2  Park  Avenue,  10016.  Phone  212/685-7300 
CHICAGO  165  North  Canal  Street.  60606.  Phone  312/648-0500 
COLUMBUS.  OHIO  941  North  High  Street.  43201:  Phone  614  294-4761 
MEMPHIS  52  South  Second  Street.  38103,  Phone  901  '526-3281 
SAN  FRANCISCO  1453  Mission  Street.  94103.  Phone  415  552-6000 
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Newspeople  in  the  news 


ARIZONA  HONORS — Clark  Hollas,  left,  and  Bob  Lowe  of  the  Arizona 
Doily  Star,  Tucson,  were  named  Virg  Hill  Journalists  of  the  Year  by  the 
Arizona  Press  Club  for  their  investigative  stories  on  the  University  of  Arizona 
football  program.  They  also  received  the  Don  Bolles  Memorial  Award  for 
Investigative  Reporting  for  the  some  series  which  earlier  this  year  won  o 
Pulitzer  Prize  in  special  local  reporting.  The  press  club  gave  its  annual  awards 
at  The  Pointe  in  Phoenix  earlier  this  month. 


The  St.  Louis  Post-Dispatch  an¬ 
nounced  several  promotions  in  May. 
Alan  H.  Buncher,  chief  copy  editor, 
becomes  a  news  editor,  while  Bruce 
Sankey,  business  editor,  moves  up  to 
city  editor  replacing  Harry  Levins,  who 
becomes  chief  copy  editor  and  writing 
coach. 

In  addition.  Gene  Pospeshil,  director 
of  photography,  becomes  assistant  to  the 
managing  editor,  handling  administrative 
duties,  while  continuing  to  be  affiliated 
with  the  photo  department.  Robert  C. 
Holt  111  becomes  director  of  photo  tech¬ 
nology  and  Jim  Rackwitz,  chief  photo¬ 
grapher. 

*  *  * 

Donald  H.  Patterson,  Jr.,  formerly 
circulation  manager,  is  the  new  assistant 
business  manager  of  the  Baltimore  Sun- 
papers.  Bruce  McEntee  will  replace 
Patterson  as  circulation  manager.  Also, 
John  Patinella  was  promoted  to  assis¬ 
tant  circulation  manager;  James  Lamm, 
to  evening  and  Sunday  home  delivery 
manager,  and  Scott  Moores  to  circula¬ 
tion  marketing  manager. 

In  other  departments,  Cecil  A.  Davis, 
Jr.,  formerly  marketing  manager,  was 
named  major  accounts  manager  in  adver¬ 
tising.  Glorian  D.  Dorsey  recently 
joined  the  Sunpapers  as  director  of  public 
relations. 

i(i  ifi 

Peter  S.  Prichard  was  named  direc¬ 
tor  of  communications/office  of  the  chief 
executive  for  Gannett  Co.,  Inc.  Prichard 
joined  Gannett  in  1972  as  a  reporter  at  the 
Rochester  Democrat  and  Chronicle.  He 
became  associate  news  director  of 
WOKR-TV,  Rochester  in  1975  and  re¬ 
joined  the  Times-Union  as  a  reporter  af¬ 
ter  a  year  and  then  moved  to  the  corpo¬ 
rate  staff  in  1977. 

*  *  ♦ 

Richard  A.  Cason  was  named  to  the 
newly  created  position  of  operations 
manager  of  Sentinel  Star  Company's  pro¬ 
duction  division,  Orlando.  In  addition  to 
implementing  and  improving  financial 
controls  for  the  division,  he  will  coordin¬ 
ate  strategies  and  operating  plans.  Cason 
has  been  with  the  company  since  1969  in 
various  management  positions  and  earlier 
was  with  the  Florida  Times  Union,  Jack¬ 
sonville. 


LF.K  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


Walter  Cronkite  will  be  one  of  the 
honorary  degree  recipients  at  the  doctor¬ 
al  commencement  exercises  of  the 
Graduate  School  and  University  Center, 
City  University  of  New  York,  June  4.  The 
ceremonies  take  place  in  the  Graduate 
Center  Mall  on  West  42nd  Street. 

*  ♦  * 

Los  Angeles  Times  human  behavior 
writer  LoiS  TiMNiCK  was  chosen  winner 
of  the  Robert  T.  Morse  Writers  Award, 
given  by  the  American  Psychiatric  Asso¬ 
ciation.  The  award  recognizes  a  writer  or 
broadcaster  who  has  made  a  continuing 
contribution  to  public  understanding  of 
psychiatry. 

Hi 

Jack  E.  Underwood  recently  was 
appointed  publisher  of  the  Centralia 
( Wash.)  Dfli/v  Chronicle  and  seven  week¬ 
ly  Lafromboise  Newspapers  in  Washing¬ 
ton  state.  He  succeeded  Jack  Britten. 

Most  recently,  Underwood  served  as  a 
senior  executive  and  officer  of  magazine 
and  newspaper  publishing  firms  in  Okla¬ 
homa  City  and  earlier  was  with  the  Los 
Angeles  Times  and  the  New  York  Daily 
News.  At  the  News  he  was  vicepresident 
for  sales  and  also  served  as  vicechairman 
of  the  executive  committee.  When  he  left 
the  News,  Underwood  became  vicepresi¬ 
dent  and  chief  operating  officer  of  a  spe¬ 
cial  interest  consumer  magazine  pub¬ 
lishing  house  in  Los  Angeles. 


Mort  Saltzman  is  the  newly  named 
weekend  editor  of  the  Sacramento  Bee. 
Before  joining  the  paper  in  1979,  he  work¬ 
ed  for  the  Sacramento  Union  and  earlier 
was  with  the  Associated  Press. 

Bill  Allen  was  named  night  editor  of 
The  Bee.  On  the  staff  since  1975,  Allen’s 
newspaper  background  includes  the  Ken¬ 
tucky  Post  and  Times-Star,  Fort  Lauder¬ 
dale  News,  Miami  Herald  and  Sac¬ 
ramento  Union. 

Judy  Green  is  the  new  editor  of  the 
Scene  section,  having  previously  edited 
the  weekly  recreation  and  entertainment 
section.  Green  worked  at  the  San  Fran¬ 
cisco  Chronicle  before  joining  The  Bee  in 
1973. 

David  Jensen  is  the  new  executive 
business  editor.  He  first  worked  for  the 
paper  as  an  education  writer  and  in  1977 
became  an  assistant  metropolitan  editor. 
Jensen  previously  worked  for  California 
Governor  Edmund  G.  Brown,  Jr.,  at  one 
time  as  press  secretary,  and  with  United 
Press  International  in  Los  Angeles  and 
Sacramento. 

William  W.  Gamble  was  named  pub¬ 
lic  relations  manager  of  The  Bee.  Gam¬ 
ble,  who  joined  McClatchy  Newspapers 
public  relations  department  in  1962,  ear¬ 
lier  was  on  the  staff  of  KFBK  Radio,  the 
McClatchy  radio  station  in  Sacramento. 
He  completes  his  30th  year  with  the  com¬ 
pany  in  June. 
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Huff-Albers 


Eastland 


Parker 


Rierson 


Terry  Eastland,  editorial  page  edi-  Robert  L.  Dickey,  vicepresident  and 
tor  ofthe  Greenifeoro (N.C.)  Record,  will  general  manager  of  Sun  Coast  Publica- 
move  to  Norfolk  as  editor  of  The  Virgi-  tions,  the  weekly  and  shopper  arm  of  the 
rt/an-R/Vo/on  Junes.  He  succeeds  J.  Har-  Orlando  Sentinel-Star,  has  been  named 
VIE  Wilkinson  III,  who  returns  to  the  advertising  manager  of  Chicago  Tribune. 
University  of  Virginia  as  a  professor  of  Dickey  had  previously  been  marketing 
law.  director  of  the  Tribune  Company-owned 

Giles  P.  Lambertson,  editorial  page  Sentinel-Star  and  sales  development 
editor  of  the  Lorain  (Ohio)  Journal,  will  manager  of  the  Miami  Herald. 
succeed  Eastland  in  Greensboro.  ♦  *  * 

Eastland  was  an  editorial  writer  for  the  Sheila  Parker  is  newly  appointed 
San  Diego  Union  and  the  Greensboro  Re-  classified  advertising  director  of  the  Bos- 
cord  before  he  moved  to  editor  of  the  ton  Herald  American.  She  has  worked  at 
editorial  page  in  1978.  Lambertson  began  the  Herald  American  since  1971,  most 
his  career  as  a  reporter-photographer  for  recently  as  classified  sales  manager.  Ear- 
the  Nevada  (Mo.)  Daily  Mail-Sunday  Her,  Parker  was  telephone  sales  super- 
Herald.  Prior  to  joining  the  Lorain  Jour-  visor  as  well  as  a  specialist  in  recruit- 
nal,  he  edited  The  Verde  Independent,  ment,  school,  and  camp  advertising. 
Cottonwood,  Arizona.  Marjorie  Burt,  who  joined  the  news- 

*  *  *  paper  in  1978  as  a  classified  advisor  in 

Bill  Wilson,  vicepresident  for  pub-  educational  advertising,  was  named  clas- 

lications  of  Information  Publishers  Inc.,  sified  telephone  sales  supervisor.  Earlier 
an  affiliate  of  the  Minneapolis  Star  and  she  was  with  the  Capital  Newspaper 
Tribune  Co.,  has  been  named  assistant  Group,  Albany,  N.Y. 
classified  manager  of  the  Star  and  Tri-  ♦  ♦  ♦ 

hune.  Joseph  Uskert,  former  assistant  re- 

*  *  ♦  tail  advertising  manager  of  the  Gary 

Charles  McKenney  was  promoted  (Ind.)  Post-Tribune,  was  promoted  to  re- 

to  assistant  director  of  classified  advertis-  tail  advertising  manager.  Replacing 
ing  for  the  Los  Angeles  Times.  He  sue-  Uskert  in  his  former  post  is  Steven  S. 
ceeds  Don  Clark,  who  was  named  Westphal,  an  account  executive, 
director  of  classified  advertising.  Uskert  assumes  the  position  vacated 
McKenney  served  in  several  manage-  earlierby  Cliff  Weber,  who  was  named 
ment  areas  of  classified  advertising  for  advertising  director, 
the  Times,  most  recently  as  outside  sales 

manager.  (Continued  on  page  36) 


P.  Clinton  Rierson  is  the  newly 
appointed  production  manager  of  the  De¬ 
nver  Post.  For  the  past  four  years  Rierson 
was  production  director  of  the  Detroit 
Free  Press  and  earlier  held  the  same  posi¬ 
tion  with  Dow  Jones  &  Co.,  Inc.,  Silver 
Springs,  Md.,  and  Riverside,  Calif.,  over 
a  nine-year  period. 


Jo -Ann  Huff-Albers,  who  was  with 
the  Cincinnati  Enquirer  more  than  20 
years,  is  newly  named  editor  of  the  Stur¬ 
gis  (Mich.)  Journal.  Both  papers  are  in 
the  Gannett  Group.  Huff-Albers  suc¬ 
ceeds  the  Journal's  managing  editor, 
Alice  Redmond,  who  resigned.  Most 
recently  Huff-Albers  was  executive  edi¬ 
tor  of  The  Kentucky  Enquirer,  the  En¬ 
quirer’s  Kentucky  edition. 


Three  new  executives  have  been 
named  to  key  posts  in  the  Journal  Record 
Publishing  Company  of  Oklahoma  City, 
publisher  of  the  state’s  only  daily  busi¬ 
ness  newsaper.  The  Journal  Record. 
David  E.  McCollum  was  named  to  the 
newly  created  position  of  director  of 
marketing  for  the  company.  Morris  S. 
Dees  III  was  named  advertising  manager 
of  the  newspaper,  and  Frederick  M. 
Dellard  was  promoted  to  circulation 
manager. 

McCullum  formerly  was  retail  adver¬ 
tising  sales  manager  for  the  Oklahoma 
Publishing  Company.  Dees  is  a  former 
special  advertising  sections  manager  of 
the  Oklahoma  Journal.  Dellard  was 
promoted  from  assistant  circulation  man¬ 
ager  of  The  Journal  Record. 

♦  *  * 

H.  Seely  Thomas,  Jr.,  publisher  of 
the  Hunterdon  County  Democrat,  Fle- 
mington ,  N .  J . ,  was  honored  for  commun¬ 
ity  service  when  he  received  the  annual 
Distinguished  Citizen  Award  of  Hunter¬ 
don  Arrowhead  District,  Boy  Scouts  of 
America. 


the  most  experienced 
lirm  in  newspaper  executive 


reernitment 


More  than  15  years  experience  as  specialists  in  the  industry. 
For  a  confidential  discussion,  call  312-394-9330. 


David  Israel,  former  Chicago  Tri¬ 
bune  sports  columnist,  is  a  new  columnist 
at  the  Los  Angeles  Herald  Examiner. 
Israel  also  is  a  former  Washington  Star 
columnist  and  Chicago  Daily  News  re¬ 
porter. 
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(Continued  from  page  35) 


L.  Carroll  Hartle  was  recently 
named  circulation  branch  manager  of  the 
Houston  Post.  Hartle  was  previously 
with  the  Johnstown  (Pa.)  Tribune- 
Democrat  as  circulation  director. 

*  ^ 

George  Hammond,  chairman  of  the 
board  of  Carl  Byoir  &  Associates,  retired 
May  15  after  nearly  50  years  with  the 
company.  Hammond  was  elected  presi¬ 
dent  in  1956  and  chairman  in  1965. 

*  *  * 

Jeferey  Rodgers  is  the  newly  named 
marketing  director  of  the  Peninsula 
Times  Tribune,  Palo  Alto,  California.  Be¬ 
fore  joining  the  paper,  Rodgers  was  re¬ 
search  manager  of  the  San  Francisco 
Newspaper  Agency  for  two  years  and 
earlier  in  his  career  was  with  Newsday, 
Long  Island,  and  for  five  years  research 
and  marketing  manager  for  the  Capital 
Newspapers  in  Albany,  N.Y. 

*  * 

George  G.  Owen  has  succeeded  the 
late  Jerry  Zarwell  as  marketing  ser¬ 
vices  director  of  the  San  Jose  Mercury 
News.  Owen  joined  the  newspaper  in 
1956  and  has  served  as  a  promotion  wri¬ 
ter,  retail  advertising  salesman  and  assis¬ 
tant  marketing  services  director. 


The  infomiation 
specialists  at 
Phillips 
Petroleum 
will  help  you. 
Call  us. 

Bill  Adams  (918)  661-5224 
Dick  Robinson  (918)  661-5204 
Jere  Smith  (918)  661-4982 
Dan  Harrison  (918)  661-4974 
Susan  Stoffle  (918)  661-5946 
Dave  Dryden  (918)  661-4987 

Research  &  Development 
Jerry  Regan  (918)  661-8727 


BAniLESVILLE,  OKLAHOMA  74004 


RECEPTION  SMILES— The  Los 
Angeles  Herald  Examiner  division  of  The 
Heorst  Corporation  formally  announced 
Digby  Diehl's  appointment  as  editor  of 
the  expanded  weekly  book  sections  at 
receptions  in  New  York  City.  Book  editor 
of  the  Los  Angeles  Times  from  1969  to 
1 978,  Diehl  most  recently  was  vicepresi¬ 
dent  and  editor-in-chief  of  Harry  N. 
Abrams,  Inc.  From  left:  Diehl;  Francis  L. 
Dale,  publisher  of  the  Herald  Examiner,- 
and  Frank  A.  Bennack,  president  and 
chief  executive  officer.  The  Hearst  Cor¬ 
poration. 


Ronald  P.  Smith,  who  joined  the 
Atlantic  City  Press  five  years  ago  as  cir¬ 
culation  manager,  was  promoted  to  cir¬ 
culation  director,  succeeding  Charles 
M.  Griner,  who  resigned  to  become  cir¬ 
culation  director  of  the  Cleveland  Press. 

*  *  * 

Mark  Soltau,  former  sports  editor  of 
the  Salinas  Caifornian,  has  joined  the 
San  Francisco  Examiner  as  golf  writer. 

*  ♦  « 

GregoryVL  Bucci  was  named  pub¬ 
lisher  of  the  Blythe  (Calif.)  Palo  Verde 
Valley  Times  and  also  assumes  the  posi¬ 
tion  of  president  of  Palotimes,  Inc.  He 
joined  the  twice-weekly  newspaper  in 
August  as  editor  and  replaces  Don  Bar- 
TO,  who  resigned  to  accept  the  assistant 
editor  post  of  the  Hemet  (Calif.)  Daily 
News. 

^  *  4: 

Eric  Shuman  is  the  newly  appointed 
editor  of  the  Irvine  (Calif.)  World  News 
and  Jeanne  Keevil  is  appointed  to  the 
new  position  of  community  editor  and 
assistant  to  the  publisher  for  community 
projects.  Shuman  has  worked  in  print  and 
broadcast  news,  including  positions  as 
vicepresident  and  editor  of  City  News 
Service  in  Los  Angeles  and  editing  posi¬ 
tions  with  the  Los  Angeles  Times  and  the 
Valley  Times  Today.  Keevil  has  served  as 
editor  of  the  weekly  since  1971. 

*  ♦  * 

Ed  Barnett,  vicepresident  and  adver¬ 
tising  director  for  the  Wichita  Falls 
(Texas)  Times  &  Wichita  Falls  Record 
News  for  the  past  14  years,  has  resigned. 
Barnett  has  been  with  the  newspapers 
since  1960.  He  will  remain  in  Wichita 
Falls  and  enter  the  oil  and  gas  exploration 
business. 


Agee  will  conduct 
seminars  abroad 

Dr.  Warren  K.  Agee,  professor  of  jour¬ 
nalism  at  the  University  of  Georgia 
School  of  Journalism  and  Mass  Com¬ 
munication,  has  received  a  Fulbright 
grant  to  spend  three  months  in  Portugal 
next  year  teaching  and  helping  start 
schools  of  journalism. 

Agee  will  organize  seminars  for  media 
people,  conduct  research  and  work  with 
university  faculty  members  and  Portug¬ 
al’s  secretary  of  state  for  mass  com¬ 
munication.  He  will  be  in  Lisbon  from 
January  through  March.  One  of  his  pro¬ 
jects  will  be  an  analysis  of  newspaper  and 
news  agency  needs  in  areas  of  technolo¬ 
gy,  consultants  and  training  programs. 

Agee  was  dean  of  the  Georgia  school 
from  1%9-1975  and  first  national  execu¬ 
tive  officer  and  later  a  vicepresident  of 
the  Society  of  Professional  Journalists, 
Sigma  Delta  Chi.  Edda  Agee  will  accom¬ 
pany  her  husband  to  Portugal  and  do 
volunteer  work  for  the  Portuguese  Red 
Cross. 


Lohman  DeVine 


John  Lohman  is  the  newly  appointed 
managing  editor  of  The  Forum,  Fargo, 
N.D.,  and  is  succeeded  in  his  news  editor 
post  by  Terry  DeVine,  who  moved  from 
news  ^itor  of  the  Associated  Press  in 
Minneapolis.  Lohman  had  been  news  edi¬ 
tor  since  1979  and  city  editor  for  eight 
years  before  that.  DeVine  was  with  the  AP 
over  10  years,  starting  in  Sioux  Falls, 
transferring  to  Pierre,  S.D.,  and  then 
Minneapolis. 

Dave  Lite  was  named  retail  advertis¬ 
ing  director  of  the  West  Orange  News¬ 
paper  group  owned  by  Knight-Ridder. 
The  group  published  five  weeklies  in 
Orange  County,  California. 

Toby  Anglin,  formerly  classified  ad 
manager,  moved  up  to  advertising  sales 
manager  for  the  group. 

«  3f(  « 

Matt  N.  Roush  has  joined  the  Leland 
(Nlxch.)  Leelanau  Enterprise.  He  was  city 
editor  of  the  Three  Rivers  (Mich.)  Daily 
Commercial. 

Alan  C.  Campbell  has  rejoined  the 
newspaper  as  a  reporter  after  working  for 
the  Michigan  Department  of  Natural  Re¬ 
sources  last  year. 
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Photo  credits 


Eli  Reichman 


Three  $1 ,000  Joseph  Ehrenreich/Notionol 
Press  Photographers  Association  scholarships 
hove  been  awarded  to  photojournalism  students 
from  Texas,  Kentucky  and  Kansas. 

Winners  are:  Craig  Fujii,  a  sophomore  at  Uni¬ 
versity  of  Texas/Arlington;  James  Gensheimer,  a 
sophomore  at  Western  Kentucky  University;  and 
Eli  Reichman,  a  junior  at  University  of  Kansas. 

All  three  students  said  they  hope  to  work  as 
photographers  on  metropolitan  papers. 

The  annual  awards  are  made  on  the  basis  of 


_  r  ^  i.-  .  .  r 


James  Gensheimer  Craig  Fujii 


demonstrated  potential,  general  scholastic  ability 
and  financial  need,  in  ntemory  of  the  late 
Joseph  Ehrenreich,  founder  of  the  company  that 
markets  Nikon  cameras  in  the  U.S. 

Members  of  the  selection  committee  were:  C. 
Thomas  Hardin,  director  of  photography  for  the 
Courier- Journal  and  Louisville  Times,-  AAelissa 
Farlow,  staff  photographer  at  the  same  papers, 
and  John  Ahihauser,  professor  of  photojournal¬ 
ism  at  Indiana  University  School  of  Journalism 
and  chairman  of  the  competition. 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . . .  and  need  to  plug 
into  "our”  language  . . .  give  us  a  call.  If  it’s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone:  309-662-2625 
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EQUIPMENT  NEWS  SECTION 


Edited  by  EARL  WILKEN 


Dahlgren  unveils  offset  inking  unit; 
said  to  reduce  makeready  waste 


Dahlgren  Manufacturing  Company  of 
Dallas,  Texas,  plans  to  exhibit  its  News¬ 
printing  System  at  the  ANPA/RI  Produc¬ 
tion  Management  Conference  in  Atlantic 
City,  June  6-10,  1981. 

The  system  is  designed  for  a  four-plate 
wide  newspaper  press.  The  basic  applica¬ 
tion  is  for  both  letterpress  and  offset 
presses.  It  is  a  single  form  roll  inking- 
dampening  system  which  eliminates  the 
need  for  ink  keys  to  set  color  across  the 
press. 

Installations  of  the  system  are  present¬ 
ly  running  at  the  Jonesboro  (Ark.)  Sun, 
Waterloo  (Iowa)  Courier,  Green  Bay 
(Wis.)  Press-Gazette,  and  the  Wol¬ 
verhampton  Express  Star  and  Coven¬ 
try  Evening  Telegraph  in  England. 

Dahlgren  will  also  show  a  Dampening 
System  for  four-plate  wide  offset  news¬ 
paper  presses. 

The  Dahlgren  Company  said  its  “re¬ 
volutionary"  inking  system  for  offset 
printing  will  drastically  cut  printing  costs 
by  virtually  eliminating  makeready  paper 
waste.  The  inking  system  is  a  major 
advancement  in  inking  technology  for 
lithographic  printing,  the  company 
stated,  and  represents  a  total  departure 
from  the  standard  inking  system. 

In  the  lithographic  printing  process, 
precise  adjustment  of  ink  flow  is  essential 
to  achieve  consistent,  high  quality  color. 


The  conventional  inking  system  requires 
constant  adjustment.  Considerable  time 
and  paper  are  wasted,  Dahlgren  said,  dur¬ 
ing  this  adjustment  or  makeready  pro¬ 
cess. 

Today,  the  offset  industry  consumes 
$20-billion  worth  of  paper  per  year  and 
wastes  11.4%  to  23.6%,  the  company  re¬ 
ported. 

The  company  also  said  the  Dahlgren 
inker  produces  perfect  color  immediately 
and  eliminates  color  variation  during  a 
press  run.  The  system  is  designed  to  pro¬ 
vide  uniform,  continuous  ink  flow  auto¬ 
matically  and  is  said  to  eliminate  ghosting 
and  hickies,  which  occur  because  of  in¬ 
consistencies  in  ink  application. 

In  printing,  the  dampening  system 
serves  as  a  partner  to  the  inking  system, 
the  company  said.  Thus,  the  new  Dahl¬ 
gren  inker  incorporates  the  Dahlgren 
dampener,  ink  fountainhead,  one  form 
roller,  two  oscillating  idler  rollers  and  an 
extruder — all  of  which  are  mounted  in  a 
simple  framework  that  is  bolted  to  the 
press  frame.  The  inker’s  unitized  con¬ 
struction  further  eliminates  the  need  for 
costly,  time-consuming  adjustments.  The 
Dahlgren  inker  has  been  engineered  for 
both  sheetfed  and  web  presses. 

The  system’s  electrical  circuitry,  spe¬ 
cially  designed  by  Dahlgren  engineers, 
also  improves  on  the  conventional  inking 
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SCHEAAATIC  shows  the  Dahlgren  photo-impression  offset  printing  con¬ 
figuration. 
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system,  the  company  said.  Once  a  press 
is  in  operation,  the  standard  inker  rotates 
constantly,  even  when  not  in  use.  The 
Dahlgren  system  is  designed  with  three 
separate  switches  for  shutting  off  the 
dampening  application,  the  ink  applica¬ 
tion  or  the  entire  system.  Dahlgren  said 
the  benefits  are  energy  savings  and  im¬ 
proved  on-the-job  safety. 

According  to  Dahlgren,  the  plans  are  to 
subcontract  the  manufacturing  of  the  in¬ 
king  system  and  to  be  in  production  by 
late  1981. 

MCS  design  permits 
5  free-standing  units 

Compugraphic  Corporation  introduced 
May,  19,  a  new  line  of  photocomposition 
equipment  based  on  a  modularity  concept 
which  provides  the  user  with  maximum 
flexibility  and  protection  against 
obsolescence. 

Named  the  Modular  Composition  Sys¬ 
tem  (MCS),  the  basic  configuration  has 
five  free-standing  elements:  a  keyboard; 
a  screen;  a  microprocessor-based  con¬ 
troller;  a  disk  storage  unit  and  a  choice  of 
two  digitized  typesetters.  Cost  of  the 
standard  configuration  will  be  in  the 
$30,000  range,  depending  on  the  compo¬ 
nents  and  options  chosen. 

The  two  digital  phototypesetters  avail¬ 
able  with  the  MCS  units  will  be  the  com¬ 
pany’s  high-speed  8600,  which  was  intro¬ 
duced  in  January,  1980  and  can  set  type  at 
a  speed  of  over  600  lines  per  minute ,  and  a 
new,  less  expensive  model,  the  8400, 
which  is  capable  of  setting  type  at  a  speed 
of  150  lines  per  minute. 

A  number  of  options  and  enhance¬ 
ments  for  the  basic  MCS  configuration 
will  be  available  in  the  near  future,  the 
company  stated. 

The  Advanced  Communications  Inter¬ 
face  (ACI)  will  allow  data  transmission 
from  a  word  processor  or  computer 
directly  to  a  typesetter.  Transmission 
takes  place  either  online  or,  with  a  mod¬ 
em,  by  telephone.  The  ACI  will  interface 
with  virtually  every  word  processor  and 
computer  in  use  today. 

Another  option  is  the  MCS  Printer,  a 
high-speed  output  device  that  produces 
an  inexpensive  hard-copy  proof  in  easy- 
to-read,  correspondence-quality  type. 

A  third  option  is  the  MCS  Pteview,  a 
visual  feedback  device  which  displays  a 
complete  visual  picture  of  a  job  for  review 
and  editing  prior  to  typesetting.  All  ele¬ 
ments,  including  copy  and  illustration, 
are  shown  in  position  and  in  actual  size, 
on  the  screen. 

EDITOR  &  PUBLISHER  for  May  30,  1981 


punch  up 

PR0FIT8 

ana 

mvcRO-comp 


system 


MYCRO-COMP  Systems  not  only  save 
time  and  money.  They  expand  sales! 

See  proven  cost -cutting  systems  already  in  use  by  more 
than  200  newspapers  whose  systems  continue  to  grow 
as  new  features  are  introduced.  Plus,  find  out  how  to 
aggressively  market  your  paper  with  revenue-generatin 
Mycro-Comp  features,  programmed  for  profit 
by  Mycro-Tek. 


See  us  at  Booth  #1628 
at  the 

ANPA/RI 
Conference 
Atlantic  City,  N.J. 
June  6-10 


— 

t 

rTT 

■1 

■P 

E« 

■1 

1 

r 

j 

For  more  information  on  revenue-generating 
systems  from  Mycro-Tek,  send  this  coupon, 
or  cail  toll-free. 
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Information  Utilities  conference 
covers  First  Amendment  dilemmas 

At  the  Information  Utilities  Conference  telephone,  television,  or  citizens  band 
sponsored  by  ON-LINE  Magazine  and  radios — was  excused  from  First  Amend- 
held  earlier  this  year  in  New  York  City,  ment  obligations  or  protections. 

Jane  H.  Yurow,  a  senior  policy  analyst  To  be  clear  about  what  the  First 
with  the  National  Telecommunications  and  Amendment  does — it  provides  a  limited 
Information  Administration  in  Washing-  protection  against  interference  with  indi¬ 
ton,  D.C.,  addressed  the  attendees  during  viduals'  rights  to  speak  and  write  as  well 
a  session  on  Public  Policy.  Yurow’s  com-  as  to  receive  information  from  others.  It 
ments  did  not  reflect  NTIA  views,  and  prohibits  the  government  from  prior  res- 
were  strictly  her  own.  Excerpts  from  that  traints  on  private  speech,  writing  or 
speech  follow.  assembly.  That  is,  the  government  can- 

I  want  to  talk  a  little  today  about  the  not  censor  private  expression.  The  First 
First  Amendment.  I  am  not  a  First  Amendment  does  not  address  in  any  way 
Amendment  scholar,  but  1  am  fascinated  a  private  organization’s  or  individual's 
by  the  dilemmas  that  the  First  Amend-  decision  to  inhibit  another  private  orga- 
ment  has  highlighted  for  providers  of  nization  or  individual  from  expressing  its 
technologically  sophisticated  informa-  point  of  view.  The  film  industry  is  free  to 
tion  services.  impose  on  itself  any  sort  of  code  it  wishes 

The  First  Amendment  was  conceived  concerning  the  rating  of  films  or  the  na- 
in  an  era  of  relatively  unsophisticated  ture  of  their  distribution.  The  moral 
manual  printing  presses,  street  corner  majority  is  free  to  launch  any  campaign 
protesters,  and  horseback  mail  deliver-  that  suits  its  fancy  to  use  market  pressure 
ies — before  politicians  went  on  the  stump  to  change  the  programming  on  tv.  The 
and  long  before  they  spoke  to  crowds  moral  majority  cannot  so  easily  demand 
from  the  caboose  of  a  train.  that  public  libraries  take  certain  books 

The  First  Amendment  is  technology  out  ofcirculation.  Parents  cannot  so  easi- 
neutral.  The  new  information  technolo-  ly  demand  that  schools  cease  providing 
gies  and  the  services  provided  over  them  sex  education  to  adolescent  children, 
must  be  responsive  to  First  Amendment  Such  demands,  requiring  the  government 
concerns  in  much  the  same  way  as  was  to  censor  speech  and  books,  run  up 
required  of  simpler  modes  of  communica-  against  the  express  protections  of  the 
tion  back  in  the  18th  century.  Over  the  First  Amendment, 
years,  courts  and  regulatory  agencies  What  is  the  First  Amendment  intended 
have  sometimes  shaped  interpretations  of  to  protect?  Scholars  identify  different 
the  First  Amendment  to  justify  apparent-  goals  served  by  the  First  Amendment.  I 
ly  competing  public  policy  objectives,  would  like  to  list  four;  First,  the  ability  of 
But  no  judicial  opinion,  law  or  regulatory  individuals  to  express  their  own  thoughts 
decision  has  ever  said  that  a  particular  freely  is  fundamental  to  an  open,  demo- 
information  service  or  technology — be  it  cratic  society;  Second,  wide  distribution 


0 

Your  source  for 


For  insert  jackets  For  bottom  wrap 


We  invite  you  to  relax  and  visit  with  us  in  our 
hospitality  suite  at  the  Deauville  Hotel 
and  Motor  Inn  on  the  Boardwalk  at 
Brighton  Avenue,  Atlantic  City. 
ANPA/RI  Conference  •  June  6-10,  1981 


of  political  information  and  information 
about  the  workings  of  government  is 
essential  to  participation  in  the  political 
process  and  to  effective  criticism  of  the 
government.  The  public  needs  this  type 
of  information  to  oversee  the  actions  of 
government,  and  to  protect  itself  against 
abuses  of  power;  Third,  a  diversity  of 
thought  and  viewpoint  promotes  a  “mar¬ 
ketplace  of  ideas.”  For  example,  art, 
music,  and  literature  are  essential  to 
cultural  development,  scientific  and  tech¬ 
nical  information  underlies  advancement 
in  the  areas  of  science  and  technology; 
Fourth,  information  enables  individuals 
to  make  more  effective  decisions  in  all 
areas  of  their  lives.  For  example,  pro¬ 
duct-related  information,  such  as  cost, 
reliability,  and  safety  information,  influ¬ 
ences  consumer  choices  in  the  market¬ 
place. 

This  list  of  lofty  goals  makes  us  feel 
warm  all  over,  proud  of  our  country,  and 
ready  to  challenge  any  scoundrel  who 
would  doubt  the  central  importance  of  the 
goals  of  free  speech  and  free  press. 
However,  these  four  goals  embody  a 
dilemma — they  are  at  times  conflicting. 
So,  from  the  viewpoint  of  a  legislator, 
regulator,  or  a  firm  whose  business  it  is  to 
provide  information  services  it  may  at 
times  become  necessary  to  choose  among 
the  various  First  Amendment  goals  in 
order  to  make  reasoned  public  policy, 
legal,  or  economic  decisions. 

What  is  the  nature  of  the  conflict 
among  First  Amendment  goals?  The  First 
Amendment  protects  speakers  and  au¬ 
thors  particularly,  according  to  judicial 
interpretations  over  the  last  200  years, 
when  the  subject  of  the  speech  or  writing 
is  political.  Free  speech.  According  to 
other  judicial  interpretations,  the  First 
Amendment  also  fosters  the  open  dis¬ 
semination  of  ideas  so  that  listeners  and 
readers  can  have  ready  access  to  a  plenti¬ 
ful  and  diverse  supply  of  ideas.  Diversi¬ 
ty — a  popular  concept  in  the  information 
provision  sector. 

From  the  perspective  of  an  information 
provider — a  newspaper,  tv  station,  cable 
operator,  or  videotex  company — how 
(Continued  on  page  42) 
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(Continued  from  page  40) 
does  this  conflict  work  itself  out?  Some¬ 
times  not  too  well. 

For  newspapers — the  mass  medium 
that  existed  at  the  time  the  First  Amend¬ 
ment  was  drafted — freedom  of  the  press 
continues  to  mean  just  that.  The  assump¬ 
tion  continues  to  be  made — although  it 
may  no  longer  be  accurate  on  account  of 
the  extent  of  conglomeration  in  the  news¬ 
paper  industry — that  diversity  is 
achieved  through  the  availability  of  a 
large  number  of  newspapers  with  poten¬ 
tially  different  editorial  policies.  Any  one 
newspaper  may  print  what  it  likes  and 
refuse  to  print  what  it  does  not  like.  The 
government,  at  least  may  not  interfere 
with  its  choices,  although  advertisers  and 
subscribers  may. 

There  is,  of  course ,  a  different  story  for 
broadcasters  and  currently  also  for  cable 
casters.  That  is,  the  law  concentrates 
more  heavily  on  the  rights  of  information 
receivers  in  these  media  than  in  the  news¬ 
paper  medium.  Historically,  its  justifica¬ 
tion  for  this  emphasis  has  been  spectrum 
scarcity.  Although  such  a  justification 
may  no  longer  be  applicable,  the  notion  is 
deeply  rooted  in  that,  in  concentrating  on 
the  rights  of  audiences,  the  law  fosters 
government  regulation  of  content  in  order 
to  achieve  diversity. 

In  terms  of  the  types  of  information 
delivered  and  the  audiences  receiving  this 
information,  are  broadcast  services. 


cable  services,  and  videotex  services  the 
same  as  newspapers?  The  same  as  each 
other?  Each  unique?  Somewhat  the  same 
but  also  somewhat  different?  Do  the 
answers  to  these  questions  matter?  The 
answers  to  the  first  four  questions  are 
evolving.  The  answer  to  the  last  question 
is  yes — it  does  matter.  It  matters  for  the 
viability  of  the  First  Amendment  both  as 
a  protector  of  speech  and  as  a  protector  of 
receipt  of  information.  It  matters  to  those 
in  the  business  of  creating  information  for 
the  purpose  of  disseminating  it  widely, 
but  who  want  to  continue  to  be  compen¬ 
sated  adequately  for  their  efforts.  It  mat¬ 
ters  to  providers  of  various  information 
services — broadcasters,  cable  casters, 
videotex  firms — that  need  to  plan  prog¬ 
rams  and  offer  databases  in  a  manner  that 
complies  with  current  law. 

What  of  videotex?  Should  it  be  reg¬ 
ulated  as  a  broadcast  service?  Should 
there  be  a  different  result  if  the  videotex 
service  is  offered  through  your  tv  or  your 
telephone?  Why?  Why  not?  I  don’t 
know — but  teletex  service  providers 
need  to  think  about  this  set  of  concerns. 
Another  example — AT&T  wants  to  get 
into  the  business  of  providing  informa¬ 
tion.  The  American  Newspaper  Pub¬ 
lishers  Association  is  worried  that  AT&T 
if  it  becomes  a  competitor  for  the  provi¬ 
sion  of  information  might  use  its  control 
of  information  services  to  edit  or  select 
the  news  and  information  that  enters 


homes  over  cable.  AN  PA  also  worries 
that  AT&T,  by  its  size  alone  could  put 
providers  of  competing  information  pro¬ 
ducts  out  of  business.  For  example, 
AT&T  could  possibly  put  its  Yellow 
Pages  online  to  home  screens  and  thereby 
put  newspapers  doing  similar  sorts  of 
classified  advertising  online  at  a  dis¬ 
advantage.  You  say — but  AT&T  is  a  pri¬ 
vate  organization — so  where’s  the  First 
Amendment  problem?  The  ANPA  would 
like  Federal  law  to  prohibit  AT&T  from 
entering  into  the  data  services  business 
even  if  it  could  not  be  prohibited  from 
doing  so  on  anti-trust  type  grounds. 
ANPA  argues  that  AT&T’s  bigness  will 
put  it  in  a  position  to  stifle  diversity  of 
viewpoints  by  stifling  competitors  in  the 
business  of  providing  information.  But, 
wouldn’t  this  sort  of  prohibition  violate 
AT&T’s  First  Amendment  rights  of  ex¬ 
pression?  A  dilemma. 

Is  it  possible  to  achieve  policies  that 
balance  protection  of  free  expression  and 
encouragement  of  the  dissemination  of 
diverse  ideas  within  any  given  com¬ 
munications  medium?  If  not,  which 
emphasis  is  preferable?  Which  emphasis 
is  more  likely  to  do  justice  to  the  “true” 
goals  of  First  Amendment?  Are  First 
Amendment  goals  important  any  longer? 
Is  there  something  about  new  information 
technologies  that  makes  them  ill-suited  to 
absorbing  and  protecting  First  Amend¬ 
ment  notions  about  free  expression  and 
diversity?  More  concretely,  what  choices 
does  a  newspaper  make  with  respect  to 
First  Amendment  goals  when  the  news¬ 
paper  goes  electronic?  Or  what  choices 
does  the  Communications  Act  make  for 
newspapers?  Do  newspapers  remain  at 
liberty  to  gather  information  under  the 
free  press  language  of  the  Amendment,  if 
they  no  longer  remain  at  liberty  to  choose 
what  they  will  and  will  not  disseminate? 
The  list  could  go  on  and  on.  Over  the  next 
few  years,  the  manner  in  which  these 
issues  are  resolved  will,  it  must  be  ob¬ 
vious,  have  significant  economic  con¬ 
sequences  for  providers  of  new  informa¬ 
tion  services.  The  consequences  for  the 
retention  of  fundamental  American 
values  will  be  even  more  profound. 

As  Ithiel  Pool  wrote  in  a  most  interest¬ 
ing  article  on  the  First  Amendment  and 
Communications  in  the  Phi  Beta  Kappa 
Journal,  Key  Reporter,  in  the  Spring  of 
1978:  “Historically ,  free  speech  gained  or 
declined  with  the  strategic  dominance  of 
dispersed  or  centralized  structures.  A 
monoply  service  or  rationed  resource  can 
be  a  weapon  for  social  control,  or  con¬ 
versely,  diffusion  of  a  communication  de¬ 
vice  could  promote  individual  express¬ 
ion.  Printing,  for  example,  was  the  seed 
of  mrdern  free  speech  and  press; 
thousands  of  publishers  could  each  pub¬ 
lish  independently.  Electronic  networks 
are  different;  it  remains  to  be  seen  how  a 
communications  system  embedded  in 
them  will  be  conducive  to  free  speech  or 
to  controls.” 
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REPORT  OF 

NEWSPAPER  ADVERTISING  LINAGE 

FOR  1980 

An  exclusive  annual  E&P  linage  section 
1980  Total  Advertising  Linage  in  851  Newspapers  (499  Cities) 


Source  Cities  Papers  Retail  General  Automotive  Financial  Classified  Totals 

Media  Records .  69  19S  2,921.549,000  417,962,000  67,362,000  111,621,000  1,513.640,000  4,965.345,000 

Editor  t  Publisher .  430  656  5,232.167,069  507,407,974  67,794,312  97,736,405  2,002,141,327  6,327.197,356 

Grand  Total .  499  651  6,053,735,069  925,369,974  155,146,312  209,357,405  3,515.761,327  13,292.542.356 


NOTE;  Figures  in  the  second  column  of  this  table  (number  of  newrspopers)  includes  both  doily  ond  Sundoy  neurspopers,  both 
for  Medio  Records  ond  E&P  tobulotions.  Totals  do  not  odd  across  since  only  mojor  clossifications  ore  shown. 
Totals  for  Medio  Records  ore  on  on  8  column  bosis. 


1980  Newspaper  Linage,  measured  by  Media  Records,  Inc. 


Retail  Seiwral  Automotm  Fnancial  Classified  Tetal  Advertisiet 

NEWSPAPER  Cetemee  FiiH  Run  Pail  Run  FuN  Run  Part  Run  FnN  Run  Part  Rim  FuN  Run  Part  Run  FuN  Run  Pail  Ran  FaN  Rnn  Part  Ran 


ABERDEEN.  S.D. 

American  News . (e)  M-8  5,304.000  514,000  810,000  183,000  103,000  1,134.000  1.188.000  514.000 

*  American  News . (SI  M-B  2.112.000  11.000  1.048.000  20.000  58.000  188.000  121.000  4.141.000  lUOOO 

AKRON.  OHIO 

Beacon  Inumal . (e)  M-G  14.338.000  810.000  1.080.000  10.000  132.000  12.000  410.000  32.000  0.522.000  23.525.000  130.800 

Beacon  Journal . (el  C-8  11.883.000  118.000  2.202.000  13.000  110.000  15.000  554.000  42.000  0.522.000  21.821.000  848.000 

p  Oeacnn  loumal . (SI  M-G  0.808.000  1.540.000  1.350.000  3.000  08.000  142.000  4.018.000  13.218.000  1.548.000 

p  Beacon  Journal . (SI  C-8  8.351.000  1.540.000  1.438.000  3.000  83.000  180.000  4.018.000  14.143.000  1.548.000 

ATUNTA,  GEORGIA 

tdCcnstitution . (ml  M-8  11.828.000  0.388.000  3.181.000  150.000  184.000  24.000  1.205.000  10.000  12.884.000  385.000  30.151.000  1.051.801 

fdJoumal . (el  M-8  18.148.000  0.384.000  3.150.000  101.000  101.009  24.000  1.152.000  81.000  13.102.000  385.000  31.401.000  1.951.000 

Jnumal  &  Constitution . (SI  M-8  8.500.000  3.018.000  2.235.000  158.000  328.000  01.000  413.000  18.000  1.880.000  20.411.000  3.822.001 

Journal  t  Constitution . (si  M-B  2.838.000  200.000  34.000  48.000  2.854.000  0.088.000 

BALTIMORE.  MO. 

p  News-American  ....(SI  M-8  5.121,000  2.008.000  1.010.000  15.000  85.000  51.000  1.185.000  1.540.000  2.023.010 

p  News-Amencan  ....(SI  C-8  4.111.000  2.008.000  1.048.000  15.000  88.000  40.000  1.185.000  1.102.000  2.023.011 

News-American  ....(el  M-8  8.401.000  554.000  1.522.000  2.000  253.000  188.000  2.530.000  14.140.000  550.000 

News-Amencan  ....(el  C-8  8.552.000  554.000  1.355.000  2.000  225.000  111.000  2.530.000  13.014.000  550.000 

Sun . (ml  M-S  11,044.000  130.000  2.335.000  10.000  813.000  185.000  051.000  20.000  0.205.000  28.000  21.214.000  881.000 

Sun  ...(ml  C-8  8.845.000  011.000  2.015.000  14.000  122.000  114.000  584.000  18.000  0.205.000  28.000  18.051.000  801.000 

Sun  (el  M-S  14.043.000  152.000  2.312.000  11.000  111.000  185.000  505.000  20.000  G.OGS.OOO  28.000  23.828.000  1.014.810 

Sun  (el  C-8  12.835.000  081.000  2.002.000  15.000  081.000  114.000  450.000  18.000  0.008.000  28.000  22.328.000  824.000 

Sun  (SI  M-S  15.204.000  1.341.000  1.881.000  14.000  043.000  223.000  380.000  88.000  1.481.000  220.000  25.022.000  1.805.000 

Sun  (SI  C-8  14,151.000  1.225.000  1.102.000  00.000  514.000  188.000  348.000  18.000  1.481.000  220.000  24.358.000  1.800.000 

BERGEN  COUNTT.  NJ. 

tdRecord .  . (el  M-S  11.318.000  4.245.000  2.854.000  14.000  435.000  4.000  855.000  228.000  8.050.000  28.841.000  4.552.000 

Id  Record .  . (el  C-S  15,541.000  4.021.000  2.531.000  00.000  381.000  4.000  100.00  202.000  8.050.000  21.043.000  4.300.000 

p  Record .  . (SI  M-8  13.101.000  3.501.000  1.808.000  13.000  85.000  450.000  10.000  4.052.000  20.224.000  3.580.000 

p  Record .  . (SI  C-8  12.028.000  3.501.000  1.183.000  13.000  18.000  400.000  10.000  4.052.000  18.888.000  3.580.080 

BOCA  RATON.  FLA. 

tdNews .  . (el  M-8  0.810.000  240.000  418.000  28.000  403.000  10.000  3.581.000  11.408.000  250.000 

'News . (SI  M-8  3.881.000  810.000  33.000  334.000  1.880.000  1.181.000 

BOSTON.  MASS. 

Herald  American  (ml  M-S  3.100.000  1.381.000  2.188.000  33.000  182.000  4.000  353.000  11.000  1.805.000  204.000  8.128.000  1.510.010 

Herald  Amencan  (ml  C-8  3.344.000  1.220.000  1.840.000  28.000  111.000  3.000  313.000  15.000  1.805.000  204.000  8.408.000  1.482.001 

Herald  American  (SI  M-S  3.184.000  2.803.000  813.000  11.000  120.000  1.000  58.000  1.313.000  142.000  5.550.000  3.051.000 

Herald  Amencan  (SI  C-8  2.858.000  2.814.000  110.000  10.000  108.000  1.000  52.000  1.313.000  142.000  5.210.000  3.021.000 

Globe  (dl  M-S  13.228.000  181.000  3.043.000  110.000  434.000  841.000  11.412.000  28.884.000  801.000 

Globe  (dl  C-8  11.188.000  183.000  3.251.000  110.000  380.000  155.000  11.412.000  21.832.000  883.000 

p  Globe  (SI  M-S  11.451.000  3.411.000  3.333.000  58.000  288.000  244.000  15.053.000  31.013.000  3.530.000 

p  Globe  (SI  C-8  10,043.000  3.411.000  3.122.000  58.000  200.000  211.000  15.053.000  28.832.000  3.530.000 

BOULDER.  COLO. 

Camera . (el  M-8  13.208.000  238.000  808.000  308.000  120.000  3.000  8.880.000  25.034.000  242.000 

Camera . (SI  M-8  5.548.000  13.000  343.000  48.000  225.000  2.801.000  8.888.000  13.000 


PLEASE  NOTE:  Footnotes  for  above  figures,  and  the  reporting  method  used  by  Media  Records  (6  to  8  column, 
8  to  6  column,  9  and  10  column  page  formats)  are  listed  and  explained  on  page  48. 
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Retail  General  Autonwtne  Financial  Clasiitieil  Total  Ueertisini 


NEWSPRPER 

Coluinns 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

FiiH  Run 

Part  Run 

Full  Run 

Pan  Run 

ORUDEIITON,  FU. 

HeraM . 

. (e)  M-l 

11,375.000 

19.000 

159.000 

41.000 

324.000 

3.425.000 

16.350.000 

19.000 

•  NanM . 

. (S)  M-0 

5.391.000 

71.000 

1,042.000 

71.000 

251.000 

1.275.000 

1.066.000 

71,000 

OUFFM.O,  N  T. 

Courier  Express . 

. (m)  M-l 

5.531.000 

552.000 

1,592.000 

31.000 

103.000 

32.000 

506.000 

33.000 

2.219.000 

10.162,000 

641,000 

p  Courier  Express . 

. (S)  M-l 

1.735.000 

1.010.000 

2.141.000 

537.000 

122.000 

110.000 

12,425.000 

1.010.000 

T  Hews . 

. (e)  M-l 

11.261.000 

761.000 

2.360.000 

1.271.000 

5.000 

930.000 

3.000 

6,117,000 

29,131,000 

777.000 

News . 

. (S)  M-l 

3,161.000 

620.000 

655.000 

11.000 

207.000 

53.000 

900.000 

4.914,000 

631.000 

CIIMDEN,  NJ. 

Courier-Post . 

. (a)  M-6 

11.426.000 

1.312.000 

1.334.000 

221.000 

743.000 

9.015.000 

174.000 

23,351.000 

1.416.000 

Courier-Post . 

. (e)  C-l 

14.364.000 

1.312.000 

1.772.000 

304.000 

991.000 

9,015.000 

174.000 

27.051.000 

1,416.000 

*  Courier-Post . 

. (S)  M-6 

4,615.000 

209.000 

1.116.000 

52.000 

151.000 

2.365.000 

1.379.000 

209.000 

*  Courier-Post . 

. (S)  C-l 

5.611.000 

209.000 

1,243.000 

61.000 

191.000 

2.365.000 

9.411.000 

209.000 

CHMLOTTE,  N.C. 

News . 

. (e)  M-G 

7.561.000 

177.000 

1.613.000 

2,000 

115.000 

471.000 

1.353.000 

11.322.000 

179.000 

News . 

. (e)  C-l 

9.979.000 

177,000 

2.233.000 

2.000 

246.000 

631.000 

1.353.000 

21.497.000 

179.000 

p  Observer 

(m)  M-6 

10.995.000 

2,155.000 

1.542.000 

15.000 

171.000 

459.000 

1.000 

1.351.000 

3.000 

21.616.000 

2.111.000 

p  Observer 

(m)  C-l 

14.499.000 

2.213.000 

2.056.000 

17.000 

231.000 

611.000 

11.000 

1.351.000 

3.000 

25.146.000 

2,314.000 

Observer 

(S)  M-6 

4.700,000 

1,792.000 

1.739.000 

3.000 

91,000 

166.000 

4.255,000 

10.964,000 

1.795.000 

Observer 

(S)  C-l 

6.056.000 

1.792.000 

1.904.000 

3.000 

113.000 

211.000 

4.255,000 

12,559.000 

1,795.000 

CHICAGO,  ILL 

Tribune 

(m)  M-0 

23.354,000 

20.013.000 

6.026.000 

905,000 

751.000 

591.000 

1.155.000 

1.112.000 

10.165.000 

13,333.000 

41.599.000 

36,794,000 

Tribune 

(m)  C-l 

20.901,000 

19.314.000 

5.351.000 

196.000 

673.000 

599,000 

1,027.000 

1,799.000 

10.165.000 

13.333.000 

31.272.000 

36.143.000 

Tribune 

(S)  M-9 

11.391.000 

1.101.000 

4.791.000 

543.000 

255.000 

45.000 

341.000 

361.000 

11.572,000 

1.456,000 

21.394,000 

11.213,000 

Tribune 

(S)  C-l 

10,419.000 

1.260.000 

4,317.000 

526.000 

229.000 

42.000 

309.000 

332.000 

11.572.000 

1.456.000 

26.939.000 

10.616.000 

Sun-runes 

(m)  M-T6 

19,556.000 

3.516.000 

3.011.000 

55.000 

214.000 

317.000 

302.000 

1.166.000 

2.324.000 

31.992.000 

6,197,000 

p  Sun-Times . 

. (S)  M-TG 

6.390.000 

5.163.000 

1,550.000 

501.000 

124.000 

3.000 

14.000 

164.000 

2.519.000 

2.000 

10.740.000 

6.540,000 

CINCINNATI,  OHIO 

Enquirer . 

. (m)  M-9 

21,013.000 

121.000 

2.733.000 

410.000 

1.316.000 

14.359.000 

40.223.000 

121.000 

Enquirer 

(m)  C-l 

19,152,000 

121.000 

2.429.000 

365.000 

1,170.000 

14.359.000 

37.797.000 

121.000 

Enquirer 

(S)  M-9 

15.043.000 

657.000 

1,561.000 

30.000 

134.000 

309.000 

2.000 

6.745.000 

23.115.000 

619.000 

Enquirer 

IS)  C-l 

13.993.000 

655.000 

1.496.000 

30.000 

122.000 

275.000 

2.000 

6.745.000 

22.647.000 

617,000 

Post... 

(e)  M-9 

12.240.000 

1.009.000 

2.339.000 

60.000 

231.000 

37.000 

471.000 

49.000 

2.561.000 

22.000 

11.066.000 

1.179,000 

Post... 

(e)  C-l 

11.115.000 

945,000 

2.017.000 

55,000 

206.000 

33.000 

425.000 

43.000 

2.561.000 

22.000 

16.611.000 

1,100.000 

CLEVELAND.  OHIO 

Plain  Doaler . 

. (m)  M-9 

20.002.000 

4.651.000 

3.230.000 

104.000 

412,000 

163,000 

1.136,000 

16.000 

11.040.000 

36.321,000 

5.011.000 

Plain  Dealor . 

. (m)  C-l 

11.034,000 

4.274.000 

2.175,000 

96.000 

421.000 

146.000 

1,010.000 

76.000 

11.040.000 

33.125.000 

4,592,000 

Plain  Dealer . 

(S)  M-9 

12,051.000 

1.656.000 

1.144.000 

31.000 

149.000 

32.000 

267.000 

31,000 

7,574,000 

1.000 

21.197.000 

1.751.000 

Plain  Dealer . 

(S)  C-l 

11.270.000 

1.576.000 

1,741.000 

35.000 

134.000 

29.000 

239.000 

21,000 

7.574.000 

1.000 

20.963.000 

1.669,000 

Press . 

(e)  M-9 

13.637.000 

3.336,000 

2.340.000 

113,000 

300.000 

47.000 

624.000 

11,000 

2.636.000 

90.000 

19,123.000 

3,614,000 

Press. 

(e)  C-l 

12,340.000 

3,073.000 

2.012.000 

106.000 

267.000 

41.000 

555.000 

16.000 

2.636.000 

90.000 

11.166.000 

3.336,000 

‘COLUMOUS.  GA. 

\ 

Enquirer 

(m)  M-l 

9.125,000 

1.325,000 

1,112.000 

32.000 

92.000 

209.000 

23,000 

3,611.000 

14.196,000 

1,310.000 

p  Led|ei -Enquirer . 

IS)  M-l 

5.315.000 

74.000 

1.004.000 

40.000 

113.000 

990,000 

7.537.000 

74.000 

COLUMBUS,  OHIO 


Dispatch . 

te) 

M-9 

11,734.000 

2.993.000 

2.163.000 

110.000 

541.000 

611.000 

13,000 

7.072.000 

29,509.000 

3.116.000 

Dispatch 

(e) 

C-l 

16.973,000 

2.966.000 

1,922.000 

109.000 

417,000 

605.000 

12.000 

7.072.000 

27,370,000 

3.016.000 

Dispatch  . 

IS) 

M-9 

10.561,000 

1.712.000 

1.520.000 

4.000 

196.000 

412.000 

6.997.000 

19.723,000 

1.716.000 

Dispatch 

IS) 

C-l 

9.491.000 

1.712.000 

1,441.000 

4,000 

177.000 

367,000 

6,997.000 

11,510.000 

1.716.000 

Citizan-lnurnal . 

(m) 

M-9 

6.196,000 

4.000 

2.041.000 

406.000 

163.000 

2.602.000 

13.161.000 

4.000 

Citizen-loumal. 

(m) 

C-l 

6,125.000 

4.000 

1,113.000 

361.000 

767.000 

2.602.000 

12.021,000 

4,000 

DALLAS.  TEXAS 

TNews . 

. (m) 

M-9 

29,101,000 

3,373.000 

3.516.000 

74.000 

393.000 

754.000 

5,000 

22.903.000 

57.614.000 

3,452.000 

News 

(m) 

C-l 

26.592,000 

3.259,000 

3.117.000 

72.000 

349.000 

670.000 

5.000 

22.903.000 

53.171.000 

3,336.000 

News 

(S) 

M-9 

11,711.000 

3,631.000 

1.719.000 

239,000 

132,000 

411.000 

15.000 

12.251.000 

345,000 

26,414.000 

4.230.000 

News 

(S) 

C-l 

10,741,000 

3,574.000 

1.661.000 

231.000 

121.000 

311,000 

14.000 

12,251,000 

345.000 

25,191,000 

4.171.000 

Times-Heralil . 

(e) 

M-9 

27.343.000 

2.747.000 

3,320.000 

24.000 

436.000 

551.000 

9.000 

11.647.000 

50.471.000 

2.710,000 

Times-Herald . 

la) 

C-l 

24.530,000 

2,705.000 

2.951,000 

24.000 

311.000 

496,000 

1.000 

11,647.000 

47,116.000 

2,737.000 

p  Times-Herald . 

IS) 

M-9 

14,316.000 

1,230.000 

2.201.000 

292.000 

127.000 

2.000 

210.000 

9.331.000 

26,291.000 

1.524.000 

p  Times-Herald . 

. (S) 

C-l 

13.209.000 

1.230.000 

2.094.000 

292.000 

117.000 

2.000 

256,000 

9.331.000 

25.036.000 

1.524,000 

OmON.  OHIO 


loumal  Herald . 

. (m) 

M-9 

13.259.000 

323.000 

1.100.000 

224.000 

405.000 

2.000 

6.111,000 

22.079,000 

325.000 

loumal  Herald . 

(m) 

C-l 

11.915.000 

311.000 

1,606.000 

199.000 

360.000 

2,000 

6.111.000 

20,541.000 

313.000 

News. 

(e) 

M-9 

14,215.000 

3,307,000 

1,760.000 

40.000 

211.000 

52.000 

406.000 

61.000 

6.111.000 

22.995,000 

3.462.000 

News. 

(a) 

C-l 

12.111.000 

3.035.000 

1.564,000 

36.000 

194.000 

46.000 

361.000 

55.000 

6,111.000 

21,403.000 

3.174,000 

p  News. 

(S) 

M-9 

1,154.000 

106.000 

1,351.000 

91.000 

215.000 

2.190.000 

12.705.000 

106.000 

p  News. 

(S) 

C-l 

7,535.000 

106.000 

1.321.000 

14.000 

191.000 

2.190.000 

12.025.000 

106.000 

DENVER,  COLO. 


Rocky  Mt  News . 

. (m)  M-T6 

27.255.000 

2.665.000 

541.000 

1.256.000 

22.532.000 

54,349,000 

p  Rocky  Mt  News . 

. (S)  M-T6 

7.141.000 

1.350.000 

71.000 

257.000 

3.704.000 

12.549.000 

Pest. 

(0)  M-9 

22.111,000 

1.416.000 

3,661,000 

51.000 

631,000 

5.000 

1.372.000 

21.000  13.943,000 

41.119.000 

1.501.000 

Post. 

(0)  C-l 

19,996.000 

1,259,000 

3,259.000 

45.000 

561.000 

4.000 

1,223.000 

25.000  13.943.000 

39,153.000 

1.334,000 

Post 

(S)  M-9 

13.470.000 

2.551.000 

221.000 

497.000 

11.137.000 

21.603.000 

Post 

($)  C-l 

12.790.000 

2.413,000 

207,000 

445.000 

11,137.000 

27.712,000 

TDETROIT,  MICH. 

Free  Press . 

. (m)  M-169 

15,733.000 

3.913.000 

2.715.000 

67.000 

513.000 

10.000 

464.000 

49.000 

4,922.000 

24.455.000 

4,113.000 

Free  Press . 

(m)  C-l 

14.514.000 

3.777,000 

2.515.000 

64.000 

475.000 

9.000 

433.000 

46,000 

4.922.000 

22.967.000 

3.900.000 

p  Free  Press 

(S)  M-169 

5,271,000 

1,612.000 

1,910.000 

12.000 

147.000 

213.000 

1.000 

2.277.000 

9.911.000 

1.695.000 

p  Free  Press . 

(S)  C-l 

4.953.000 

1.605.000 

1,156.000 

12.000 

141.000 

264.000 

1.000. 

2.277.000 

9.514.000 

1.611.000 

News 

(e)  M-9 

21.257,000 

5.162.000 

2.152.000 

103.000 

412,000 

11.000 

479.000 

64.000 

11.366.000 

36.U9.000 

6.043.000 

News 

(e)  C-l 

19.014.000 

5.517.000 

2.535.000 

91.000 

429.000 

10.000 

425.000 

57.000 

11,366.000 

33.122.000 

5.671.000 

News 

(S)  M-9 

9.550,000 

4,125.000 

1.650,000 

159.000 

216.000 

5.000 

291.000 

1,000 

7.749.000 

19.477.000 

4,297.000 

News 

IS)  C-l 

1.106.000 

4.041.000 

1.549.000 

157,000 

194.000 

4.000 

261.000 

1.000 

7.749.000 

11.510.000 

4.210.000 
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NEWSr/tHR 


COtWMIS 


Friiln  Firttai 


■Mail  twMral  MsMtKn  HnKlal  CbniM 


NEWSFSHR 

CoImms 

FoNRun 

Part  Ran 

FoNRm 

Part  Ran 

FuNRai 

Part  Ran 

FMIRia 

Part  Nil 

FMIRin 

Part  Rmi 

FuNNun 

PartNun 

DULUTH.  MUM. 

MHeraM . 

...(0)  M-G 

5.435.900 

959.900 

901.000 

5.900 

31.900 

95.900 

2j31J00 

9JOO.OOO 

9S4JII 

MHanM . 

..(0)  C-l 

7.0T7.000 

959.000 

1.969.000 

5.900 

41.900 

127.900 

2.531J00 

itjnjoo 

IS4JN 

News  Tnbune . 

.(m)  M-C 

5.790.000 

1.005.000 

923.900 

5.000 

30.900 

97.900 

3.107.000 

9.903.000 

IJIMN 

News  Tnhune . 

.(m)  C-0 

7.535.900 

1.0005.000 

1.997.000 

5.900 

39.000 

130.000 

3.197.900 

12.934JOO 

1J10J00 

r  News  Tnbeee . 

..(S)  M-G 

4.700.000 

1.356.000 

1.063.900 

29.000 

47.900 

52.900 

1.992.900 

7M5.000 

U70J00 

p  News  Tnbene . 

..(S)  C-0 

5.931.000 

1.356.000 

1.193.000 

20.900 

55.000 

70.000 

1.092.900 

9J74JOO 

U70J00 

ERIE.  PR. 

Times 

..(0)  M-9 

11.390.000 

111.000 

1.259.000 

65.000 

315.000 

3.536.000 

10.724J00 

HIM 

fimes 

..(0)  C-0 

10.325.000 

111.000 

1.119.000 

59.900 

290.000 

3.536.000 

15.tt7J00 

HIM 

p  Tinws-News 

..(S)  M-9 

G.353.000 

1 76.000 

1.217.000 

71.000 

367.000 

2J17.000 

10J30J00 

17fM 

p  rnws-News 

..(S)  C-0 

5.7G0.000 

176.000 

1.176.000 

66.000 

327.000 

2J17.000 

9.059.000 

170J00 

FORT  IMIDERDRLE.  FIR. 

Id  News 

..(e)  M-G 

22.413.000 

3.272.000 

2.096.000 

27.000 

431.000 

12.000 

927.000 

112.000 

19.902.900 

2.022.000 

45.197.900 

CJ47.900 

MNews 

..(e)  C-0 

29.201.000 

3.993.000 

2.777.000 

33.000 

574.000 

14.000 

1.192.900 

135.000 

19.902.090 

2.022.900 

52.094 JOO 

0.099 

p  News  1  Sun  SenUnel . 

...(S)  M-G 

11.395.000 

3.213.900 

1.747.000 

191.900 

159.000 

63.000 

649.900 

344.000 

7.140.090 

1.225.900 

21.102000 

4.940.900 

p  News  t  Sun  SenUnel . 

...(S)  C-0 

14.049.900 

3.901.000 

1.970.000 

119.000 

195.000 

99.000 

962.000 

450.900 

7.140.900 

1.225.900 

24.230.900 

omooo 

News  S  Sun  SenUnel . 

....(s)  M-G 

9.619.000 

99.000 

104.900 

34.000 

4.974.900 

14.775000 

News  1  Sun  SenUnel . 

....(s)  C-9 

12.925.000 

136.900 

139.000 

45.000 

4.974.900 

19.059.900 

MSun  SenUnel . 

..(m)  M-G 

20.9GG.OOO 

4.959.000 

2.155.000 

94.000 

392.000 

23.000 

1.072.900 

299.900 

16.932.900 

4.502.900 

41.979.000 

9.905.900 

tdSun  SenUnel . 

..(m)  C-9 

20.217.000 

G.141.000 

2.970.000 

119.000 

522.000 

29.000 

1.429.000 

370.000 

16.932.000 

4.502.090 

M.431.900 

1U79J00 

GART.  IND. 

Post-Tribune . 

....(e)  M-9 

14.290.000 

3.149.000 

1.419.000 

45.000 

213.900 

49.000 

95.000 

169.000 

4.952.000 

21.200.900 

3.411J00 

Pest-Tribune 

(e)  C-0 

12.94G.000 

2.993.000 

1.260.000 

42.000 

199.000 

44.900 

95.900 

150.900 

4.952.900 

19.090.000 

3m09O 

p  Pest-Tribune 

(S)  M-9 

9.959.000 

.  703.000 

1.230.000 

37.000 

94.000 

33.900 

194.900 

79.000 

1.795.900 

12.293.000 

951.900 

p  Post-Tribune 

(S)  C-0 

9.393.000 

626.000 

1.211.000 

33.000 

96.000 

29.000 

164.000 

69.000 

1.795.900 

11.690.900 

757.900 

GRAND  FORKS.  N.D. 

HeraW . 

....(e)  M-0 

G.G39.000 

759.000 

1.103.000 

5.000 

65.000 

371.000 

2.491.900 

19.950.900 

704.900 

•Herald . 

....(S)  M-9 

4.1G1.000 

331.000 

1.019.000 

6.000 

49.900 

209.000 

755.000 

6.212.900 

337.000 

THARTFORD.  COHN. 

Courant . 

...(m)  M-9A9 

17.51G.000 

3.999.000 

2.770.000 

113.000 

716.000 

161.000 

760.000 

464.000 

10.321.900 

32.452.900 

4.037.900 

Courant 

...(m)  C-9 

15.942.000 

3.632.000 

2.496.000 

100.000 

641.000 

144.000 

693.900 

417.000 

10.321.900 

30.342.900 

4.293.000 

p  Courant 

IS)  M-9A9 

9.961.000 

5.300.000 

2.493.000 

102.000 

137.000 

172.000 

4.625.000 

16.395.900 

5.411.900 

p  Courant 

(S)  C-9 

9.22G.000 

5.307.000 

2.359.000 

102.000 

126.000 

159.000 

4.625.900 

15.510.000 

5.409.900 

HONOLULU.  HAWAII 

Adnitlsor . 

...(m)  M-9 

21.719.000 

2.299.000 

536.000 

1.216.000 

9.330.000 

36.249.900 

Advortiser . 

...(m)  C-9 

19.345.000 

2.035.000 

476.000 

1.091.000 

9.330.000 

33.426.900 

Star-OuUeUn . 

....(e)  M-9 

22.925.000 

2.262.000 

520.000 

1.217.000 

9.329.000 

30.429.900 

Stnr-OulleUn . 

....(e)  C-9 

20.329.000 

2.011.000 

462.000 

1.092.000 

9.329.900 

33.417.000 

p  Stir-Oulletin  A  AdvotUser . 

....(S)  M-9 

9.777.000 

1.963.000 

152.900 

365.900 

5.514.900 

17.699.900 

p  Star-OulleUn  A  AdooiUsor . 

....(S)  C-9 

9.733.000 

1.740.000 

139.000 

322.000 

5.514.900 

16.474.000 

HOUSTON.  TEXAS 

Cbronicle 

(e)  M-9 

24.953.000 

7.575.000 

3.743.000 

144.000 

414.000 

2.000 

562.000 

31.000 

41.016.000 

17.900 

71.959.000 

7.709.900 

Chronicio 

(e)  C-9 

22.109.000 

7.364.000 

3.329.000 

140.000 

369.000 

2.000 

500.000 

29.000 

41.016.000 

17.000 

67.792.900 

7.551.000 

Cbronicle 

(S)  M-9 

11.039.000 

4.319.000 

2.017.000 

243.000 

112.000 

293.000 

4.000 

19.705.000 

99.900 

33.209.000 

4.004.000 

Cbronicle 

(S)  C-9 

9.94G.OOO 

4.317.000 

1.979.000 

243.000 

102.000 

253.000 

4.000 

19.795.900 

99.900 

31.937.000 

4.002.900 

Post 

(m)  M-9 

25.419.000 

6.143.000 

3.573.000 

53.000 

439.000 

536.000 

29.000 

26.060.000 

17.000 

50.301.900 

0.242.900 

Post 

(m)  C-9 

22.647.000 

5.999.000 

3.179.000 

50.000 

390.000 

476.000 

26.000 

26.060.060 

17.000 

53.995.900 

6.902.000 

p  Post 

(S)  M-9 

9.400.000 

3.264.000 

1.776.000 

259.000 

135.000 

252.000 

3.000 

9.554.000 

113.900 

19.169.900 

3.630.900 

p  Post 

(S)  C-9 

7.547.000 

3.264.000 

1.699.000 

259.000 

123.000 

225.000 

3.000 

9.554.900 

113.000 

19.199.000 

3.030.900 

KANSAS  CITY.  MO. 

Times 

(m)  M-G 

15.242.000 

6.453.000 

1.911.000 

52.000 

299.000 

1.000 

494.000 

9.000 

7.397.000 

25.316.900 

0.515.000 

Times 

(m)  C-9 

20.061.000 

6.491.000 

2.413.000 

52.000 

399.000 

1.000 

659.000 

9.000 

7.397.000 

31.000.900 

6.553.900 

Stir 

(e)  M-G 

4.377.000 

1.507.000 

1.610.000 

140.000 

244.000 

19.000 

377.000 

139.000 

5.404.000 

12.160.900 

1.912.900 

Stir 

(e)  C-9 

5.936.000 

1.569.000 

2.147.000 

149.000 

325.000 

19.000 

502.000 

146.000 

5.404.000 

14.309.900 

1.902.900 

Stir 

(S)  M-G 

9.052.000 

3.099.000 

1.540.000 

74.000 

69.000 

177.000 

6.314.000 

10.177.000 

3.173.900 

Stir 

(S)  C-9 

10.336.000 

3.099.000 

1.760.000 

74.000 

94.000 

230.000 

6.314.900 

19.749.900 

3.173.000 

KNOXVILLE.  TENN. 

Journal . 

....(m)  M-9 

10.339.000 

212.000 

1.904.000 

9.000 

150.000 

9.000 

499.000 

5.375.000 

19.310.000 

230.900 

Journal . 

(m)  C-9 

9.419.000 

212.000 

16.603.000 

9.000 

133.000 

9.000 

444.000 

5.375.900 

17.124.000 

230.000 

Nows-Sentinol 

le)  M-9 

13.704.000 

236.000 

1.941.000 

159.000 

9.000 

309.000 

5.255.000 

21.409.900 

245.900 

News-SenUnel 

(e)  C-9 

12.439.000 

236.000 

1.636.000 

141.000 

9.000 

275.000 

5.255.000 

19.995.000 

245.900 

p  News-SonUnel 

(S)  M-9 

7.299.000 

390.000 

1.529.000 

7.000 

79.000 

405.000 

2.926.000 

12.249.000 

307.000 

p  Nows-SenUnol . 

. (S)  C-9 

6.607.000 

390.000 

1.496.000 

7.000 

72.000 

359.000 

2.926.000 

11.403.000 

397.900 

TLaiNGTON.  KT. 

Herald . 

....(m)  M-GA9 

12.913.000 

936.000 

1.202.000 

1.000 

123.000 

296.000 

6.393.000 

21.000.000 

937.900 

Herald . 

....(m)  C-9 

14.102.000 

939.000 

1.340.000 

1.000 

133.000 

327.000 

6.393.000 

22.529.900 

940.900 

p  Herald . 

. (S)  M-GA9 

9.109.000 

313.000 

1.242.000 

116.000 

141.000 

2.927.000 

12.403.900 

313.000 

p  HiraM-Leader . 

. (S)  C-9 

9.763.000 

316.000 

1.275.000 

125.000 

159.000 

2.927.000 

13.177.000 

310.900 

LITTU  ROCK.  ARK 

Arkansas  Gazette . 

....(m)  M-9 

9.097.000 

3.749.000 

1.659.000 

307.000 

339.000 

3.442.000 

15.151.000 

3.749.000 

p  Arkansas  Gazette . 

. (S)  M-0 

4.716.000 

1.305.000 

1.194.000 

14.000 

149.000 

294.000 

2.139.000 

9.512.000 

1.319.900 

LONG  REACH.  CALIF. 

Independent . 

. (m)  M-9 

12.052.000 

5.419.000 

2.491.000 

35.000 

362.000 

397.000 

110.000 

10.715.900 

360.000 

20.291.000 

5,927.900 

p  Independent  Press  Teleiram 

.....(S)  M-9 

4.952.000 

679.000 

1.296.000 

190.000 

56.000 

50.000 

3.323.000 

9.570.000 

950.900 

IONS  ISUMD.  N.T. 


Newsday . 

. (e)  M-T6 

16.949.000 

7.972.000 

2.555.000 

307.000 

1.097.000 

95.000 

1.700.000 

632.000 

19.032.000 

62.000 

32.416,000 

9.730.900 

Nnwsday 

(e)  C-T5 

14.195.000 

6.950.000 

2.129.000 

250.000 

914.000 

73.000 

1.417.000 

527.000 

10.032.000 

62.000 

29.779.900 

9.540.000 

Newsday 

(S)  M-T6 

10.476.000 

5.953.000 

1.676.000 

139.000 

199.000 

1.000 

266.000 

229.000 

3.633.000 

3.000 

10.241.000 

omooo 

Newsday 

IS)  C-T5 

9.536.000 

5.369.000 

1.557.000 

132.000 

169.000 

1.000 

231.000 

196.000 

3.633.000 

3.000 

15.120.900 

5.711 

LOS  AN6ELES/SAN  FERNANDO  VAUEY.  CALIF. 

Valley  News . 

. (m)  M-9 

17.055.000 

6.750.000 

2.109.000 

41.000 

364.000 

5.000 

595.000 

109,000 

19.697.000 

39.902.900 

7.001.000 

p  Valley  News . 

. (S)  M-9 

4.409.000 

1.524.000 

1.110.000 

237.000 

69.000 

2.000 

93.000 

4.000 

7.051.000 

12.731.900 

1.707.900 
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NEWSPAPER  Columns 

LOS  MSEIES.  CUIF. 

riroos . (m)  M-0 

Times . (S)  M-l 

HeraM-Euminer . (e)  W-O 

HeraM-Euminer . (S)  M-B 

MACON.  GA. 

Telefraoli . (m)  M-8 

p  Telepaph  A  News . (S)  M-8 

MANCHESTER,  N.H. 

Union  Leader . (d)  M-8 

p  News  Hampshire  News . (S)  M-8 

MEMPHiS.  TENN. 

Commerciai  Appeai . (m)  M-9 

Commercial  Appeal  . (m)  C-8 

Commercial  Appeal .  (S)  M-9 

Commercial  Appeal .  (S)  C-8 

Press  Scimitar  (e)  M-9 

Press  Scimitar  (e)  C-8 

MIAMI.  FIA. 

Herald . (m)  M-6 

Herald  (m)  C-8 

Herald  (SI  M-G 

Herald  (S)  C-8 

News  (e)  M-6 

News  (e)  C-8 

TMINNUPOLIS,  MINN. 

MTikm - (*)  M-4 

MTiMmm _ (m)  C-8 

Ttftmw _ (S)  M-A 

Trtat _ (S)  C4 

MStir _ (t)  M-A 

MSlw _ (•)  C4 

SIwTtkM _ (i)  M4 

SlarTiftne _ (s)  C4 


NASHVIUE,  TBNL 

M-9 

M-9 

Twwmw . 

- (5) 

C4 

ORANGI  COUNTY,  ULIF. 
Riflster _ 


Retail  General  Automotire  Financial  Classified  Total  Adrertlsini 


Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

39.011,000 

20.420.000 

6.177.000 

410.000 

945.000 

280.000 

1.891.000 

487.000 

19.481.000 

14.595,000 

67.725.000 

36.234.000 

17,216.000 

8,250.000 

4.804.000 

438.000 

271.000 

48.000 

615.000 

167.000 

16,363.000 

8.899.000 

39.302.000 

17.814,000 

6.523.000 

802.000 

2.360.000 

104.000 

276.000 

9.000 

148.000 

9.000 

2.503.000 

1.000 

11.905.000 

926,000 

1.722.000 

82.000 

810.000 

197,000 

75.000 

2.000 

19.000 

1,155.000 

3.789.000 

281.000 

9.263,000 

982.000 

1.195.000 

26.000 

213.000 

8.000 

323.000 

35.000 

2.975.000 

10.000 

14.022.000 

1.063.000 

5.025.000 

256.000 

1.064.000 

24.000 

100.000 

4.000 

195.000 

35.000 

1.120.000 

7.513.000 

319.000 

0.134,000 

2.367,000 

1.877.000 

230.000 

399.000 

5.440.000 

16.536.000 

2.367.000 

4.591.000 

1.236.000 

1,140.000 

240.000 

137.000 

2.300.000 

8.418.000 

1,236.000 

18.370.000 

2.034.000 

1,721,000 

19.000 

233.000 

8.000 

419.000 

50.000 

7.234.000 

28.089,000 

2,111.000 

16,513.000 

1,857.000 

1,530,000 

17.000 

207,000 

7.000 

372.000 

44.000 

7.234.000 

25.968.000 

1.925.000 

9.197.000 

37.000 

1.160.000 

93.000 

343.000 

3.567.000 

14.380.000 

37.000 

8.427.000 

37.000 

1,111.000 

84.000 

304.000 

3.567.000 

13.513.000 

37.000 

10.441.000 

2.059.000 

1.953.000 

20.000 

233.000 

8.000 

425,000 

50.000 

7.233.000 

20.464.000 

2.137.000 

9.352.000 

1.882.000 

1,735.000 

18,000 

207.000 

7.000 

377.000 

45.000 

7.233.000 

19.083.000 

1.952.000 

20.661.000 

7.426.000 

2,460.000 

681,000 

827.000 

162.000 

951.000 

525.000 

12.462.000 

3.961.000 

37.552,000 

12,803.000 

27.083.000 

9.075.000 

3.279.000 

894.000 

1,103.000 

213.000 

1.267.000 

684.000 

12.462.000 

3.961.000 

45.385.000 

14.875,000 

9.446,000 

5.496.000 

1.976,000 

422.000 

233,000 

48.000 

507.000 

365.000 

11.567.000 

1.130,000 

23.776.000 

7.498.000 

11.756.000 

6,674,000 

2.308.000 

525.000 

289.000 

62,000 

675.000 

470.000 

11.567.000 

1.130.000 

26.652.000 

8.898.000 

4.845.000 

124.000 

1.973.000 

13.000 

365,000 

7.000 

424.000 

1.000 

12,514,000 

20.260.000 

146,000 

6.387.000 

165.000 

2.622.000 

17.000 

485.000 

9.000 

565.000 

1.000 

12,514.000 

22,712.000 

193.000 

5,727,000 

941,000 

1,921300 

17300 

340300 

3300 

513300 

28300 

8,704300 

7300 

17350300 

996300 

7,026,000 

1,069,000 

2381300 

20300 

453300 

4300 

683300 

37300 

8,704300 

7300 

20372300 

1,137300 

6,612,000 

3388,000 

1,777300 

123300 

98300 

4300 

192300 

5300 

10,716300 

2300 

19326300 

4322300 

tmAoo 

3395300 

2393300 

134300 

120300 

5300 

254300 

6300 

10,716300 

2300 

21307300 

4342300 

7,697,000 

3354300 

1314300 

96300 

342300 

26300 

438300 

104300 

8315300 

99300 

18,954300 

3379300 

10,166,000 

3,708300 

2319300 

113300 

456300 

31300 

583300 

125300 

8315300 

99300 

22387300 

4376300 

1,618,000 

23300 

81300 

24300 

9300 

2341300 

3347300 

23300 

2,247,000 

23300 

108300 

32300 

11300 

2341300 

4343300 

23300 

15.167300 

2373300 

2358300 

2300 

857300 

ai300 

6396300 

25.5574100 

2375300 

13304300 

2352300 

2307300 

1300 

761300 

428300 

6396300 

23.4M4100 

2353300 

15.100300 

2,935300 

2358300 

2300 

8a300 

480300 

6372300 

KStlfiM 

2,937300 

13343300 

2,915300 

2307300 

2300 

754300 

427300 

6372300 

23.5274m 

2.917300 

8399300 

1,140300 

1,738300 

23300 

350300 

240300 

3346300 

144944m 

1,163300 

8373300 

1.137300 

1394300 

23300 

327300 

216300 

3346300 

14.1774m 

I.I6O3OO 

15,962300 

1313300 

8353300 

215300 

934300 

4,197300 

20300 

8,191300 

191300 

374734m 

1.9404m 

14,189300 

1345300 

7,158300 

191300 

830300 

3,731300 

18300 

8,191300 

34335300 

l.7AA4m 

12374300 

10,119300 

9356300 

1395300 

987300 

549300 

1340300 

710300 

12333300 

911300 

3A.f3A4m 

134844m 

1U70300 

9,245300 

9303300 

1313300 

892300 

488300 

929300 

640300 

12333300 

911300 

34.7A34m 

124974m 

10363300 

12,774300 

2372300 

1376300 

708300 

1335300 

896300 

U74300 

1368300 

1345300 

1A4784m 

184244m 

8335300 

10344300 

2327300 

1363300 

590300 

862300 

747300 

1361300 

1368300 

1345300 

13.9384m 

1S4954m 

6334300 

14322300 

1384300 

654300 

285300 

28300 

6I3OO 

216300 

599300 

545300 

8.7AS4m 

154AA4m 

5306300 

12382300 

1329300 

625300 

242300 

23300 

51300 

192300 

599300 

545300 

74394m 

144)A84m 

5363300 

1,906300 

680300 

873300 

1394300 

9.9294m 

20,926300 

1355300 

3,114300 

36300 

484300 

1300 

1,120300 

316300 

12374300 

38360300 

14094m 

18301300 

1393300 

2,768300 

32300 

430300 

1300 

996300 

281300 

12374300 

35,711300 

1408400 

16364300 

2323300 

2304300 

12300 

136300 

580300 

8302300 

28,135300 

24354m 

15366300 

2323300 

2,167300 

12300 

123300 

515300 

8302300 

26322300 

24354m 

134014m 

74004m 

2374300 

1,289300 

2359300 

1347300 

13300 

4S84m 

1594m 

47300 

571300 

98300 

4A4m  7418400 
445S4m 

24,784300 

13370300 

2,781300 

1389300 

274344m 

1,244300 

3321300 

93300 

53A4m 

726300 

29425400 

6I3993OO 

1337300 

114984m 

31300 

1365300 

6O3OO 

108400 

2300 

209300 

10.171400 

24351300 

93300 

PASADENA,  UlM. 


Siw-Ntws _ (d)  M4  A45S400  1,730400  1,178400 

p  Star-Newt _ (S)  M4  1,013400  133400  88A400 


7400  281400 
S4400  SA400 


254400 
2400  47400 


A,10A400 

2408400 


144AA400  1,737400 

5400400  in400 


PA5MIC,  NJ. 


_ (•)  M-9 

6,999300 

1.788J)00 

1308300 

75300 

216300 

589300 

176300 

3.9814m 

13395300 

2325300 

A4824m 

3.7494m 

34274m 

III 

III 

1,251300 

66300 

192300 

524300 

1S74m 

3.9814m 

12332300 

14744m 

{%)  M-g 

971300 

960300 

39300 

113300 

14m 

14094m 
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MEDIA  RECORDS  LINAGE 
REPORTING  METHODOLOGY 


Due  to  the  problems  rising  from  the  changes  in  newspaper  formats.  Media  Records  has  adopted  the  following  policy  in  the  interest  of  linage  comparability: 

(A)  All  six-column  formats  are  measured  as  six  column  and  then  converted  ond  reported  as  eight  columns. 

(B)  All  eight-column  formats  are  measured  and  reported  as  eight  columns. 

(C)  All  nine-column  formats  are  meosured  and  reported  as  nine  columns. 


tCOMBINED  SATURDAY  EDITION: 

Providence  (R.l.) — Bulletin  (e)  and  Journal  (m)  has  a 
combined  Saturday  edition.  The  linoge  is  shown  only 
in  the  Bulletin  (e). 

St.  Paul  (Minn.) — Pioneer  Press  (m)  and  Dispatch  (e)  has  a 
combined  Saturday  edition.  The  linage  is  shown  only 
in  the  Dispatch  (e). 

San  Jose  (Calif.) — Mercury  (m)  and  News  (e)  has  a  com¬ 
bined  Saturday  edition.  The  linage  is  shown  only  in 
the  Mercury  (m). 

Wichita  (Kans.)— Eagle  (m)  and  Beacon  (e)  hod  o  com¬ 
bined  Saturday  edition.  The  linage  is  shown  only  in 
the  Eagle  Beacon  (m),  for  the  period  Jan.  1  through 
Sept.  30,  19B0. 

*COMBINATION  NEWSPAPERS: 

Columbus  (Ga.) — Enquirer  (m)  and  Ledger  (e)  sold  in 
combination  Mon.  through  Fri.  Linage  of  one  edition 
Enquirer  (m)  is  shown. 

Lexington  (Ky.) — Herald  (m)  and  Leader  (e)  sold  in  com- 
binotion  Mon.  through  Fri.  Linage  of  one  edition 
Herald  (m)  is  shown. 

Long  Beach  (Calif.) — Independent  (m)  and  Press  Telegram 
(e)  sold  in  combination  Mon.  through  Fri.  Linage  of 
one  edition  Independent  (m)  is  shown. 

Macon  (Ga.) — Telegraph  (m)  and  News  (e)  sold  in  com¬ 
bination  Mon.  through  Fri.  Linage  of  one  edition 
Telegraph  (m)  is  shown. 
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tSTRIKES,  MERGERS,  SUSPENSIONS  OR  OTHER  CONDI¬ 
TIONS: 

Buffalo  (N.Y.) — News  (e);  Due  to  strike  conditions  no 
linage  has  been  recorded  for  Dec.  2  &  3,  1980. 

Dollas  (Tex.) — Times  Herald  Parade  discontinued  Oct.  5, 
1980. 

Detroit  (Mich.) — Free  Press  (m  and  S)  changed  from  eight 
column  width  (2400  lines  per  page)  to  nine  column 
width  (2700  lines  per  page)  effective  May  1,  1980. 
Free  Press  (m  and  S):  A  strike  condition  existed  at  the 
Free  Press  July  13  through  24, 1980.  During  this  time 
a  special  Detroit  Free  Press  section  was  printed  daily, 
July  15  through  24  and  was  distributed  with  a  dual 
masthead  newspaper,  "Detroit  News  and  Detroit  Free 
Press."  Data  in  this  report  reflects  this  situation. 

Hartford  (Conn.) — Courant  (m  and  S)  changed  from  eight 
column  width  (2400  lines  per  page)  to  nine  column 
width  (2700  lines  per  page)  effective  Feb.  1,  1980. 

Lexington  (Ky.) — Herald  (m).  Leader  (e)  and  Herald  Leader 
(S)  chonged  from  nine  column  width  (2646  lines  per 
poge)  to  six  column  width  (1806  lines  per  page) 
effective  June  1,  1980. 

Minneapolis  (Minn.) — Tribune  (m  and  S),  Star  (e)  and  Star 
Tribune  (sat);  no  record  of  advertising  is  reported  for 
Sept.  14  through  Oct.  9,  1980  due  to  strike  condi¬ 
tions. 


New  York  (N.Y.) — Post  (e)  treated  as  not  published  July 
21,1 980  due  to  a  work  stoppage  by  deliverers  union. 

Paterson  (N.J.) — News  doily  did  not  publish  June  9, 1980 
due  to  a  work  stoppage  in  the  distributor's  operation. 

Rochester  (N.Y.) — Times  Union  (e)  discontinued  their 
Saturday  publication  effective  July  12,  1980. 

Wichita  (Kans.) — Effective  Oct.  1 , 1980  the  morning  Eagle 
and  evening  Beacon  combined  the  publications  into 
one  morning  publication,  the  Eagle-Beacon.  The  cur¬ 
rent  linage  activity  for  the  morning  Eagle-Beacon  is 
reported  in  the  morning  Eagle-Beacon  listing.  The 
year-to-date  figures  in  the  morning  Eagle-Beacon 
listing  also  include  the  morning  Eagle  linage  for  the 
period  Jan.  1  through  Sept.  30,  1980. 


CODE  MARKS 

M — Measured  linage 
C — Cenverted  to  8  cehinms 
(TS) — Tabloid  S  cehimns 
(T6) — Tabloid  6  columns 
*  inchides  Family  Weekly  linage 
P — inchides  Parade  linage 
FD — PubRshed  5  days  a  week  only 
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Syndicates 


By  Lenora  Williamson 


Foreign  cartoonists  invited  to  U.S. 


Initial  recipients  of  the  Distinguished 
Foreign  Cartoonist  Award  being  estab¬ 
lished  by  the  Association  of  American 
Editorial  Cartoonists  are  an  East  Euro¬ 
pean  who  survived  Auschwitz  and  a 
young  South  American  now  in  prison. 

Those  being  honored  are  Eryk  Lipinski 
of  Warsaw,  Poland,  and  Francisco 
Laurenzo  Pons  of  Montevideo,  Uruguay. 

The  presentations  are  planned  for  June 
20  during  the  25th  annual  convention  of 
the  AAEC  in  Nashville  from  June  15-20. 

AAEC  president  Sandy  Campbell  of 
the  Nashville  Tennessean  and  the  inter¬ 
national  affairs  committee  chairman,  car¬ 
toonist  Jerry  Robinson,  announced 
establishment  of  the  awards.  The  asso¬ 
ciation  has  received  confirmation  that 
Lipinski  will  come  to  Nashville  for  the 
ceremony  and  also  bring  an  exhibition  of 
leading  graphic  humor.  Cartoons  Poland, 
to  be  shown  at  Vanderbilt  University  in 
Nashville  during  the  convention. 

Campbell  and  Robinson  said  that  the 
possibility  of  Laurenzo  coming  to  Nash¬ 
ville  to  receive  his  award  is  now  in  the 
hands  of  the  foreign  ministry  in  Uruguay. 
In  a  personal  visit  to  the  Uruguayan 
Embassy  in  Washington,  they  appealed 
to  that  government  to  allow  the  cartoonist 
and  his  family  to  travel  to  Nashville.  They 
said  that  favorable  action  would  be  seen 
as  a  humanitarian  act  and  as  a  gesture  of 
good  will  to  Laurenzo’s  North  American 
colleagues. 

Laurenzo,  a  former  cartoonist  for  Mar- 
cha,  the  weekly  review  of  hemispheric 
political  and  cultural  affairs,  and  El 
Occidental,  a  journal,  and  the  newspap¬ 
er,  El  Popular,  was  arrested  in  1978  and 
convicted  of  unspecified  charges  by  a 
military  court  and  sentenced  to  a  term  of  6 
•A  years.  Now  held  in  Libertad  Prison,  he 
is  said  to  be  in  poor  health.  Laurenzo’s 
wife  and  three-year-old  son  live  in  Monte¬ 
video. 

Lipinski  began  cartooning  in  1928  for 
the  magazine,  Pobudka,  and  was  a  found¬ 
er  of  a  satiric  weekly,  Szpilki,  and  served 
as  its  editor  in  chief  for  nine  years.  During 
World  War  II,  Lipinski  forged  papers  re¬ 
quired  for  non-Jews  to  enter  the  Warsaw 
Ghetto.  They  were  delivered  by  a  friend 
who  concealed  a  small  caricature  by 
Lipinski  of  the  intended  recipient  in  her 
palm.  She  identified  the  person  at  a  cafe 
or  restaurant  by  the  caricature.  Lipinski 
was  arrested  and  sent  to  Auschwitz  on 
two  occasions  and  in  recent  years  he  has 
been  active  in  restoring  Jewish  gravesites 
desecrated  during  the  war.  In  1978.  he 
founded  the  Museum  of  Caricature  in 
Warsaw  and  currently  is  its  director. 

*  *  « 

King  Features’  five-part  series  on 
‘‘Marijuana:  The  Myth  of  Harmless¬ 


ness”,  is  causing  reactions  among  smok¬ 
ers  and  nonsmokers,  according  to  Alan 
Priaulx,  the  syndicate  editor.  In  one  inst¬ 
ance,  The  Daily  Oklahoman,  Oklahoma 
City,  asked  permission  to  reprint  the 
series  for  distribution  as  a  public  service 
to  junior  and  senior  high  school  students. 

King  commissioned  the  series  written 
by  Peggy  Mann,  who  is  currently  working 
on  two  books  on  effects  of  marijuana 
smoking.  Her  article  on  marijuana  in- 
Readers  Digest  last  year  was  followed  by 
a  record  number  of  reprint  requests  to  the 
magazine.  The  series  includes  a  sidebar 
with  names  and  addresses  of  parent 
groups  and  agencies  set  up  to  counter  the 
smoking  of  marijuana. 

*  ♦  * 

Judith  Whitman  has  joined  Field  News¬ 
paper  Syndicate  as  director  of  licensing 
and  merchandising.  She  will  have  respon¬ 
sibility  for  coordinating  and  expanding  all 
licensing  and  related  activities  in  connec¬ 
tion  with  Field  features. 

Whitman  was  with  Determined  Pro¬ 
ductions,  Inc.,  where  she  was  involved 
with  licensing  and  product  development 
for  the  “Peanuts”  characters.  Earlier  she 
was  with  the  American  Express  Com¬ 


pany  in  San  Francisco,  San  Diego,  and 
New  York. 

In  her  new  post.  Whitman  will  maintain 
an  office  for  Field  in  San  Francisco. 

*  *  * 

Abigail  Van  Buren’s  first  book  in  19 
years,  “The  Best  of  Dear  Abby”,  will  be 
published  October  8,  by  Andrews  and 
McMeel,  the  book  publishing  arm  of  Uni¬ 
versal  Press  Syndicate  which  distributes 
the  Dear  Abby  newspaper  column. 

Universal  says  the  book  will  be  more 
than  a  collection  of  Abby’s  best  letters — 
it  includes  autobiographical  notes  as  well 
as  commentary  on  changes  the  columnist/ 
author  has  observed  since  her  career  be¬ 
gan  25  years  ago. 

*  *  * 

Jon  Franklin,  former  science  writer  for 
the  Baltimore  Evening  Sun,  has  begun  a 
weekly  science  column  for  Field  News¬ 
paper  Syndicate.  Titled  “On  Science”, 
the  column  is  written  to  help  laymen 
understand  technological  advancements. 

Franklin,  the  only  living  science  writer 
awarded  a  Pulitzer  Prize  for  feature  writ¬ 
ing,  won  in  1979  for  his  story,  “Terrifying 
Journey  Through  the  Tunnels  of  the 
Brain.”  Franklin  lectures  at  universities 
and  scientific  conventions  and  teaches  fe¬ 
ature  writing.  His  Pulitzer  article  is  serv¬ 
ing  as  the  basis  for  a  book  on  brain 
surgery  to  be  published  next  year. 


Newsday  (his  home  base) 
Chicago  Tribune 
Philadelphia  Inquirer 
Columbus  Citizen  Journal 
Cleveland  Plain  Dealer 
Buffalo  Courier- Express 
San  Diego  Tribune 


ED  LOWE, 

1981  Mike  Berger 
Award  winner, 
is  now  telling  his 
stories  from 
coast  to  coast 
to  readers  of 
such  newspapers  as: 

Seattle  Times 
St.  Louis  Post-Dispatch 
Richmond  News  Leader 
Tucson  Citizen 

Memphis  Commercial  Appeal 
Ft.  Wayne  Journal-Gazette 
Albany  Times-Union 


ED  LOWE,  HIMSELF 


is  available  twice  every  week. 
For  samples  call  CHRIS  PIERSON 
at  1-800-221-4816 
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UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10166 


EDITOR  &  PUBLISHER  for  May  30,  1981 


If  you  are  interested 
in  newspapers  .  .  . 


Editor  &  Pubiisher 
is  your  must 
reading  every  week 


Every  week,  week  after  week,  for  nearly  a  century.  Editor  & 
Publisher  magazine  has  reported  on  how  the  news  is  covered, 
edited,  displayed,  printed,  and  published. 

If  you  are  a  reporter,  editor,  publisher,  or  advertising  person 
— ^here’s  the  publication  that  tells  you  what’s  happening  at 
newspapers — every  week,  everywhere. 

You’ll  get  the  latest  news  on  all  newspaper  departments — from 
the  publisher’s  office,  the  newsroom,  advertising,  circulation, 
promotion  and  production  departments  .  .  .  with  interesting 
features  on  papers  and  personalities  . . .  “how-to-do-it”  articles 
.  .  .  plus  current  statistics  and  data  about  the  business. 


Editor  &  Publisher 

The  only  independent  weekly  journal  of  newspapering 
575  Lexington  Avenue,  New  York,  N.Y.  10022  •  (212)  752-7050 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ASTROLOGY 


CURRENTLY  published  journalist  seeks  new 
horizons  for  weekly  column.  Both  economic 
and  general  orientations  offered.  Samples.  J 
Byrne,  809  21st  St,  NW,  Washington  DC 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  LA  Chotkowski,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensinsdon  CT 
06037. 


MOVIE  REVIEWS 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

CHOOSE  from  a  million  photos  from  50  US 
states,  USSR,  Israel,  Egypt,  Lebanon,  Calcut¬ 
ta,  Bali,  Bangkok,  New  Guinea,  Mexico,  Peru 
and  50  other  countries.  Box  368,  Flat  Rock  NC 
28731;  Phone  (704)  693-9792. 

RADIO  STATION  FQR  SALE 
Powerful  full  time  AM  and  FM  radio  station 
located  in  Pennsylvania.  Single  station  market. 
Terms.  No  brokers.  Box  2447,  Editor  &  Pub¬ 
lisher. 

START  YOUR  OWN  WEEKLY— Extensive  how- 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press.  Box 
35-E,  Pt  Jefferson  NY  11777. _ 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes, 
^nsible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

ALL-PURPOSE  NEWSPAPER  AND  PRINTING 
PLANT  APPRAISALS.  40  years  graphic  arts 
experience.  Edwin  0  Myer,  Broker,  One  North 
5th  St,  Richmond  VA  23219;  (804)  643- 

7816. _ 

HEMPSTEAD  &  CO 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  uee  consultation.  21  E  Euclid  Av.  Had- 
donfield  NJ  08033;  (609)  795-6026. 


ANNOUNCEMENTS  i 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS  | 

NEWSPAPERS  FOR  SALE 

YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
tovm  NY  lOWO;  (914)  692-4572. 

FOOD 

REAL  ESTATE 

F(X)D  SECTION  readers  are  seeking  answers  to 
everyday  problems— watery  scambled  eggs,  li¬ 
quid  lemon  pie.  Help  them  by  printing 
ANSWERS,  a  popular  Washington  Post  food 

HOUSE  CALLS — National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  6th  year.  240  Hem¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 

dale  MD  20840;  (202)  291-4947. 

WEEKLY 

GENERAL 

BRIGHTEN  your  paper  without  spending  a 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  Iwic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915, 

How  To  Stretch  Your  Shipping  $$$ 
College  Maze:  Tips  For  Students 

Sok):  Starting  A  Small  Business 

Write:  News  Service,  Seattle  Pacific  Universi¬ 
ty,  Seattle  WA  981 19. 

"INTERESTING  WORLD"— by  the  other  Abby, 
Abby  Berg.  Popular  topical  column  of  wit  and 

MONEY 

weeks  free,  700  words.  Camera  ready.  H^ld 
Syndicate,  Box  23,  Kenoza  Lake  NY  12750. 

"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  monm-saving  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 

"TODAY'S  TIGHTWAD"  shows  how  to  save 
money  in  home,  car,  office,  grocery  store;  how 
to  recycle  everyday  items;  weekly  "freebie" 
listing.  Samples,  Bill  Repp,  9  Sterling  Square, 
Rochester  NY  14616. 

SIXTIES  GENERATION'S  only  voice,  the 
acclaimed  "Getting  It  Together"  returns  to 
speak  for  this  huge  readership.  Exciting,  low- 
cost,  exclusive.  Generation,  Suite  46,  245  W 
85  St,  New  York  NY  10024;  (212)  242-6387. 

VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 

ALAN  G  LEWIS,  MEDIA  BROKER  I  QUALITY  NEWSPAPER 

On  file  over  100  active  qualified  buyers  for  |  PROPERTIES  OFFERED 

daily,  top  weekly  or  shopper  oublications.  BY  ROY  HOLDING 

Rkte  Rd.  Hardwick  MA  01037;  (413)  477-  AND  ASSOCIATES 

6009.  I  INDIANA— One  of  state's  oldest  weeklies, 

-  I  2800  circulation,  $1(X),(X)0  gross.  Terms 

BILL  MATTHEW  COMPANY  conducts  profes-  make  possible  l()-year  payout  from  current 
sional,  confidential  negotiations  for  sale  and  |  cash-flow.  $160,0(X)  with  building.  $40,(X)0 
purchase  of  highest  quality  daily  and  weekly  i  down. 

newspapers  in  the  country.  Before  you  consider  ILLINOIS — Large  (5500  circulation)  weekly 


purchase  of  highest  quality  daily  and  weekly  i  down. 

newspapers  in  the  country.  Before  you  consider  ILLINOIS — Large  (5500  circulation)  weekly 
sale  or  purchase  of  a  property,  you  should  call  and  shopper  in  ci^  of  70(X).  One  of  state's 
(813)  733-8053  daWime;  (813)  446-0871  i  prime  properties.  Requires  $100,000  down. 


(813)  733-8053  daWime;  (813)  446-0871 
nMtS:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St.  ^thboro  MA  01772 


prime  properties.  Requires  $100,000  down. 
Newspaper,  regional  shopper  combo  in  rural 
Illinois,  offeriiw  great  potential  in  beautiful, 
rich  area.  $27(ji,(X)0  poss.  Can  be  bought  for 
less.  10-year  payout  possible  for  present  cash 
flow. 

KANSAS — If  you're  a  community  newspaper 
person  who  can  run  a  small  job  press— or  will¬ 
ing  to  leam— there's  a  small  Kansas  weekly 
waiting  that  nets  $28,0(X)  annually.  $20,000 
down. 

IOWA — Large  shopper  in  city  of  32,000.  Great 
potential. 

ROY  HOLDING  &  ASSOCIATES 
Box  212,  Gahia  IL  61434 
Phone  (309)  932-2270,  932-2642 
or  Leo  White  932-2336 


JAMES  J  BROOELL 
Rocky  Mountain  newspapers 
Box  IMl,  Grand  Junction  CO  81502 
Buyer  inquiries  invited;  (303)  242-5035. 

SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 

NEWSPAPERS  FOR  SALE 

COUNTY  SEAT  WEEKLY.  Warm  Zone  4  Sun 
belt  region.  Excellent  potential  for  growth 


RURAL  NEW  ENGLAND  newspaper.  Quality 
weekly  with  paid  circulation  of  3000.  Gross 
sales  last  year  $140,000  yielding  hi^  profit; 
BOSS  increasing  to  $175,000  in  current  year. 
Lovely  1 5-room  Victorian  home  included,  nice 
$220,000.  %90,000  down  payment  required, 
good  financing  on  balance.  Country  Business 
Services,  PO  Box  824,  Brattleboro  VT  05301; 
(802)  254-4504. 

2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,000. 
SPECIALTY  NEWSLETTER  AND  GUIDE.  New 
Jersey.  Owner  will  consider  terms. 

SPECIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE. 
Bowth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,(XX).  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation. 

'  $110,000. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
'  Tampa,  Orlando,  Ft.  Lauderdale.  Will  sell  as  a 
-  I  package,  or  would  seek  an  investor.  5  years  in 
Business.  $250.(XX). 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV.  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 _ 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  5(X)  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office." 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Ideal  family  operation.  Reasonable  price.  Rep-  TENNESSEE  WEEKLY — 5000  circulation, 
ly  Box  23M,  Editor  &  Publisher.  29%  down  payment,  owner  will  finance. 

_ _  $111,000. 

CALIFORNIA  WEEKLY— 18  year  old  weekly  2  COLORADO  WEEKLIES— Mortgage  at 
newspaper  with  distribution  of  51,000,  6000  $60,000  can  be  assumed  at  8%  interest. 

paid.fullyadjudicated.tabloidforTnatwithfour  $65,(X)0  and  $120,(X)0. 
regular  grocery  accounts  and  others.  County  SMALL  ALABAMA  WEEKLY — 730  mailed, 
seat  with  lots  of  potential,  current  owners  un-  |  730  placements.  Good  opportunity  for  young 
able  to  devote  needed  time.  Annual  gross  has  investor.  $20,0(X). 


exceeded  $300,000.  Will  sell  for  $100,000. 
Contact  Tom  Matthews  at  (209)  835-3030. 

TWO  EXCELLENT  ! 

NEWSPAPER  PROPERTIES 
NEW  ENGLAND  exclusive  weekly,  growing 
lovely  historical  community,  market  hub,  fine 
schools.  6000  paid  subscriptions,  gross 
$424,000.  Price  $525,000  plus  $40,000  for 
building.  $200,01)0  down,  8  years,  10%. 
KANSAS  COUNTY  SEAT  exclusive  weekly, 
serves  wide  market  area,  attractive  communi^, 
gross  $169,0(X).  Price  $210,(XX)  includes 
$30,000  building.  $40,(X)0  down,  10  years, 
10%. 

For  repo^,  please  qualify 
in  experiefKe,  financially 
ROBERT  N  BOLITHO 
Box  7133,  Shawnee  Mission  KS  66207 

WEALTHY  FATHERS'  DAY  SALE 
EXCELLENT  Western  daily,  unopposed  mar¬ 
ket,  prime  equipment,  prop^  and  future.  Ex¬ 
pensive  but  most  desirable. 

THREE  Gulf  Coast  prestige  weeklies.  Alaba¬ 
ma's  best.  Money  making. 

EIGHT  very  strong  Mid-Atlantic  shoppers. 

ONE  fantastic  Alabama  weekly;  should  be  a 
daily. 

All  of  the  above  have  been  screened  to  assure 
profitable  futures  with  natural  growth  in  prime 
communities. 

Our  experience  predicts  these  won't  be  on  the 
market  very  long. 

SYD  S  G(JULD  ASSOCIATES,  INC 
Rt  1,  Box  146 
Theodore  AL  36582 
(205)  973-1653 


ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 

Ckential.  Zone  4.  Owner  must  sell. 

AGAZINE — Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,(X)0. 

Business  Broker 
Associates 
(615)  756-7635 

CALIFORNIA  mountain  weekly;  expanding,  ex¬ 
plosive  area.  Price  $550M.  Profitable.  Mel 
Hodell,  Broker,  Box  2277,  Montclair  CA 
91763;  (714)  626-6440. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 
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CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $3.50  per  line. 

2  weeks— ^.20  per  line,  per  issue 

3  weeks— ^.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1 .80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  classified 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EAter  ft  PvblisiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

IOWA  SEMI-WEEKLY  with  2  shoppers.  Well- 
equipped  with  own  press.  Gross  in  excess  of 
$900,000.  Strong  market.  Box  2441,  Editor  & 
Publisher. 


WEEKLY  NEWSPAPER— Tri-County  Banner. 
2700  paid  circulation.  $90,000  gross.  Good 
terms.  3-township  school  here.  Mayhill  Pub¬ 
lications.  Call  or  write  Tom  Mayhill,  PO  Box 
146,  Knightstown  IN  46148;  (317)  345- 
5133. 


NEWSPAPERS  WANTED 


- I 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet  I 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

PUBUCATIONS  FOR  SALE 

A  SUNBELT  RESTAURANT  GUIDE.  Estab¬ 
lished.  Excellent  growth.  Grosses  $70,000- 
$75,000  firm.  29%  down.  Terms.  Contact  J 
Bonneau,  Box  13266,  Albuquerque  NM 
87192;  (505)  299-1553. 


INDUSTRY 


INDUSTRY  SERVICES 


ENGINEERING  ft 
INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  ai^  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 

INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD00079()949. 
(>ill  for  details.  Ink  Recovery  Seniice  (203) 
443-5890. 


MESSENGER  SERVICES 

MESSENGER  SERVICE — We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 

NEWSPAPER  DESIGN 

FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 

EQUIPMENT 
&  SUPPLIES 


SERVICES 


ADVERTISING  SERVICES 

COMPREHENSIVE  CO-OP  SERVICE 
Your  best  way  to  new  advertising  dollars.  We 
place  a  trained  manager  on-the-job.  Our  proven 
system  means  increased  revenue  for  you.  Call 
today  (312)  395-3613  (24  hour  answering  ser¬ 
vice)  or  write  Comprehensive  Co-op  Service  (Di¬ 
vision  Communications  Service  Co),  PO  Box 
423,  Antioch  IL  60002. 

CIRCULATION  SERVICES 

WE  OFFER  sound  on-going  development  and 
profit  gains  in  circulation  and/or  TMC  depart¬ 
ments.  Dailies,  weeklies,  shoppers — paid  and 
free.  Phone  (312)  395-3613  (24  hour  answer¬ 
ing  service)  or  write  COMMUNICATIONS  SER¬ 
VICE  CO,  PO  Box  423,  Antioch  IL  60002. 
(We've  been  senring  publishers  for  27  years). 

WHY  BUY  A  CAB  when  you  only  need  a  ride? 
Ours  is  a  shirtsleeve  company  that  will  provide 
the  short  term  or  long  range  expertise  necessary 
to  accomplish  your  circulation  goals.  Whether  a 
complete  department  for  a  new  publication, 
reor^nizing  an  existing  one,  adding  a  TM(i 
program,  expanding  wur  area  service  or  im¬ 
plementing  controls.  We  do  it  all. 

Usually,  within  a  few  short  weeks,^  will  have 
a  complete  program,  a  trained  staff,  the  neces¬ 
sary  procedural manual  and  controls  needed  to 
maintain  a  system  that  will  withstand  the 
closest  scrutiny.  During  the  past  fifteen  years 
we  have  helper]  more  than  forty  publications  in 
eleven  states.  Contact  Charles  T  Wiskow,  904 
Calm  Way,  Toms  River  NJ  08753;  (201)  364- 
6992. 


- AD  DIRECTORS — 

FREE  LIST  100  MANUFACTURERS 
I  OFFERING  100%  CO-OP  AD  DEALS 


Yours  free  when  entering  a  trial  sub* 
scription  to  CO-MARK  VIEWS,  the 
original  monthly  co-op  newsletter. 

Receive  a  continuous  flow  of  the  latest  co-op 
informotion  ond  progrom  updotes.  Send  only 
$29  for  your  onnuol  subscription  •  ot  our  risk! 
You  may  concel  at  ony  time  and  keep  the  list. 
Order  t^oy. 

GO-MARK  VIEWS  w 


CAMERA  ft  DARKROOM 

DURST  LABORATOR  G139  enlarger  for  direct 
screen  color  separations.  3  lense  turret  for 
35mm  to  5  x  7  transparencies.  Great  buy  for 
__  $3500.  Contact  Andy  Lloyd ;  (614)  633- 1 1 3 1 . 

iS _  KAMERAK  SQUEEZE  LENSES 

Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
CE  12%.  Compare  our  quality  and  senrice. 

ars.  We  KAMERAK  (213)  437-2779 

r  proven  Box  2798  Long  Beach  C A  90801 

cxj.  Call  _ 

ingser-  KENRO  187  graphic  arts  camera.  Vacuum 
rice  (Di-  easel,  backlight,  all  accessories,  Amergraph  P- 
PO  Box  14  transfer  processor.  Less  that  2  years  old.  An 
excellent  medium  size  stat  camera.  $2100. 

_  (312)  620-5410. 

SQUeeze  Lenses,  new  and  trade  ins. 

Manufacturer/Specialists  since  1968 
ent  and  New,  super  designs  surpass  all 

depart-  CK  Optical  (213)372-0372 

laid  and  Box  1067,  Redondo  Beach  CA  90278 
answer- 

JC  ccp. 

60002.  COMPUTER  SOFTWARE 

years).  " " 

_  ACCOUNTS  RECEIVABLE  SOFTWARE  de- 

I  a  ride?  signed  by  a  publisher  to  handle  bookkeeping  in 
provide  termsof  "column  inches."  Provides  many  sales 
icessary  analysis  reports,  aging  analysis,  will  print  daily 
hethera  cash  and  sales  journals  and  monthly  state- 
lication,  ments,  will  calculate  “sen/ice  charges,"  re- 
a  TM(i  quires  Radio  Shack  Model  II  64K  micro- 
]  or  im-  computer.  For  sample  reports,  phone  or  write; 

Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
rrill  have  54166;  (715)  526-6188. 

e  neces-  _ 

sededto  CIRCUUTION  SOFTWARE 

and  the  Business/Circulation  software  designed  for 
en  years  IBM  34  available  with/without  installation 
ations  in  assistance.  Comprehensive  circulation  system 
ow,  904  maintains  total  homes  in  market  area.  Adapt- 
)1)  364-  able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PI  A  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  senrice  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212;  (913)  381-1109. 


nd  only  24  PUBLISHERS  use  Vision's  circulation  and 

ur  risk!  business  software  on  their  Digital  Equipment 

trie  list.  Corporation  computers.  Write  or  call  for  soft¬ 
ware  and  computer  information: 

Vision  Data  Equipment  Corp 
35  Fuller  Rd 

*4,00  Albany  NY  12205 

(518)  489-8188 

EDITOR  &  PUBLISHER  for  May  30.  1981 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


ACM  9000  LOW  RANGE,  direct  entry 
keyboard.  Cost  $15,000  plus.  5  years  old. 
Needs  space.  $5000.  (316)  364-8610.  G  Ger¬ 
man,  Daily  Republican,  Burlington  KS  66839. 


ACM  9000  HIGH  RANGE,  direct  entry 
keyboard.  5  years  old.  $5000.  (316)  625- 
3554.  R  Ward,  DMS  Inc. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORA(3E  &  INDUSTRIES 
(213)  257-7557 


FOR  SALE 

Muller-Martini  type  227  inserting  machine 
complete  with  heavy  duty  main  product 
feeder  and  tearsheet  feeder  additional  feeder 
for  inserts. 

231  U  compensating  stacker  with  U  infeed. 
Cheshire  addresing  machine  model  542-010. 
3  continuous  unwind  roll  stands.  50"  center 
loading  complete  with  dancing  roll  on  each 
roll  position. 

Camera  liberator  473-D  complete  with  options. 
Automatic  file  processor/dryer — devoplus  25 
MH. 

Contact:  Normand  Laurin  (514)  773-0289 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


KANSA  Corporation  Inserter  with  compressor 
and  parts,  ucellent  condition.  Available  im¬ 
mediately.  4  stations  with  capability  to  be  run 
as  two-2  stations.  Inquire  to:  Spenley  News¬ 
papers.  Inc,  PO  Box  AD.  Newark  OH  43055; 
(614)  345-4000. 


1  MULLER  stuffing  machine  model  227. 
J  S  Graphic  Equipment  Co. 

(214)  387-3128. 


MAGNACRAFT  602  labeler,  4  up  head  and  1 
up  head,  electronic  zip  sorter,  phase  converter. 
Excellent  shape.  (608)  493-2291. 


MAILROOM  EQUIPMENT 
EXCELLENT  COST  SAVINGS 

Sheridan  48P  inserter,  single  or  double  de¬ 
livery. 

Sheridan  24P  inserter. 

Folded  edge  first  delivery  for  all  Sheridan 
inserters. 

Sheridan  inserters  spare  parts. 

Muller  227  inserter  with  5  stations. 

Muller  EM  10  with  3  stations. 

Kansa  inserter  with  3  stations. 

Sta-Hi  257  counter  stacker  with  spare  parts. 
Cutler  Hammer  Mark  IV  counter  stacker. 
Signode  MLN2  tying  machine. 

Telescopic  truck  loaders. 

Roller  top  and  belt  conveyors. 

Heavy  duty  press  conveyor. 

Bottom  wraps  and  pacers. 

WANTED  TO  BUY 

Mailroom  Equipment  and  Complete  Plants. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
Newspaper  Mailroom  Systems  Division 
PO  Box  55 

Southboro  MA  01772 
(617)  481-8562 

"The  Newspaper  Mailroom  Specialists" 

BE  SURE  AND  VISIT  OUR 
BEER  GARDEN  BOOTH  1446 
AT  ANPA  IN  ATLANTIC  CITY 


2  SHERIDAN-24P  inserting  machines.  Folded 
edge  delivery.  Available  immediately.  Michael 
Goldin,  Chattanooga  (Tennessee)  Times  (615) 
756-1234, 


SHERIDAN-24P 

Inserting  Machin«*S«rial  307 
2-0«liv«ry  Tabl*$-Folcl  First 
4  looding  stotior^s 
AO  SHAPE 

W«  pr**stuff  inserts  os  small  os  4  pog* 
fobs  ir^to  4  pog«  tab  fackats  so  you  know 
it's  okay.  This  insortor  is  availablo  now. 
Con  bo  soon  oporoting. 

Coll:  Ralph  Long 
(715)  834.3471 
Or  writo: 

LEADER-TELEGRAM 
701  So.  Fanvell 
Eau  Claire.  Wl.  54701 


EQUIPMENT  S  SUPPLIES 


NEWSPRINT 


CANADIAN  AND  USA  NEWSPRINT 
AT  LOWEST  MARKET  PRICE 
DIRECT  MAIL  SHIPMENTS 
BOX  2442,  EDITOR  &  PUBLISHER 


LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 


NEWSPRINT — Specialties-colors-converting. 
David  F  Hoy-Paper  Sales,  Mill  Agent;  Affili¬ 
ated;  The  Paper  Group.  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


PHOTOTYPESETTING 


AKI 

PCI  80,  $800,  PS;  Ultra,  $1500;  UC,  $2800; 
Uniterm,  NC,  $1800;CIT70,  $600;  Fairchild- 
AM,  Greenies,  $150;  Electroset  430,  $400; 
Titus,  $1250. 

COMPUGRAPHIC 

2414,  $9000;  Vid  II,  $4000;  Unisetter, 
$6500;  Universal.  $19,500;  Comp  IV, 
$4500. 

PHOTON-ITEK 

Mark  I.  $800;  Mark  II,  $1500;  Mark  IV. 
$8500. 

CompStan 
Waller  Stanton 
(603)  778-0106 
24  hours,  7  days-a-week 
PO  Box  1620,  Seabrook  NH  03874 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUGRAPHIC  EDITWRITER  7500,  excel¬ 
lent  condition  used  only  for  classifieds.  Fonts 
and  extra  discs  included.  Contact  The  Review, 
Richmond  Ml  48062;  (313)  727-2595. 


COMPUGRAPHIC  VIDEOSETTER  UNIVERSAL 
with  1 1  fonts  and  complete  spare  parts.  Re¬ 
verse  lead  and  reverse  type.  Two  years  old. 
$25,000.  Barrow,  Chapel  Hill  Newspaper; 
(919)  967-7045. 


2  COMPUGRAPHIC  Computape  II  typesetters; 
2  Compugraphic  Autotape  4961  keyboards 
with  display.  All  in  excellent  condition,  so  make 
an  offer!  Contact  D  Memard,  Marinette  Eagle 
Star,  (715)  735-6611. 


PHOTOTYPESETTING  EQUIPMENT!  Buy  and 
sell  CG;  AM;  Mergenthaler  and  more.  Trades 
accepted.  Five  Arms  Corp  (813)  921-3571. 


748  PHOTOTYPESETTER  (5-48  point  lense 
package)  4  type  font  discs.  450  imput 
keyboard  terminal  with  readex  and  editing  ter¬ 
minal.  745  processor,  2  film  cassettes.  430 
imput  keyboard.  Miscellaneous  supplies. 
Headliner.  Send  inquiries  to  BF  McKee.  2319 
Main,  Joplin  MO  64801;  (417)  781-3042, 


PLATEMAKING 


NAPP  platemaking  equipment,  good  condi¬ 
tion,  reasonable  prices.  3  newsprint,  11  plate 
exposures,  2  Twinstar  washout  units.  1  Comet 
dryer.  For  information  call  Ron  Barnett,  Dave 
McKeown,  The  Gazette;  (514)  282-2231, 
282-2276. 


PRESS  CONVERSIONS 


PRESS  MACHINERY  CORP,  230  James  St, 
Bensenville,  Illinois  now  has  a  highly  experi¬ 
enced  team  of  engineers  and  press  erectors  for 
Paper  Width  Changes. 

Our  PWC  department  has  vast  experience  with 
both  Goss  and  Hoe  presses  and  are  qualified  to 
handle  PWC's,  folder  design  and  rebuilding, 
press  modifications  and  press  drives.  For  pro¬ 
fessional  press  modifications  at  competitive 
prices  give  us  a  call — you'll  be  glad  mu  did. 
Press  Machinery  Corporation;  (312)  860- 
5574. 


W*  mov*  machinery! 
EftP  CLASSIFIEDS 
(212)  7S2>7053 


EQUIPMENT  &  SUPPLIES 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


PRESSES 


2lVS"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22V4"  Goss  Headliner  unit,  1  color  hump. 

2  new  Goss  web  width  cut  down  kit. 

224'4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  V15A. 

1  Gregg  imprinter. 

6  unit  VI 5A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


COTTRELL  V15A  3  units,  JF7  folder— 1966- 
72 

Color  King  4  units  KJ6  folder— 1973 
News  King  2  units.  News  King  folder— 1966 
Baldwin  count-o-veyor  model  l04A. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
!  with  folders  available.  Completely  refurbished. 

I  Also  Suburban  add-on  units,  single  or  stacked. 

All  types  of  web  equipment  available;  (415) 
1  626-7020  or  (408)  496-0^. 

GOSS  URBANITE,  3  units,  folder  with  Vt  fold, 
2  pass  oven  with  chill  rolls.  2  Kohler  splicers.  2 
roll  stands— double  rolls  each,  1  main  drive 
motor  with  console,  press  can  be  seen  in  pro¬ 
duction  and  is  in  excellent  condition, 
I  $370,000.  For  appointment  or  information 
call  John  Vondersaar;  (213)  245-6446. 


I  GOSS  COMMUNITY  4  unit  web  offset  news- 
i  paper  press  with  heavy  duN  Suburban  folder 
I  and  with  or  without  in-line  3  knife  trimmer,  5 
years  old,  immaculate,  available  immediately. 
Please  call  (305)  592-8409. 


GOSS  C38  FOLDER— VARIABLE  SPEED 
COMBINATION  FOLDER 

_ (213)  885-5995 _ 

60"  HEAVY  DUTY  CAPO  REWINDER,  mecha¬ 
nically  sound.  UPECO,  PO  Box  455.  Lyndhurst 
NJ  07071;  Phone  (201)  438-3744. 


HARRIS  845  press.  1975,  available  July.  5 
units,  224'4"  cutoff,  VS-Vx  folder.  3  Butlers. 
Well  maintained.  ONE,  Atlanta  GA. 

Phone  (404)  321-3992  Telex  700563 


HARRIS  V22,  5  units.  JFl  folder.  50  HP.  Good 
mechanical.  Best  value  at  $145.0(X).  ONE/ 
Atlanta.  (404)  321-2992. 


I  INLAND  OF  KANSAS  CITY 

3  unit  Vanguard  web  offset  press. 

5  unit  Harris  V-22  web  offset  press.  Recondi¬ 
tioned  and  available  for  immediate  delivery. 
Mfg  1970. 

'  5  unit  Econ-O-Web  web  offset  press.  Mfg 
1970. 

Available  for  immediate  delivery,  priced  to 
sell  quickly. 

9  unit  News  King  web  offset  press  with  KJ8 
folder.  Mfg  1^6.  available  Fall.  1981. 

4  unit  (loss  Urbanite  web  offset  press,  SN 

i  U-737  with  standard  toll  stands  or  Butler 
I  pasters.  Mfg  1968.  available  for  immediate 
delivery. 

AUXILIARY  ITEMS 

3  Ferag  H500  counter-stackers  (1973). 

1— MSI  counter-stacker. 

1  new  paper  rewinder. 

3  Butler  32-42-10  pasters.  1976. 

Offered  exclusively 
by 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr.  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


NORTHEAST 
STORAGE  & 
INDUSTRIES,  INC. 

The  Wesfs  largest 
newspaper  equipment  dealer 
and  erecting  corporation. 

We  have  or  we  can  get 
what  you  need 
for  your  pressroom 
or  your  mailroom 

5031  North  Figueroa  St 
Los  Angeles,  Calif.  90042 
(213)  257-7557 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS  V-15A,  4  units,  1971. 

Hams  V-15A.  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  Vt  and  folder. 

Goss  Community  add-on  units.  l%9-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  V4  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  45  Vi". 

Fincof  motor  and  controls.  . 

WANTED;  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Tele*  20-6766 


THE  WEB  SPECIALIST 
Goss  Community,  4  units,  1972. 

Goss  Community  add-on  units. 

Harris  V15A,  6  units,  2  folders. 

Harris  V25.  5  units,  1971-73. 

News  King,  6  units,  1%9. 

All  presses  available  immediately. 
ONE/Atlanta 

(404)  321-3992  Telex  700563 


WOOD  METROPOLITAN  press  for  sale.  8  unit 
with  color  half  deck,  2  folders.  Converted  to 
Dahlgren  Oi-Litho  in  1977.  Available  im¬ 
mediately.  Call  Michael  Goldin,  Chattanooga 
(Tennessee)  Times  (615)  756-1234. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS.  1 290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Bo*  1983,  Editor  &  Publisher 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  units  and  13  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers.  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


WANTED  TO  BUY;  Goss  Mark  II  units  and  Goss 
3;2  Imperial  (older,  22^4";  also  color  humps  or 
decks.  UPECO,  PO  Box  455.  Lyndhurst  NJ 
07071;  Phone  (201)  438-3744. 


HELP 

WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR,  Department  of 
Communications,  Texas  A4M  University. 
Teach  beginning  reporting  and  graphics.  PhD 
with  professional  experience  preferred.  Mas¬ 
ter's  degree  with  outstanding  professional  ex¬ 
perience  acceptable.  Salary  competitive.  Texas 
A&M,  the  state's  land  grant  institution,  has  a 
student  body  of  35,000.  It  is  located  90  miles 
north  of  Houston  in  a  growing  community  of 
85,000.  The  department  and  its  News- 
Editorial  and  Agricultural  Journalism  sequ¬ 
ences  are  accredited  by  the  American  Council 
on  Education  for  Journalism.  Send  application 
and  resume  to  Bob  G  Rogers,  Head,  Depart¬ 
ment  of  Communications,  Texas  A&M  Universi¬ 
ty,  College  Station  TX  77843.  Deadline;  June 
30,  1981.  Texas  A&M  is  an  Equal  Opportunity 
through  Affirmative  Action  employer. 


PRINT/PHOTOJOURNALISM  GRADUATE 
ASSISTANTS  WANTED 
Large  college  of  journalism  wants  MA/MMC 
candidates  as  newspaper  practicum  and  photo- 
journalism  graduate  assistants.  Applicants, 
who  must  qualify  for  Master's  program,  would 
work  with  undergraduate  lab  sections.  Experi¬ 
ence  necessary.  At  least  $2500  for  nine 
months  plus  waiver  of  most  of  academic  fees. 
Position  begins  August  24.  1981.  Respond  by 
July  1  to  Professor  Patricia  McNeely,  College  of 
Journalism,  University  of  South  Carolina,  (>)l- 
umbia  SC  29208.  Equal  opportunity/atfirma- 
tive  action  emplyer. 


ASSISTANT  PROFESSOR,  tenure  track  for 
Fall.  1981  to  teach  journalism  courses,  advise 
student  publications  and  direct  the  journalism 
facet  of  the  communication  department.  MA  or 
PhD  or  appropriate  professional  training  help¬ 
ful.  Salary  competitive.  Send  applications  to 
James  Costigan,  Chairperson,  Dept  of  Com¬ 
munication.  Fort  Hays  State  University,  Hays 
KS  67601.  Affirmative  action  employer. 


ALASKA'S  only  tour  year  journalism  degree 
program  has  a  tenure  track  position  for  an  assis¬ 
tant  professor  beginning  August  24,  1981. 
This  position  is  responsible  for  teaching  basic, 
intermediate,  and  advanced  courses  in  the 
news  editorial  sequence.  Applicants  must  have 
an  MA  in  journalism  and  four  years  of  solid 
media  experience.  Starting  salary  is  approx¬ 
imately  $27,900.  Send  resume  and  names  of  3 
references  to  Dr  Mary  Elizabeth  Shutler,  Dean, 
College  of  Arts  and  Sciences,  University  of 
Alaska.  Fairbanks  AK  99701.  Closing  date  is 
June  23  or  until  filled  after  that  date.  UAF  is  an 
equal  opportunity,  affirmative  action  employer 
and  educational  institution.  Women  and  minor¬ 
ities  are  encouraged  to  apply. 


ASSISTANT  PROFESSOR  OF  JOURNALISM 
with  professional  experience  on  industrial- 
business-technical-trade  type  publication. 
Qualified  to  teach  courses  such  as  beginning 
and  advanced  newswriting,  technical  report¬ 
ing,  publications  design  and  mechanics  of  pub¬ 
lishing  in  an  ACEJ-accredited  technical  jour¬ 
nalism  program.  Master's  degree  minimum. 
Salary  range:  $19,500  to  $22,500  for  nine 
months  (Septemeber  16  to  June  15).  Renew¬ 
able  annual  appointment  begining  Fall  1981. 
Those  interested  in  applying  for  this  position 
should  send  a  letter  of  application,  resume, 
complete  official  transcripts  of  academic  work, 
and  a  list  of  references  to  Fred  Zwahlen,  Chair, 
Department  of  Journalism,  Oregon  State  Uni¬ 
versity,  Conrallis  OR  97331.  Application  dead¬ 
line  extended;  June  15,  1981.  (Oregon  State 
University  is  an  affirmative  action/equal  oppor¬ 
tunity  employer  and  complies  wih  section  504 
of  the  Rehabilitation  Act  of  1973.) 


HELP  WANTED 


ACADEMIC 


INSTRUCTOR/ASSISTANT  PROFESSOR  to 
teach  broacast  journalism,  radio-tv  production, 
and  related  courses.  Knowledge  and  experi¬ 
ence  with  ENG  and  Master's  degree  necessary. 
Tenure  track,  September  1981  opening.  Salary 
range  based  upon  professional  experience  and 
academic  degrees.  Send  resume,  transcripts 
and  4  letters  of  recommendation  to;  Dr  David 
Eshelman,  Dept  of  Mass  Communication,  Cen¬ 
tral  Missouri  State  University.  Warrensburg  MO 
64093.  Affirmative  Action,  Equal  Opportunity 
Employer. 


JOURNALISM— Applications  accepted  for 
coordinator  of  two  year  journalism  associate 
degree  program  and  supervisor  of  student  pub¬ 
lications  at  Ferris  State  College  in  Big  Rapids, 
Michigan.  MA  and  additional  graduate  work  in 
journalism  required,  PhD  preferred.  Teaching 
experience  required  and  broad  professional  ep- 
erience  in  print  and/or  technical  communica¬ 
tions  preferred.  Salary  and  rank  are  open  and 
are  determined  by  the  applicants  background 
and  experience.  Salaries  are  competitive  with 
other  Michigan  state-supported  colleges  and 
universities.  Send  resume  and  other  supportive 
information  by  June  30,  1981  ro  Dr  John  Alex¬ 
ander,  Head,  Department  of  Languages  and 
Literature,  Ferris  State  College.  Big  Rapids  Ml 
49307.  Phone;  (616)  796-0461,  Ext.  4800. 


JOURNALISM.  One-year  appointment  begin¬ 
ning  August  1981.  Instructor  or  assistant  pro¬ 
fessor  to  teach  a  combination  of  introduction 
and  advanced  newswriting,  editing,  feature 
writing,  and  introduction  to  photography.  Mas¬ 
ter's  required,  professional  experience  prefer¬ 
red.  Salary  depends  on  qualifications  and  ex¬ 
perience.  Send  application  and  resume  by  July 
10.  1981,  to  Dr  George  Padgett,  Chairman, 
Search  Committee,  Department  of  Com¬ 
munication,  Mississippi  State  University,  PO 
Drawer  NJ,  Mississippi  State  MS  39762.  An 
Affirmative  Action  Equal  Opportunity  Em¬ 
ployer. 


MASS  COMMUNICATIONS 
FACULTY  POSITION 

MASS  COMMUNICATIONS:  The  North  Caroli¬ 
na  A&T  State  University  seeks  an  instructor  of 
mass  communications  for  the  print  journalism 
sequence  beginning  August,  1981. 

Master's  degree  and  media  experience  re¬ 
quired.  Salary  based  on  qualifications. 
Academic  year  appointment  subject  to  renewal 
by  mutual  consent.  Available  August  15, 
1981. 

Must  be  able  to  teach  in  the  following  areas; 
basic  news  writing,  news  editing,  feature  writ¬ 
ing,  history  of  journalism,  media  and  society, 
and  advanced  news  writing.  Ability  to  supervise 
student  internship  program. 

Send  letter  of  application,  resume  and  refer¬ 
ences  by  June  1,  1981  to; 

Dr  Richard  E  Moore 
Office  of  Information  Services 
Room  203  Dudley  Building 
NC  A&T  University 
Greensboro,  NC  27411 

A&T  State  University  is  an  Equal  Opportunity- 
. Affirmative  Action  Employer. 


STUDENT  NEWSPAPER  ADVISOR/newswri- 
ter — Advisor  to  award-winning  university  week¬ 
ly  student  newspaper  for  university  public  rela¬ 
tions  office.  Salary  $11,000-$13.000  per 
year.  Available  July  1,  1981  or  earlier.  Send 
resume,  transcripts  to;  Thomas  R.  Schrout,  Jr, 
Northeast  Missouri  State  University,  Kirksville 
MO  63501. 

EO/AA  Employer 


THE  UNIVERSITY  OF  ALASKA-FAIRBANKS 
has  a  9-month  appointment,  pending  budget 
and  position  approval,  for  an  assistant  profes¬ 
sor  beginning  August  24,  1981.  This  position 
is  responsible  for  teaching  courses  in  the  adver¬ 
tising  sequence  and  one  course  in  basic  photo¬ 
journalism.  Must  have  MA  in  journalism  and 
four  years  of  professional  media  experience, 
including  at  least  one  year  of  advertising  sales 
and/or  design.  Starting  salary  is  approximately 
$27,900.  Send  resume  and  names  of  three 
references  to  Dr  Mary  Elizabeth  Shutler,  Dean. 
College  of  Arts  and  Sciences,  University  of 
Alaska.  Fairbanks  AK  99701.  Closing  date  is 
June  23  or  until  filled  after  that  date.  UAF  is  an 
equal  opportunity,  affirmative  action  employer 
and  educational  institution.  Women  and  minor¬ 
ities  are  encouraged  to  apply. 


TEACHER  who  can  sell,  to  be  ad  manager  for 
Zone  5  college  paper.  $14,000 — $15,000. 
Box  2410,  Editor  &  Publisher. 


YEARBOOK  ADVISOR/newswriter— Advisor  to 
award-winning  yearbook  and  newswriter  for 
university  public  relations  office.  Salary 
$11,000-$13,000  per  year.  Available  July  1, 
1981  or  earlier.  Send  resume,  transcripts  to: 
Thomas  R.  Schrout,  Jr,  Northeast  Missouri 
State  University.  Kirksville  MO  63501. 

EO/AA  Employer 


HELP  WANTED 


ACADEMIC 


MIAMI  DADE  COMMUNITY  COLLEGE 
Instructor 
Faculty  Advisor  or 
Student  Newspaper/Magazine 
The  instructor  insures  publication  deadlines 
and  other  requirements  are  met  by  students; 
train  students  and  journalism  interns  in  news¬ 
writing,  editing,  layout,  headline  writing, 
graphics,  photography,  typesetting,  and  paste¬ 
up;  and  teaches  introductory  journalism.  Mini¬ 
mum  Requirements:  Master's  degree  in  jour¬ 
nalism,  mass  communications,  or  related  area 
required.  Two  years  of  full-time  advising  of  stu¬ 
dent  newspaper,  magazine,  yearbook  or  profes¬ 
sional  experience  in  newspaper  or  magazine 
production,  including  video  display  terminal, 
electronic  typesetting  and  pasteup,  or  journal¬ 
ism  teaching  experience  preferred. 

Submit  copy  of  detailed  resume  to:  Personnel 
Services,  11011  SW  104th  St.  Miami  FL 
33176. 

An  Equal  Access/Equal  Opportunity  Commun¬ 
ity  College 


PUBLIC  RELATIONS  WRITER— Write,  edit, 
news  releases,  brochures,  etc  for  internal  and 
external  university  publics.  Other  general  pr 
duties.  Salary  $il,000-$13.000  per  year. 
Available  July  1, 1981  or  earlier.  Send  resume, 
transcripts  to;  Thomas  R  Schrout,  Jr,  Northeast 
Missouri  State  University,  Kirksville  MO 
63501. 

EO/AA  Employer 


ADMINISTRATIVE 


ENTREPRENEUR/PUBLISHER  for  newspaper 
with  talented  staff.  Seeking  intelligent  investor 
to  expand  into  county-wide  weekly  m  well  popu¬ 
lated,  middle  income,  high  retail  area.  Pros¬ 
pectus  sent  on  request.  Call  (212)  639-0464. 
Write  Editor,  PO  Box  489,  Jackson  Heights  NY 
11372, 


PUBLICATIONS  DIRECTOR— Urge  horticul¬ 
ture  corporation  seeks  publications  director  to 
plan  and  manage  growth  of  highly  respected 
trade  magazine.  Excellent  opp^unity  requir¬ 
ing  minimum  of  10  years  experience  in  pub¬ 
lication.  advertising  sales,  and  management. 
Knowledge  of  agriculture/horticulture  field  a 
plus.  Position  involves  development  of  long 
range  goals  and  advertising  sales.  Some  travel 
is  required.  Package  includes  excellent  salary, 
benefits,  and  profit  sharing  plan,  plus  involve¬ 
ment  In  an  exciting  market.  Location  near  a 
major  metropolitan  city. 

Send  resume  with  educational  background  and 
salary  history  and  requirements  to  Box  2379, 
Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR  with  strong  lead¬ 
ership  and  organizational  skills  is  needed  to 
supervise  the  advertising  departments  of  a 
group  of  8  strong  weekly  newspapers.  Good 
track  record  a  must.  Excellent  area,  benefits 
and  potential.  Salary  negotiable.  Please  send 
information  to  Roslyn  Denard,  The  Princeton 
Packet,  PO  Box  350,  Princeton  NJ  08540. 


ADVERTISING  DIRECTOR  and  salespeople 
wanted  for  aggressive  weekly  in  affluent  Hamp¬ 
tons.  Write  The  Sun,  Box  AP,  Bridgehampton 
NY  11932. 


CLASSIFIED  TELEPHONE 
SALES  MANAGER 

For  45,000  circulation  daily  newspaper  in  the 
Orange  County  Beach  area  of  southern  Califor¬ 
nia.  If  you  are  an  energetic,  innovative  person 
with  good  telephone  room  experience,  come 
grow  with  us.  Excellent  company  benefits  and 
opportunity  for  advancement.  Salary  com¬ 
mensurate  with  experience.  Send  resume  and 
salary  history  to  Nita  Folsom,  Orange  Coast  Dai¬ 
ly  Pilot,  PO  Box  1560,  Costa  Mesa  CA  92626 
or  you  may  call  me  direct,  (714)  642-5678. 


CHAIN  ACCOUNT  REPRESENTATIVE— North¬ 
ern  Virginia  newspaper  group  (8  papers)  seek¬ 
ing  individual  with  strong  background  in  selling 
chain  accounts.  Highly  competitive  market. 
Send  resume  to  Rober  Sillex,  717  N  St  Asaph 
St,  Alexandria  VA  22313. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES 
SUPERVISOR 


If  you  have  successul  classified  advertising  su¬ 
pervision  experience  and  would  like  to  join  a 
young  expanding  company  in  a  management 
position  send  resume  and  salary  requirements 
to  Box  174,  Clarence  NY  14031.  Relocate  to 
Zones  1  or  2. 


ITS  A  CLASSIFIED  SECRET! 

We've  got  a  secret — and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in 
an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT :We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by  a 
group,  it’s  best  to  list  the  properties. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELPWANTED 
DATA  PROCESSING 


HELP  WANTED 
EDITORIAL 


ADVERTISING  SALES/MANAGER— Position 
in  Zone  7  county  seat  weekly.  Need  a  self¬ 
starter  who  is  goal-oriented  and  wants  to  learn 
atwut  newspapering  and  is  interested  in  doing 
some  occaisional  writing.  Near  lots  of  hunting, 
fishing  and  camping.  Send  resume  to  Box 
2470,  Editor  &  Publisher. 


AWARD-WINNING  7-day  daily  with  12,000 
circulation  located  in  Zone  4  is  seeking  experi¬ 
enced  ad  manager.  The  person  we  seek  must  be 
strong  in  all  phases  of  retail  ad  management. 
Outstanding  income  opportunity  with  excellent 
potential  for  advancement  into  top  manage¬ 
ment.  Box  2475,  Editor  &  Publisher. 


CHALLENGING  OPPORTUNITY  for  advertis¬ 
ing/marketing  director  located  in  competitive 
eastern  Ohio  market  on  daily-Sunday  combina¬ 
tion  of  24,500.  College  or  equivalent  training 
plus  experience  required.  Strong  people 
oriented  person  preferred.  Send  resume  and 
salary  history  to  RC  Dix,  Publisher,  Times  Lead¬ 
er,  Martins  Ferry  OH  43935. 


CLASSIFIED  TELEPHONE  SALES  SUPER¬ 
VISOR — Commerial  Division.  Florida's  best 
newspapers.  The  St  Petersburg  Times  and 
Evening  Independent  have  an  opportunity  for  a 
classified  advertising  sales  su^rvisor  experi¬ 
enced  in  the  areas  of  commercial  account  de¬ 
velopment  and  selling  new  business.  You'll  be 
responsible  for  development  of  telephone  sales 
staffers  who  generate  25%  of  classified  adver¬ 
tising  revenues  at  two  of  the  nation's  most  re¬ 
spected  newspapers.  In  addition  to  a  good 
starting  salary,  quarterly  incentive  plan  and 
Florida's  beautiful  Suncoast,  we  offer  such  ex¬ 
tras  as  company  paid  pension  plan,  profit- 
sharing,  cost-of-living  bonus,  group  health  and 
life  insurance,  paid  vacation  and  holidays  and 
much  more.  Interested?  Send  resume  and  sal¬ 
ary  requirements  in  confidence  to  Mrs  Laura 
Howard,  Telephone  Sales  Manager,  c/o  Person¬ 
nel  Department,  Time  Publishing  Co,  PO  Box 
1121,  St  Petersburg  FL  33731.  Equal  oppor¬ 
tunity  employer  M/lT 


HARDWORKING,  ENERGETIC  SALES  repre¬ 
sentative  needed  for  bi-weekly  newspaper.  Sal¬ 
ary,  car  allowance,  commission  over  quota,  and 
full  benefits.  Send  resume  with  full  particulars 
to  South  Jersey  Advisor  Newspapers.  2487 
White  Horse  Pike,  Cologne  NJ  08213. 


MANAGER.  4200  lake  area. 

award-winning  daily. 
Journal.  Vinta  OK  74301. 


MARKETING-ORIENTED,  aggressive,  promo¬ 
tion-minded  ad  director  to  lead  staff  of  Zone  9 
daily.  Advancement  possible  within  organiza¬ 
tion.  Include  salary  history.  Box  2484,  Editor  & 
Publisher. 


SALES  representative  who  can  teach,  to  be  ad 
manager  for  Zone  5  college  paper.  $14,000— 
$15,000.  Box  2410,  Editor  &  Publisher. 


SALES  EXECUTIVE  to  sell  and  service  special¬ 
ized  newspaper  feature  for  Atlanta  area  news¬ 
papers.  Established  territory,  $20,000  plus, 
with  40-year-old  national  company.  Respond 
to  Box  2439,  Editor  &  Publisher. 


SHARP  AD  DIRECTOR  needed  for  daily  news¬ 
paper  and  2  weeklies.  Experience  on  weeklies, 
shopper  helpful.  Must  be  strong  on  selling, 
promotion.  Outstanding  opportunity.  Write  giv¬ 
ing  experience,  references,  salary  require¬ 
ments.  Daily  Record,  Dunn  NC. 


TWO  CALIFORNIA  NEWSPAPERS  need  a  pro 
in  advertising  sales.  Salary  plus  commission 
and  other  incentives.  Send  resume  to  Kern 
Herald,  PO  Box  3224,  Bakersfield  CA  93385 
or  call  for  appointment  (805)  323-2430. 


WASHINGTON  STATE  UNIVERSITY  is  seeking 
an  assistant  general  manager  for  student  pub¬ 
lications  for  advertising  to  provide  counseling, 
creative  planning,  advising,  coordination  and 
day-to-day  direction  for  student  advertisingand 
circulation  staffs  on  the  campus  daily  news¬ 
paper  and  a  large  yearbook  Requires:  Several 
years  of  newspaper  local  dispay  advertising  ex¬ 
perience;  three  years  of  experience  in  newspap¬ 
er  advertising  supenrision;  at  least  a  bachelor's 
degree  and  experience  in  coordinating  a  cam¬ 
pus  newspaper  ad  staff  would  help.  This  is  a 
permanent  position  on  a  12-month  basis  (with¬ 
out  academic  rank).  Salary  minimum: 
$17,500  negotiable  and  competitive  based  on 
experience  and  qualtifications.  To  start  August 
1. 1981  (or  earlier).  WSU  is  an  equal  opportun¬ 
ity/affirmative  action  employer.  We  encourage 
minority,  women,  handicapped,  Vietnam-era 
and  disabled  veterans  and/or  aged  persons  to 
apply  and  identify  themselves  as  such  in  their 
applications.  Contact  Wes  Calvert.  General 
Manager.  WSU  Student  Publications,  PO  Box 
2008  S.C..  Pullman  WA  99163;  (509)  335- 
4573. 


- -  I 

ONLY  THE  BEST 

International  leisure  and  travel  company  seeks 
advertising  manager  for  3  publications.  Experi¬ 
ence  with  national  accounts  desired.  Proven 
space  sales  track  record  a  must.  We  pay  well. 
Send  resume,  cover  letter  and  salary  require¬ 
ments  to  John  Sugg.  Intenral  International.  Box 
4301920,  SouthTliami  FL  33143. 


ADVERTISING  LAYOUT  ARTIST.  22,000  cir¬ 
culation  daily  needs  experienced  artist  capable 
of  rendering  sharp  comprehensive  newspaper 
ad  layouts.  Ability  to  produce  finished  art  and 
illustration  a  plus  but  not  required.  Must  be  a 
fast  no-nonsense  worker  with  previous  news¬ 
paper  layout  experience.  Send  resume,  salary 
requirements  and  samples  of  work  to  H  Wilson 
Adams,  Ad  Director,  Rome  News-Tribune,  PO 
Drawer  F.  Rome  GA  30161. 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
Circulation  management  opportunity  for  enter¬ 
prising.  market  minded  (wrson  looking  for  a 
growth  move.  Key  responsibility  in  circulation 
department  of  22,000  circulation  7-day  AM 
newspaper.  Home  delivery  experience  with 
motor  route  and  junior  carrier  systems  neces¬ 
sary.  Zone  6.  Send  resume  in  confidence  to  Box 
2456,  Editor  &  Publisher. 


CIRCULATION  MANAGER  in  Northern  New 
Jersey  for  57,000  TMC,  Wednesday  commun¬ 
ity  newspaper.  Send  resume  or  call  publisher 
for  appointment.  The  Bergen  News.  Ill  Grand 
Av,  Palisades  Pk  NJ  07650. 


CIRCULATION  DIRECTOR— 18,000  daily  PM. 
Excellent  opportunity  tor  experienced  mana¬ 
ger.  Must  be  good  administrator,  promoter, 
planner.  Ample  promotion  budget.  Attractive 
incentive  program.  Fine  Midwestern  commun¬ 
ity.  Growth  potential.  Send  resume  and  salary 
requirements  in  confidence  to  Box  2433,  Edi¬ 
tor  &  Publisher.  A  challenging  but  rewarding 
position. 


CIRCULATION  MANAGER  for  medium  size  in¬ 
dependent  Connecticut  daily.  Must  have  had  at 
least  five  years  experience  in  similar  job  in 
Zones  1  or  2.  Ability  to  supervise  personnel 
primary  consideration.  Box  2464,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  northern  Califor¬ 
nia  weekly  publication  over  200,000  circula¬ 
tion.  Strong  background  in  Door  Knob  TMC 
distribution  essential.  Send  resume  to  Box 
2482,  Editor  &  Publisher. 


COUNTY  DISTRICT  MANAGER 
Southern  metro  looking  for  rural  district  mana¬ 
ger.  Adult  motor  route  experience  helpful. 
Package  includes:  $13,(X)0  starting  base  plus 
$2400  bonus  plus  $5200  auto  allowance  and 
full  company  benefits.  Send  resume  to  Box 
2491,  Editor  &  Publisher. 


HOME  DELIVERY  ZONE  MANAGER 
Home  delivery  zone  manager  sought  for  thriving 
7  day  AM  paper  in  competitive  Florida  market. 
We  offer  the  perfect  occupational  environment 
for  an  aggressive  achiever  on  the  way  up.  Salary 
commensurate  with  experience  with  unlimited 
opportunity  for  advancement.  Please  send  re¬ 
sume  including  salary  history  and  a  cover  letter 
outlining  your  strong  track  record  in  circulation 
supervision  to  Box  2489,  Editor  &  Publisher. 


SALES  MANAGER 

Medium  size  daily.  Zone  2.  We  are  seeking  an 
aggressive  creative  individual  to  head  all  cir¬ 
culation  sales.  This  position  will  be  responsible 
for  carrier  promotion,  single  copy  and  phone/ 
crew  solicitation.  Applicant  must  have  prior  ex¬ 
perience  in  circulation  sales.  Excellent  oppor¬ 
tunity  with  growth  potential.  Qualified  appli¬ 
cants  send  resume  and  salary  history  to  Box 
2418,  Editor  &  Publisher. 


DATA  PROCESSING 


ZONE  4 
MANAGER 
DATA  PROCESSING 

Join  a  growing  Sunbelt  publisher.  We  have  a 
current  opening  for  a  qualified  data  processing 
manager  who  has  a  demonstrated  track  record 
of  success  and  who  is  ready  to  assume  the 
complete  supervision  of  our  data  processing 
department.  If  you  are  a  person  with  good  man¬ 
agement  skills,  broad  technical  background  in 
business  and  production  systems,  then  we  may 
be  interested  in  you.  Experience  with  DEC 
hardware  extremely  beneficial.  Salary  would  be 
commensurate  with  your  background  and  ex¬ 
perience.  In  addition  we  offer  an  excellent  be¬ 
nefit  package,  ^nd  your  resume  with  detailed 
experience  and  salary  history  to  Box  2430,  Edi¬ 
tor  &  Publisher. 


EDITOR  &  PUBLISHER  for  May  30,  1981 


DATA  PROCESSING  MANAGER 
TEXT  PROCESSING  OPERATIONS 
Large  metropolitan  daily  and  Sunday  newspap¬ 
er  in  Zone  2  seeking  a  manager  with  strong 
communication  skills  to  direct  a  large  180  VDT 
text  processing  computer  operation.  Experi¬ 
ence  with  medium  and  large  scale  DEC  systems 
required.  Knowledge  of  the  UN  IX  operating  sys¬ 
tem  and/or  the  C  programming  language  desir¬ 
able.  Salary  negotiable  and  commensurate 
with  experience.  Comprehensive  fringe  benefit 
program  is  provided  with  advancement  oppor¬ 
tunities.  Send  detailed  resume  and  salary  his¬ 
tory  to  Box  108,  The  Washington  Star.  225 
Virginia  Av,  SE,  Washington  DC  20061.  All 
replies  held  in  strict  confidence. 


EDITORIAL 


ASSISTANT  EDITOR 

California  daily  newspaper  is  seeking  an  experi¬ 
enced  assistant  editor  with  a  strong  back¬ 
ground  in  graphic  design.  We  are  1(J0,(XX)- 
plus  circulation  daily  newspaper  preparing  to 
move  forward  into  the  ‘80s  and  beyond.  The 
individual  we  are  seeking  should  have  experi-  { 
ence  in  newsroom  management  and  be  able  to  : 
offer  a  strong  background  in  creative  graphics.  ' 
Please  send  resume,  samples  of  previous  work  | 
and  salary  requirements  to  Box  2320,  Editor  &  | 
Publisher.  j 

ALASKA'S  LARGEST 

The  Anchorage  Times.  Anchorage.  Alaska  has  | 
an  opening  for  an  experienced  sportswriter  and  | 
an  experienced  photographer.  Both  applicants 
should  have  2  to  3  years  of  working  experience,  i 
We  are  a  growing  newspaper  and  want  the  right  | 
persons  to  grow  with  us.  It  you  are  interested  in  j 
a  future  with  The  Anchorage  Times  send  re-  j 
sume,  clips,  salary  requirement  to  The  Anchor-  I 
age  Times,  Personnel  Department,  Box  40,  I 
Anchorage  AK  99510. 


CITY  EDITOR 

You're  strongest  personal  asset  is  the  ability  to 
manage  and  motivate  a  lean  staff  of  10  repor¬ 
ters.  You  anticipate  news  and  know  your  news¬ 
paper's  real  strength  is  lively,  local  reporting. 
You  appreciate  go^  graph icsand  design,  mod¬ 
ular  makeup,  solid  and  snappy  headlines.  Sal¬ 
ary  in  mid  $20's  with  excellent  benefits.  Zone 
2.  Send  resume  with  3  of  your  best  papers  to 
Box  2401,  Editor  &  Publisher. 

CITY/NEWS  EDITOR — Assist  managing  editor 
of  bureau-produced  section  daily.  Copy  edit¬ 
ing,  headlines,  layout,  staff  direction  and 
motivation  are  part  of  the  job.  Ideal  for  the 
experienced  reporter  who  can  keep  track  of  de¬ 
tails  and  produce  under  deadline  pressure,  and 
who  is  ready  to  move  up.  Call  Dran  Minnich, 
(301)  848-3388,  Carroll  County  Evening  Sun, 
Westminster  MD  21157. 


COPY  EDITORS 
The  Times  Herald-Record,  a  70,000  circula¬ 
tion  morning  tabloid  65  miles  northwest  of  New 
York,  has  openings  on  its  11-person  copy  desk. 
We  demand  concise  editing,  bright  headlines 
and  attractive  layouts  under  tight,  4-edition 
deadlines.  We  prefer  experience,  but  base  our 
hiring  on  talent.  Applicants  should  send  cover 
letters,  work  samples  and  resumes  to:  Person-  i 
nel  Director.  The  Times  Herald-Record,  40  I 
Mulberry  St.  Middletown  NY  10940.  An  equal 
opportunity  employer. 


Editor  & 

Two  Writers 

Rapidly  growing  business 
magazine  covering  the  elec¬ 
tronics  field  seeks  writers 
and  editor  with  demons¬ 
trated  journalistic  ability  for 
immediate  openings.  Work¬ 
ing  conditions  and  benefits 
are  excellent.  Salary  will  be 
commensurate  with  experi¬ 
ence.  Send  your  background 
and  salary  requirements  to: 


Box  2494 

Editor  &  Publisher 


COPY  EDITORS 

An  opportunity  to  put  your  skills  to  the  test  in  a 
very  comjtetitive  market.  We  require  experi¬ 
enced  copy  editors  who  can  improve  locally 
produced  copy  and  write  headlines  which  com¬ 
pel  readership  and  produce  attractively  de¬ 
signed  pa^.  Challenging  work  environment 
and  excellent  fringe  benefits.  Salary  com¬ 
mensurate  with  experience.  Please  send  re¬ 
sume  including  salary  history  and  work  samples 
to  Box  2451,  Editor  &  Publisher. 


COPY  DESK  CHIEF 

I  Experienced  editor,  skillful  mana^,  patient 
I  teacher.  We  need  a  leader  who  can  bring  a  copy 
I  desk  of  seasoned  veterans  and  bri^t  young 
people  through  the  transition  to  the  latest  and 
best  in  front-end  systems,  who  can  be  the  k^ 
factor  in  a  campaign  to  raise  standards  until 
ours  is  truly  among  the  best-edited  dailies  in 
the  nation,  who  can  help  develop  and  imple¬ 
ment  the  style  and  design  changes  that  will  turn 
a  thorough  news  report  into  a  highlight  of  the 
reader's  day.  Zone  3.  130,000  AM.  210.000 
Sunday.  Box  2406,  Editor  &  Publisher. 


GROUP  EDITOR 

Award-winning  California  daily  and  weekly 
newspaper  group  is  seeking  a  to^notch  editor/ 
manner  to  oversee  its  overall  news/editorial 
operations.  The  individual  we  seek  should  be  a 
high  caliber  professional  with  management  ex¬ 
perience  in  all  phases  of  news/editorial  opera¬ 
tions  of  medium  or  large  size  daily  newspapers 
and  have  a  thorough  understanding  of  profes¬ 
sional  management  concepts.  Please  send  your 
salary  history  and  resume  to  Box  2319,  Editor 
&  Publisher. 


GENERAL  MANAGER  for  student  operated 
thrice  weekly  university  newspaper.  Must  have 
solid  understanding  and  experience  in  all  de¬ 
partments  and  be  both  profit  and  student 
oriented.  Minimum  requirements  include  de¬ 
gree  and  3  to  5  years  newspaper  experience. 
Salary  range  from  $16,575  to  $23,225  de¬ 
pending  upon  qualifications  and  experience. 
Send  resume  to  Thomas  E  Coyne.  Vice  Presi¬ 
dent  for  Student  Services,  Western  Michigan 
University,  Kalamazoo  Ml  49(^.  WMU  is  an 
EEO/AA  employer. 


PROFESSIONAL 
BUSINESS  WRITERS 
WANTED 

We  seek  the  most  highly-qualified 
business  journalists  in  the  nation  to 
help  build  our  company  of  business 
journols.  Cordovan  publishes  local, 
weekly  business  newspapers  in  nine 
cities — Atlanta,  Dallas/Fort  Worth, 
Houston,  Los  Angeles,  Miami, 
Phoenix,  Son  Diego,  San  Francisco 
and  Seattle.  In  each  of  these  cities 
there  is  one  or  more  openings  for 
experienced,  professional  business 
writers  with  five  years  or  more  ex¬ 
perience.  Our  company  is  a  wholly- 
owned  subsidiary  of  Scripps- 
Howard  Newspapers.  This  is  a  ma¬ 
jor  career  opportunity  for  men  and 
women  who  want  the  challenges, 
and  rewards,  of  helping  to  build  our 
newspapers  into  models  of  busi¬ 
ness  journalism  excellence.  Re¬ 
sumes  may  be  sent  in  confidence 
but  please  do  not  opply  unless  you 
are  fully-trained,  mature  and  have  a 
track  record  in  business  writing 
and/or  editing  for  either  newspap¬ 
ers  or  magazines.  Contact  Dexter 
Hutchins,  Mike  Weingart  or  Bob 
Gray,  (713)  688-8811,  or  send  re¬ 
sumes  to  Cordovan  Recruiting, 
5314  Bingle  Road,  Houston  TX 
77092. 
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HELP  WANTED 


EDITORIAL 


EDITOR-MANAGER  for  weekly  newspaper 
covering  Missouri  state  government.  Requires 
individual  with  business/management  experi¬ 
ence  as  well  as  news/editorial  background  to 
maximize  publication's  potential.  Send  resume 
to  Box  2427,  Editor  &  Publisher. 


EDITOR — Daily  newspaper  50,000  to 
100,000  circulation.  Market  is  highly  competi¬ 
tive  and  requires  editor  with  energy,  resource¬ 
fulness  and  creativity.  People  skills  are  at  the 
top  of  priority  list.  The  person  we  choose  will  be 
one  with  a  deep  and  abiding  faith  in  and  under¬ 
standing  of  the  old  fundamentals  of  journalism 
yet  will  have  some  new  ideas  tor  time-worn 
problems.  Zone  2.  Salary  range  open.  Box 
2429,  Editor  &  Publisher, 


FOOD  EDITOR— Daily  newspaper  has  out¬ 
standing  food  section  and  needs  a  person  to 
make  it  even  better.  Person  must  have  writing 
and  editing  skills.  Knowledge  of  cooking  and 
good  food  also  necessary.  60,000  circulation 
daily.  Zone  2,  Salary  range  to  $1B,000.  Box 
2492,  Editor  &  Publisher. 


GROWING  COMMUNITY  WEEKLY  in  Havre, 
Montana  seeks  experienced  editor.  Wages 
open.  Send  complete  resume  to  Bear  Paw  Sen¬ 
tinel,  Box  389,  Havre  MT  59501. 


GENERAL  ASSIGNMENT  REPORTER  for 
award-winning  South  Carolina  twice  weekly 
newspaper.  Quality  paper,  good  working  condi¬ 
tions.  Will  consider  recent  J-school  graduate. 
Send  resume  with  complete  information.  Box 
2468,  Editor  &  Publisher. 


LIFESTYLE  EDITOR 


We're  looking  for  a  people  motivator  who  wants 
the  chance  to  show  what  you  can  do.  You  know 
how  to  marry  2  wire  services  and  2  reporters 
with  a  philosophy  of  providing  readers  with  an 
exciting  up-beat  section  for  an  up-scale  audi¬ 
ence.  You  will  have  strong  graphic  skills  and 
may  have  some  knowledge  or  high-speed  com¬ 
puter  systems.  Send  your  3  best  sections  or 
newspapers  to  Box  2478,  Editor  &  Publisher, 


MANAGING  EDITOR 

Who  can  produce  THE  BEST  20M  to  SOM  cir¬ 
culation  six-day  daily  in  the  United  States.  (We 
may  settle  for  one  who  can  produce  one  of  the 
three  best).  Northern  location  frontier  which  is 
growing  substantially  each  year.  Physical 
plant,  equipment  and  caliber  of  staffers  well 
above  average.  Opportunity  to  participate  in 
ownership  (we  are  locally  owned)  for  the  person 
who  proves  capable  of  filling  the  job  the  way  we 
want  it  filled.  Box  2310.  Editor  &  Publisher. 


MANAGING  EDITOR 

An  excellent  9000  circulation  newspaper  in  a 
pleasant  north  central  Ohio  community  needs 
an  editor.  Write  or  call  Jack  Brown,  Norwalk 
Reflector,  Norwalk  OH  44857;  (419)  668- 
3771, 


NEWS  (layout)  EDITOR  for  street  edition  by 
aggressive  medium-size  daily  on  Florida  coast, 
fmt  be  strong  on  graphics,  headlines  and 
sales  grabbers.  Send  resume,  work  samples  to 
Box  2399,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR.  With  50,000  AM-PM  7- 
day  for  past  7  years.  Full  responsibility  for  news 
operation,  including  complete  re-design,  new 
formats,  computer  conversion.  Excellent  re¬ 
cord,  past  State  Editors  Association  President. 
Rodger  Cramer,  711  W  Springfield,  Cham¬ 
paign  IL  61820;  (217)  356-9005, 


MANAGING  EDITOR— Person  to  run  daily  op¬ 
eration  of  newsroom.  40  person  staff.  Must  be 
strong  on  organization,  people  skills  and  news 
judgment.  Paper  is  6  day  daily  in  70,000  cir¬ 
culation  range.  Pay  range  to  $35,000.  Zone  2. 
Box  2493,  Editor  &  Publisher. 


NEWS  EDITOR — Northern  California  daily 
27,000  seeksan  experienced  hard-nosed  lead¬ 
er  and  teacher.  Position  offers  A-1  fringe  be¬ 
nefits  and  permanency  in  a  beautiful  family- 
type  growing  university-junior  college  com¬ 
munity.  Excellent  climate  with  mild  winters.  An 
opportunity  to  work  with  the  latest  electronic 
news  system  for  the  person  who  boasts  sound 
journalistic  fundamentals  and  skills,  stability, 
a  concern  for  local  news  coverage  and  an  ambi¬ 
tion  to  progress.  Box  2416,  Editor  &  Publisher. 


NUMBER  2  POSITION  in  growing,  tour  person 
news  department  of  New  Albany  (Mississippi) 
Gazette,  an  award-winning  semiweekly  which 
plans  to  go  daily.  Hard-news  writing,  some 
photography,  some  page  layout,  some 
copyediting.  (Opportunity  to  gain  experience  for 
advancement  with  Landmark  Communica¬ 
tions.  Contact  managing  editor  Mike  Anders, 
I  New  Albany  Gazette,  PO  Box  300,  New  Albany 
MS  38652;  (601)  534-6321. 


OPPORTUNITY  tor  Los  Angeles  freelancer.  Our 
two  energy  newspapers— one  well  established, 
the  other  up-and-coming— seek  a  West  Coast 
go-getter.  We  provide  the  office  and  monthly 
stipend  in  exchange  for  a  set  number  of  col¬ 
umns  and  features.  You  build  the  remainder  of 
your  salary  through  special  coverage  of  key 
trade  groups,  companies  and  trends.  Work  for 
some  outside  clients  okay  if  our  assi^ments 

fet  priority.  Send  resumes  and  clips  to  DeVan  L 
humway.  Publisher,  The  Oil  Daily  and  Coal 
Industry  News,  337  National  Press  Building, 
Washington  D(i  20045. 


RECENT  GRADUATE  who  has  superb  writing 
abilities  and  a  desire  to  learn  all  phases  or 
newspaper  management,  including  sales  and 
production,  needed  by  small  daily  in  Midwest. 
Send  complete  resume  and  letter  about  your¬ 
self  to  Box  2296,  Editor  &  Publisher. 


REPORTER  who  can  handle  assignments  for 
weekly.  This  west  Tennessee  newspaper  is  fix¬ 
ing  to  grow,  and  we  need  someone  who  wants  to 
grow  with  us.  If  you  can't  get  along  with  people 
and  need  to  be  told  what  to  do,  save  your  18 
cents.  Otherwise,  send  clips,  resume,  require¬ 
ments  to  DyerCountyTennessee,  Box 87.  New¬ 
born  TN  38059. 


REPORTERS 

Challenging  positions  available  for  aggressive, 
self-motivated  general  assignment  reporters 
with  at  least  3  years  daily  experience.  Excellent 
working  environment,  ideal  climate  and  com¬ 
petitive  salary  and  fringe  benefits.  Qualified 
applicants  please  send  resume,  salary  history 
and  recent  clips  to  Box  2450,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


EDITORIAL 


SPORTSWRITER  needed  tor  15,000  circula¬ 
tion  daily  in  Strasburg,  Virginia.  Person  should 
have  professional  experience  in  sportswriting, 
layout  and  preferably  pasteup.  Coverage  of  loc¬ 
al  high  schools  and  colleges  is  stressed.  Send 
resume  and  clips  to:  Sports  Editor,  Northern 
Virginia  Daily,  PO  Box  69,  Strasburg  VA 


SPORTS  EDITOR  for  7400  PM  daily  west  of 
Columbus  Ohio.  You  will  do  it  all:  write,  edit, 
layout  and  photos.  Cover  5  high  schools  and  1 
college.  Good  entry  level  position  on  a  quality 
small  town  paper.  Send  resume  and  samples  to 
Ga^  Dalton,  Urbana  Daily  Citizen,  Urbana  OH 


SPORTS  EDITOR  WANTED 
Looking  for  able  and  energetic  sports  editor 
skilled  in  grammar  and  news  writing.  Must  be 
oriented  toward  local  sports,  able  to  write,  edit, 
layout  and  manage  4-Mrson  department.  Send 
resume  and  clips  to  Editor,  Gazette,  Gastonia 
NC  28052. 


SPORTSWRITER 

IDAHO'S  BEST  20,000  daily/Sunday  AM 
needs  aggressive  sportswriter.  You  need  to  have 
style  forfeatures,  interest  in  outdoors  and  lay¬ 
out  knowledge.  Prefer  recent  J-school  graduate 
and  applicants  from  West.  Send  letter,  resume, 
sample  clips  to  Marvin  Clemons,  Sports  Editor, 
The  Times-News,  PO  Box  548,  Twin  Falls  ID 
83301.  No  phone  calls. 


SPORTS  AND  GENERAL  ASSIGNMENT.  Excit¬ 
ing  urban  weekly,  ciculation  170,000,  on  Flor¬ 
ida's  beautiful  (julf  Coast,  home  of  Tampa  Bay 
Bucs  and  Rowdies,  is  expanding  staff,  wants 
someone  to  write  punchy  incisive  sports  col¬ 
umns  and  sports  features  (no  hard  game  cover¬ 
age),  plus  varied  news  side  general  assignment 
stuff.  Start  $200.  Prefer  a  year  or  two  of  experi¬ 
ence  but  will  consider  top  J-grad.  Camera  abil¬ 
ity  helpul.  Member  of  large  chain,  excellent 
fringe  benefits  package.  Send  resume  plus 
non-returnable  clips  or  photocopies,  especially 
of  sports  columns  to  Robert  A  Juran,  Editor, 
The  Neighbor,  109  Brush  St,  Tampa  FL 
33602.  No  phone  calls. 


SUNDAY  EDITOR  for  26,000 circulation  paper 
in  Zone  4.  Must  be  experienced  in  editing, 
writing,  planning,  makeup  and  design  and 
directing  staff  members.  This  is  an  excellent 
opportunity  for  someone  who  wants  a  challenge 
of  making  a  good  production  better.  Send  re¬ 
sume,  clips,  references  to  Box  2490,  Editor  & 
Publisher. 


THE  MIDLAND  REPORTER-TELEGRAM,  in 
the  headquarters  city  of  the  Permian  Basin,  has 
opening  for  oil  editor.  Familiarity  with  oil  activ¬ 
ity  and  drilling  reports  necessary  as  well  as 
interest  in  this  growing,  crucial  industry.  Salary 
negtiable,  profit  sharing  plan,  full  company 
paid  benefits.  Resume,  samples  to  Jim  Serva- 
tius,  PO  Box  1650,  Midland  TX  79702. 


WIRE  EDITOR/EDITORIAL  PAGE  EDITOR 
Award-winning  California  100,000-plus  cir¬ 
culation  daily  newspaper  is  looking  for  an  ex¬ 
perienced  wire  editor  and  an  experienced  edito¬ 
rial  page  writer/editor.  We  offer  an  opportunity 
to  work  with  other  professional  journalists,  sal¬ 
ary  commensurate  with  ability,  a  full  range 
fringe  benefit  program  and  an  opportunity  to 
live  in  one  of  the  most  desirable  areas  in  the 
country.  The  individuals  we  seek  should  have  at 
least  3  years  experience.  Please  send  resume 
and  salary  requirements  to  Box  232 1 ,  Editor  & 
Publisher. 


WE'RE  LOOKING  FOR  TOP  journeyman  staff 
writers  to  perform  on  a  prize-winning  metro 
daily  in  the  Southwest.  Don't  apply  unless 
you've  got  at  least  5  years  in  the  trenches.  Box 
2402,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


WASHINGTON  REPORTER 
Five  newspaper.  Zone  5,  medium  size  daily 
group  desires  full-time  Washington  reporter  to 
cover  Senators.  Representatives,  and  govern¬ 
ment  agencies  supplementing  wire  services. 
Must  have  high  standards  of  objective  report¬ 
ing.  Send  full  details  of  experience,  salary  re¬ 
quirements  and  your  estimate  of  total  annual 
bureau  cost.  Reply  to  Box  2422,  Editor  &  Pub¬ 
lisher. 


WE  ARE  SEEKING  an  experienced  general 
assignment  reporter  and  an  experienced  sports 
person  with  strong  background  In  page  design 
for  sports  desk  work.  We  are  a  97-year-old  inde¬ 
pendent  38,000  daily  AM  (as  of  June  1)  news- 
I  paper.  We  offer  challenging  work  opportuni¬ 
ties,  competitive  earnings,  a  complete  em¬ 
ployee  benefit  program  in  a  delightful  Southern 
living  area.  Send  resume  to  Nelder  Dawson, 
Personnel  Director,  Alexandria  Daily  Town 
Talk,  PO  Box  7558,  Alexandria  LA  71306. 


WE'RE  LOOKING  for  a  qualified  person  to  take 
charge  of  all  feature  sections  for  a  Northwest 
medium-size  daily.  There's  lots  of  freedom  for 
the  right  person.  We’re  open  to  new  ideas.  Sal¬ 
ary  commensurate  with  experience.  Send  re¬ 
sume  to  Box  2479,  Editor  &  Publisher, 


ZONE  4,  25,000  PM  that  stresses  profes¬ 
sionalism.  We  are  in  a  competitive  market  and 
need  an  aggressive  government  reporter  who 
also  can  write.  Daily  coverage  is  important  but 
the  ability  in  the  enterprise  to  provide  in-depth 
investigative  looks  at  government  are  manda¬ 
tory.  2  to  3  years  experience  preferrable.  Salary 
$235-$295.  Send  resume  and  clips  to  Box 
2440,  Editor  &  Publisher. 


FREELANCE 


FREELANCERS:  Interested  in  writing  on 
household  hints,  children's  page,  comics,  per¬ 
sonal  advice,  finance,  and  health/nutrition?  In¬ 
ter-American  News  Services  will  pay  you  and 
you  let  us  worry  about  marketing.  We  need  fresh 
and  different  material  to  supplement  our  syndi¬ 
cated  features  which  will  start  up  in  September 
1981.  Please  contact  with  samples  by  mail 
ONLY:  William  Griffith,  Inter-American  News 
Services,  720  5th  Av,  New  York  NY  10019. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally,  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


MARKETING 


VICE  PRESIDENT,  SALES  &  MARKETING 
Washington  DC  area  special  interest  weekly 
tabloid  seeks  highly  creative  marketing  profes¬ 
sional.  Responsibilities  include  designing  and 
implementing  sales  promotions,  managing  the 
sales  staff  and  building  subscriptions.  The 
position  reports  to  the  owner/publisher.  Salary 
$24,000  to  $30,000  plus  ccommission/bonus 
based  on  performance.  Send  resume  to: 

MBA 

Suite  301 

nil  Nineteenth  St,  NW 
Washington  DC  20036 


PRESSROOM 


PRESSROOM  FOREMAN 
MES  in  Zone  5  looking  for  take-charge  person 
to  run  room.  Prefer  experience  on  Urbanite, 
must  be  experienced  in  work  scheduling,  waste 
control  and  maintanence.  Good  opportunity  to 
join  new  production  management  team.  Write, 
giving  experience,  salary  requirements  and  re¬ 
ferences  to  Box  2428,  Editor  &  Publisher, 


FRONT-END  SYSTEM  SALESMEN 

SYSTEM  INTEGRATORS  INC.  is  expanding 
its  nationwide  sales  force.  We  are  looking  for 
experienced  sales  representatives  to  market 
our  new  System/55  and  our  established 
System/22  on-line  publishing  systems.  If  you 
are  interested  in  significantly  increasing  your 
earnings,  join  the  marketing  team  with  the 
industry's  most  exciting  products.  All  replies 
held  in  the  strictest  confidence.  Qualified 
candidates  should  contract  Robert  L.  Clark, 
director  of  sales; 

@  System  Integrators,  Inc. 

182C  Tribute  Road 
Sacramento,  Ca  95815 
(916)  929-9481 


PRESSROOM  SUPERVISOR 


AAodison  Newspapers,  Inc.  has  an  opening  (or  a  night  pressroom  super¬ 
visor.  AAust  have  five  years  double  width  press  experience. 
Communication,  organization  and  problem  solving  skills  necessary. 
Excellent  salary  and  benefits.  Please  send  resunw  including  work  arxi 
salary  history  to: 

Madison  Newspapers,  Inc. 
Employment  Manager 
PO  Box  8056 
Madison  Wl  53708. 
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HELP  WANTED 


PRESSROOM 


PRESSPERSONS 

Immediate  openings  exist  for  experienced 
presspersons.  Individual  must  have  completed 
4  years  apprenticeship  and  have  previous  ex¬ 
perience  on  double-wide  web-fed  l^er  press  or 
offset.  Excellent  salary  and  benefits.  For  furth¬ 
er  information  write  to: 

Ft  Lauderdale  News/Sun  Sentinel 
Personnel  Department 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 


_ PRODUCTION _ 

PRE-PRESS  PRODUCTION 

MANAGEMENT  OPPORTUNITY 
Knight  Publishing  Company,  publisher  of  The 
Charlotte  Observer  and  The  Charlotte  News, 
has  an  unusual  opportunity  for  someone  with 
strong  people  skills,  good  daily  newspaper  pro¬ 
duction  experience  and  top  managerial  ability. 
The  individual  we  are  seeking  should  have  a 
proven  record  of  success  in  production,  prefer¬ 
ably  in  composing  and  platemaking,  and 
should  be  ready  to  step  directly  into  a  number 
two  production  position.  Abili^  to  initiate  and 
direct  change:  experience  with  planographic 
plate  conversions,  computerized  typesetting 
systems  and  offset  press  conversions:  and  a 
feel  for  positive  labor  relations  are  all  pluses.  If 
you're  looking  for  a  challenge  and  a  chance  to 
loin  and  grow  with  one  of  the  nation's  most 
progressive  newspapers,  call  (704)  379-6837 
to  set  up  an  Atlantic  (iity  interview  with  our 
production  director,  Otis  Cox.  He'll  be  at  The 
Park  Place  Osino  Hotel  from  June  4  to  June 
10.  OR  send  a  confidential  letter  and  resume 
detailing  your  experience,  education  and  salary 
requiremens  to:  Otis  Cox,  Production  Director, 
Knight  Publishing  Company,  PO  Box  32188, 
Charlotte  NC  28232. 

An  Equal  Opportunity  Employer 

PRESS  FOREMAN — Ambitious,  web  offset  pre 
ss  foreman  with  technical  skills  and  manage¬ 
ment  abilities.  Communication  skills  a  necessi¬ 
ty.  Multi-shift  operation  with  a  progressive  pub¬ 
lishing  firm.  Modern  plant.  Excellent  salary  and 
benefits.  Zone  5.  Reply  Box  2469,  Editor  & 
Publisher. 

POSITIONS 

WANTED 


POSITIONS  WANTED 


COPY  EDITOR — '76  grad,  recent  freelancer 
with  Zone  2  independent  semi-monthly 
(100, OCX)  circulation),  current  proofreader/ 
typesetter  with  New  Yoik  City  print  shop. 
perience:  syndicated  features,  broadcast  copy, 
corporate  advertising/public  relations/sales 
presentations,  various  reference  works.  Seek 
low-pressure  post  with  Zone  1  or  2  weekly  or 
semi-monthly,  for  further  experience  and  real 
career  opportunity.  Resume  on  request.  Box 
2483,  Editor  &  Publisher. 

DON'T  FORGET  THIS  VET.  Navy  veteran  and 
May  J-grad  seeks  position  on  daily  as  general 
assignment  reporter,  preferably  the  night  shift. 
Two  years  on  campus  newspapers  as  reporter, 
copy  editor,  news  editor.  Eight  months  as  cor- 
res^ndent  for  community  weekly  and  ten 
months  as  "productive"  AP  stringer.  Willing  to 
relocate.  PO  Box  243,  Pomfret  CT  06258. 

ENERGETIC  COLLEGE  SPORTSWR  ITER  seeks 
job  on  small  daily.  Have  4  years  experience  at 
college  newspaper  and  18  months  at  weekly. 
Willing  to  relocate  after  graduation  in  June  '81 . 
Write  to  David  Mello,  Box  290,  University  of 
Santa  Clara,  Santa  Clara  CA  95053. 

EDITOR — Can  do  it  all.  25  years  experience, 
including  both  wire  services  and  editing  daily. 
Top  writing,  editing,  layout,  supervisory  skills. 
Available  immediately.  Zones  3, 4, 6  preferred: 
(803)  432-3632. 

EDITORIAL  WRITER — Thoughtful,  thorough, 
forceful.  Former  editor.  Have  covered  politics, 
energy,  environment,  education,  local  govern¬ 
ments.  History  hobby.  MA  degree.  Box  2477, 
Editor  &  Publisher. 

EXPERIENCED  (7  years)  sportswriter — reli¬ 
able.  talented,  speedy,  organized,  dedicated — 
seeks  position  any  Zone  with  serious  daily. 
Need  reporting/desk  job.  Help  build  my  slot, 
layout  skills.  Bruce  Goldberg,  PO  Box  182, 
Cottekill  NY  12419:  (914)  €87-9886. 

LOOKING  FOR  AN  AWARD-WINNING  copy 
editor/sportswriter?  I'm  "only"  24,  but  I've  got 
the  know-how  to  help. .  .either  as  a  writer  or  on 
the  desk.  Happy  to  relocate  for  a  job  with  a 
future.  CallorwriteJamieTurner,  1028  Bower, 
Howell  Ml  48843:  (517)  546-5880. 

SPORTS  WRITING  POSITION  wanted  by 
talented  J-school  grad.  Have  considerable  ex¬ 
perience  with  80,000  circulation  daily  both  as 
staff  writer  and  correspondent.  VDT  experi¬ 
ence.  G  Betts,  1-A  Middle  St,  Orono  ME 
04473:  (207)  866-5659. 


ADMINISTRATIVE  SPORTS 

.  years.  I  vr 

EXPERIENCED  PROFESSIONAL— Daily  ^^^437 
general  manager,  weekly  owner  and  publisher 
with  full  phase  knowledge  of  operating  either  SPORTSV 
profitably.  Mature  with  proven  leadership  and  Yq.|. 

civic  abilities.  Can  interview  now.  Box  2435. 

Editors  Publisher. 

GENERAL  MANAGER— Aggressive,  know- 
ledgeable  all  phases  newspaper  operation.  "■ 
Proven  record.  Highest  reference.  Box  2182, 

Editor  &  Publisher. 

GENERAL  MANAGER/DIRECTOR  OF  SALES—  A  RF 
Professional  with  over  16  years  exprience  in  all  ” 
facets  of  newspapers:  management,  advertis-  jn  ■  i 
ing,  sales,  promotion,  etc.  Will  tram  staff  to  sell  |U  Al 
the  most  competitive  market.  Excellent  refer¬ 
ences.  Zones  1-3,  5.  (315)  733-8986.  _  ADVE 

_ ADVERTISING _ 

AD  DIRECTOR— Experienced  pro  available.  To  h6l 
Top  revenue  producer  and  staff  trainer.  Strong 
on  promotions!  Prefer  Zone  4.  Box  2488,  Edi-  llOflS, 
tor  &  Publisher.  garcjil 

EXPERIENCED  daily  advertising  director  with  pIsaSB 
excellent  track  record  in  competitive  markets  the  in 
seeks  opportunity  in  mid  to  large  daily.  Experi-  j 
enced  in  single  and  multiple  newspaper  opera-  “''U  re 
tion.  Hands-on  administrator  with  department  all  CO 

store  management  background.  Prefer  Zone  3,  u 

4. 6,  but  will  consider  others.  Box  2487,  Editor  yOUr  □ 
&  Publisher.  Credit 

FIELD  EXPERIENCE  in  display,  national,  clas- 
sified,  promotion,  ad  director  and  general  man- 
agement.  Desire  management  slot  in  Zones  4,  I  HAN 
8  or  9.  (316)  321-2264  or  write  Box  2445,  |  ■ 

Editor  &  Publisher.  E  & 

NEXT  MOVE  MUST  BE  LAST— 11  years,  4 
newspapers  with  experience  in  zoned  editions,  ntpl 

specialprojects,  co-op,  national  and  short  term  ' 

as  ad  manager  at  small  daily  with  TMC  shopper. 

Very  strong  on  sales  promotion  and  plus  lineage 
ideas.  Prefer  ad  manager  on  smaller  daily  or 
specialized  spot,  with  advancement  opportun¬ 
ity,  on  metro  daily.  Presently  employed  in  spe- 
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SPORTS  EDITOR,  27,  at  36,000  AM.  In  2 
years.  I've  had  5  editors.  Award-winning  lay¬ 
outs,  BJ,  have  graphically  re-designed  section. 
Box  2437,  Editor  &  Publisher. 


SPORTSWRITER  and  editor  with  experience  in 
New  York  city  area,  seeks  position  on  daily  in 
any  Zone.  Young,  energetic  and  ambitious.  Ste¬ 
wart  Scharf,  1917-85  St.  Brooklyn  NY  11214: 
(212)  266-2740. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  in 
all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


POSITIONS  WANTED 


LAYOUT  EDITOR:  Top  ability,  solid  back¬ 
ground,  best  references.  Fast,  reliable,  im¬ 
aginative.  Work  samples  available.  Box  2467, 
Editor  &  Publisher. 

MAGAZINE  EDITOR  with  solid  production 
background  seeks  position  in  Midwest.  As  man¬ 
aging  editor  of  technical  monthly  (50,000  cir¬ 
culation)  do  everything  from  manuscript  to 
camera-ready  art:  copy  editing,  proofing,  re¬ 
writing,  typesetting  (in-house  on  CompuG- 
raphic  7500),  layout,  paste-up,  some  photo¬ 
graphy.  Experience  in  advertising,  newspiapers. 
on-screen  VDT  editing.  Diligent,  reliable, 
values  quality.  Box  2462,  Editor  &  Publisher. 

REPORTER  seeks  entry  level  position.  Zone  1  i 
or  2,  daily  or  weekly.  BS  in  English:  solid  ex¬ 
perience  with  government  and  arts:  4  years  on 
college  paper:  excellent  internship.  Jerry 
Silverman,  399  State  St,  Albany  NY  12210: 
(518)  434-3947. 

RARE  FIND — Highly  regarded  newsroom-  j 
weary  editor  ready  to  assist  you  with  dignity, 
respKt.  Varied,  impeccable  background.  Box 
2424.  Editor  &  Publisher.  | 

RENAISSANCE  MAN  who  can  do  and  has  done  ! 
news,  sports,  features,  desk,  seeks  job  on  daily. 
Zones  1,2.  Have  degree,  experience,  intelli¬ 
gence.  enthusiasm.  Box  2481.  Editor  &  Pub¬ 
lisher. 

SPORTSWRITER:  Journalism  graduate  seeks 
full-time  job.  Equivalent  of  one  year  daily  ex¬ 
perience  on  preps  and  college.  All  offers  consi¬ 
dered.  For  clips,  write  to  Box  2403,  Editor  & 
Publisher. 

SPORTS  DESK  PLUS  i 

Twice  a  state  sportswiter  of  the  year,  staff  mem¬ 
ber  of  two-time  APSE  general  excellence  and 
makeup  award.  Strengths,  however,  are  in  desk 
work:  layout  and  planning,  headline  writing  and 
news  judgment.  No  cliches.  Have  9-flat  speed, 
comprehensive  knowledge  and  enthusiasm  of 
sports.  All  Zones  but  4,  6.  Box  2460,  Editor  & 
Publisher. 

VERY  EXPERIENCED  WRITER,  editor.  VDT- 
trained,  seeks  news  position  in  dry  climate.  Pay 
secondary  to  low  humidity  in  importance.  Wil¬ 
liam  Delahan,  266  Walnut  St.  Geneva  OH 
44041:  (216)  466-3818. 

VIDEOTEX:  It  you  need  an  editor  with  extensive 
editorial  and  computer  experience  to  head  up  a 
new  videotex  venture,  you  may  be  interested  in 
my  track  record  with  new  daily,  weekly  and 
monthly  publications.  Box  2465,  Editor  &  Pub¬ 
lisher. 

WORK-ORIENTED  newsman,  experienced  all 
phases  of  small  daily,  especially  sports:  several 
years  managing  editor:  photo-darkroom,  fea¬ 
ture,  etc.  Proven  loyalty  one  employer.  Box 
2474.  Editor  &  Publisher. 

YOUNG,  aggressive  sports  and/or  news  reporter 
seeks  position  in  Zone  7,  8,  9.  Have  inter¬ 
viewed  Muhummad  Ali  and  l^ny  Cooney.  Pro-  j 
fessional  investigative  experience.  Many  quali¬ 
ty  cli|s  and  references,  including  photo-credit 
in  national  magazine.  BS  speech  communica¬ 
tions  with  journalism  emphasis.  Prefer  metro¬ 
politan  area,  but  happy  anywhere  in  beautiful 
American  West.  Robert  Mladinich,  7  Maspeth 
Dr,  Melville  NY  11747:  (516)  271-8525after 
6pm  EST.  I 


POSITIONS  WANTED 


STRINGER  for  major  suburban  Philadelphia 
newspaper  chain  seeks  staff  position.  Zone  1. 2 
or  3.  Experience  in  general  news,  features  and 
reviews.  Honors  BA  in  English.  University  of 
Pennylvania.  Clips  on  request.  Box  2463,  Edi¬ 
tor  &  Publisher. 

UNIVERSITY  OF  MICHIGAN  jounalism  gradu- 
ate  (May  '81)  seeks  editorial  position  in  any 
capacity  with  magazine  or  publisher.  Experi¬ 
ence  includes  four  years  as  reporter,  night  edi¬ 
tor,  executive  editor  on  college  paper,  two  years 
as  contributing  writer  to  spo^  magazines.  Box 
2452,  Editor  &  Publisher. 

PHOTOJOURNALISM 

LOOKING  for  an  intelligent,  self-motivated 
photographer/reporter?  CJ  Oamer.  a  photojour¬ 
nalism  equate  with  experience  on  a  30M  dai¬ 
ly,  has  the  creativity  to  bring  fresh  life  to  routine 
assignments  and  the  tenacity  to  pursue  major 
stories  for  months,  from  the  drug  scene  on  the 
streets  after  midnight  to  the  work  of  visitor- 
advocate  in  the  county  jail.  Will  consider  all 
inquiries  from  all  Zones.  Send  for  resume,  port¬ 
folio,  clips  to  1438  Chesnut  Hill  Rd.  Pottstown 
PA  19646  or  call  (215)  323-2189. 

PHOTOGRAPHER/SPORTSWRITER,  29. 
seeks  move  to  medium-size  or  large  daily.  Pre¬ 
sently  employed  by  9000  circulation  daily. 
JudgM  second  in  recent  statewide  sports  photo 
competition,  work  used  by  AP  and  Wideworld. 
Polished  darkroom  techniques  with  desire  to 
grow  and  learn  in  new  environment.  Four  years 
experience  includes  coverage  of  Southeastern 
Conference  football  and  basketball,  pro  base¬ 
ball  and  preps.  Also  capable  writer.  Will  travel. 
Christopher  Jones,  Ivy  Hill.  Harlan  KY  40831: 
(606)  573-2302. 

_ PRESSROOM _ 

PRESSROOM  FOREMAN:  Proven  ability  with 
strong  leadership  qualities.  Highly  skilled  in  all 
phases  of  offset  newspaper  production.  Young, 
energetic,  hardworking,  honest.  Quality  and 
waste  conscious,  innovative  and  very  strong  on 
preventative  press  maintanence.  SWks  chal¬ 
lenging  position  as  press  foreman  or  superin¬ 
tendent.  Box  2459,  Editor  &  Publisher. 

_ PRODUCTION _ 

PRODUCTION  MANAGER— Knowledgeable 
front  to  back.  Proven  record  and  highest  refer¬ 
ences.  Box  2194,  Editor  &  Publisher. 

PROVEN  MANAGER  with  background  heavy  in 
composing,  camera  darkroom,  plate  and  some 
press.  Have  installed  and  maintained  front-end 
systems  and  conversions,  including  letterpress 
to  offset.  Able  to  budget  and  maintain  cost 
efficiency.  Looking  for  position  with  future  and 
potential  in  Zone  2.  Would  consider  other 
Zones  if  promising.  Resume  upon  request.  Box 
2423,  Editor  &  Publisher. 

PUBLIC  RELATIONS 

ENERGETIC,  creative.  University  of  Michigan 
journalism  graduate  (May  '81)  seeks  entry- 
level  public  relations  position.  Four  years  ex¬ 
perience  as  reporter,  executive  editor  on  col¬ 
lege  paper.  G<x>d  judgment,  orderly  thinker. 
Box  2453.  Editor  &  Publisher. 
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Nuke  energy 
forum  for 
news  media 

Gannett  Foundation  and  the  Founda¬ 
tion  for  American  Communications 
(FACS)  are  jointly  sponsoring  a  national 
conference  on  nuclear  energy  and  the 
news  media,  June  26-28,  at  the  Sheraton 
International  Hotel,  Reston,  Va. 

Funded  by  a  grant  from  the  Gannett 
Foundation,  the  conference  will  include 
17  of  the  nation’s  leading  experts  in  nuc¬ 
lear  power,  especially  as  it  relates  to  the 
news  media.  Among  those  speakers  parti¬ 
cipating  in  the  conference  will  be  U.S. 
Rep.  Morris  Udall,  D-Ariz.;  Charles  F. 
Luce,  Chairman  of  Consolidated  Edison 
of  New  York;  Harold  R.  Denton,  Direc¬ 
tor,  Office  of  Nuclear  Reactor  Regulation 
in  the  U.S.  Nuclear  Regulatory  Commis¬ 
sion  (NRC);  and,  Eric  Van  Loon,  Execu¬ 
tive  Director  of  the  Union  of  Concerned 
Scientists. 

Speakers  from  the  media  will  include 
Robert  Schakne,  CBS  News;  J.W. 
Anderson,  the  Washington  Post,  and 
Llewellyn  King,  publisher  of  Energy 
Daily. 

The  conference  is  planned,  in  part,  as  a 
response  to  the  recommendations  made 
by  the  Kemeny  Commission  report  on  the 
“Accident  at  Three  Mile  Island.’’  The 
Gannett  Foundation,  formerly  the  Frank 
E.  Gannett  Newspaper  Foundation, 
peviously  sponsored  a  nuclear  confer¬ 
ence  with  FACS,  December  5-7,  in  Scott¬ 
sdale,  Ariz.  As  with  that  earlier  confer¬ 
ence,  the  June  conference  in  Reston,  Va., 
is  designed  to  provide  a  forum  for  accu¬ 
rate  information  and  exchange  of  views 
on  one  of  the  most  controversial  and  least 
understood  issues  of  the  1980s. 


8  get  White  House 
correspondents’  award 

At  its  annual  dinner  April  25  the  White 
House  Correspondents’  Association  pre¬ 
sented  awards  to  8  newsmen  for  out¬ 
standing  journalistic  performance. 

The  Merriman  Smith  Memorial  Award 
was  given  to  John  Palmer  of  NBC  News; 
Ed  Walsh,  Washington  Post,  received 
second  prize. 

The  Worth/Bingham  Memorial  Award 
was  divided  equally  among  Ralph  Soda, 
Gannett  News  Service,  Jonathan 
Neumann  and  Ted  Gup  of  the  Washing¬ 
ton  Post. 

The  Raymond  Clapper  Memorial 
Award  went  to  Nicholas  Lemann, 
Washington  Post,  and  second  place  went 
to  John  Fialka,  Washington  Star. 

The  Aldo  Beckman  Memorial  Award 
was  given  to  Frank  Cormier,  Associated 
Press. 
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The  flashpoint  issues  of  nuclear  pow¬ 
er — safety,  waste  management  and  radia¬ 
tion — will  be  addressed  by  the  top  scien¬ 
tific  thinkers  in  America  today.  Scientific 
experts  will  include  Dr.  Harold  Lewis, 
Professor  of  Physics  at  the  University  of 
California;  Dr.  Roger  Mattson,  Director 
of  Systems  Integration  at  the  NRC;  Dr. 
Benjamin  S.  Cooper,  a  staff  member  of 
the  U.S.  Senate  Committee  on  Energy 
and  Natural  Resources;  Dr.  Gordon 
Thompson,  a  scientist  and  consultant  to 
the  Union  of  Concerned  Scientists;  Dr. 
Hans  Landsberg,  Director,  Center  for 
Energy  Policy  Research  at  the  Resorces 
for  the  Future,  and  Dr.  Gene  Rochlin, 
Policy  Analyst,  University  of  Calfiornia 
at  Berkeley. 

Others  involved  include  Joseph  P. 
Kalt,  Professor  of  Economics  at  Harvard 
University;  Dr.  Peter  Sandman,  Profes¬ 
sor  of  Communications  at  Rutgers  State 
University;  and  Dr.  George  Rathjens, 
Professor  of  Political  Science  at  Mas¬ 
sachusetts  Institute  of  Technology. 

Journalists  attending  the  three-day 
conference  will  be  limited  to  35.  A  screen¬ 
ing  committee  composed  of  deans  of 
schools  of  journalism  will  choose  the  par¬ 
ticipants. 

Attendees  will  furnish  their  own  trans¬ 
portation  and  a  $50  registration  fee.  All 
others,  including  accommodations  and 
meals,  will  be  paid  by  the  sponsors. 

Journalists  may  apply  by  writing  FACS 
at  3383  Barham  Blvd.,  Los  Angeles, 
Calif.  90068. 

Manning’s  cartoons 
published  in  book 

“The  Best  of  Reg,’’  a  collection  of  400 
of  Reg  Manning’s  cartoons  which 
appeared  in  the  Arizona  Republic  over 
the  past  54  years,  is  now  available  in  a 
new  book. 

The  paperback  edition  is  $5.95  while  a 
limited  number  of  hardback  editions  are 
priced  at  $9.95. 

Reg  has  drawn  more  than  15,000  car¬ 
toons  which  tell  the  story  of  Arizona, 
national  and  world  history. 

The  volume  was  compiled  and  written 
by  Dean  Smith,  a  former  Republic  repor¬ 
ter  and  freelance  writer.  It  contains  car¬ 
toons  on  Gov.  George  Hunt,  Thomas 
Edison,  FDR,  Hitler,  Stalin,  the  Korean 
War,  Vietnam  and  all  of  the  presidents 
since  1926. 

Reg,  at  75,  still  draws  two  cartoons  a 
week  for  the  Republic  and  actively  pur¬ 
sues  other  careers  as  a  crystal  engraver, 
author,  speaker  and  salesman  of  Arizo¬ 
na’s  wonders. 

From  1948  to  1971  Reg  was  syndicated 
(with  25,000,(X)0  readers)  by  McNaught 
Syndicate.  He  has  published  eight  books, 
including  the  still-popular  “What  is  Ari¬ 
zona  Really  Like,’’  “What  Kind  of  Cac¬ 
tus  Izzat?’’  and  “The  Desert  in  Crystal.” 


Carriers  deliver 
more  magazines 

The  Lousiville  Courier-Journal  and 
Times  has  more  than  tripled  the  number 
of  copies  of  Time  and  Newsweek  deli¬ 
vered  by  it’s  newspaper  carriers  each 
week. 

Carriers  for  the  papers  now  deliver 
7,000  of  the  magazines,  about  half  of  the 
total  circulation  in  Jefferson  County,  as 
they  make  newspaper  delivery. 

Early  in  April,  the  circulation  depart¬ 
ment  added  three  additional  zip  code 
zones  to  the  area  where  carriers  deliver 
the  news  magazines.  Nearly  300  carriers 
are  involved  in  the  project,  which  was 
started  by  the  Louisville  papers  in  1975  in 
a  single  zip  code  zone. 

When  the  project  is  fully  implemeted,  it 
will  involved  delivery  of  four  demog¬ 
raphic  editions  of  Newsweek  and  six  of 
Time  on  a  rotating  basis,  in  addition  to 
the  regular  editions. 

The  two  news  magazines  entered  into 
the  alternate  delivery  agreement  with  the 
Louisville  papers  to  offset  rising  postage 
costs. 

“It  has  become  an  accepted  part  of  our 
service  by  carriers,  customers  and  the 
magazine  publishers  alike,”  said  David 
Thomas,  director  of  circulation  in  Louis¬ 
ville. 

MCA  is  assigned 
Standard  Brands 

MCA  Advertising,  the  New  York- 
based  division  of  the  Marketing  Corpora¬ 
tion  of  America,  was  given  several  food 
products  by  Standard  Brands. 

Total  billings  for  the  accounts,  pre¬ 
viously  handled  by  Doyle,  Dane,  Bern- 
bach.  Wells  Rich  Greene,  D’Arcy  Mac- 
Manus  &  Masius,  and  Lee  King  &  Part¬ 
ners  amount  to  about  $17  million. 

MCA,  which  started  in  business  3  and 
a  half  years  ago,  operates  a  newspaper 
couponing  distribution  system.  The  pro¬ 
ducts  assigned  to  MCA  include  Fleis- 
chmann’s  Margarine,  Spread  and  Egg 
Beaters,  Blue  Bonnet  Margarine  and 
Spread,  Royal  Gelatin  Desserts,  and 
Baby  Ruth,  Butterfinger  and  Reggie  bars. 
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Amoco  is  using  America's  greatest  resource 
to  increase  oil  and  natural  gas  production  today. 

The  creativity  and  ingenuity  that  made  photovoltaic  effect.  In  Tulsa,  Amoco 
America  the  world's  most  productive  scientists  are  exploring  ways  to  extract 
innovator  is  at  work  at  Amoco.  Using  oil  from  the  most  complex  geological 
the  latest  technology  in  almost  every  formations  in  the  country.  And  in 

physical  science,  Amoco  researchers  are  Colorado,  engineers  are  investigating 

working  on  the  energy  America  will  ways  to  recover  the  oil  locked  in 

need  in  the  year  2000.  shale. 

In  our  Naperville,  Illinois  laboratories,  Amoco  scientists  and  technologists  are 
microbiologists  are  finding  ways  to  use  dedicated  to  the  search  for  the  energy 
energy  stored  in  simple  plant  life.  Solid  needed  to  keep  America  growing  in  the 
state  physicists  are  investigating  the  year  2000  and  beyond. 


First  in  Colorado.  .  .  Thanks,  Denver.  Thanks,  Colorado 


There’s  good  News  in 
Denver  for  people  who 


like  numbers 


And,  the  numbers  are  remarkable! 


The  Audit  Bureau  of  Circulations  Publishers 
Statements  for  the  six  months  ended  March  31 
1981,  show  the  News  weekday  circulation 

leading  the  Post  in  the  Denver  City  Zone  by 


leading  the  Post  in  the  Denver- Boulder  SMSA  by 


and  leading  the  Post  in  total  circulation  by 


Remarkable  numbers.  Remarkable  newspaper. 
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